| Too Many Postwar Plans 
mmc Make Casualty Lists Longer 


VERCONFIDENCE and glvating 

optimism about our winning the 

war in a hurry will only deiay 

postwar plans and increase war casual- 

ties. This was brought home to us with 

- ; jarring effects during the past few 

MARION Fr months when unexpected and severe 

set-backs cost us heavy losses of men 

and materiels. On the left is a typi- 

cal war casualty list for only one day in 

' a limited section of Ohio. Lists like 

in Action these all over the country are getting 
longer each day the war coritinues. 


It is our opinion that postwar plans and war 
casualty lists do not mix. Tet’s complete the 
biggest job we have ever had on our hands--- 
win the war first, thei we can tackle the post 
war problems wit!) an open mind and a -!zar 
conscience. 


_ pvt. 
-WISVILLE 
LER oberts. France 


Ww ounded 


Postwar busine:s is only a3 far away 4s 
VICTORY. 


THE IRWIN AUGER BIT COMPANY 
WILMINGTON, OHIO 


& A steady stream of Irwin wood-boring 
tools, screw drivers and special forg- 
ings are flowing ‘ om our production 
lines each day +, help bring an earlier 
VICTORY and a welcomed postwar. 
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A brand name must be more than just a name... or it’s soon forgotten. It must reflect the 
quality of the product it symbolizes, backed up by performance. 








For nearly a century the name Wooster has signified “tops” in quality paint brushes . 
brushes which have stood up under all types and kinds of service. Painters have come to 
regard them as a standard for comparison. 





Wooster Foss-Set nylon Brushes are no exception. At present, delivery of Wooster Foss- 
Set nylon brushes to anyone other than the U. S. Navy is strictly prohibited. However, they 
will do honor to this famous trade name just as soon as military requirements give way 
to civilian production. 


WoosTER F%;55| BRUSHES 


THE WOOSTER BRUSH on e WOOSTER, OHIO 
BRUSH MANUFACTURERS SINCE 1851 — THRU 4 WARS | We 
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1M REPLY, PLEASE ADDRESS 
COMMANDING GENERAL 





“KEEP “EM FLYING” 















an tt ARMY SERVICE FORCES 
: PHILADELPHIA QUARTERMASTER DEPOT 
Procurement 0!v!si0w 2200 SOUTH 20TH STREET 








Administrative StcTion PHILADELPHIA 45, PA. 
11 December 1944. 





Dear Mr. Retailer: 

Since December 7, 1941, we have b i t titors of yours. We have 
invaded your normal sources of supply and staked a claim with all the tenacity of our 
ten million man army. But unlike the usual competition. you have given us the 
right-of-way and provided us with an aura of understanding which has made our job 
























infinitely easier. 
You know, however, that when Lang war is over, when the last shot has been fired. 
we will, to a large degree, withd Pp We will enjoy our retirement 









from your field just as much as we will welcome your normal return to it. 

Now, however, we should like to add a word of appreciation for a much maligned 
individual, a fellow who's doing a good job on behalf of the war effort but who, 
at the same time, is finding his “business as usual” customers drifting away from him. 
He is the manufacturer, the man who provides you with the materials you sell in your 
retail establishment. 

As a merchant, you need goods to sell. You turn to the manufacturer for those 
goods. Despite the fact that yo? have done an harmonious business with him for 
many. many years, you suddenly find that he is no longer in a position to provide you 
with all the products you need. The War Department has tied up the manufacturer's 
equipment with urgent orders for the Army. 

At this moment, nerves and t may b a little frazzled. We know 
you will not resent the Army's needs. " We know you realize the urgency of the 
war effort, and we know, too, that you want us to have everything we need. We know 
you would not want us to have one item less. But at the same time, you have your 
own requirements in mind, your own business at stake. 

At this very instant, and in all too many instances, business relationships which 
have been built up for a quarter of a century and more are suddenly and abruptly 
shattered. The retailer may. in a moment of frantic distress, turn his back coldly on his 
old-time associate and show him no tolerance and no understanding. He may say, 
as too frequently has been said: “Well, if you can’t make these suits for me, I'll go 
to someone who can.” The tone of his voice will be like the steel-tempered tip of a 
falling axe. 

We tnew yon seel. get Se ee as Ore eee 
reflects a sort of resentment towards the war effort which we know you do not feel. 
Your sources cannot supply you because they have certain physical limitations and 
the war does come first. You agree to that. 

In the first flush of anger, you may forget a most forceful fact—that from a 

2 cunt geenel anigeiat, yous supgiier weekd auch rather be doing business with you. 
With you as a customer his profits would be greater and his post-war business ties 
strengthened. He is relinquishing those advantages to help us win the war. 

If at times, then, you have to resort to other than your normal sources, if at times, 
the retailing road becomse a little rocky, blame it on the war—blame it on Hitler and 
Hirohito—blame it on anyone but the man who is working on behalf of the war effort. 

He is our ally. Please don't get provoked at him. 

One wf these days. and the sooner the better, business as usual will again be 
the vogue. Your present “competition” then will gladly and happily fade away. 

Don't permit your temper to become so tattered now that “Dr. Peace” will not be able to 
cope’ tnctently and without the less of face ox form. 
Very truly yours. 






















































RECORDED 


COLONEL, QMC, 
DIRECTOR OF PROCUREMENT. 


Le 


Tit Ak’ 


o* A STAR for “continuing the splendid pro- 

<at ‘ duction record...to supply the equipment 

at? v necessary for ultimate victory” has recently 
been added to the Army-Navy “E” Flag of 


Stamford Division of Yale & Towne. 





E at Yale & Towne uphold the spirit and contents of this recent open letter of Colonel Jones. The 
makers of Yale Locks are stil] ALL-OUT to win the war! That is the quickest and best way we know of to get 
our Yale Moving Men— Quality, Reputation and Promotion — back to doing business again with you and for you. 


SRE VRE TOWRE sramrocs..conn., v.50. 
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1,000,000 worth of New Design 
(S MEALEO YOUR bb / 





Forecasting leadership for Universal distribu- 
tors and dealers, $1,000,000 for new design is 
being spent as a part of Universal’s post-war 
marketing program. Well diversified lines will 

feature fewer models, with outstanding eye- 

- appeal, attractively priced to assure good profit 
margins. New beauty, new products and new 
features will combine with established quality 
for greater salability. 





Join Universal’s “Forward March to Market” 
for a sound, profitable, long-term business fu- 
ture! Add a million dollars worth of new design, 
three million dollars worth of product improve- 
ment, fifty million customers worth of good 
will for the true value of the Universal @ Ask your nearest Universal distributor for a TUNE | 
franchise in your community. presentation of the “Forward March to Market”. 5 bie 


UNIVERSAL 








LANDERS, FRARY & CLARK-NEW BRITAIN, CONN. 


Universal Electrical Appliances Distributed in Canado Exclusively by Northern Electric Company, Ltd. 
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at 37° Below Freezing 


| 
in 2 A Purified, Moist Cold 


FARTMENT... 
| at 5° Above Freezing 
eS 








Yes, there IS magic in DUAL TEMP . .. selling magic tor the peacetime 
days ahead. Just open the door and everythihg your customer wants in a 
refrigerator . . . everything you need to make a sale . . . is there! A built-in 
HOME FREEZER that really quick freezes . . . stores 80 pounds, nearly two 
bushels of frozen food for months. A Purified Moist Cold Compartment 
that keeps food fresh and moist ...no space stealing coils, NO MESSY 
DEFROSTING, no covered dishes and no “‘ice box odors.” Sterilamp ultra 
violet ray action controls odors, kills bacteria, retards mold growth. 

DUAL TEMP is miles ahead of competition in evéry selling feature. It’s 
YOUR appliance leader for greater postwar profits . . .so Get Aboard with 
Admiral. Admiral Corporation, Chicago 47, Illinois. 


TUNE IN: CBS Sundays, 2:30 P.M., EWT, SS {* 
for Admiral’s “World News Today.” ? ee ee 














And Remember, Only 


hea 


Secncthitidinasinats Admiral Electric Range Admiral Home Freezer Cc an fsa u i | d a D U A L T E i e 
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Ai ot 
The New 
Precision-Built 
CHAMPION 


Ao 
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OUTBOARD 
MOTOR — 


ee 














Aad your best bet is Dayton. Simple 
and durable in construction, easy to regen- 
erate, reliable and economical, DAYTON 
offers all the features your customers 
demand in a water softener. Always a profit- 
able item, DAYTON SOFTENERS will figure 
greatly in the attractive post-war market too. 
Reasonable quantities available now. 











STREAMLINED 
DESIGN 








FINEST QUALITY 












GREATEST VALUE 


SUPERB PERFORMANCE 
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OUTBOARD MOTORS CO. j 
DEPT. 0-1-2633 27TH AVENUE SOUTH 
MINNEAPOLIS 6, MINNESOTA 
THE DAYTON PUMP & 
MANUFACTURING CO. 
DAYTON, OHIO 
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SCREEN CLOTHS 


IN TWO NEW 


ly more 
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Green Edge AlcrominA Screen Cloth 
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... another new development 


the new Super Screen Cloth 








under present,government restrictions 


48 INCHES 


24, 26, 28, 30, 32, 36, 42, 


IN LIMITED QUANTITIES MADE IN 8 WIDTHS 


BOTH AVAILABLE IN 16 MESH ONLY... 
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“Gee, hot coffee! I was afraid it'd be brandy” 


Ne oe 











* The illustration above is reproduced 


It tells them, in a very human way, of Thermos 
from the current Thermos advertisement in TIME 


brand vacuum bottles which are contributing to 
and THe Saturpay Eventne Post. the war production effort ...strengthens the desire 


o.. a 78 to own Thermos vacuum-insulated products that 


“Thermos” advertising is your advertising. It will be available when peace-time returns again . . . 


reaches your customers in your trade area. builds good will for Thermos dealers. 


THE AMERICAN THERMOS BOTTLE CO., NORWICH, CONN. 
Thermos Bottle Co., Lid., Toronto Thermos Limited, London 


THE HEART OF THE 
WORKMAN’S LUNCH KIT 





im One of Many 
War - Curtailed 


| 3 TH cH M Ds 


Brand VACUUM BOTTLES 


| Mig hat tgp he Hig elt Mey oll 








HARDWARE AGE 





WHAT’S THE SMART WAY 
TO BOOST SPRING SALES? 


¥ 


Answer... ~* 


TIE-IN WITH PYREX WARE’S 
SPRING PROMOTION! 


k= a weather eye peeled for the new Pyrex 
Ware Spring Display Kit! It’s due to arrive 
about February 15 and it ties right in with the big 2 
national advertising campaign that will send 75 
million full-color Pyrex ware ads into 30 national 
magazines and 108 newspapers between February 
20th and April Ist. That means more than two Pyrex 
ware messages for every family in your community— 
so tie-in—let them know your store is part of the 
Pyrex ware program too! 


This FREE News- 
paper Mat, in 
your Spring Display 
Kit, plugs the two 
best-selling items 
featured in the na- 
tional ad. And there’s 
a separate mat on the 
Deep Pie Dish alone. 
Remember them when 
you plan your Spring 
advertising. 








be Be sae Sioa 
DEALER'S WAME 
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Set this full-color Pyrex Display on your counter 
3 or table, or in your window. It holds actual 
Pyrex dishes—helps make sales even when your 
clerks are busy elsewhere! 


year-round salesmen are 
the familiar orange Pyrex 
‘ F “: label and trade-mark. It’s the WA 
7 perry ¢ os ne” a me pare a name your customers know for better and rin 
a -size, full-color reprint of our national ad. seid Genk tart beking 


Ten seconds is all it takes to put it on your counter CORNING GLASS works 
» -USA 


or in your window. 


Plan your Pyrex Ware Spring Promotion with your distributor's salesman 
CONSUMER PRODUCTS DIVISION, CORNING GLASS WORKS, CORNING, N. Y. 
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4 Don't forget! Your best 
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advertisements. 


It will appear in T, 
he A : 
Post, Collier’ y merican Weekl s 
st, Collier’s, Esquire, Newsweek, National » Sta pee pr tiga 
c, and Popular 





MNER BROS’- 
happiness hit 
“The DOUGHGIRLS” 


Many of America’s stars of stage, radio ingest radio” in the army- These same engi- 
and screen enjoy the brilliant performance neers, pioneers in electronics before the war 
of Motorola Radio. These are experts who and through it, will have exciting new de- 
know good performance when they hear it. velopments in F-M and A-M radio for your 


On battle fronts throughout Home and Car. 


Motorola Military Radio has You have 4 right to expect improved radio 
brilliantly. The famous “Handie Talkie,” an performance in your Post War set and you 
exclusive development of Motorola Radio caf depend on Motorola to deliver it sooa. 
Engineers, is affectionately called the “fight- after Victory in Europe! 


GALVIN MANUFACTURING canpqnsrsen «enteee” 51 
wHANDIE TALKIE” ANOTHER moToROLA eirstt 


F-M & A-M WOME RADIO - AUTO RADIO - AUTOMATIC PHONOGRAPHS TELEVISION - F-M POLICE RADIO - RADAR - MILITARY RADIO 
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YOU can help stop this saboteur 


Reliable estimates place the destruction caused by rats in the 
United States at over 2 billion dollars a year. Nor is the damage con- 
fined to property. The rat carries seven diseases, including typhus— 
a loathsome disease which is becoming more prev valent i in certain sec- 


tions of our country. 


Health officers stress the need of screening the rat out of buildings, of 
removing his food supply, and of exterminating him. This calls for 
hardware cloth, tightly covered, metal garbage cans, rat traps and WICKWIRE SPENCER 
rat poisons—all sold by hardware stores. HARDWARE PRODUCTS 


As a hardware dealer you can render a valuable service to your com- Insect Screen Cloth Herdware Cloth 
munity by cooperating with your local health officer in a rat control Famous Clinton 

+ as , ‘ oma “Clinton” and Brand 
program. With his approval we can supply you with Clinton Brand “Gold Strand” Brands 


Hardware Cloth for screening of basement windows, doors and vents. Nails and Brads 
Hee Meck ana Clothes Line 

The limited supplies of other Wickwire Spencer Hardware Products Straight Line Picture Cord 

such as “Clinton” and “Gold Strand”’ Insect Screen Cloth, and Clinton “Clinton” Brand sec hectien” 


Brand Poultry Netting are being distributed as fairly as possible. Wire Rope Brand 


WICKWIRE SPENCER STEEL COMPANY 


and subsidiary, American Wire Fabrics Corporation 


500 FIFTH AVENUE NEW YORK 18, N. Y. 


Abilene + Buffalo - Chattanooga - Chicago + Detroit - Houston + Los Angeles + Philadelphia + San Francisco + Tulsa + Worcester 
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Goulds famous Jet-O-Matic 
Domestic Water System 


Manufacturers and distributors and retailers in many lines of business are going 
to vie with one another to get their share of the billions of dollars that are going 
to be spent after the war in the rural and semi-rural market. 


You can take a leading position in the competitive parade in your community 
by establishing a Goulds Water System Department as am exceedingly important 
and profitable part of your operation among the farmers and also in the suburban 
field beyond municipal water mains. 

With the sale of a Goulds Water System, in most cases you start a related selling 


chain that includes the purchase of many things which utilize running water, 


from milk coolers to bathtubs, from garden hose to washing machines. Goulds "Cid" Shallow 
Well Pumping Unit. 


But first you’ve got to sell and install a Goulds, for without an efficient system 
to supply running water, in adequate quantity, the accompanying accessories 
are not usable. 

You can look to Goulds for the finest improved water system equipment, fairly 
allocated, and you can count on us for full co-operation in advertising and mer- 
chandising and promotion as well as for complete information on estimating, 


installation and servicing. 

Plan now to get your full-share of the rich profits that will reward farsighted 
dealers who make adequate preparation for the business that Goulds Water 
Systems will bring them. 


Goulds "'Cid”’ Deep 
Well Pumping Unit. 


|GOULDS PUMPS, Inc., Senate Falls, N.Y. 


BETTER and BETTER PUMPS ... and ONLY PUMPS... for 97 YEARS 





BECAUSE the company back of Arvin Radios is in a strong position 
—with many millions of dollars in capital and surplus—with no 


government loans nor government-owned buildings —with 25 years’ 
experience in manufacturing and merchandising—with 11 modern 
plants—a company that built more than 500,000 radios the last 
peacetime year... That’s part of the background that will make the 
Arvin Radio dealer franchise so valuable to you in days ahead. 


ARVIN MEANS RADIO SALES SUCCESS 


Others of the Many Reasons Why You'll Profit With Arvin Top Flight Radios 


@Top Flight SALES OPPORTUNITY— 
Because the Arvin line has (1) beauty 
(2) marvelous performance (3) surpris- 
ingly low prices—and the broad appeal 
that provides 2 well-rounded sales oppor- 
tunity in itself, or in conjunction with 
other radios you may sell. The Arvin 
line includes table models, popular 
priced floor models with AM and FM, 
floor and table combinations, portables 
and rural battery sets. 


NOBLITT-SPARKS 


14 


INDUSTRIES, 


@ Top Flight ENGINEERING— Because the 
new Arvins have been developed by an 
outstanding engineering staff—headed 
by Duke Silva, one of the foremost radio 
engineers in the industry. You'll have 
radios engineered to the highest standards 
for performance and dependability—at- 
tractively priced for the average buyer— 
designed for wide family appeal that 
promotes multiple sales—and that means 
more profit for you—with Arvins. 


INC., COLUMBUS, 


@ Top Flight DEALER COOPERATION— 
Because Arvin sales policies are the out- 
growth of 25 years of successful exper- 
ience in providing the fullest support to 
the dealer. Arvin Radios will be liber- 
ally advertised—nationally and at point- 
of-sale. Attractive prices provide ade- 
quate profit margin for the dealer... and 
a competent, energetic promotional 
organization works with Arvin dealers 
for maximum sales success. 


INDIANA 
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How will this “Soxhlet” help give 
Frigidaire Dealers still better products to sell? 


FEW PEOPLE have ever seen this ‘‘Pressure 
Soxhlet,” a unique instrument devel- 
oped by Frigidaire Research Engineers. 
It’s used to ‘‘turn a refrigerator mechan- 
ism inside out”’ . . . to examine every part 
and material of a mechanism... to see 
what happens through a “‘lifetime’”’ of 
operation. 

The “Soxhlet” is only one demonstra- 
tion of that spirit of creative research 
which has spurred Frigidaire Engineers 
on to new leadership — year after year. 

Proof of this Engineering leadership is 
in all the major advancements Frigidaire 
has contributed to make modern refrig- 
erators so convenient, dependable, and 
economical ! 

To name only a few — 

Frigidaire and General Motors pooled 

their scientific knowledge to develop 

“Freon,” the world’s first and only 

safe refrigerant. 

Frigidaire led the way to better re- 
frigeration of fruits and vegetables 
with the Hydrator... provided tem- 
perature regulation, sped ice freezing, 
simplified dessert making, with the 
Cold Control . . . offered the first 
Frozen Storage Compartment. 

Frigidaire was first to provide trig- 
ger-quick ice cube release, with its 
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celebrated Quickube Tray and Auto- 
matic Tray Release. 


Frigidaire set new standards of per- 
formance and economy with its famed 
Meter-Miser, the simplest refrigera- 
ting mechanism ever built! 


Frigidaire opened an entirely new 
era of more efficient, more convenient 
food preservation with the develop- 
ment of the Cold-Wall ‘refrigerator. 


And these are only a few examples of the 
Engineering leadership that has helped 
Frigidaire Dealers maintain consistent 
selling leadership! 

It also provides the Frigidaire Dealer 
with the strongest assurance of product 
and selling leadership in the future. He 
knows that he will be able to offer his cus- 
tomers the kind of advanced 
refrigerators, electric ranges 
and other appliances that 
they are expecting. He 
knows that he will be able 
to take fullest advantage of 
the great selling opportuni- 
ties that lie ahead. He knows 
Frigidaire Engineering will 
always provide better and 
better products for Frigidaire 
Dealers to sell. 


3 Reasons for 
Frigidaire Engineering Leadership 


1—Frigidaire maintains a complete Research- 
Engineering Organization, an organization 
skilled in not just one or two sciences, but 
in all the sciences concerned in the products 
it manufactures—chemistry, electricity, me- 
chanics, metallurgy, ceramics, and the rest. 


2—Frigidaire Research is never satisfied. 
Long before a product reaches Frigidaire 
Dealers and the public, Frigidaire Engineers 
are searching for ways to make it better. 
3—Frigidaire Engineering is backed by the 
tremendous resources of General Motors. 


Look to Frigidaire for 
Leadership through Engineering ! 
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THE MODERN WALL PAINT 
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Paint Dealers 
Write for Pull 
tapormation ou the 
FLATLUX 
Exclusive Franchise 
Protected Profits 


- IN ONE COAT 
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A SPECIAL MESSAGE TO DEALERS! seiow is the fowl 8 inten ot wovtaenee: 
ed to 150,000 painter-readers of America’s leading trade a aati hard-hitting advertis- 
tn chemical research behind these Du Pont mately eer ee seehaiat demand is being built 
a compelgn to capitalize on the enthusiastic interest in — dopuot 4 core houdquerters in 
‘stled with Du Pont nylon. Why not plan no distribution 
pos ca sansa ame new nylon-bristled brushes. They will be available for civilian cls 
your co 


just as soon as wartime restrictions are removed. 





After 502-HOUR TEST of nylon-bristled 


Company reports: 


ont 


_ paintbrush, American Bridge 


“It works with a light stroke”... 


How would brushes bristled with 
Du Pont nylon withstand all kinds 
of working conditions? To get the 
answer, many test brushes were sent 
to master painters and industrial 
paintbrush users from coast to coast. 

The American Bridge Company, 
Pittsburgh, Pa., took part in the 
test. It reports that one of these 
brushes was used “‘for 502 hours in 
a wide variety of paints, enamels, 
oils and greases and on all types of 
structural materials in various con- 
ditions.” 


This company stated further: “It 

(nylon-bristled paintbrush) does not 

it dipping—gives a 

smooth finish without excessive 

brush marks—and works paint into 

corners with less brushing and a 
lighter stroke.” 

Many other reports on the test 
brushes combine to put an “O.K.” 
on Du Pont nylon bristles and indi- 
cate that their wearing qualities are 
superior to those of natural bristles. 

At present the entire supply of 
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Du Pont nylon bristles has been 
allocated to the government. After 
victory, however, nylon-bristled 
paintbrushes will be made by the 
leading brush manufacturers for use 
by civilian painters. 

The Du Pont Company does: not 
manufacture paintbrushes, but sim- 
ply‘supplies nylon bristles of speci- 
fied size and taper to brush manufac- 
turers holding government contracts. 
Get this interesting facts book FREE! 
It explains what nylon is, how it was 

and the many advantages 
of nylon paintbrush‘ bristles. Send 
for your copy today to E. I. du Pont 


---leaves po excessive brush marks 


as 


de Nemours & Co. (Inc.), Plastics 
Dept., Arlington, N. J. In Canada: 
Canadian Industries, Ltd., Box 10, 
Montreal. 


Ne Slim Bristle says: 
& —" 


Look for the brush 
with the word 
NYLON on it. 


It’s your guarantee of bristles 
with better service!”’ 
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The famous 
OVENEX prismatic line 
revolutionized tinware for 
your customers—and for you! Our giant 


presses, in the world's largest tinware plant, are 


$5. ready to turn out OVENEX in ever-increasing 


quantities (as war conditions permit) to meet 


the pent-up demand. 


EKCO PRODUCTS COMPANY 


THE BIGGEST NAME IN 


HOUSEWARES 
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HERE'S WHY | 
LIKE 70 SELL 
CHAMPION 

LAMPS 


“The way I figure it the Diamond mark you see on every Champion Fluorescent 
and Incandescent Lamp stands for these four Champion selling points: 


1, Lamp tubes and bulbs are ideal hardware 3. Champion Lamp quality keeps your lamp cus- 
items. Every customer that comes into the tomers sold. Back of Champion quality are the 
store uses lamps. The repeat business is sure resources of one of the"largest and strongest 


and steady month in and month out. producers in the lamp industry. 


2. Champion Lamps are more than just staple 4, Champion economy assures the highest mar- 
items, they are profit items. The Champion gin of profit, lamp for lamp, lighting perform- 
selling set-up puts you in a position to build ance and user satisfaction considered.” 
steadily profitable volume at minimum handl- 


ing cost. 


- Ask your wholesaler to give you the merchandising story on Champion Lamps 
and their volume and profit possibilities for you. 


CHAMPION LAMP WORKS 


LU GLLASGEAS 
DIVISION OF CONSOLIDATED ELECTRIC LAMP CO. 
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FOR PROFIT AND PRESTIGE, 
FEATURI 


Planet Jr. 


WHEEL HOES 


For more than seventy-five years, Planet Jr. has 
meant quality in farm and garden tools. That's why 
it will pay you to feature Planet Jr. Wheel Hoes. 
These specialized tools—single and double wheel 
hoes, seeders, fertilizers—save time and effort . . . 
mean farmers and gardeners can raise better crops 
at less cost. 
In addition to these famous Wheel Hoes, the com- 
lete Planet Jr. line includes Planet Jr. Garden 
Fr ractois and attachments, and specialized horse 
or tractor drawn Planting, Fertilizing, and 
Tillage Tools. 
Ic will pay you to get full information on the 
Planet Jr. line without delay ! 


S. L. ALLEN & CO., INC. 
3425 N. 5th Street, Philadelphia 40, Pa, 


Planet Jr. 


FARM AND GARDEN TOOLS 
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75 years making growers’ work easier 





@ That’s right—there’s nothing to buy because you 
sell from Stewart literature. And although most items 
are unavailable for civilian use, it’s not too early to plan 
to get your share of a tremendous backlog of this busi- 
ness. However, while manufacturing restrictions pre- 
clude the production of many Stewart metal specialties, 
some products are available now for certain protective 
purposes (window guards, factory fence, and wire mesh 
partitions are typical) and your customers may qua- 
lify. So send us your inquiries and we’ll be glad to give 
you complete information. 























Stewart Wire Window Stewart Wire Mesh Partitions are 
Guards are made to fit sectional and made to fit any 
any size and shape of height or width. Quickly and 
opening. easily installed. 
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Stewart Chain Link Wire Fence is a item for resi- 
dential purposes. Style OTH with Iron Gate is shown. 
This fence is available in several heights, weights and 
types of construction. 


THE STEWART IRON WORKS CO,., Inc. 
1237 STEWART BLOCK, CINCINNATI 1, OHIO 


[IRON 
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@ Next time you wonder why you can’t get all the good Columbian 
Rope you want—remember. this picture. These men, officers and non- 
coms, are studying/the use ‘of Rope ini a Mountain Training Sector in 
Italy. When a desperate enemy builds his strategy-around the terrain— 
hides behind mountains that even mules can’t climb—our fighters must 
still get through—inexorably driving the enemy from one more secret 
place of hiding. And, when that happens, only Rope will get them 
through. These:.mén will instruct their commands in the use of Rope. 
And, lashed together, they will slowly, certainly, climb the highest peaks; 
painfully make their way into the deepest chasms—fighting for every 
inch of ground they gain. 

When th fellows no longer need Rope to lash each to the other in 
a shell-torn War—then, Columbian Rope will be available to you. 
They need thé best now—but, as always, the best is worth waiting for. 


COLUMBIAN ROPE COMPANY 
Auburn, "Zhe Cordage City.” N. Y. 
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it’s a good bet he'll wear 
Phoenix or Juniata Shoes 


For Phoenix is the largest manufac- 
turer of horse and mule shoes and 
calks in the country . . . and they’re preferred by those 


who know good shoes. 


It pays to carry a good stock of Phoenix and Juniata 
Horse and Mule Shoes. If you’re short any sizes or 
: styles, order from your jobber. 


@nee... here is a booklet every horseman Should 
have. It tells all about the care of horses’ and 
mules’ feet. Write today for your free copy .. . and 
our plan of free distribution to your customers. 


PHOENIX 


MANUFACTURING COMPANY 


A TOOL BOX FOR 
EVERY NEED 


SRILA ee RAMEE 5 GRIT ES 


The seven popular-priced numbers in the Master Box 
line give hardware dealers everything needed to do a 
volume business . . . . to satisfy every purchaser . . 
to make @ good profit . . . . and to build a permanent, 
growing box department. Their leadership in design, 
their roominess and rugged durability make them popular 
with industrial workers, mechanics, servicemen, in the 
home and on the farm. 


Your jobber should 
have Master Boxes 
. or will gladly 
get them for you. 
They are made by 
the manu- 
facturers of 
the nation- 
ally known 
Sanette 
Kitchen 

Can. 


* 


No. C-15 
Length 1434“, Width 614", Depth 6%“ 


No. C-2022 
Length 22”, Width 8”, 
Depth 9” 


SOLD THROUGH THE HARDWARE TRADE 


MASTER METAL PRODUCTS, INC. 


321-B CHICAGO STREET BUFFALO 4, NEW YORK 
| AN ARR IRR  N RONIRRR  S ARR EE IETS 
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“Call me a tenderfoot if you like . . . I'll admit it. Lived 
in the city all my life . . . chained to a desk for more 
years than I can remember. Sure I love the outdoors ... break away 
for a week of fishin’ or huntin’ whenever I can. But when I go...I 
go in comfort . .. in a Red Head outfit.” 


For over twenty years Red Head has served the in-and-out outdoors- 
man... the city born and bred sportsman who prefers roughing it in 
comfort . . . whose outfit is usually the envy of every hardy moun- 
taineer, lumberjack, or what-not. Take Réd Head Sport Shirts .. . 
they've got all the snap and style well dressed men demand... plus 
full roomy comfort designed to cushion the bumps of roughing it. 


Right now, of course, Uncle Sam has first call on the fine fabrics that 
go into the making of Red Head Sport Shirts . . . so if you cannot serve 
your customers today, tell them to buy War Bonds and put Red Head 
Sport Shirts on the top of their post-war shopping list. 


RED HEAD BRAND CO. @ii.sco"St" itinors 


RED HEAD sits 


“SPORT TOGS TO FIT THE SPORT” 
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opps ure 
But Not for Sale! 





Red Head Sport Shirts were 
just getting off to a flying start 
when the war came along. We 
don't need to tell you what 
that has done to our plans. 
Nevertheless, we are adver- 
tising Red Head. Sport Shirts 
right. now in.Esquire, Field & 
Stream, Outdoor Life, Sports 
Afield, Outdoors, and Ducks 
Unlimited . . . building post- 
war demand for a great day 
to come. We believe it will 
pay you to get better ac- 
quainted with Red Head, now. 





























The rounded nose permits 
avorking in confined spaces 
—mno sharp edges to nick 


. 


Matched jaws—ser- 
rated inside—for sure 
srep 


Hinge—perfect 
Sit—jaws do not 
get out of align- 


ment 











The sharp knives are 
matched and honed to 
assure clean cutting 


Perfectbalancewith \ 
weight properly dis- a. 
tributed makes \ 
Klein's easier to use \ 

\ 


Ask a lineman—electrician—or a skilled craftsman in any field why he 
prefers Klein pliers. He may mention the balance of Kleins that makes 
them feel comfortable—the sharp knives that stay keen even after years 
of service—the jaws that grip tight or the spring in the handles that pre- 
vents tired hands. 

All of these qualities are evidences of the careful design—the years of 
experience—the hand-craftsmanship methods back of Klein pliers. 

But even more they typify the careful control of every step in the man- 
ufacture—from the specification of the high grade tool steel made to 
our analysis to the individual inspection every pair of Klein’s receives 
before it is boxed ready for shipment. 

Obviously it costs more to produce pliers by Klein craftsmanship meth- 
ods—but users of good tools recognize that the higher quality of these 
tools—the better service they render—the longer life they assure—are 
well worth the additional cost. 


Distributed Through Jobbers. 
Foreign Distributor: International Standard Electric Corp., New York 


3200 BELMONT AVENUE On > | 


STAND FIRST 


“Hand fit” handle 


Spring tempering in 
the handle, prevents 
tiring hands 
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Anvil Tools 
Awls 

Bars — Ripping 
Bit Braces 
Boring Tools 
Breast Drills 
Chisels — Cold 
Chisels — Wood 
Hammers 

Hand Drills 
Levels 

Marking Gauges 
Mitre Boxes 
Planes 

Punches 

Rules 

Saw Sets 
Scrapers 

Screw Drivers 
Sledges 


Soldering Irons 
(Electric) 


Spoke Shaves 
Squares 
Vises 


1945 
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| tools of outstanding wartime merit are Stanley Soft Face 
Hammers -—sturdily made-—designed for many uses — equipped 
with replaceable tips of tough composition. They permit force 
without destructive effect and have proved ideal for machine 
work, assembly of delicate parts, motor winding, and for work on 
finely finished surfaces. 

Their proved dependability is now known to thousands of 
workers everywhere, giving you another sales leader in your post- 
war stock of Stanley Tools. i 

Give Stanley a prominent place in your post-war planning. 
Stanley Tools offer the finest design and materials, and demand 
for them will be further accelerated by a variety of attention- 


getting sales aids. 
= STANLEY TOOLS, 111 Elm St., New Britain, Conn. 


STANLEY 


THE TOOL BOX OF THE WORLD 











: 
Easier work, longer 
service 





If this Housing ever 
Breaks or Distorts we 
will replace it Free 


Efficient, 
Trouble-proof, 
Guaranteed 





@ It’s no accident that the rimarp is the favorite 
pipe wrench of millions of expert users. That un- 
conditionally guaranteed housing that won’t break 
or warp means years of repair-free service. Adjust- 
ing nut in open housing spins easily to pipe size. 
Quick-action jaws won’t lock on pipe— handy pipe 
scale on full-floating hookjaw. Strong comfort-grip 
I-beam handle. More for your money — and you 

enjoy using it. Buy it at your 

Supply House. 

This compound-leverage PAGEMD bas 14 times 


the power of ordinary pipe wrenches... pays for 
itself in salvaged fittings! 


. WORK-SAVER PIPE TOOLS 


THE RIDGE TOOL COMPANY - ELYRIA, OHIO, U.S. A. 
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Just as soon as 
UNION and VICTORY 


shut down on Fighting Tools! 


Just as soon as we can switch our ex- 
panded facilities from fighting tools to 
hardware and sporting tools,— 


You'll have a greater line of UNION 
fast-sellers, replete with new features 
to expands your Profits on UNION. 


Roller and Ice Skates 
Fishing Tackle 


*Chisels and Screwdrivers 
eal Gun Implements 
* Available on Priorities 


HARDWARE COMPANY 
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TORRINGTON. CONN. 


NEW YORK OFFI CHAMBERS STREET 


*Hack Saw Frames 
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* 


Hand forging is the accepted way 
of making the best tools. 


But you don’t forge a good tool by 
simply shoving a bar of hot metal 
under a hammer. It takes many, many 
years of experience to develop a high 
rate of speed, to know how many 
blows to strike, how heavy or how 
light the blows should be, and the 
many other “tricks of the game.” 


* 


Johnny, one of Warren Tool’s many 
experienced hammermen, has been on 
the job for 21 years. He knows how 
to handle the helve hammer to de- 
velop not only uniform section but a 
good structure. 


* 


That’s why the Devil and Warren- 
teed lines of Warren Tools measure 
up to the high quality standards. In 
every manufacturing step, Warren b & 
Tool has the facilities and the crafts- CARBON = < ef <a i) ELECTRIC FURNACE 
men to produce dependable, long life, STEEL } : ) 4 ALLOY TOOL STEEL 
and safe tools for you. Ry ee Cy 


Since December 1, Warren Tool Corporation sales offices have been located 
NOTICE at 2119 Bankers Building, 105 W. Adams Street, Chicago 3, Illinois. Ad- 
_ dress inquiries, orders, and sales correspondence to the new address. 


WARREN TOOL CORP. « WARREN, OHIO 
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In 1855 Anton Will first under- 
took the commercial production of 
candles, and on his success the firm 
of Will & Baumer was built. In the 
tradition of hand-crafting our stan- 
dards were set—and though today 
we have new methods of operation 
—the quality control, the rigid ad- 
herence to our initial standards 
remains. An honest product, wisely 
marketed, and fairly priced—these 
factors, we believe, are of primary 
importance in enabling us to attain 
the business age of 90. 

@ In observance of this milestone 
in our business life, we have pub- 
lished a fascinating new booklet, 
“Candlelight”, tracing the develop- 
ment of candlelight through the 
ages. We'd like to send you a copy, 
if you'll drop us a ont. requesting 


it. Please write to Will & Baumer 
Candle Co., Inc., 602 Buckley Rd., 


r 


Syracuse, N. Y 


Fancy Candle Sales Office: 
15 EAST 32nd STREET, NEW YORK, N. Y. 


W | I I & iba wumer Caudle Company, Vue. Factory and General Offices: Syracuse, N. ¥. 
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THE NEW FREEDOM GAS RIFChEn 
Fisnar : ys Se 


toa a ’ a fine 
ROPER GAS RANGE 


As a promise for better days ahead, the New 
Freedom GAS KITCHEN is being extensively 


advertised to housewives the nation over. 


Nothing in that kitchen is more clearly des- 
tined for popularity than those gleaming new 
Certified Performance ROPER GAS 
RANGES to come. They'll fit modern kitchen 
planning perfectly. They'll assure a cooking 
service that goes all the way. 





Look for them — not today, but tomorrow — 
after complete victory has been won. 


GEO. D. ROPER CORPORATION, Rockford, IIlinois, manu- 
facturer of ROPER, “America’s Finest Gas Range,"’ for all 
gases including L.P. (Liquefied Petroleum) gas. __ 
Offices and Warehouses in Atlanta - Chicago - Cleveland - > ” n” 
Dallas - Denver - Los Angeles - Oak- Yt) rite for Peek Boaklet 
land - Philadelphia. . 
Ask for a sample copy of the beautiful new kitchen 
booklet—""A Peek Into The Amazing Mew World of 
Tomorrow." You'll find it helpful and instructive. 
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Demand for 


belong in my kitchen because I feel this im- 


portant room deserves the finest of furniture. 


There’s a warm, human feeling to wood, and 
in addition, it’s strong and long-lived. 


are my choice because my kitchen is modern, 
and I want everything in it to be modern. To 
me, steel stands for durability and sturdiness, 
plus the ability to take years of abuse. 


Selé Paragon 


BETTER 





WALL-TYPE FAUCET 
INLAID HEAVY 
GAUGE LINOLEUM 


%" WATERPROOF 


BEVELED GRILL 


SERVICE DRAWERS 
CHROME HINGES 
AND HAROWARE 


BUILTIN SHELF 


CHROME 
HARDWARE 


SOLID DOOR 
ADDITIONAL 
STORAGE 
COMPARTMENT 








ALL-IN-ONE 
WALL CABINET 


ONE PIECE 


SOLID HARDWOOD 
TOP AND BOTTOM 


STAINLESS 
STEEL EDGE 


EXTRA LARGE 
SINK 
LONG DRAWER FOR 
SHARP KNIVES 
BREAD BOARD 
CAKE DRAWER WITH 
VENTILATED COVER 
LONG DRAWER 
FOR UTENSILS 


BUILT-IN SHELF 
LARGE STORAGE 
COMPARTMENT 


ADDITIONAL 
STORAGE 
COMPARTMENT 


RECESSED 
TOE BASE 





DelaxeWO0D -STEEL exes 


r¢cewood $66 








12 ras seccine movers 23 


6 in steel) 





* ALL ORDERS SHIPPED IN ROTATION RECEIVED 














Paragon Utilities Corp. - 50 Van Dam st. - Brooklyn 22, N. Y. 





Permanent Displays: N. Y. Furniture Exchange, Space 1613, Chicago Furniture Mart, Space 1545, San Francisco Exchange, Space 538 
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THE HILL-BILLY BOYS 


THEY’RE PROFIT-MAKERS, TOO... . 


These appealing Hill-Billy Boys .. . in 
their eye-catching red, white, and brown 
counter display box . . . are fast-selling, 
profitable ‘favorites that you can feature 
all year-round for gifts, prizes, and decor- 
ative home use. They average 434” in 
height; are faithful reproductions of hand- 


Century ; Uelalevafl he vf. 


See your jobber. 
ASSORTMENTS — You'll want complete 
details, too, on popular Multicraft Sales- 
Winner Assortments: No. 50. . . consist- 
ing of 2 each of 12 numbers; and No. 100 

. - a gtroyping of 1 each of 12 numbers. 
They’re balanced selections...sales-proved! 


carved walnut originals. 


MULTI PRODUCTS, INC. 
1914 S, WESTERN AVE., CHICAGO 8, ILL. 


225 FIFTH AVE., NEW YORK CITY 
ROOM 1558, MERCHANDISE MART, CHICAGO 


beware 


This easy-to-order,easy-to-sell Maestro**BB"’ 
assortment consists of 2-each of 3 of the items 
illustrated above (selected in accordance with 
available stock); totals $12.00 at suggested 
retail prices (West coast slightly higher). 
These striking numbers combine the richness 
of ruby-colored glass with the brilliant 
beauty of pure, gleaming silver . . . can be 
featured all year-round as practical, decora- 
tive gifts and prizes. See your jobber for 
comalene details. Inquire about other 
Maestro assortments, too. . . 
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‘| Postwar PLA 


ORRY...no details, yet! These will be released when Victory 

is nailed down. However, we can tell you that Sentinel will 

be ready for production the moment war demands relax. Designers, 

engineers, production men and sales experts have put their heads 
together to shape Sentinel’s plans for the future. 

To build and establish new markets for its army of detlers, 

Sentinel continues to advertise nationally - «« Radio on nationwide 

programs creating ready consumer acceptance for Sentinel Radios. 

Backed by quick deliveries, you, as a Sentinel dealer, will be 


assured of a sound, constructive plan for sure profit. 
<n ak 


& 
Sw) WES. 


entinel ravio 


QUALITY RADIO SINCE 1920 
SENTINEL RADIO CORPORATION, 2020 Ridge Ave., Evanston, III 
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Distribute 
AMERICA'S COMPLETE LINE 


WATER SUPPLY 


EQUIPMENT 


Meets the Needs of 
EVERY PROSPECT 
and ALL USERS! 


Post-war days (and we hope 
they’re not too far away) will 
mg an unprecedented de- 
mand for Dempster Water Sup- 
Equipment. And we will 
bé “geared to supply that de- 
mand,*Farmers, stockmen and 
home owners throughout the 
Nation will want the comforts 
atid advantages that Dempster 
Equipment makes possible. 


Alert dealers are planning for 
these after-the-war days. They 
are looking ahead, getting ready 
fer years of good business. Are 


you ready? 


Write for Franchise NOW 


It may be that there is a fran- 
chise open in your territory, 
with the assurance of steady, 
profitable business from a line 
that for 66 years has held a 
reputation for high quality and 
dependability. Write us today 
regarding your territory....it 
may be open. 


DEMPSTER MILL MFG. CO. 
82 





WATER SUPPLY 


PIPE + FITTINGS 


ALVES 


(T-4) 





How MUCH LONGER 
«a: Will it be? 


It seems years and years since most chain orders from 
our distributors were stamped “SHIP FROM STOCK” 
as a matter of routine. How much longer it wall be be- 
fore this old rubber stamp goes back into action depends 
entirely upon how much longer Uncle Sam and our 
Allies will need our production. Right now ‘it is still a 
full-time round-the-clock job, and while we miss our 
contacts of yesterday, we know it’s the first duty you 
would have us do. 

You'll share our pride in the swell job CM Chain is doing 
on land, sea and in the air all over the world because 
this is the same CM Chain in all its types and sizes that 
did such an outstanding peacetime business for you. 


We share your confidence too, that “it won’t be long 
now” so we’re going to get that rubber, stamp all inked 
up ready for service as usual right after we all celebrate 
the exit of the axis and give thanks for Victory. 


COLUMBUS:McKINNON 


CHAIN CORPORATION 


(Affiliated with Chisholm-Moore Hoist Corporation) 
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David Dietz, Science Editor of Scripps-Howard, tells 


how modern science meets an ancient peril of the sea 


“‘When typhoons roar out of Asia, 
ships, cargoes and men along our 
Pacific war lines often depend for 
safety upon the strength of a slim 


rope line. 


“Plymouth, world’s largest ropemaker, knows that 
rope strength starts with the type and quality of 
fiber used. So its huge warehouses are stocked—in 
peacetime—with bales of choice fibers from all over 
the world. {Krom those bales, Plymouth engineers 
select and blend fibers to build greater strength, 
longer life, more useful performance into rope to meet 


any specific purpose—and rope’s uses are countless. 


“Rope construction, in turn, is altered to meet 


such widely varied uses as glider towing and oil well 
drilling, power transmission and cattle-raising, fish- 
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- PREVIEW 
TO ROPE 


To let your customers see how 
Plymouth Rope is engineered to 
their specific needs, a series of 
special Plymouth advertisements 
is appearing in 29 leading rope 
users’ publications. This is the 
second of the series. Although 
rope remains war-scarce, we want 
users to remember Plymouth 
quality with pre-war enthusiasm 
for their post-war purchases. And 
we hope you, foo, will be a Plym- 
outh enthusiast when it comes 
». time to stock rope again. 








ing and cargo hoisting. Or to hold a warship fast 


when ‘winds blow heavy off the China shore’! 


“Huge fiber stocks, plus Plyntouth research and 
engineering, produce better rope for tht safety of 
men and materials . . . on the battle fronts today, 


and in factories, on farms, at sea, in times of peace.” 


Plymouth Cordage Company, Plymouth, Massachusetts. District Offices: 
New York, Chicago, Houston, San Francisco. Warehouse Stocks: New 
York, Boston, Philadelphia, Baltimore, Houston, Chicago, San Francisco. 


PLYMOUTH 


CORDAGE PRODUCTS 


ROPE + TYING TWINE + BINDER TWINE 


we ROPE YOU CAN TRUST 














GENERATING 
VOLUME 
for coming 
Sales... 


Your chief concern today, 
like that of all merchants, 
is getting goods to sell. 















But on a fast-coming to- ¢ 
morrow, the situation will 
undoubtedly be quite dif- 
ferent. 








Then again, with goods 
plentiful, you'll need to put 
real effort behind attracting 
morecustomers, more sales. 









To help you, when that 
fast-approaching time ar- 
rives, BRISTOL is even 
now at work. 





















For proof, read carefully Elimination of backlash and 
the BRISTOL advertise- ~ of mar | 
ment reproduced upon this . _— 
page. 
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It is one of a regular series 
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BRISTOL sponsors in e ee Se are 
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and advanced BRISTOL 
products for your postwar 
trade. 
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See how it whets desire for 
these new products. 
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Pe ae 














Don't you agree that this 
is the type of advertising 
best calculated to help you 
get mew customers, new 
sales, quickly after victory? 









The Horton Manufacturing 
Company 








Bristol, Connecticut 






PEACETIME PRODUCTS: FISHING RODS, REELS, LINES, GOLF CLUBS 





HARDWARE AGE 














Ta-pat-co 


WITH THE RED RUST-PROOFED HOOKS. STAYS PUT 
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e~ .. 


“Horse-sense” multiplied | 
by eight and a half MILLION times! 


Squarely behind the merchant who stocks, displays and sells 
the famous Ta-pat-co Collar Pad stands the sales power of national 
and sectional farm papers. This advertising urges the farmer to give 
his horses and mules a chance to do better work by using inexpen- 
sive Ta-pat-co Collar Pads for their protection. 

More than 8,500,000 circulation is scheduled! You'll profit by 
cooperating with this promotional program. It's “horse-sense”—and 
more profit—to push Ta-pat-co Collar Pads! 


THE AMERICAN PAD & TEXTILE CO. 
GREENFIELD, OHIO 








<a 
WALTERS 
Steel-Pashiontid 


HOME EQUIPMENT 


Every man and machine now working for Vic- 
tory. When it comes, all will be again working 
on Steel-Fashioned Home equipment. Let’s all 


BUY BONDS NOW 





ne coat of Cres-Lite SYNCHROME 
/ completely covers most surfaces with 

a chrome-like (Synchrome) aluminum 
finish that is smooth, brilliant and dura- 
ble. This high hiding power, plus a per- 
fect balance of brilliance and durability, 
is obtained by using only high purity 
325 mesh aluminum pigment made 
from 99+ % pure aluminum 

This quick drying, synthetic resin 
paint is carefully and precisely made 
to produce the finest of lasting. pro- 
tective coatings for tanks, stacks, roofs, 
metal, concrete, brick and other struc- 
tures and equipment of most every 
kind 

Synchrome can be applied by brush, 
dip or spray to provide a brilliant, 
durable finish that is unequalled for the 
resistance it offers weather, corrosion, 
moisture, fumes and heat (independ- 
ent laboratory tests show that it suc- 
cessfully resists heat up to 600° 
Fahrenheit) 


SCENT 


BRONZE POWDER co. 
116 W. Illinois St., Chicago 10, lil. 
1841 S. Flower St., Los Angeles 15, Cal. 


SYNCH 
_ALUMIN 
: PAIN 


HEAT pROOE + AUST PROOF 
weaTueR RESISTING 
Ons GALLON 





VAUGHAN NOVELTY MFG. CO., Inc. 


‘World's lorgest Manufacturer of Can Openers and Bottle Openers 
3211-25 CARROLL AVENUE CHICAGO, ILL S.A 


* *« * + BUY WAR BONDS AND STAMPS 


Double Plated, 
Highly Polished 


@ Tubular Bail 
Adjustable for 
101 Positions 
and Uses 


@ Tarnish-Proof, 
Focused-Beam 
Reflector 


$475 
LIST 


TENTED postwar PORTA-LITE today! Seven 
sales-making features, the handiest portable 
electric lantern ever devised. Minimum weight 
with maximum utility. 101 uses . . . in home, store, 
office and factory, for sportsmen, trainmen, motor- 
ists, truckers, farmers, boy scouts, watchmen, etc. 
Weighs only 29 ounces. Uses 2 or 4 flashlight cells, 
the only type battery replaceable anywhere. New 
patented circuit eliminates corrosion due to elec- 
trolysis, prevents faulty contacts, adds years to 
life of lantern. Beautiful, streamlined all-metal 
case. Weatherproof, fool-proof switch. PORTA- 
LITE is a volume seller, a profit-making traffic 
builder. DEALER PRICE: $38.00 
r dozen F.O.B. Packed 12 to case.quees 
Minion order 1 doz. Shpg. wt. 24 Ibs 


WARNER PRODUCTS CO. 
Dept. A-1, 663 NO. WELLS ST. 
CHICAGO 10, ILLINOIS 
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get ready for the new 
INGERSOLL CLOCKS 
with the TIM 


WHAT A MARKET! Sure, everybody wants a new 
alarm clock. But... everybody will demand post-war 
wonders in clocks, téo. Plan to build your business on 
the new Ingersoll Clocks with the Timex* Heart...a 
whole new principle in spring-wind alarm clocks that 
will revolutionize clock manufacture. 


WHAT A CLOCK! Sorry, can't show you a picture 
yet. But the handsome new Ingersoll Clocks with the 
Timex* Heart will be practically noiseless, tested to 
99.93% accuracy, and free of common clock failures! 


WHAT ADVERTISING! 150,000,000 consumer mes- 
sages already have been carried to the public in 
large-space advertisements. And this is only the open- 
ing gun of an Ingersoll advertising campaign designed 
to dominate America’s clock and watch advertising. 


WHAT AN OPPORTUNITY! Plan now fo win new 
volume profits and new friends with the new Ingersoll 
Clocks. We'll give you all information on your supply 
of Ingersolls in plenty of time to be on the profit- 
wagon. Meanwhile, tell your customers the new Ingersoll 
Clocks with the Timex* Heart will be well worth 
waiting for! * TRADEMARK 


amu THE MOST FAMOUS NAME IN TIME 
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The United States Time Corporation (Sales Headquarters at Rockefeller Center, 630 
Fifth Avenue, New York 20, N. Y.). World's largest watchmakers, now making precision 
instruments for U.S. fighting machines. Will resume, when practicable, the manufacture 
of spring-wind clocks, electric clocks, watches, and timing devices for all industrial uses. 
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“AMES” SOLID SHANK RETURNS FROM WAR. 
Same Courtruciion... Same Specifications / 


For more than two years the entire 

production of our Solid Shank 

Shovels and Spades was assigned 

to the fighting ranks. op 

Kk Bronco, the King of all Stan- 

dard Weight shovels and the 
toughest of Solid Shanks, is 
again ready to fulfill your 


WITH Z requirements. 
& 
AMES 
Since 
1774 


SHOCK BAND 
AMES BALDWIN WYOMING CO. 


PARKERSBURG, W. VA NORTH EASTON, MASS. 

















The Sign of 
QUALITY 


When this trade-mark was adopted, back in 1873, 

the “Founder” had definite ideas about product 
quality and business integrity. Those ideas gave the Covert name 
and the “Jewelry” emblem an acceptance in the trade that has been 
maintained for almost three-quarters of a century. 


seeneaaaueeeeee9 


HARNESS 
HARDWARE 
SINCE 1873 

SNAPS 
BUCKLES 


1 

1 

. 

: Production methods have kept pace with modern thought; improved 

: 

t 

' 

: 
RINGS : 

. 

: 

' 

' 

' 

a 

| 
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designs have been developed; but the basic ideas of quality and 
fair dealing have never changed. “Covert” stands today, as it did 
72 years ago, for the best harness hardware that can be produced. 


COVERT MFG. CO. 


TROY, NEW YORK 


BITS 
LOOPS 
HOOKS 

ROPE GOODS 











HARDWARE AGE 





DEPENDABILITY AND 
ACCURACY 


There’s going to be a great and st..dily increas- 


ing demand for Savage-built sporting arms after 


the war. Every indication points to that and we 
will be ready to offer Savage, Stevens and Fox 
rifles and shotguns for every shooting require- 
ment. Savage manufacturing facilities will be 


WAR PRODUCTION COMES FIRST 


Savage has produced more than 2,000,000 military red s ] = ntiti ee 
arms and will conti to supply our armed forces geared to supply you, quantities g ng 
ae ee the trend of war events. 


ps Savage Arms Corporation 


Plants in Utica, N.Y. and Chicopee Falls, Mass. 


— SAVAGE 
STEVENS 


—— 
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HITCH YOUR SELLING 


10 Quality 


“ShurEdge” Cutlery is quality all 
the way through! Comparisons 
prove it. High carbon steel, hand- 


ground to long-lasting sharpness . .. j . 
chromium plated blades of mirror- . i . 
like beauty .. . smartly 7 : 


==" oss | WORK GIOVES 


These strong, protective work gloves are the product of 
one of America’s largest textile mills. They are Riegel- 
controlled —in one plant — from raw cotton to finish ed 
glove. This single close supervision of every detail 
results in unexcelled quality — durability — economy. 


FINEST pin 


OF FINE “The Right Glove #S ., AGG For Every Job” 
CUTLERY " 





RIEGEL TEXTILE CORPORATION 


342 Madison Avenue, New York 17, N. Y. 


























ieee  QUICK- 


miele | DEATH 
aN : is the 


QUICK 
Ee = SELLER 


PRO - TEX a 4 ' 
<r ? f Rat Kill 
Table Pad. Com- 0 a | ers! 
bines beauty with : 

utility. Priced for 
quick turn-over. 


The Original PRO -TEX Line Is Back . + » because it contains a fortified Red Squill formula, and 
a rs. rts is non-poisonous. Once a customer uses QUICK-DEATH 
We are now producing limited quantities of the original the news of its super efficiency spreads like wildfire. Don't 
metal-and-asbestos PRO-TEX Stove Top and Table Pads delay "spotting" these attractive self-selling QUICK-DEATH 
and the 7” round PRO-TEX Burner Pad made of sheet displays throughout your store. Each card is a hustling 
steel and asbestos. New additions to this popular line silent-salesman, and nets you $1.80 profit. Order half a 
of low priced housewares items are the NO-LIFT Iron dozen cards from your jobber today. 
ie = the 7%” x 744” Burner Pad—both made of 
solid asbestos. ‘ se ® ae + se 
At the present time our production is inadequate to GJ b} Made by =) uich I t D. oes the Work 
meet the great demand for these fast-moving products. irk's Mouse Jinx irk's Dog Repel 
We suggest that you place your order now for earliest Suits — irks = oar ae Thisner 
possible delivery. Write for new illustrated circular. . 
Order Now from Your Jobber, or Write for Literature 


Tel ed hbo ao at mae | THE OHIO PRODUCTS CO., NORTH MADISON, OHIO 


14 








1820 EAST 37th ST ‘ CLEVELAND 
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MR. DEALER, MEET 
YOUR TRU-TEST 
DISTRIBUTOR: 


WALTER. ALLEN COMPANY, INC. 
Dollas, Texas 
AMERICAN WHOLESALE HDWE. CO. 
long Beach 1, California 
8. C. SUPPLY COMPANY 
Battle Creek, Michigan 
BAIRD HARDWARE CO. 
Gainesville, Florida 
BARKER, ROSE & KIMBALL, INC. 
Elmira, New York 
BROWN-CAMP HARDWARE CO. 
Des Moines 6, lowa 
BROWN-ROGERS-DIXSON COMPANY 
Winston-Salem, No. Carolina 
DUNHAM-CARRIGAN & HAYDEN 
Son Froncisco, California 
DUTTON-LAINSON COMPANY 
Hastings, Nebraska 
FONES BROTHERS HARDWARE CO. 
little Rock, Arkansas 
C. D. FRANKE & COMPANY, INC. 
Charleston, So. Carolina 
GREER & LAING 
Wheeling, West Virginia 
HERR & COMPANY, INC. 
lancaster, Pennsylvania 
HOLMES HARDWARE COMPANY 
Pueblo, Colorado 


HUNT & MOTTET COMPANY 
Tacoma 1, Washington 
IMPERIAL HARDWARE COMPANY 
El Centro, California 
JELCO MILWAUKEE CO. 

ee 12, Wisconsin 
JENSEN-BYRD COMPANY 
Spokane, Washington 
KEITH-SIMMONS COMPANY, INC. 
Nashville 1, Tennessee 
KING HARDWARE COMPANY 
Atlanta, Georgia 
LARSON HARDWARE COMPANY 
Sioux Falls, So. Dokota 
LEE HARDWARE COMPANY 
Selina, Kanses 
MAY HARDWARE COMPANY 
Washington 7, D. C. 

C. H. MILLER HARDWARE CO. 
Huntingdon 19, Pennsylvania 
MODERN APPLIANCE & SUPPLY. CO. 
New Orleans 19, Lovisiana 
MOREHOUSE & WELLS COMPANY 
Decatur, lilinois 
MORROW-THOMAS HARDWARE CO. 
Amorillo, Texas 


Houston 2, Texas 
REHM HARDWARE COMPANY 
Chicago 8, Iilinois 
J. RUSSELL & COMPANY, INC. 
Holyoke, Massachusetts 
THE SCHAFER COMPANY 
Decatur, Indiana 
SOUTHWESTERN HARDWARE COMPANY 
Oklahoma City, Okla. 
TYRRELL HARDWARE COMPANY 
Beaumont 10, Texos 
JOHN B. VARICK COMPANY 
Manchester, New Hampshire 
WAITE HARDWARE COMPANY 
Worcester 8, Massachusetts 
WESTERN METAL SUPPLY COMPANY 
Sen Diego 12, California 
ZORK HARDWARE COMPANY 
El Paso, Texas 
CANADA 
FALCON HARDWARE LTD. 
Winni , Manitoba 


inmipeg 
WOOD, ALEXANDER & JAMES, LTD. 
Hamilton, Ontario 


INDEPENDENT 


The eleven big “Plus Values” you get with TRU-TEST Aluminum Paint 
are all above and beyond the values that make this fast-selling paint 

so basically better! For, thanks to its extra fine, pure aluminum flakes 
and its tough, waterproof, rust-inhibitive elastic vehicle, TRU-TEST 
Aluminum Paint is a top quality finish that goes farther .. . lasts longer 
...and meets the wide demands for home, farm, and industrial use. 
When you ask your TRU-TEST Distributor about 

Aluminum Paint, have him tell you about the complete TRU-TEST 
line of Toys, Hardware, Automotive Supplies, Furniture, and 

Home Appliances. Have him explain how TRU-TEST brings to 
retailers of these lines all the profit-making advantages 

of modern mass distribution and sales-stimulating dealer helps. 


Meanwhile, send for your free copy of the 48-page booklet 
explaining the TRU-TEST System. 


TRU-TEST 


MERCHANDISE MART=CHICAGO 54, ILLINOIS 


HARDWARE AGE 





1 Paint 
, paint 
flakes 
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longer 
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There will be no reconversion problem where RID-JID Products are concerned. 


The work we are now doing for the war involves the same machines and the 


same materials we have always used... wood and metal. ¢ Our workers are 


ready. Our tools are the most modern. And the designs we have planned for 
RID-JID Products will stir your pro- 
motional instincts again. @ You will 
be eager to advertise; feature and offer 
RID-JID Products to your trade again... 
not only as the greatest name but as the 


greatest value in American Housewares. 


@ RID-JID WOODEN WARE @ RID-JID IRONING TABLES 
@ RID-JID LADDERS @ RID-JID CLOTHES RACKS 
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Wood Screws, Drive Screws and Sheet Metal 
Screws are in constant demand because of their 
superior quality. All standard sizes with vari- 
ous styles of heads in the most called for types. 
Send for Catalog which illustrates and describes 
the entire line. 


Government restrictions prevent us filling orders 


SOUTHINGTON 
| SCREWS | 
For Wood or Metal 
Since 1667 the name Southington has stood for 
THE SOUTHINGTON 
HDW E.MFG.COMPANY 
fcr SOUTHINGTON, CONN. 5; 


dependable value in hardware. Southington 
Sales Dept., 19 W. 44th St., New York 18, N. Y. 


| FRANTZ 
| Gunantid 


¥ 


ot, BRS 


FRANTZ MANUFACTURING CO. 


Sterling, Illinois 











YOUR REQUIREMENTS IN 
MARINE AND CONTRACTOR'S EQUIPMENT 


NARS AAARAN 
DEAAAAAVHs 














GOODWIN-STANLEY CORPORATION 
“ (recom OTANLEY mPq 


ry N 
WERVICE ma F 


00D 





Excellence 
in Wor 
Production 


Here’s the sellingest oiler you 
ever stocked! Farmers and me- 
chanics go for its Controlled Oiling 
feature. Thumb-pressure starts oil 
flow instantly. Ejects oil up, side- 
ways or down, without waste. Vol- 
ume determined by the amount of 
thumb-pressure—single drop to solid 
stream—250-lb. tip pressure. Ex- 
ceptionally rugged —heavy welded 
steel. Guar. 5 years, Choice of 
spout types. , 


Sée your Supply Jobber 


DUTTON-LAINSON CO., Mig. Diva. 
Hastings, Nebr. Mfgrs. Since 1886 
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helps make 
Plomb Quality 
well-known 


CLOSE-COUPTED 


UNIVERSALS 


Shortest Type 


' re on the Market 
IMPORTANT NATIONAL PUBLICATIONS 


ARE HELPING BUILD EVER-INCREAS- GET INTO MORE 


ING DEMAND FOR YOU. HERE IS A 
PARTIAL LIST SHOWING HOW PLOMB 
ADVERTISING REACHES ALL INDUSTRIES. 


TIME 


vrwORLD Mill Supplies 
= OU RAL AVIATION 
ARDWAR 
AGE Otl»’"’GAs 
JOURNAL 
FLYING 
Motor Sertice 


Write today for free Catalog and complete details. 


PLOMB TOOL COMPANY 2227 
Santa Fe Avenue, Los Angeles 54, California 
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Plomb Universal Sockets ore shorter and more compact than 
any others. They'll reach many hard-to-get-at places where 


longer, clumsier types won't go at all, and help you get ' 


around all ordinary obstructions faster and better, 


Exclusive Plomb design and tough Plomballoy steel make 
these advantages possible — greater strength yet lighter 
construction, thinner walls, less overall length and bulk. 
Joints are sturdy and smooth acting. Openings are precisely 
made to fit positively and snugly — do not slip off nuts or 
bolts. 

Quolities like these make all tools in the Plomb line first 
choice among expert mechanics for better, safer, longer- 
lasting service. See them today at your Plomb distributor or 
write for the name and address of the one nearest you. 
Free catalog on request. — Plomb Too! Company, 

Santa Fe Avenue, Los Angeles 54, California. 


OBSTRUCTED PLACES 


— where 
thin walls 





wE 
¥. 


LADIESK¥ ; 
Circiike ior 
T. iat ‘ : 
THE AMERICA mil Cada eas 5 3 
Circulation eeteea Pal : P . Pita: 
: Witktihat: i: 


iélp of this sort 
bd Kyanize is the 


BETTER HOMES & GARDEN§{"4 now foieities 
Circulation. .....+.+ LIFE of the ps , 


COUNTRY GENTLEMAN 4 NY. glenn te 
Circulation... .. . « « 2,025,663 BOSTON WEG H COMPANY 
Boston . . . Chicago . . . Los Angeles . . . Montreal 


S- KYGMZe 
—_ PINTS “VARNISH ES . 


USE IT UP 
WEAR IT OUT 
dO 


one Ayanize 1s me LIFE oF 1& SURFACE 
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AT ee a 


means quick sellout for TAT Ant Traps 


#] TAT 
Vora DEAL ANT TRAPS 


(Still made with Thallium Sulphate—world's finest medium of ant control) 
IN ONE EXTRA-PROFIT V-DEAL YOU GET: 


2 display cartons, each containing one dozen TAT Ant Traps Retail $6.00 


48 TAT Ant Traps packed in bulk for refills Retail 12.00 America's first and original 
1.00 scientific ant trap. Sold on 


IE WN MI WII ccdsnsscttsiwasdiensorninesonnsheliblendeinatienbesedpstaedeienitots Retail 1. 
Money-back Guarantee. Na- 
tionally advertised. One 


Total Retail Value 00 desen 10 Gipley carton. 
Dealer cost $2.00 per dozen. 


FREE, attractive YOUR COST | i 0 0 Fair Trade Retail 25¢ each. 
point-of-sale material ONLY 


Vom #2 TAT INSECT  /&@ai7 
REPELLENT LOTION 2% 


3 doz. 2-0z. 35c bottles Retail $12.60 
FREE—THREE 2-oz. bottles Retail 1.05 


TAT Insect Repellent Lotion 
$13.65 repels mosquitoes, gnats, 
chiggers, flies. Prevents in- 
sect bites. Does not contain 


TAT Roach Traps offer swift, citronella, nyroyal and 
sanitary elimination of YOUR COST | 56 procamyvand Gillis éqente. 


Total Retail Value. 


roaches. One dozen to dis- Does not remove nail polish. 
play carton. Dealer cost ONLY One dozen to display car- | 
—. 4 — p. --- ton, Dealer cost $2.52 per ; 
trate c each. dozen. Retail each. 
SIZE, Dealer cost $2.80 35¢ 


dozen. 35¢ each. + le 


The supply of THALLIUM SULPHATE, world’s ma 


AT LAST! A wall paper re- 
mover that penetrates wash- finest medium of ant control, has been dras- fA ANT BAIT 


- wall poper—STRIPSOFF. ay 4 curtailed for 1945. are that FOR GARDEN ANTS 
t 

ene rates tough washable wall paper. you evens a minute to spare if you intend me A specially prepared 
Dissolves paste and makes removal easy. to cash in on the sale of TAT Ant Traps this - bait in jelly form. 
Better because it's wetter. STRIPSOFF season. A hint to the wise is sufficient! Packed in easy-to- 
can't harm hands or stain woodwork. handle tubes. Unsur- 
4 ez. Bottle makes 1 gal. Retails 50c. NOTE: The O. E. Linck Company, now producing DDT passed for control of 
Your cost $3.60 dozen. products for the armed forces, will manufacture a complete eee ae 35< 

7 ' 

8 oz. Bottle Retails 85¢. Your cost $6 line of DDT agricultural dusts, sprays and household insecti- METRE cach. 1 dozen to 5 
dgamn. . cides when this material is released for civitian use. <r play carton. Dealer 
Point-of-sale material oveitabie. mca cost $2.80 per doz. 





0. €. LINCK C€O.,Emec. monrctair, nN. s. 


(formerly Soilicide Laboratories) 
Manufacturers TOMO. GSE. £2 ERR A Kee SS 
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Champion 
SCREEN 
Corners 








"| SCREEN Co They save 
f Patetee Say ae ; ; 
eae ee Own time and 





For use on 
window 
screens, effort in 

screen making 

frames of 


all kinds 


doors and 


storm sash 











Nearly all hardware jobbers 
buy some Champion products 


Champion ads tell that Champion is manufacturing. 


Orders filled to the best of our ability. 


HE CHAMPION HARDWARE COMPANY 














CLARK GEM FLUE STOPPERS 


y ‘ ‘ A ~ 
id \ 
TT \ ae 


Featuring 


Attractive new 
series of pictures 
lithographed on 
métal blanks 
permanently clenched into the face of the flue stoppers. 
Folding wire fasteners attached to slots raised from the 
metal] of the blank. 


Specifications for the complete line 
Pasteners 
6” or 7” Wires 3 Ibs. T on 
ers 
fur 3 Ibs. 7 on. 


i “> 2 Ibs. 
Adjustable Bands 3 Ibs. 13 os. 
for 5”, 6”, or 7” 


= #5 Flue Stopper 


PACKING—1 dozen per carton, 1 gross per ease. 


Order from Your Wholesaler, or Write Us for 
Reference 


J. L. CLARK MANUFACTURING CO. Rockford, Illinois 








YOUR TURN IS COMING! 


Once victory has been 
achieved, we shall again be 
producing for you. Until that 
time our men and equipment 
will be “all out” for our vali- 
ant forces on the fighting 
fronts. 


ARCADE MFG. CO. 
1201 SHAWNEE STREET 
FREEPORT, ILL. 


ARCADE ag 


HARDWARE & TOOLS 




















Type 2001 The ‘‘Triplex"’ 


The greater part of our production is still going into the war 
effort where most types of Chicago Spring Hinges are used int 
plant construction and for the ships of our Navy. After Victory 
many types not now available will again be ready for distribution 
through the hardware stores of America. 














Chicago Spring Ninae Co. 
CHICAGO U.S.A. NEW YORK 
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e@ While "business as usual” con- 
tinues to be very unusual in 
supplying builders’ hardware,no 
restrictions have been imposed 
on our THINKING about it! 
Thinking in new designs, new 
materials and new finishes to 
make builders’ hardware more 
attractive to your customers and 
more profitable to you. 
* * * 

Corbin hardware specialists 

are abreast of every modern 


trend — from product to package. 
As this war moves on into history, 
we suggest that periodic contact 
be maintained with your Corbin 
representative to the end that 
you may be fully advised of all 
product developments and sup- 
ply possibilities. We, for our part, 
will do everything in our power 
to help you build the biggest 
possible volume in builders’ 
hardware — and to supply you at 
the earliest opportunity! 


P. & F. Corbin 
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The Quality Pressure 
Cooker, backed by the 
name millions of women 
have confidence in, 


O4utecnm Beautiful. . . and’ women will treasure it 


over the years for its simplicity and dependability. 
Its Snap-Tite Cover (patented) cannot be removed until 
~~ ALL pressure is down . . . so that even a child can use it. 


DELIVERIES? War work comes first, of course. Cooker production 
will begin when manpower can be spared: 
The Wear-Ever Pressure Cooker will be backed by aggressive, 
sales-making national adyertising and promotion. 


Wear-Ever is Worth Waiting For 


_” WEAR-EVER 


ALUMINUM PRESSURE COOKER 
Made of the Metal that Cooks Best . .. Easy to Clean 


° 


HARDWARE AGE 





Built to Live 


A hamper must be built to live with 
bathroom steam. Otherwise, the paint 
finish may flake, scale or soften. 
Pearl-Wick Hampers are made to 
resist steam... and all conditions they 
may meet! The paints and lacquers 
used pass steam tests more difficult 


Self-Ventilating 


with Steam! 


than any conditions they will find in 
actual bathroom use. 

This special steam-proof finish is 
one of the many differences in Pearl- 
Wick construction — that make a 
Pearl-Wick Hamper the best your 
customer’s money can buy! 


PEARL-WICKk 
eehimenog. 


PEARL-WICK CORP., LONG ISLAND CITY 2, N. Y. 
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Get the Plus Sales 
that start with 


Hoppe’s No. 9 


The customer who buys Hoppe’s No. 9 has 
just one objective. He’s going to remove 
primer, powder, lead, or metal fouling from 
his gun—he’s going to protect that gun from 
rust. But—complete gun care also requires 


HOPPE'S Gun Cleaning Patches 
HOPPE'S Lubricating Oil and 
HOPPE'S Gun Grease 


So, don’t miss these plus sales that start with 
Hoppe’s No. 9 for they’ll pay you additional 
profits and help your customers do a better 
gun cleaning job. Be a 100% Hoppe Dealer. 
Handle the full line. Your jobber can supply 


you. 


Note the RADIAL ARC GRINDING marks on these 
quality saws. They are the sign of Ohlen-Bishop 
master craftsmanship in designing and manufacturing 
faster cutting, smoother running crosscuts. Even taper 
all the way through from tooth edge to back prevents 
binding, cuts with less kerf. Order today. Twenty 
different models—one and two man. Restrictions 
may limit choice, but preferred styles are available. 


OHLEN-BISHOP MFG. CO., 901 Ingleside, Columbus, Ohio 





FRANK A. HOPPE, INC. 


2314A North 8th St. Philadelphia 33, Pa. 


























STEVENS 


NO. SSS LINE LEVEL 





The Little Level with the Big Sale 


When every power source 
fails wreck, collapse, 
breakdown, etc., Porter Cut- 
ters keep right on working. 
They need no power except 
the two hands of the oper- 
ator and they multiply that 
hand power approximately 
80 times. Enough pressure 


Stevens No. 555 Line and Surface 
Level is made of hard drawn 3%” 
hexagonal aluminum tubing, 3” 
long, nickel silver hooks, weight, 


at the head to cut %” an- 
nealed bolts in the thread. 
Cuts rods, cable, chain (hard 
or soft), etc. They go with 
the man to the job, no 
matter where it is. Cutting 
is done in one quick handle 
movement. They stand up 
in long hard service. 


A size and model for 
all normal require- 
ments —special 
heads for special 
operations such as 
bending, crimping, 
etc. 

Ask for catalog and 
free tool mainte- 
nance book. 


H. K. PORTER, INC., EVERETT 49, MASS. 


PORTER 














each ¥% oz. 


Packed 12 to display box, weight 
per dozen 9 ozs. List price, each 
50 cents. 


E. A. STEVENS LEVEL co. 
Newton Falls, Ohio | 
ooac] 
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PIN TENSION SCREW 


© Guns nur 














WASHER 
CRESCENT HACKSAW FRAMES 


have long been designed and built 








to do tough work ... they are made of heavy steel for 
the extra rigidity needed on many jobs and are elec- 
trically welded at the points of greatest strain. Like 
other Crescent Tools, they are now going mostly to 
our soldier and sailor mechanics. Someday, and it 
can’t be too soon to please us, they will again be dis- 


played and sold by hardware dealers. Help keep the 





ones now in use by repairing with Genuine Crescent 


Spare Parts. 








CRESCENT TOOL COMPANY, JAMESTOWN, N. Y. 





























THEO. SUENNEN 
During the past year, your straight-forward messages 
in these pages have helped inspire the hardware dealers 
and wholesalers of America with still greater confidence 
and optimism in the future of their industry. We, at 
Master Lock, have been privileged to devote the bulk of 
our advertising efforts to the widest possible publication 
of your stimulating statements. We have been glad t 
do this, for we know that the future of any industry 
rests on leadership which has ability and which is will- 
ing to speak up. To each of you, our sincere thanks! 


Master Padlocks 


DOUBLE ee: 
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MASTER LOCK COMPANY, Milwaukee 10, Wis., Worlds Leading Padlock TManufacturt 
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. -- because it’s easier to use 
and gives a longer-lasting point 


Simonds Cross-Cut Saw Files are specially 
designed to maintain the proper shapes of saw-teeth 
and gullets...imparting new-saw efficiency to resharpened 
saws, with a minimum of time and effort. Equal width from heel to point 
gives added cutting surface for longer wear...and also gives the saw-tooth a 
keener, longer-lasting point. 

Simonds Red Tang Files cut with unmatched ease because the file-teeth are designed like the 
teeth of Simonds Metal Saws... they bite in and roll off long, uniform chips, instead of merely 
“scraping the surface”. That’s why file-buyers and old hands in the filing room ask for Simonds 
Red Tang Cross-Cut Files. They know that these Red-trade-marked files are made in only top 

. quality, to give them top performance and value. Order from the nearest Simonds office. 


SHORTEN THE WAR... BUY BONDS! 


BRANCH OFFICES: 1350 Columbia Road, Boston 27, Mass.; 
127 S. Green St., Chicago 7, Ill.; 228 First St., San Francisco 5, Calif. ; 
311 S. W. First Ave., Portland 4, Ore.; 416 West 8th St., Los An- 
feles 14, Calif.; 31 W. Trent Ave., Spokane 8, Wash. 


PRODUCTION 
TOOLS FOR CUTTING 
METAL, WOOD, 
PAPER, PLASTICS 


FEBRUARY 15, 1945 








ee ee 


Let rural customers know you have what they want. Stock and display 


With a half million more circulation than the next publication 
Farm Journat is the largest of all rural magazines. 


COMPARATIVE CIRCULATIONS, 


Farm JouRNAL . . . 
Country Gentleman 
Capper’s Farmer. 
Successful Farming . 


*Latest A. B. C. statements 


1944* 
2,587,097 
2,023,353 
1,235,338 
1,136,550 


these products advertised in current issues of FARM JOURNAL. 


ALCOA ALUMINUM 
ARMCO STEEL 
BAG BALM 
BAG BALM DILATORS 
BLACK LEAF 40 
BORG-WARNER PRODUCTS 
BOSS KEROSENE STOVES 
BRIGGS & STRATTON 
GASOLINE ENGINES 
BRIGHT STAR FLASHLIGHT BATTERIES 
BURGESS BATTERIES 
BURKS WATER SYSTEMS 
CARBORUNDUM FILES 
CAT'S PAW RUBBER HEELS & SOLES 
CERESAN 
CHORE GIRL CLEANER 
CLOROX 
COLEMAN APPLIANCES 
CORONA OINTMENT 
TYANOGAS 


DEEPFREEZE 

DUO-THERM HEATERS 

DUTCH BOY WHITE LEAD 
EVEREADY FLASHLIGHT BATTERIES 
FRIGIDAIRE 

FULL-O-PEP FEEDS 

GENERAL ELECTRIC 

DR. HESS & CLARK PRODUCTS 
IVER JOHNSON'S ‘ARMS & CYCLES 
KALAMAZOO STOVES 
KELVINATOR 

KOW-KARE 

LARRO FEEDS 

F. E. MYERS & BRO. CO. 

DR. NAYLOR’S PRODUCTS 
NESCO RANGES 

NITRAGIN INOCULATION 
NOPCO 

NORGE 

PARMAK ELECTRIC FENCER 


The two and a half million circulation of Farm JouRNAL makes 
it one of the “Big Four” general magazines—with Life, 
Saturday Evening Post and Collier’s. Farm JOURNAL is the 
ONE that covers the rural market. 


GRAHAM PATTERSON, Publisher 
Washington Square, PHILADELPHIA 5 


PENOVOXiIL 

PHILCO PRODUCTS 

PLUMB TOOLS 

PRATTS POULTRY REMEDIES 
PYREX WARE 

RCA PRODUCTS 

ROOTONE 

R-V LITE 

DR. SALSBURY'S PRODUCTS 
SAVOSS 

SO-LO PATCHING CEMENT 
SPEED QUEEN WASHERS 
SULFAGUANIDINE 

TOXITE 

U-C LITE 

UNIVERSAL APPLIANCES 

U. S. STEEL 

VICTOR TRAPS 
WESTINGHOUSE PRODUCTS 
ZENITH RADIOS 
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No question about PROTECTION 


for them... if you stock 





@ Spring — Summer — and Fall are 
open seasons for open windows— 
and Cortland Brand Screen Cloth 
provides screens that are closed to 
insects and pests. 

At the Wickwire plant a complete 













BRAND : 


SCREEN CLOTH 


line of screen wire cloth is produced 
—under one control from steel to 
finished merchandise—in one group 
of mills—with quality guaranteed by 
over 70 continuous years serving the 
hardware trade. 

Stock Cortland Brand wire screen 
cloth—and thus bring full and per- 
manent satisfaction to the trade you 
serve. 

Standard finishes and meshes are 
available in limited quantities. Mili- 
tary needs still come first. 


WICKWIRE BROTHERS, INC., CORTLAND, N.Y. 
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This advertisement 


appears in the 


February issue of 


COUNTRY 
GENTLEMAN. 
It will be seen by 
hundreds of 
prospects living in 


your community. 


HARDWARE AGE 





ELcO Appliance engineers, research tech- 
D nicians and sales promotion specialists 
have figuratively rolled up their sleeves— 
getting set to take care of the greatest boom in 
water system sales since the thriving twenties. 

In the pages of Country GENTLEMAN, we 
are currently telling and re-telling your pros- 
pects that Detco Water Systems save time, 


DELCO Shallow Well 
Pump, Model AA, 
350 gallons per hour; 
20-40 Ibs. pressure; total 
suction lift up to 25 ft. 
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save money, increase earnings and make coun- 
try living more cheerful. 

The enviable reputation of Delco Appliance 
for dependability, plus our extensive resources 
for research, plus coast-to-coast advertising 
coverage, add up to a winning combination 


} . 
working for you. 


If you are a live-wire dealer and really want 
to hit pay dirt during the busy years ahead, 
get ready for this big market now. Inquire 
about a dealer franchise in your territory. For 
full details mail coupon below. 


at 


Mail This Coupon Today! 


DELCO APPLIANCE DIVISION, Dept. HA 25 
General Motors Corporation, Rochester 1, N. Y. 





I am interested in your Plan for Dealers. 





Name 
Street. 
City 














FOR MORE THAN A 
QuaaTes Contuay 
SECALSTS 
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No. 320RL No. 420RL 





BE? 


* Ce., Aubura, Rhode Island. 
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© The: entire line of individucl 
Micrometers and complete sets 
illustrated ond fully described. 
Write today to The Central Tool 


No. 220RL 
pa is 


No. 520RL No. 620RL 


No. 745RL 


a he 


THE CENTRAL TOOL C0... 
AU nile of aes me f ISLA ND 


a 


Sa "5 P Mi el ati Pa 


All frames forged of the finest special alloy steel 
*& *& & The new improved polished frame Microm- 


ater in 1” and 2” sizes * *& ®& The new black 


enamel finish Micrometers in ail sizes from 1” to 6” 
*% & & Also available with ratchet stop, lock nut 
and 10,000ths graduations * * *& A full range of 
Metric Micrometers in addition to complete seis in 
leather covered coses—0” to 3”, 0” to 4” and 0” to 6” 
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Attractive, com” gre-e constant soures 

asils for Rowrt” me ome are knows ent gue TOCK the complete line of U-S-S American packaged prod- 
profit. These geod buys” ead they displays. - ? 9 o 
the country #* “t Them in your ucts shown above . .. and you'll be ready to supply promptly 


and profitably every request of every customer! 

_ Here are nails of all sizes, brads for every purpose, tacks of every 
kind—upholsterers’, carpet, bill posters’ and household. And wire 
door springs! All neatly packaged for attractive eye-catching dis- 
play in your store. 

Does a customer want a tiny box of tacks .. . or a 100-pound 
keg of nails? A vest-pocket size box of assorted: nails . . . or a ten, 
twenty-five, or fifty-pound box of a certain size? Whatever it is, 
you can give it to him—in a package—when you handle this 
American line. 

Every product is of unquestioned high quality, too. Made of 
strong, dependable steel wire, finished for greatest efficiency and 
durability, designed with careful attention to detail, so each 
product does extremely well the job it’s supposed to do. These 
qualities make for satisfied customers . . . and for profits for you. 

Stock the complete U-S-S American line. You'll find it means 
repeat sales. 


AMERICAN STEEL & WIRE COMPANY 


Cleveland, Chicago and New York 


Columbia Steel Company, San Francisco, Pacific Coast Distributors 
United States Steel Export Company, New York 


Pf Faas oe Se ae. tee ee Se 
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When he asks you 


for a Slim Taper... | | : , 


DEALERS TELL Us that the one way to strengthen your position 
for building more profitable sales, both now and in postwar 
years, is to concentrate on only quality merchandise. Take files. 
When your buyer asks you, say, for a slim taper, it pays to give 
him a Heller Nucut,—because Nucut is the best file value that 
money can buy. 

Another practice many dealers also find helpful is to suggest 
the purchase at the same time of some other shapes, cuts and 
sizes. Often the buyer that originally asked for just. one file 
frequently finds that he has good use for several more. The 
accompanying chart lists the more popular Heller Nucut 
Saw Files. 

Above all, make certain that your file buyer understands 
thoroughly why a Heller NucutT cuts more, more quickly, more 
easily. It’s all in the patented “‘wavy-teeth” design,—a two-in- 
one file feature that enables a Heller Nucut both to cut and 
smooth at every stroke. Your jobber will be glad to suggest the 
right stock to meet your customers’ needs best. 


HELLER BROTHERS COMPANY 
America’s Oldest File Manufacturers—Good Tools Since 1836 
Newark 4,.N.J. «© Newcomerstown, Ohio 


HELLER 


FEBRUARY 15, 1945 


H 








5 
Typical Applications of Heller Nucut Mill and Saw Files 





FILING JOB SHAPE TO USE 








Sharpening mill, ice and circular 
saws, axes, implements, knives, 
shears, tools; lathe work; draw fil- 
ing; polishing 


Sharpeni saws, axes and millin 
See milion | Tape 


Sharpening circular, cross-cut and 
buck saws Slim Taper 


Sharpening fine-tooth hand and hack 


saws Extra Slim Taper 


Sharpening fine-tooth saws Double Extra Slim Taper 


Filing M-shaped teeth of cross-cut 


saws Cant Saw 


Sharpening cross-cut sows of the . 
Great American type. Also wood or Cross-Cut 
hack saws 


Filing teeth of pit or frame saws Pit Saw 











| Awarded to the 


Newcomerstown, 
Ohio, Plant. 





WAVY-TEETH 


FILES 








A NEW! 
PLASTIC DISCOVERY 


6- ged FLEX-O-CRYST CYLINDER 


ni-soft plastic like a cross between 
b and rawhide. When dented it 
HEALS ITSELF IMMEDIATELY 


PRESSED INTO LARGE *%” SHEET 


Under 20,000 Ibs. pressure, 
of Flex-O-Cryst was pressed into a large 


thick 


a cylinder 


round sheet Then the pres 


sure was rem ved 


REGAINS ORIGINAL SIZE AND SHAPE 


Slowly the sheet gathered itself to- 
gether, pulled itself in and came back 


to its Original size and shape 


FLEX-O-CRYST IS USED IN 
THE NEW NUPLA HAMMER 


A HARD HITTING 





A NEW! 
PLASTIC HAMMER 


WILL NOT MAR, STING OR REBOUND! 







Here’s a new hammer unlike any other — it’s a 






wartime discovery. Hits hard effective blows 









without marring, cutting or battering. Useful 
to assemblers, tinners, plumbers, machinists and 
most skilled workmen. 3 sizes and 7 weights. 
Nupla Hammer is not affected by oil or gaso- 
line. Will not burn or explode. Will wiPla 
not crack, chip or deform. It’s a ERS 


hammer every craftsman wants. 





JOBBERS AND DEALERS WANTED 
Nupla Hammers are now available for 
shipment. Here's a real money-maker. 
Extra large commissions allowed. 
DEMONSTRATOR COUNTER-CARD 
furnished. Write or wire today! 


NEW PLASTIC CORP. 1017 N. Sycamore Ave., Los Angeles 38, cal. 


PLASTIC 
HAMMERS 








MIGHTY 
bud Gentle 


the only company that looms the pad it sells 


and cach pad és 


Ze  WAPELE 
KNITTED 







roars 


For greater resiliency 

. faster heat ana 
moisture absorbency 
.. better ironed work! 












WAFFLE-KNITTED 
“ IRONING BOARD PADS' 


and COVERS € 





4 
4 







Pa Its unique construction, plus quality-control from 
a start to finish, make TEX-KNIT the outstanding 
brand! With military needs getting first call on 

our padding, we are only able to supply a por- 

’ tion of our customers’ needs. However, to new 

a accounts we suggest putting in a reservation for 
your share in the future. 
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oleman 
Silk-Lite MANTLES 


@ Now your jobber can supply you with all the 
Coleman Silk-Lite Mantles you need... to 
assure your customers better, brighter light 
AK from their Coleman Lamps and Lanterns... to 


Gi tein AD 
i are fe’ man { “un bring you extra daily profits! 








t ¢ 


LE 
2D) 

















ANA A all ae 
idncy RET HT AALALALALA IIIT TET The greater lighting efficiency of Coleman 
aon ALA ruts ALA “t) “ll “i Ud Silk-Lite Mantles makes them more popular 
ency Wish iN} iM eva il i Hs Ty than ever in these war times when your 
work! iustp steely customers need more light for longer 






working hours. 






They pay and pay when on display. 
Keep them near your cash register 

_ and they'll keep it ringing. Come 
packed in attractive gross size counter 
le’ i display cartons, as illustrated — 24 
SS = boxes of 6 mantles each. Sell them 


\ Ce ge 
S Y age 
SS 4 po by the package; every user needs a 
“i = , ‘e Ce half dozen or more. 


| MORE LIGHT , Keep Your SERVICE PROGRAM Going 









Us 
























ad Laboratory tests prove that Coleman Silk- > 2 
Lite Mantles give as much as twice the Complete Stocks of All Genuine ae? 
light of ordinary manties. They are made Coleman Parts and Supplies Now as 
to give more and better light. & 


Available from Your Jobber to help R 
GREATER STRENGTH \ you keep your Coleman Service Pro- £ secs Re 


gram producing profits. Ask about 


























¢ Triple Lock Weave, high quality materi- the new special Parts Assortments 

als, and scientifically correct shape and hin * a Gasoli I bt Cc 

size, give unusual strength to Coleman or atid an ‘ anterns, Uasoline ee eig an as } 
— Silk-Lite Mantles. Cabin and Trailer Stoves. Three new kits containing 
ding balanced amounts of parts in biggest demand. An 

lj 2 

ll on LONGER LIFE easy way to order and handy way to handle parts. 
por- tat = — a Order direct from your jobber. 
ont Last 2 to 4 times longer than ordinary 
n for mantles because of the first-grade materi- 






THE COLEMAN LAMP AND STOVE COMPANY 
Wichita 1 * Chicago 11 © Philadelphia 8 
Los Angeles 54 © Honolulu, T. H. « Toronto, Can. 


Coleman 


| APPLIANCES | 


als used, their Triple Lock Weave and 
their painstaking manufacture. 


*. 


RST LOWER COST \ 











Coleman Silk-Lite Mantles cost less to 
use in the long run because they outlast 
and outshine cheaper mantles, or even 
mantles priced the same. 
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BOSTON WOVEN HOSE & RUBBER CO. WESSE 
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FUEL OIL CONSERVATION © 
Offers YOUNew - 
SALES OPPORTUNITIES | 


install A-P THERMOSTATIC TEMPERATURE 
CONTROLS on ALL Oil Burning Space Heaters 
using A-P Model 240-DR or UR Manval Controls 


Unless you show them how to get more heat, more 
steady comfort out of available fuel oil, many space 
heater users in your community will be cold early’ next 
spring, because of needless overheating and fuel waste. 


Here's your chance to make many staunch friends, 
an opportunity to serve — and SELL. Get in touch with 
all your past heater customers. Tell them how the ad- 
dition of an A-P. THERMOSTATIC TEMPERATURE 
CONTROL SET to their present heater will help 
stretch fuel oil enough to take them over the “hump.” 


Complete Sales Package — Easy fo Install 

The A-P Thermostatic Temperature Control Set is a , 
complete sales package, including an Electric Auto-Heat 
Conversion Top for installing on top of present manual 
controls, an accurate wall thermostat, transformer, wiring, 
staples and full instructions. It's easy and simple to 
install on most oil burning space heaters, inexpensive, 
more than pays its cost in fuel savings and steadier 
comfort. No priorities needed. 


Tie in NOW on this vitally essential program — for 
ready extra sales! Write for bulletin and prices on A-P 
Thermostatic Temperature Control Set No. 240-ED. 


AUTOMATIC PRODUCS COMPANY 


2442 NORTH 32nd STREET 
aay 


MILWAUKEE 10, WISCONSIN 
NTRO; 


DEPENDABLE 


OM. CONTROL VALVES 








Duration Buality 


Until R/M Woven Glass and woven asbestos wicking 
can be had again, R/M Tri-Ply Wicking will do . . . 
and do very well. Here’s why: 


1. Hard outer ply resists wear and tear. 


2. Middle layer of crimped asbestos felt 
sends fuel racing-to-the-rim for quick 
lighting. 


3. Inner layer of soft asbestos paper keeps 
fuel-supply uniform. 


4. Rippled construction permits wick to be 
rolled without buckling or breaking; assures 
proper alignment and seating of wick in 
burner-channel. 


5. Tri-Ply construction effects complete fuel- 
vaporization, reduces carbonizing. 


K/M Tri-Ply Wicking comes %”, 1”, 1%”, and 1%” 
wide——SIX FEET TO THE BOX, 12 boxes to posed carton. 
Also in cartons of 100 feet. 
Sell duration-quality R/MTri- 
Ply Wicking. Ask your jobber. 









Awarded to R/M 
North Charleston Plant 





RAYBESTOS-MANHATTAN, INC. 


YHEIM 
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PLENTY! 


Sell Rarcale 
and You Build Good-Will 


the Kind that Keeps on Paying 
a 
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EXAMPLE: the Barcalo WATER PUMP PLIER 


This Water Pump Plier typifies Barcalo tool engineering 
know-how. Here’s a 100% practical tool—built to take 
the knocks of everyday service in water pump main- 
tenance and similar operation. Jaws are adjustable to 
five positions, with comfortable handles exerting power- 
ful leverage. Construction is drop-forged, expertly fin- 
ished. Other quality-built economically priced Barcalo 
tools include standard pliers, wrenches of many designs, 
screwdrivers, punches, chisels in all the popular styles 
and prices. Prices and full details on request. Write 


Dept. H.A. 





MANUFACTURING COMPANY 
BUFFALO 4, N. Y. 
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"G-E DISPLAYS OFFER A SURE WAY TO 
BUILD MORE TRAFFIC”... somes trorz09, Buftco, N.Y 


Actual sales results—obtained in sur- 
veys and field tests—prove this fact 
conclusively: G-E displays stop pas- 


sers-by, turn them into customers and- 


build more sales and profits. 


STOPS CUSTOMERS 


MORE FOLKS 
KNOW 


LOW PRICES 


Check the attractive new G-E display 
shown below. See how it works. It’s a 
typical example of forceful, compelling 
G-E displays—an all-important service 
to remember in your postwar planning. 


QUALITY 
PAYS OFF! 


EXTRA CASH 


“To make G-E Lamps STAY BRIGHTER LONGER” ee - .— : 
i aa merits 


HERE'S WHY you'll be ahead with 


The constant aim of G-E Lamp Research Ree ail ; 
' i ? potent 


G-E Mazda Lamps: THEY BRING G-E MAZDA 


CUSTOMERS into your store. 

THEY SELL all year ’round. THEY LAM PS 
PAY good profits. THEY BUILD 

GOOD WILL because people prefer 

G-E quality. THEY PROVIDE a con- 

stantly expanding market through 

consistent national advertising. 


Hear the G-E radio programs: “The G-E All-Girl Orchestra”, Sunday 10:00 p. m. EWT, NBC; “The World Today” news, 
Monday through Friday 6:43 p. m. EWT, CBS; “The G-E Houseparty,”” Monday through Friday 4:00 p. m. EWT, CBS. 
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1.C. Meine 


Meinecke Bros. 
Plainview, Texas 







Writes This About Coleman Gas Floor Furnace Line: 


“Each Coleman Floor Furnace Installation 


Helps Sell More Coleman Floor Furnaces. 
We Could Sell Hundreds Now!” 


“We have sold Coleman Gas Floor 
Furnaces for over twelve years, and 
have installed over 1,000 of these su- 
perior furnaces. Each installation helps 
sell additional Coleman Furnaces. The 
Coleman Floor Furnace, when prop- 
erly sold and installed, makes a loyal 
customer for us and for Coleman. The 
merits of the product easily sell the 
potential customer. We have over 100 





FEBRUARY 15, 1945 


THE COLEMAN LAMP AND STOVE COMPANY « 


orders for Coleman Floor Furnaces on 
file and could sell 200 within thirty 
days, if they were available to us now.” 

Coleman franchise dealers are being 
appointed now by America’s leading 
distributors for post-war sales of these 
Coleman Heating Appliance lines: Oil 
Heaters; GAS, OIL and LP-gas Floor 
Furnaces, Water Heaters, and Central 
Heat Plants. This franchise is awarded 


THE “HOT” NAME IN HOME HEATING 





- to aggressive dealers who can qualify 


and handle the volume of Coleman 
business they can easily develop. Write 
us for the name of your Coleman dis- 
tributor, who can tell you the complete 
story of the Coleman opportunity in 
the waiting billion-dollar home-heating 
market. Coleman Lamp and Stove Co., 
Dept. HA-17X, Wichita 1, Kansas, 







WICHITA 1 + CHICAGO 11 ¢ PHILADELPHIA 8 « LOS ANGELES 54 « TORONTO, CANADA 
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I, it a “decorator’s” 


tainer for soiled clothes? 


Naturally, a hamper must have eye appeal. It must be 
good looking, but we, at Whitney, believe a bathroom 
hamper should be designed to “go” in a bathroom... 
not to stand out by itself as a gay piece of furniture. 


Whitney hampers are designed to harmonize with today’s 
bathroom fixtures, accessories and color schemes. 


When you sell a Whitney hamper you can be absolutely 
sure of two things. 1. It will look well and proper in its 
bathroom setting. 2. It will give long and superior service, 
for Whitney hampers are recognized as better made 
hampers. Two pretty sound reasons why a Whitney 
hamper gives greater customer satisfaction. 














Whitn ey 


DESIGNED FOR SERVICE 
F. A. WHITNEY CARRIAGE COMPANY Since 1/858 
LEOMINSTER, MASSACHUSETTS 
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piece of furniture, or is it a convenient, serviceable con- - 





HAMPERS 








\\ TO WAKE UP 
/’ 1 \ \ your MARKEY 
ror You! 


Columbian is participating in a huge national advertising 
program designed to build greater Enameledware markets 
for you. This program, embracing the use of national mag- 
azines, radio, trade papers, home economics publications, 
and merchandising aids for the stores, puts new life into 
your future selling plans. 

Add to this program Columbian’s policy of building the 
greatest-value-for-the-money into Enameledware, and you 
have a sound foundation on which you and your customers I 
can build a profitable future. 


WOMEN SAY: 










cotumBian's Vr , 
WARE IS S0-0-04")'= : 


EASY TO KEEP 
CLEAN 





4 
_~and why not? 





- — Jt’s PORCELAIN (for cleanliness) 
y \ on STEEL (for strength) 





,COLUMBIAN (7 





) THE BEST WALUES IN ENAMELED WARE 


ORDER FROM YOUR JOBBER 








COLUMSIAN ENAMELING & STAMP. CO. INC VERRE HAUTE ND 
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rtising 

cs This year, get a bigger slice of the 
ations, booming insecticide market! Get extra 
p into sales—and better profits, too, with 
9 the seconr-vacuum 5 Bug-a-boo— fastest growing line of its 
d you kind in the country! Stock and pro- 
omers 


mote the complete line: 


1. Bug-a-boo Moth Crystals—the pine - scented 
crystals that leave no lingering moth ball odor. 


2. Bug-a-boo Super Insect Spray—the fast grow- 
ing spray that kills all 5: flies, moths, mosquitoes, 
ants, roaches. Far exceeds minimum government 
standards for AA grade spray. 


3. Bug-a-boo Victory Garden Spray— the con- 
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SURE PROTECTION FOR YOUR CUSTOMERS — 
SURE PROFITS FOR YOU! 


Bug-a-boo 






















centrated killer with rotenone. A little does a lot! 


All three products are backed by the famous 
Socony-Vacuum research laboratories. All three are 
advertised in Life Magazine, The Saturday Evening 
Post and Good Housekeeping. All mean extra Spring 
and Summer business and profits for you! So make 
sure your Bug-a-boo stocks are up to par. 


* * * 


Order today from your ‘nearest Socony-Vacuum 
office. In the Southwest, from the Magnolia Petro- 
leum Co., on the West Coast from 


General Petroleum Corp. of Calif., or Cac 
from 26 Broadway, New York 4, N.Y. - 
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Kills flies mosquitoes 5; 
Moths. ants and mom ;: 
Other household ise 


& A 
































LOOK AT THE 
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ADVERTISING CAMPAIGN SELLS 


PORCELAIN.ON. 
ENAMELEDWARE 

























































3-YEAR PLAN TO PRE-SELL YOUR PROSPECTS WHO - 
NOW WAIT FOR BETTER MERCHANDISE AND VALUES. 
Out of four years’ research in a great university laboratory cca 4 


New Improved Porcelain on Steel Enameiedware. Its quality is pre- 
tested to withstand long service—to withstand intense heat and sud- 
den cooling and long exposure to food acids. The seal shown below a 
identifies enameledware thus pretested. ’s 
These advantages are now added to the ease of cleaning and the 
glistening, colorful beauty of enameledware which have kept it pop- 


ular, despite all competition, among people who like fine cooking. e Ri 

This sensational New Improved Porcelain on Steel Enameledware , 
stays bright and untainted by food acids which permanently blemish vatel 
many kitchen utensils. No other ware compares with it in ease of the | 


cleaning, in permanence of bright, colorful beauty. 









A million-dollar advertising campaign tells the news of this finer after 
kitchenware to your customers—starts in March in 5 women’s favor- Stew 
ite magazines, April 16 on 84 leading radio stations. rolli 

Write for tie-in material today! Let’s all be ready when the “‘band ; 
wagon” rolls! toa 

In 

War 

4 Te REGISTERED St, A The Belmont Stamping and Enameling Co. - 
wo °% = Canton Sanene and Enameling Company mani 


New or g and St .» Inc. 





Leb 





Seieons hens Manufacturing Co. with 
Federal Enameling and Stamping Co. lies ; 
orce ain on be The Fletcher Enamel Company 
The Jones Metal Products Co. hi gh 


. NAM . a3 DWARE Lisk —Savory Corporation 





The Moore Enameling and Manufacturing Company remz 
YOUR ASSURANCE OF QUALITY y National Enameling & Stamping Company ‘ 
H A, j ‘ strat 
Look for this eal ENAMELED UTENSIL MFRS a The Republic Stamping & Enameling Co. 
S oct AOVERTISNG GHOUF The Strong Manufacturing Company 





United States Stamping Co. 


Then SELL with CONFIDENCE! 
ENAMELED UTENSIL MFRS. ADVERTISING GROUP, 2130 Keith Bldg., Cleveland 15, Ohio 
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..»A New Kind of High Speed Production Plant 
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eat TO BRING YOU RADIOS BY 
id sud- 
below 
TEWART- 
Sees LOOK TO STEWART-WARNER 
oking. © Right now it’s the largest pri- radio material goes onto the pro- for the Class 
2d ware 8 & 
lemish vately-owned shell fuze plant in duction line—finished radios, of the Radio Field! 
ase of the United States. But 60 days packed and ready for shipment ° 
_ after restrictions are lifted, leave the other end. © Look for something “different” in 
favor- Seewast-Waener Radios will be The result will be a capacity radios from Stewart-Warner. Look 
“hand rolling off high-speed produc- of 3500 radio sets daily On a one- for a line of “best sellers” that mean 
tion lines on their way to you. shift basis—a total of more than rapid turnover. Look for innova- 
In all probability, Stewart- 1,000,000 Stewart-Warner radios tions in design and beauty ... new 
Warner will be among the first a year! The new plant is “all set sales appeal that spells profits. 
any manufacturers to hit the market to go” when we get the word! And, expect strong advertising 
r with civilian radios. The secret And, when that word comes, and merchandising help, too. Yes, 
lies in the new Stewart-Warner we'll begin making Stewart- look to Stewart-Warner for the class 
high-speed production plant—a Warner Radios that of the radio field. 
sompany remarkable development in sparkle with sales ap- 
straight-line radio assembly. Raw peal and performance! Aacther Prada 
STEWART 
WARNER 
RADIO DIVISION OF STEWART-WARNER CORPORATION CHICAGO 14, ILLINOIS bal 
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A MESSAGE TO MYERS DEALERS: 


Another Reason WHY MORE MYERS WATER 
SYSTEMS ARE IN USE THAN ANY OTHER MAKE 
No other water system enjoys such complete consumer accept- 


ance. It is a basic Myers policy to continually remind people 


of Myers Water Systems through National Advertising. Over 


the years, Myers has been the most consistent national adver- 


tiser in this field. You can depend on Myers to keep alive this 


oe we , ; . ‘ 
Hoe «he We ne oo Pe 


valuable public acceptance through continuous national adver- 
tising which reaches a large majority of water system prospects 


in your territory. 





E. MYERS & BRO. CO. 
Dept. C-7, Ashland, Ohio 
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Kryocide D-50 (ready-mixed) 
lib. shaker can 
Also in 3 ib. begs 


Kryocide—Natural Greenland Cryolite such as 
government agricultural authorities recommend 
for pest control—has proved its economy, effec- 
tiveness—proved its worth for years with large 
truck growers from coast to coast... proved its 
worth to thousands of victory gardeners. NOW LET 
KRYOCIDE PROVE ITS SALABILITY TO YOU! 


Twice as many large growers used Kryocide in 
°44 as used it in °43. And a brand new market— 
the home gardener—has “discovered” Kryocide. 
Finally Kryocide is backed by hard-hitting, per- 
sistent advertising. Kryocide ads appear regularly 
in farm and garden sections of metropolitan 
newspapers—in state farm papers—in ten lead- 


ing garden magazines reaching nearly 4 million 


readers. 


So stock up with this fast-selling garden insecti- 
cide. Don’t delay...order your supply of 
Kryocide early. Write to Dept. HA. 


PENNSYLVANIA SALT 
MAN 


. TURING C PANY 


1000 WIDENER BUILDING, PHILADELPHIA 7, PA. 


New York « Chicago «© St. Louis «© Pittsburgh « Cincinnati « Minneapolis « Wyandotte * Tacoma 
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«AT SELLS ano SELLS ano SELLS! 


In these times of stress and strain — priorities — shortages of help — 

»S it is refreshing to have unlimited supply of Toxite, a product that just 

keeps on selling — at a good profit — with the minimum of effort — 

\ right now — every day, every month, in increasing volume — and with 
a high quality standard that makes satisfied customers. 


ke, duertised 
* Al 
| to 16,000,000 monthly 


A broad and forceful campaign in national pub- 
lications circulates to over 16 million families 
each month —that builds consumer demand 
for TOXITE Poultry and Live Stock spray. 


A Natural for Quick 
Profitable Sales NOW 


Quick, easy sales make pleased and steady 
customers for Toxite and for other items in 
your store. 















We Will Spend 25.00 of Our Own Money 
To Bring Customers Into Your Store 
Here’s the Plan — It Works ! 






























He | 
% Pick out 100 of your best customers — grow 
We will send from this office a letter enclos- and c 
ing an introductory check good for 25c on . 
the purchase of a gallon of Toxite when cient 
presented at your store. At the end of 90 may 
days send us all checks you have redeemed or en: 
and we will reimburse you in cash. This Yo 
business building plan helps sell your first that | 
order quickly and Builds Permanent de- pepai 
mand. % To get this support you order p 
1 dozen quarts and 1 dozen gallons Toxite, when 
Cost $16.80. Profit $7.20. Checks, letters Bu 
and mailing cost you nothing. Order your of th 
Toxite from your favorite jobber. Send us conti 
the list. We will do the rest. 
The Toxite FREE Check Plan is 
a WINNER— Ask Your Jobber 






or Write Us 
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This man needs your help amas oace-/ 


E’S the typical farmer in your 


community. He’s short of help. ° 


He has been breaking his back to 
grow a record food crop. To protect 
and conserve that crop, he needs effi- 
cient buildings and equipment. This 
may call for repairs, replacements 
or entirely new units. 

You can help him now by seeing 
that he gets what he needs for urgent 
Fepairs—such as steel roofing sheets 
whenever they are available. 

But after the war, he’ll want a lot 
of the things you sell—if he is to 
continue to be a prosperous farmer. 


Especially will he need new and bet- 
ter buildings. So, we are urging him 
to plan now for these better postwar 
structures. 

Our advertising is telling him how 
the war has proved the value of steel 
as a building material. It tells him 
why steel should be used on farm 
buildings—how it can save him time 
and money. It urges him to see you 
for help and advice in making his 
postwar plans. We are selling him on 
the value of steel roofing and siding 
sheets and we are putting you in 
touch with a potential customer. 


CARNEGIE-ILLINOIS STEEL CORPORATION, Pittsburgh and Chicago 
COLUMBIA STEEL COMPANY, San Francisco 
TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 
AMERICAN STEEL & WIRE COMPANY, Cleveland, Chicago and New York 
United States Steel Export Company, New York 


U-S°S Steel Roofing and Siding 
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Ask for our FREE Building Plans 


We offer farmers a selection of 
plans for steel-covered buildings 
which they can erect themselves. The 
plans mclude a cattle shelter, ma- 
chinery shed, poultry brooder house 
and range shelter. Send for the com- 
plete dealer’s copy of the Farm Serv- 
ice Book. You will find it an excellent 
means of promotifg interest in farm 
improvements. Use it to build future 
business. Write: Agricultural Exten- 
sion Bureau, 621 Carnegie Building, 
Pittsburgh 30, Pennsylvania. 








Clean-up wit DUST-STOPS* 
this Spaing / 





FREE SELLING HELPS... 


especially “keyed” to the Spring Selling Season, 
make it easy for you to get your share of this 
profitable business. Remember! Every owner of 
a forced-warm-air furnace is a prospect for 
Dust-Stop Filters at the end of the heating sea- 
son. And there are nearly two million such 


prospects, many right in your trading area. 


Owens-Corning Fiberglas Corporation, 1934 Nicholas Bldg., 
Toledo, Ohio. In Canada, Fiberglas Canada Ltd., Oshawa, Ont. 








Cy AIR FILTERS 


*T.M. Reg. U.S. Pat. Off. 
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Cash Register Ringers 


SHARPENING STONES, GRINDING 
WHEELS AND “‘ALOXITE” CLOTH 
BY CARBORUNDUM 


HEREVER there are tools to be ground 

and sharpened—wherever there are parts, 
fittings, general grinding jobs and metal finishing 
to be done in the shop, on the farm, in garages 
—there is where you will find a ready market for 
these attractively packaged products by 
Carborundum. Complete stocks now available. 


To display them is to sell them. 
Write for complete information re- 
garding sales impelling display fea- 
tures. The Carborundum Company, 
Niagara Falls, New York. 





Abrasiwe Froducts €y CARBORUNDUM 


Sales Offices and Warehouses in New York, Chicago, Philadelphia, Detroit, Cleveland, Boston, Buffalo, Pittsburgh, Cincinnati, St. Louis, Grand Rapids 
(Carborundum and Aloxite are registered trade marks of and indicate manufacture by The Carborundum Company) 
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fissures pbduanced Design tn 
Shovels, Spades and wage od 


The following features first introduced 
by Wood and many still found exclu- 
sively in Wood made tools, have estab- 
lished new standards of quality and 
value in shovels, spades and scoops. 


1911—Heat-Treated Shovels and Scoops 


1920—Mo-lyb-den-um Steel Shovels and 
Scoops* 


1921—Moly “Split-D" Handles* 
1922—Turned Steps on Plain Back Blades 
1931—Aluminum Shovels and Scoops* 
1932—Rolled Shoulders on Open Back Blades 


1933—“‘Arrow -Point” on Round Point 
Shovels* 


1934—"‘Closed-Back”” Shovel Blades 
1939—"Steel |.Beam Handle Reinforcement’’* 


* Exclusive with WOOD 


A National Organization Specializing 
Exclusively in Shovels, Spades and Scoops. 
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“The Hardware Dealers’ Magazine” 


Editorial and 
Advertising Offices 
100 East 42nd St., 
New York 17, N. Y., U. S. A. 
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America, South America, Spain and its 
Colonies: one year $1.00. Canada $2.00. 
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When it’s over “over there,” White 
Cross will offer dealers new, domes- 
tic appliances in matched styling— 
the most handsome units yet de- 
signed. But even more than that! 
Exclusive improvements in mechani- 
cal design and operation make White 
Cross — outstanding! 


NEW, MODERN STYLING 
EXCLUSIVE IMPROVEMENTS 
* 
Automatic 
POP-UP TOASTERS 
* 


HOT PLATES 
* 
Thermostatic 
FLAT IRONS 
* 


WAFFLE IRONS 
and 


SANDWICH TOASTERS 
* 


COFFEE VACS 


make postwar com- 
» investigate the stream- 
lined, simplified White Cross line: for 
minimum inventory, maximum turn- 
over... Your regular jobber will 
have the complete story... We're 
in our third year of war-work—but 
we'll be with you—on “Victory Day.” 


Sold by leading jobbers everywhere 


So—before you 








NATIONAL STAMPING & ELECTRIC WORKS 
3212 HA WEST LAKE STREET * CHICAGO 51, ILLS 
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“Thee are two ways 
to look at these CAMPBELL HAMMER-LOCK COTTER PINS — 
both favorable. 
First, take the Hammer-Lock feature: Insert the 
pin, hit it on the head with a hammer—and it’s 
locked, positively and permanently without need 
for spreading the prongs. That means high speed 7 CAMPBELL] 


o ms Bammer Lock 
on a production line. 


“But,” your customer may say, “I just want regular 


Cotter Pins — don't need that Hammer-Lock feature.” 

In addition to and apart from the Hammer-Lock 
feature, you have in CAMPBELLS a cotter that is true to 
size, fits snug and doesn’t vibrate in the hole. The 
centered tip inserts easily as a nail; the hook-nosed a a wu 3. Fr 
prong is easy to spread. CAmpBELis are clean—free | 
from burrs or loose grit. 

So, in CAMPBELLS, you have the kind of cotters your Mat M. W: 


WILLIAM: ( 


customers want, whether they buy for the Hammer- 
Lock feature or for over-all performance advanjages. a word about Manila Rope 


Many are successfully substituting weld- 
less chains for small and medium size 


We also make acco (regular type) COTTER PINs. Manila rope. The American Chain Chart 

d de f ‘ lists the correct chain to replace rope of 

Both acco and CAMPBELL CoTTEerRs are made from wire given sizes. If you do not have a copy of 

drawn to accurate size. They come in Monel, Stain- ag arog 9 a postcard for your copy. 
e ts free of charge. 

less Steel, Brass and Bronze; also Carbon Steel in . - 


the following finishes:—SRP electro galvanized, " 


Executi 


Chestnut a 
—_—- 


cadmium or coppered. 


AMERICAN CHAIN DIVISION 


York, Pa., Boston, Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, Portland, San Francisco é.; 


AMERICAN CHAIN & CABLE COMPANY, Inc. 308. 8. Hi 


BRIDGEPORT * CONNECTICUT EVERIT B 








ait PROOUCHS. Thu LAY. en Gtanctve. and Industrial Controls, TRU-LOC Aircraft Terminals, AMERICAN CABLE Wire Rope, pam 
> - TRU-STOP Brokes, AMERICAN ‘Chain, WEED Tire Chains, ACCO Malleable Castings, CAMPBELL Cutting Machines, FORD Hoists, Trolleys, LIAN C 
Jane we Wire Rope, MANLEY Auto Service Equipment, MARYLAND Bolts and Nuyts,. OWEN ee PAGE Fence, Shaped Wire, | &. 0. BUZ 
; ‘Valves, READING Stee! Castings, WRIGHT i Cranes... In Business for Your “ted MARRY V 
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Informal Editorial Comments... 


Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 


— 












Conventions Out 
For Duration:— 


ji hardware trade 


associations responded prompt- 
ly to O.D.T.’s convention ban 
program. The large and im- 
portant Southern Hardware 
Jobbers’ meeting, scheduled 
for Cincinnati in April, was 
immediately cancelled and a 
majority of the state retail con- 
ventions have been called off. 
This is splendid cooperation 
with the war effort and, if all 
industries follow suit, the hotel 
and transportation situation 
may improve — it can surely 
stand it. 

Hotel and railroad services 
have bogged down severely un- 
der the heavy strain imposed 
upon them by war time needs. 
They have faced the difficult 


problem of handling more than 


capacity loads with less than 


normal personnel and a scarc- 
ity of needed maintenance and 
replacement equipment. Elimi- 
nating all conventions not di- 
rectly in the war effort (where 
more than 50 will gather) is a 
good move and should be the 


* 


* 


national policy forthe duration. 

Many hardware men will 
miss the social aspects, as well 
as the business contacts, pro- 
vided by trade gatherings. To 
some it was the only break of 
the year in the daily routine of 
a strenuous business life. At 
the same time, in these days of 
reduced manpower, most con- 
ventionites will find plenty to 
do on the home grounds. Also, 
they can take my word for it 
that current hotel and train 
conditions are such that travel- 
ing and living away from 
home is a miserable experi- 
ence. 

Apropos of this subject is a 
clipping from the New York 
Sun sent us by Sam Victors, re- 
tired Brooklyn hardware mer- 
chant,-in which I read Column- 
ist H. I. Phillips’ definition of 
conventions. He says: 

“A convention is a rendez- 
vous of agitated citizens 
whose wives will accept no 
other excuse for a week’s 
absence from home.” (Edi- 
tors’ note — Don’t show this 
to your wife. ) 
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Surplus Goods Auctions 
No “Orderly Process’:— 


N many parts of the country 
auction sales have been 
held to dispose of surplus 
goods bought originally by the 


Government for war needs. A 
quick check-up among _hard- 
ware dealers, in two or three 
areas, a, well illustrated story 


» 85 











in Life Magazine (Nov. 27, 
1944) and current newspaper 
stories do not indicate that 
such merchandise is being dis- 
posed of by the “orderly proc- 
ess” as promised. Few hard- 
ware distributors have ob- 
tained very much of many 
worthwhile items although the 
so-called bidding lists contain 
more hardware store lines than 
anything else. 

Historic distributors, and 
even previously established 
“iob-lot dealers,” ‘do not ap- 
pear to be receiving as much 
consideration, nor having as 
much “luck” as a group which 





might best be identified as 
“Johnny-come-lately speculat- 
ors.” In some instances sales 
are directly to consumers, espe- 
cially in farm equipment. 

On top of that there are al- 
legations that goods sold by 
government at ridiculously low 
prices have been resold to gov- 
ernment at top prices. 

The surplus goods problem 
is a gigantic one. The amount 
of merchandise to be disposed 
of staggers the imagination. It 
probably could not have been 
otherwise in the fighting of a 
global war. It would also be 
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Look for More Shortages 





too much to hope that all sur- 
plus goods disposal could be 
handled equitably. The job is 
too big. 

What could be done, how- 
ever, and should be done is to 
place the responsibility and 
authority for surplus goods 
disposal in the hands of com- 
petent and experienced dis- 
tribution executives. It isn’t an 
Army, Navy or political job 
but a businessman’s job, A 
small group of wholesale hard- 
ware top executives could do 
this job, give the government 
a fair return, and really pro- 
vide “an orderly process.” 








And More “Surplus Goods’ Sales:— 


S we enter the second month 
of 1945 it is increasingly 
clear that we are in for a year 
of more shortages in hard 
lines. The bottoms of many 
barrels have been scraped 
clean. The marvel of the hard- 
- ware situation is that there has 
been so much hardware — so 
long. From here on only a 
drastic relief program permit- 
ting resumption of civilian 
goods production can offer 
much encouragement. Such a 
move can hardly be expected 
within less than: six months 
after Germany’s complete cap- 
itulation. 

It should also be a year with 
many surplus goods disposal 
sales, although much of this 
merchandise may be for odd 
sizes or items built to special 
specifications. Even so, much 
of it will be salable through 
hardware channels—providing 
hardware distributors can get 
some of it. 

The year 1945 will give 
hardware distributors the real 
acid test for efficiency and re- 
sourcefulness. Goods will be 
very scarce and unless some 
radical improvement takes 
place in the sales procedure of 


36 


surplus goods disposal there 
isn’t much encouragement 
from that quarter. However, 
the latter situation may im- 

* 


* 


prove if enough ‘interest is 
shown by business men pro- 
testing unfairness in the han- 
dling of :such sales. 

+ 


Tell Us Your Experiences 
With “Surplus Goods’:— 


VERY hardware distribu- 

tor is invited to tell us 
his troubles and experiences 
when seeking to buy “surplus 
goods.” Preferably, such re- 
ports should permit us to use 
the name of the hardware man 
who furnishes the information 
—but, if for any reason you 


x * 


don’t wish your name used, 
give us the story anyway, com- 
pletely and carefully. We can’t 
promise to remedy each indi- 
vidual situation but we do 
promise to keep the subject 
alive and to pursue every ave- 
nue open to us to see that some 
overall improvement is made. 


* 


Hardware Age Is Rationed 
On Paper Consumption:— 


ie common with all publish- 
ers, HARDWARE AGE is sub- 
ject to paper rationing by 
WPB and has been for three 
years. This has necessitated 
reducing the margins or page 
size, and the using of lighter 
weight paper, which obviously 
does not improve our printing 
nor do justice to the illustra- 
tions that are used in the edi- 


torial and advertising sections. 

For many months we have 
been forced to reject or omit 
many pages of advertising. 
Currently, our ability to accept 
new subscriptions is severely 
restricted. 

These handicaps are to be 
regretted but are recognized as 
“part of our part” in sacrific- 
ing for the war effort. 
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but maybe theres atl hoom for you! 


Yes, it’s a fact that live-wire hardware dealers the 
country over have been swamping us with inquiries 
about the now-famous Lockwood Franchise Plan. 
Many of the good territories have been signed up 
completely by progressive dealers who have already 
acted. But perhaps there is still room for you to get 
on and ride with Lockwood toward that goal of 
profitable business that Franchise Plan dealers are 
bound to enjoy as soon as building is resumed. Write 
today on your letterhead and we’ll be happy to let 
you know all about your chances to get a Lockwood 


Franchise. 


LOCKS? 77 USE 


HARDWARE MFG. CO. 
Division of Independent Lock Co. 
FITCHBURG, MASSACHUSETTS 
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This is why dealers choose 
the Lockwood Franchise: It 
combines a famous name in 
Builders’ Hardware... a dis- 
tinctive line, well rated by 
architects and builders 
exclusive representation... 
stocks balanced for invest- 
ment in best-seller items ... 
tested stock and display meth- 
ods ... a simple, effective 
record system ... and the 
benefit of years of successful 
Builders’ Hardware Merchan- 
dising. 








The Time Has Come for More 









Positive Merchandising Methods 





LEONARD PARKER 


L, is time for hard- 


ware stores to abandon “reverse 
selling” for more positive mer- 
chandising methods and reinstall 
common courtesy in their dealings 
with the public. This is especially 
true in reference to scarce goods 
as they begin to trickle back into 
the stores. If we do not, then the 
mail order chains, the department 
stores, the auto accessory stores 
and other type outlets are likely to 
pick up the ball and run with it. 


The Public Is Tired 


Hardware stores, which have a 
reputation for being conservative 
in their methods, have found them- 
selves during the war without 
many items of merchandise which 
were considered staple in normal 
times. Yet some of us have re- 
ported being “out” of these things 
as though we were bragging about 


it, or were afraid we would go into 
a higher income tax bracket if we 
made one more sale. I admit that 
green and disinterested help often 
has been responsible for this situa- 
tion. But, whatever the cause, it 
is time for this foolishness to stop. 
The public is getting tired of it. 
In order to ¢orrect any such im- 
pression on the part of our cus- 
tomers, we have put into effect two 
policies in our store, one in ref- 
erence to goods we do not have, 
and another in reference to scarce 
merchandise as received. If a cus- 
tomer asks for something we don’t 
have, we do not say, “Sorry, we 
don’t have it.” Rather we say, 
“Sorry, we can’t get it.” That 
makes a “whale” of a lot of dif- 
ference. Then if the customer has 
time we may explain why we can- 
not get it, that the factory, usually 
supplying us, is making bomb 
sights or what not. If we expect 
a shipment soon, we so inform the 


The hardware dealer should not 
adopt a negative attitude with 
respect to wartime merchandise 
but should make it a point to 
keep his customers informed of 
the arrival of scarce items. He 
should show an interest in the 
problems of his customers and 
should be courteous and help- 
ful to them at all times. 


customer, or if we know where he 
can get the item we give him that 
information. In short, we show 
an old-time interest in the cus- 
tomer and never come out with 
that insulting remark, “Don’t you 
know a war is on?” 

As we receive scarce merchan- 
dise, we advertise it and give the 


Post-War Forum 


Hardware Age 





“They shall beat their swords into plough- 
shares, and their spears into pruning hooks” 





“They shall beat their swords into ploughshares 
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By LEONARD PARKER 


Parker Hardware Co., 
Fairfield, Ala. 


o 


public an equal chance to buy it. 
It may not go around, it is true, 
but we do not want the public to 
think we are playing favorites and 
passing the merchandise out under 
the counter or at the back door. 
A policy of first come, first served 
applies to this merchandise and 
that includes such items as garbage 
cans, screen wire or what have 
you. We do not want customers to 
think we are hiding merchandise 
from them. 


Tell Your Story! 


We are not going to hide our 
light under a bushel in reference 
to scarce goods, for the reason that 
we want to maintain our store as a 
marketplace for these hardware 
items. We want people to come 
into our store and ask for mer- 
chandise whether we have it or not. 
In this connection, I note that a 
mail order chain has been hold- 
ing “parking lot sales,” of scarce 
items such as pressure cookers, 
garbage cans and other galvanized 
ware. It advertised the receipt of 
this merchandise by the carload. 
Now it didn’t have to make all this 
fanfare in order to sell it. It could 
have sold it in the usual way over 
the counter to drop-in customers, 
but it wanted to make much ado 
over having the merchandise for 
the effect on future sales. In short, 
it wanted to make customers think 
they could get much wanted items 
of merchandise there first. 


Be Aggressive! 


I am not in favor of sequester- 
ing merchandise in these critical 
times, but, after the war, I believe 
hardware stores might give 
thought to the idea of big promo- 
tions, possibly held out-of-doors, 
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AN 


Announcement 


OF GREAT INTEREST TO OUR CUSTOMERS 





NEW AND $ 
PRE-WAR 
HARDWARE 

| ITEMS 


COMING BACK ON THE MARKET 


MANY PEOPLE are anxiously awaiting the return of some 
hardware items that have been taken off the market due to the 
war. Others are looking for suitable substitutes in the form of 


new items. 


THE PARKER HARDWARE CO. is pleased to announce that 
little by little, some handi ilable that has not 
been available since the war. Small shipments of some of these 
discontinued. items are being received by our store, and today, 
are back on our shelves. New articles of hardware that you have 
never seen before are coming in, too! Not.in great quantities, 
but in sufficient amounts to warrant this announcement. 





is now 


WE WANT THOSE OF YOU WHO ARE IN NEED of these 
‘items to again avail yourselves of this opportunity to purchase 
them. We feel that this is a real service to. you,/since you have 
been disappointéd so many times during the past war months, 
in not finding the merchandise in stock. Not everything is 
available, but as time goes on, we believe that more pre-war 
items and new articles will be received. Watch for future an- 
nouncements and inquire of qur clerks when in our store con- 


cerning the article you desire. 


FEEL FREE TO ASK US ANY QUESTION 
AT ANY TIME ABOUT THESE ITEMS 


“DON’T YOU KNOW THERE’S A WAR ON?” This impolite 
and insulting remark will never be our reply to your inquiry 
about hard-to-get merchandise. We invite you to inquire at 
any time about items you need. We miay have them in stock . 


or available soon. But, regardless—feel free to inquire. 











Parker Hardware 
5228 VALLEY ROAD FAIRFIELD. | 























This advertisement of the Parker Hardware Co. tells its own story. Read 
it carefully for it suggests an attitude that could be followed both 
easily and profitably during the present period of wartime shortages. 
In its original form this ad was three columns wide and 13 in. high. 





and their spears into pruning hooks.”.... . ii, 4; Michab, IV, 3 








and, if possible, direct from the 
box car. It looks like the demand 
will make such promotions pos- 
sible and profitable from an ad- 
vertising standpoint. 


A Change Needed 


While hardware dealers are re- 
activating their selling methods it 
seems the jobbers and jobber sales- 
men need to do the same. When a 
wholesale salesman comes in with 
that “I'll let you have this mueh 
and you had better be glad you 
can get it” stuff, then I feel like 
booting him clear out the door 
about the way some of our store 
customers may feel today. On the 
other hand, a salesman may offer 
me some helpful hints on the mar- 
ket and maybe point out some 
substitute items which sold well in 


another store. Although he may 





Join the Hardware Age Post-War Forum! 


Peace will come some day and no one knows when that day will be. 
But when the battlefields abroad are quiet there will be activity on 
the battlefields of commerce. Competition will be greater than it was in 
pre-war days and numerous new factors will enter into the business of 
distribution. The firm that has made its plans for post-war action well 
in advance is the firm that will profit. Manufacturers, wholesalers and 
retailers should start making their plans now. 

The Hardware Age Post-War Forum is devoted to an exchange of 
ideas on this vital subject of post-war thinking and planning. You are 
invited to take an active part in its deliberations and to contribute 
your ideas upon this important subject. 








not let me have any more mer- 
chandise he leaves a good taste in 
my mouth. 

In conclusion, it seems that 
hardware dealers might well ex- 
amine their selling methods, espe- 
cially as related to after-war con- 
ditions. Is your customer “gun 
shy,” virtually afraid to ask for 
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Graristics SHOW THAT OF THE 33,000,000 
FAMILIES IN THE UNITED STATES TODAY-~- 
ABOUT 15,000,000 HAVE MECHANICAL 
REFRIGERATORS -- 9,000,000 USE ICE-- 
AND THE REMAINING 9,000,000 ARE 
STULL OWTHOUT REFRIGERATION OF ANY 
IND # 








SEI l 1S CREDITED 
WITH HAVING INVENTED THE 


WAFFLE IRON !! 





and ISU ORS 
ly Wnhter Galli 


GETS ITS NAME FROM 

THE FACT IT WAS INVENTED | 

BY A LONOON BLACKSMITH 
NAMED AAONCKE-- 








COMPANY INTRODUCED A HACKS AW BY 
MEANS OF AN AGGRESSIVE MAIL CAMPAIGN. 
SALES LETTERS, WITH AN ACTUAL BLADE 
ENCLOSED, WERE ADDRESSED TO A NATIONAL 
LIST OF PLUMBERS, ELECTRICIANS, HANDY 
MEN, ETC. «...THE MAILING WAS A GREAT 


WAS RETURNED .....1T SAID --- 
“WE REGRET THAT REGULATIONS FORBID 
DELIVERY OF YOUR ADVERTISING MATTER.” 


IT WAS SIGNED BY THE WARDEN OF 
THE OHIO STATE PENITENTIARY // 





$1.22 WILL BE PAID FOR EACH INTERESTING AND UNUSUAL FACT ABOUT HARDWARE USED IN THIS COLUMN. 





some scarce item for fear he will 
be insulted or accused of being 
unpatriotic? And when more 
critical merchandise begins to flow 
back into your store how are you 
going to handle it? Are you go- 
ing to tell the world about it, or 
leave this to other types of out- 
lets? The customer goes where he 
is welcome and where he believes 
the merchandise is available in 
quantity. These and a few other 
questions will become more’ per- 
tinent as the war progresses to- 
ward a conclusion. 


New Wartime Lines 


Build Profits 


INGRY & THOMAS, New 

London, Mo., has found that 
new lines added during wartime 
have appealed to men and women 
customers in that area. 

For example, the store has added 
a line of work and dress socks for 
men and it has gone over very well. 
Women, especially, will pick out a 
pair or two of socks for their hus- 
bands when they come into the store 
to buy kitchen items, ete. Prices on 
socks, work and dress, range from 
20 cents a pair up. 

Another line which appeals to 
women is scatter rugs. These are 
displayed over a counter and are 
permitted to hang down at one end 
to attract attention. The rugs sell 
for prices ranging from $1.00 to 
$6.00 and are responsible for many 
sales during the month. Women see 
them when coming to the store to 
buy other items, become interested 
and frequently select a rug. 

Auto supplies appeal to towns- 
people and farmers alike. During 
wartime, automobile owners need 


many items to keep their old cars 
functioning well, and such items as 
are available can be found at the 
Gingry & Thomas store. 
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When the customer looks at this section of the store he sees paint and 


more paint. It reminds him of his needs and the next step is a purchase. 


Mass Displays Build Big Business 
For This Firm’s Paint Department 


Roberts & 


Green puts paint where 


its customers can see it with the 
result that sales mount steadily 
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The customer gets 
the impression of 
plenty of paint 
when he sees this 
mass display of 
gallon cans. This 
rack is 15 ft. in 
length and 51/2 ft. 
in height and it 
catches the eye 
of any customer. 








. a is essen- 


tial if volume sales of paint are to 
be attained. This has been the 
experience of the Roberts & Green 
firm of Columbia, Mo., which has 
an excellent paint department, 
patronized by professional paint- 
ers, townspeople and _ farmers. 
Customers like to come to this 
store for their paints, because they 
know from past experience that 
they can get what they want. Good 
display has shown the customer 
what a wide variety of stock the 
store carries. 

While the store has the tradi- 
tional sidewall sections of paint, 
it goes far beyond this. Paint is 
also shown at several special tables 
and racks out in front of the wall 
displays. Gallon size cans are also 
placed directly on the floor at 
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several spots to give an additional 
mass display effect. 

This mass display idea gives 
the customer an opportunity to 
browse about and inspect the stock 
on hand, says Mrs. Chester Green, 
manager. It helps to sell more 
paint, for customers like to move 
about the paint stock and look for 
labels and colors while waiting for 
salesmen to serve them. 

One large rack is located across 
the aisle from the main wall sec- 
tion of paint stock. It is 15 ft. 
long and 51 ft. high. The bottom 
shelf comes straight up in conven- 
tional style and holds two rows of 
gallon paint cans, one on top of 
the other. Three other step-up 
shelves hold one row of gallon 
paint cans each, while additional 
cans also are displayed at the top 
level. 

This firm likes to sell large sized 
cans of paint and has found that 
this display of predominantly gal- 
lon size cans, plus the floor show- 
ing of other gallon size cans, helps 
to promote business on that size. 
Painters especially like to come to 
this rack and pick out two and 








ON AVAILABLE GOODS 


three cans for various jobs they 
are handling. 

Many home owners, and farmers 
who also do their own painting 
like this rack and its wide assort- 
ment of colors for house and barn. 
The rack is well built and has 
strong supporting shelf partitions 
which aid in keeping it from sag- 
ging from the weight it bears 
when paint is mass-displayed. 

Two other special display racks 
for paints and accessories are on 
the other side of the aisle, directly 
in front of the wall section. The 
customer who enters the store in- 
stantly realizes that here is a firm 
which has a large and varied paint 
stock. This is the impression the 
store management wants to create, 








for such an impression helps con- 
vince the customer that at this 
store he can get what he wants. 

The paint mixing machine is 
placed on a special stand facing 
the paint department aisle where 
all customers can watch the me- 
chanical mixing process. Color 
charts and other signs are attrac- 
tively placed about the large de- 
partment as well as booklets tell- 
ing customers just how to use 
certain paints. 

The firm is located on a sec- 
ondary street, but this fact helps 
rather than hinders business. The 
concern has a large building with 
twice the display space which 
would be available on the main 
street of the city. This space 
comes in especially handy in the 
display of paints and other hard- 
ware items. It also provides ample 
window space for the showing of 
paints and hardware. 

The location also affords patrons 
plenty of easy parking space. 
Regular customers know where to 
find the store and new customers 
soon learn of its location from 
their satisfied friends. 


Featuring Small Items Under Glass 
Gives Them Added Display Value 


UMEROUS small sporting 

goods and hardware items are 
placed under glass in a novel dis- 
play arrangement at the William 
Bain store, Elk Rapids, Mich. 


The store has installed 21 special, 
plate-glass covered compartments, 
each about 21% ft. square, and each 
with numerous adjustable compart- 
ments and price placard standards. 


/ 





a 


A section of the side of the store showing small items in their 
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glass covered compartments. It's a clean and efficient arrangement. 





These compartments extend along 
the left side of the store from the 
front to the rear about 3 ft. above 
floor level. Each compartment is 
identical with the others and each 
is placed at a slight tilt so as to 


bring the merchandise displayed 
into greater visibility by the ar- 
rangement. The visibility of the 


merchandise through the glass is so 
great that the prospect is hardly 
aware that the display ‘is covered 
until he tries to touch the mer- 
chandise. 

Each piece of glass has small 
holes in each corner. When the 
clerk removes merchandise, he 
sticks his fingers into the holes and 
lifts the glass. The edges of the 
glass are rounded so as to avoid any 
danger of cutting. 

The adjustable partition arrange- 
ment inside the display area is very 
novel. Because of this setup, articles 
of varying sizes can be given fine 
showing, merely by shifting the 
space dividers. The price placard 
devices fit neatly over the tops of the 
dividers under the glass and show 
very plainly. 
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Thomas Tumlin doing some repair work in the completely equipped leather shop. 


Leather Goods Repair Department 





| Po has been 


a source of revenue for W. H. 
Ware of Dixon, Ill., for the past 
30 years. During that period the 
store has maintained a shop where 
saddles and harness are manufac- 
tured and where all types of 
leather repair work has been done. 
And it has been a decidedly 
profitable department for the past 
three decades. 

Thomas Tumlin, an experienced 
saddle maker, handles the depart- 
ment for Mr. Ware. Mr. Tumlin 
was a government leather inspec- 
tor during the first World War and 
know just about all there is to be 
known about it. The department 
does considerable belt repair work 
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A Wartime Profit Producer 


W. H. Ware has operated department 
successfully for 30 years. Saddle 
and harness making also featured 


for local war plants and, as a re- 
sult of this service, is able to ob- 
tain considerable supplies with 
which to carry our other leather 
goods repair work. 

Mr. Tumlin is an experienced 
saddle maker and frequently makes 
saddles and harness for sportsmen 
and farmers in the vicinity of 
Dixon. Saddles cost from $90.00 
to $135.00 and usually take about 
a week to make. It is his custom 
to do saddle work for a little while 
each day after the other repair 
work has been completed. Many 
farmers in the area have experi- 
enced difficulty in obtaining har- 
ness and many of them have 
turned to the Ware shop to make 
their harness for them. In addi- 
(Continued on page 127) 





Mr. Tumlin engaged in putting the 


finishing 


touches upon a saddle. 
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A partial view of 
the china, glass- 
ware and gift de- 
partment. Many 
of the sales made 
in this section are 
of the high brack- 
et type. Fully 75 
per cent of this 
firm’s customers 
today are women. 




























Has Sold 4500 Sets of | I 


and see if they could sell them in 
' his store. He had heard that many 
ACK in 1932, B.C 


- . : dealers were making a success of 
Knodle of De Kalb, Ill., decided dinnerware departments and he 
to buy five sets of dinnerware was determined to experiment in 
his city of 10,000 population. 

Today, at the age of 76, Mr. 
Knodle is still very much in the 
hardware business with an ex- 
tremely successful dinnerware de- 
partment. In fact, his store has 
sold 4500 sets since 1932 which 
gives some idea of how the line 
has been enlarged. Not only that, 
but the dinnerware department has 
been supplemented by glassware, 
gifts, pictures and other related 
items. Mr. Knodle says that 75 
per cent of the store’s business to- 
day is done with women cus- 
tomers. This is in marked con- 
trast to the trend at the store 10 
to 15 years ago. 

Dinnerware, glassware and gifts 
are displayed in this store as dis- 
tinctively as in any large city store, 
and this policy pays. Certainly no 
De Kalb woman needs to go to 
larger towns to get any of the 














The store's window displays are designed to catch the eye and do it 
at all times. This showing attracted both male and female passersby. 
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A closeup of the 
section devoted 
to gifts. Figurines 
are extremely 
popular and a 
great many cus- 
tomers buy them. 
The firm's stock 
of these items is 
large and varied. 













of | Dinnerware Since 1932 
































n above mentioned items, because B. ce Knodle & Son has established 


y B. C. Knodle & Son has large : : 
f and varied stocks to suit almost enviable record in glassware and 
e every need. . ° ° 

n Mr. Knodle gives much credit gifts. Fine displays get results 


for the development of his new de- 

partments to his wife, age 74, and 
e to his son and daughter-in-law, 
- Mr. and Mrs. E. L. Knodle. 


“The woman’s touch is very 


s necessary in such a department,” 
he says. “My wife and daughter- 
2 in-law have taken a real interest 
; in this work and their efforts 
3 show. We have many customers 
. who bring their out-of-town 
| friends to our store just to show 
) them what we handle. In this way 


we win numerous new customers.” 

When Mr. Knodle first stocked 
dinnerware he didn’t carry any 
sets that sold for more than $15.00. 
Today his highest priced set sells 
for around $65.00 which gives an 
indication of the kind of business 
the store attracts. More than 100 
sets are carried in stock at one 


time during the war period. The Pictures have an ever-increasing appeal and their sale is steadily 
number is larger during normal growing. Here's a display of pictures that was a producer of sales. 
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Gifts were accorded a prominent place in this step-up display and 
plenty of customers were reminded to make purchases because of it. 


times. Sets carried in stock at the 
present range in price from $7.00 
up to $65.00. 

Because Mr. Knodle entered the 
chinaware business before the war 
period, he naturally had estab- 
lished fine buying connections in 
various places. He also was accus- 
tomed to the practice of buying 
dinnerware, etc., in large quanti- 
ties. Thus, when the war period 
came, he was very fortunate in 
having large stocks. Alert buying 
since the outbreak of war has 
helped him to maintain his dinner- 
ware stocks at fairly high levels. 

Mr. Knodle says that during 
peacetime his firm sold numerous 
coffee tray sets for as much as 
$25.00 and that in the post-war 
period he intends to push such 
items again when available. 

Dinnerwear is an item where 
display can add much to the line’s 
attraction. Great care is taken to 
display these sets in a distinc- 
tive manner. Window displays of 
the items are both artistic and ap- 
pealing and their beauty stops 
many men and women alike. 

Artificial flowers in vases, panel 
strips on the background of win- 
dow displays, etc., are used fre- 
quently. This all adds beauty and 
charm to window showings and 
results in more sales. 

From ditinerwear the next step 
was glassware. The Knodle firm 
gradually expanded its line of 
glassware until today it has a fine 
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line in considerable quantity and 
obtains a satisfactory volume on it. 

Novelties, curios and gifts also 
attract many customers to this 
store. These lines have gradually 


been enlarged during recent years 
until they occupy considerable 
space. Numerous figurines and 
other decorative pieces also are in 
stock. 

Many women visit this store 
regularly just to see what new gift 
and novelty items the firm has 
added to its stock. Such browsers 
usually buy items on every visit. 

Framed pictures, small and 
large, have also been added in 
recent years and are in consider- 
able demand. They range in price 
up to $12.00. Mirrors are also 
carried in stock and sell well. 

Gifts and other allied items get 
mention on the store name outside 
the store. Mr. Knodle has added 
a couple of hanging signs at- 
tached to his main exterior sign 
which say, “Gifts, curios and nov- 
elties” in addition to “hardware” 
and “houseware.” 

Newspaper advertising is also 
done occasionally on the dinner- 
ware and other lines, especially 
when there are new items to in- 
troduce to the public. 





Display Attracts Bulb Enthusiasts 


OON & JOHNSON of Austin, 

Minn., installed a line of 
flower bulbs last year and found 
that they moved very well. Home 
owners were stopped by this dis- 
play of bulbs, the store owners re- 
port, for everyone is interested in 
beautifying their premises with 
such flowers. The display at the 


at 


Moon-Johnson store consists of four 
boxes of bulbs with appropriate signs 
placed back of each. The gladioli 
bulbs sell for 5 cents each and the 
dahlias two for 25 cents. The 
chances are that the person who 
buys such bulbs is also in the mar- 
ket for garden seeds, fertilizers and 
perhaps some garden tools. 
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Bulb patrons take one look at this display, then stop and buy. 
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A REMINGTON PACKAGE 
REPRESENTS QUALITY 


The Remington name is foremost in 
the minds of shooters when it comes to 
shot shells and cartridges. After the 
war, your customers will look for the 
colorful Remington boxes that hold the 
hard-hitting favorites that they’ve been 
so enthusiastic about for years. 





Looking toward the day when we 
can again supply ammunition for civil- 
ian use, we’ve designed new, easier-to- 
recognize packages for two of your old 
Remington friends. But only the pack- 
ages are different. They still contain 
the same high-quality shells. The 
famous, long-reaching, hard-hitting 
Remington Express shells and the fa- 
vorite shells of hunters who want a 
low-cost load for ordinary ranges— 
Remington Shur Shot. 





If you’ve ever shot Remington Hi- 
Speed 22’s, you know what POWER 
means! Wallop enough to smack through 
seven 74’’ pine boards. And they have 
exclusive Kleanbore non-corrosive 
priming. In the familiar green box with 
the yellow band. 





And big game hunters choose the red 
and green Remington center-fire boxes 
because they know the smashing power 
of Remington cartridges with soft-point 
Core-Lokt controlled-expansion bullets. 
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When a customer comes into 
your store and selects a package 
of merchandise by pointing it 
out on your shelf, he is reacting 
to a phase of modern merchan- 
dising—packaging. The Ameri- 
can public has faith in nation- 
ally advertised brand names— 
and distinctive packages pro- 
vide easy product identification 
in your store. Proper size, de- 
sign and color .. . all influence 





PACKAGING: a selling factor 





the buyer and help to keep mer- 
chandise moving off your 
shelves! Take, for example, 
Remington ammunition. It is 
packaged in colorful, conveni- 
ent, easily recognized boxes. 
Sportsmen have been reminded 
through advertising to recog- 
nize Remington packages. And 
through experience, they have 
learned that ‘‘If It’s Remington, 
It’s Right” 











“But I just wanted to 
pretty the place up a bit!’’ 











Sidelines.. 


Since Pearl Harbor, Remington 
Arms Co., Inc., Bridgeport, Conn., 
has produced enough military small 
arms ammunition to fire more than 
500 times at every Axis soldier of 
record at the start of the war. 


* * * 
The frigate, or man-o’-war bird, is 


really a pirate. He robs other fish- 
eating birds of their catches. 











Express, Shur Shot, Hi-Speed and Kleanbore are 
Reg. U.S. Pat. Off.; Core-Lokt is a trade mark of 


Remington Arms Co., Inc., Bridgeport 2, Conn. 
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Small farm hardware is 
featured on these dis- 
play boards below the 
wrapping counter. There 
are about 200 various 
items shown here. Work 
gloves are displayed on 
Be- 
low. in the inset, is 
the front of the store, 
located in Mexico, Mo. 


top of the counter. 




















They Know What the Farmers Need-| T} 


Peter Erdel & Sons Co. obtains the 
merchandise and features it. That 
is why farm supplies sales mount 


r JHE Peter 

Erdel & 

Sons Co. 
business at 
Mexico, Mo., 
and Rush Hill, 
Mo., has been 
built on the 
farm trade, 
and from both 
of its locations, 
the firm ser- 
vices numer- 
ous farmers in 
this district with a wide variety of 
goods that farmers need. During 
the past year, the firm has sold 
seven carloads of woven wire in its 
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two stores, which gives an indica- 
tion of the way the farmers in this 
rich corn, hog and feeder cattle 
country are buying. While only 
hardware is sold at the Mexico 
(8,500 population) store, farm 
machinery is also sold and serviced 
at the Rush Hill (population 139) 
store. 

Roy and Glen Erdel, two of the 
five sons of Peter Erdel, handie 
the Mexico store, where there are 
numerous items for the farm trade 
in stock. 

“We have found that it pays to 
cater to farmers’ needs,” says Roy 
Erdel. “Our displays are laid out 
so as to appeal to them. In this 


area, rural people come to town 
to shop every day, so we always 
try to keep windows and interior 
displays keyed to the farmer de- 
mand.” 

One excellent display on farm 
items is at the wrapping counter. 
On a special display board, the 
management has placed a number 
of small farm hardware items, such 
as clevices, etc. There are more 
than 200 small hardware items 
here and hardly a farmer comes 
into the store who dees not need 
and buy one or two of these items. 


‘They are placed at a spot where 


he cannot miss seeing them. This 
panel of items, according to Mr. 
Erdel, is very valuable from a 
sales point of view. A line of work 
gloves shown on the counter is 
very popular with many farmers 
and numerous sales are made. 
Directly across the aisle from 
the wrapping counter is a tool dis- 
play, showing an unusually large 
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assortment of hammers hanging 
on panels below counter top level. 
These hammers can clearly be seen 
by farmers, many of whom have 
need of various sized hammers on 
the farm. This display makes 
many a farmer reach down, grab 
one and buy it. 

Other tools which are needed 
around the farm are also out in 
plain view on a pyramid-shaped 
top on this counter where the 
farmers can see them. This firm 
does not believe in keeping farm 
tools and other articles stacked 
against the walls of the store un- 
less absolutely necessary. Many 
farm items get key aisle display 
spots and pay off on this policy 
with increased sales. 

While there are numerous trac- 
tors in this part of the country, 
there are also many mules and 
horses, and this naturally means a 
sale of many harness and acces- 
sory items. The Erdel store has an 
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-| That’s Why the Farmers Go There 


excellent wall display of small har- 
ness items. In addition, a floor 
rack toward the rear of the store 
carries larger pieces of harness. 

Because of the increasing mech- 


Farm fence essen- 
tials and a wide 
range of smaller 
items are shown 
upon this three 
tier display fix- 
ture which is in 
a prominent spot. 


anization of farms, the farmer 
needs a large assortment of tractor 
and automotive tools and supplies, 
and he has learned how to be his 
(Continued on page 102) 





This tool table is across the aisle from the wrapping counter. Farmers 
like the convenient hammer display for it's easy to make a selection. 
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PENNVERNON WINDOW GLASS 
has the high degree of clarity, 
good looks, and freedom from 
distortion necessary to assure 
quality glazing of important 
structures like this Bankers Life 
Insurance Building, Macon, 
Georgia. 


Architect: W. Elliot Dunwody, Jr. 


SELL “PENNVERNON” 


not just “Window Glass 








... OR LITTLE ONES 
PENNVERNON WINDOW GLASS 


will also give your customer com- 
plete satisfaction when you sell 
him “Pennvernon” for new in- 
stallations or replacements, 


Sell Pennvernon ... the win- 
dow glass that has made a name 
for itself! 





PENNVERNON Window glass 


PITTSBURGH PLATE GLASS COMPANY 


2079-5 GRANT BUILDING, PITTSBURGH 19, PA, 
PITTSBURGH” stench for Quality Glass and aint G 
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In 75 years of master paint-making, we at Lowe 
Brothers have reason to be proud of the manu- 
facture of many fine paint products such as High 
Standard, Plax and Mello-Gloss. These and many 
others have set a standard for excellence. 
























This challenge from a progressive past is 
leading us to new and better contributions to the 
science of paint-making and the art of paint 
merchandising. 

During the years of war, we have continued to 
devote the full measure of our available energies 
to continuous research on products and manu- 
“gt: facturing methods, advertising and distribution 


developments for the final benefit of our dealers. 


We know that the good will of alert dealers 
is the priceless asset of our company. Today we 
reaffirm this belief by dedicating our skill and 
our resources to maintaining our leadership in 
products, and service to the dealers who have’ 
enabled Lowe Brothers to grow steadily and 


surely over the years. 


THE LOWE BROTHERS CO., Dayton, Ohio 


BONDS 





KEEP BUYING WAR 


i a aac? | 
. — 


Son Baothiers 
HIGH @ Melle-Gless 
4 STANDARP Semi-Gioss 
, House paint WALL PAINT 


ON 











A 


Lowe Brothers 


PAINTS * VARNISHES 


75 YEARS OF 
MASTER PAINT-MAKING 
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4) New 


BETTER BRAND 
trap 


see the 


HOME GUARD 


(RBG. U. 5. PAT. OFF.) 
wood trigger 
‘mouse trap 


McGILL METAL PRODUCTS CO. 
Marengo, Illinois 











aw METAL PRODUCTS 


2322 West § 58th Street, Chicago 34, Illinois 
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| Small harness items are displayed upon the wall where they can be seen. 


Larger harness and chains are featured on a large rack near the rear. 


own mechanic in a number of in- 
stances. When a farm machine 
has a minor breakdown the farmer 
must be able to repair it quickly, 
and for this purpose he needs tools 
and small parts. Most of these 
items he can obtain at this hard- 
ware store. P 

Grinding wheels, electric fence, 
insulators, torches, filter 
discs. butchering tools and the like 
are also items that make for eff- 
cient and profitable farming, and 
the Erdel firm finds that it pays 
to carry all of them for the farm 
trade. 


vises, 


At Mexico, the Erdel store is 
located on the village “square” 
directly across from the north side 
of tke courthouse. There is plenty 
of parking space at this spot and 
the street traffic is especially heavy. 

Knowledge of farm items and 
their functions is an important 
phase of merchandising on these 
articles, says Roy Erdel. He and 
his staff have had considerable 
farm experience themselves and 
keep posted on farm events and 
problems, and thus they are able 
to recommend the proper mer- 
chandise for many farmers. 


Outdoor Sporting Goods Featured 
To Advantage on This Fixture 


SPECIAL display area for skis 
and other outdoor equipment is 
used very effectively by the Slot- 
hower Hardware, Dixon, Ill. This 
display spot is toward the rear of the 


Customers who 
buy various types 
of outdoor sport- 
ing goods always 
like to see the 
items in a place 
where they may 
be inspected. 
Here is a fixture 
that does the 
trick. It may be 
used for display- 
ing numerous 
other articles as 
well as the skis 


| now being shown. 


store. It is raised an inch or so off 
the floor level and one end contains 
a wooden strip against which skis 
can rest so they can be placed in a 
neat, upright position. 
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Here at Perfection we’re making every 
effort to fill dealers’ orders for civilian 
requirements as quickly as possible. It 
is gratifying to us that the demand for 
Perfection pre-war quality products con- 
tinue to increase, despite the necessary 
limitations imposed by rationing. We 
regret our inability to fill promptly all 
orders from our loyal dealer organiza- 


We will do our Best to fill 
your Orders for 
Perfection Oil Stoves and Heaters 







... but military demands 
must come first! 





tion. For you have been for over 50 years 
such a great factor in developing and 
maintaining the enviable reputation 
Perfection now enjoys. 


Based on our present very limited pro- 
duction schedule authorized by the 
government, we are now offering for 
delivery within the next 90 days limited 
quantities of the following models: 


352-(two burner) Perfection High-Power Oil Stove 
353 -(three burner) Perfection High-Power Oil Stove 
354-(four burner) Perfection High-Power Oil Stove ° 
42G-(two burner) Perfection Portable Oven 
525-Perfection Portable Oil Heater 

730-Perfection Portable Oil Heater 

2201-Ivanhoe Oil-Burning Space Heater 

2005 -Ivanhoe Oil-Burning Space Heater 

All wicks and most repair parts can usually be 


delivered promptly. 
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The growing demand for Perfection peacetime products means just one thing: 


BIGGER POSTWAR BUSINESS FOR PERFECTION DEALERS! 






The of 


PERFECTION STOVE COMPANY &/y\ 







MORE WAR BONOS AND SWEAT i | +&SS5 BLOOD A 








Excellent Stock, Display and Selling 
Methods Build Business in Seeds 





A NEAR .- the - front- 


door bulk seed display arrange- 
ment, plus an excellent stock and 
intensive merchandising methods, 
helps the Plane Hardware of In- 
dependence, Iowa, do an excellent 
business annually on this line. 
The seed display consists of two 
parts. The first is an 8-ft. counter, 
the top of which contains indi- 
vidual bins for seeds such as sweet 
corn, beans and peas. At one end 
is a drop-in spot where these seeds 
are already packed in 2- and 3-lb. 
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packages for the convenience of 
customers. Some customers like 
to have their seeds wrapped on 
the spot while others will take pre- 
wrapped pound packages. ‘The 
latter method, of course, helps to 
speed service on busy days. 


Easy on Salesmen 


Behind the seed display on the 
counter is a rear section where 
seeds can be weighed and wrapped. 
In a shelf area at two wall sec- 
tions directly at the rear there are 
other bulk seeds, all in neat glass 
jars bearing identifying labels. 
One person, working behind this 
seed counter, can take care of 
many persons during a day. 

Other allied lines have been de- 
veloped extremely well. For ex- 


This 8-ft. counter and sidewall section are located at the front of the 
store where the firm’s prospective seed customers are sure to see them. 


ample, the store sells considerable 
fertilizer, by merely suggesting the 
item to gardeners and having 
various sized packages on display. 
The average gardener appreciates 
fertilizing advice, the store man- 
agement reports. 

Another item which has done 
well at this department is berry 
boxes. These quart boxes sell for 
1% cents each for the first 100, 
and for slightly less in larger quan- 
tities. The store sells between 25,- 
000 to 30,000 of these boxes an- 
nually. They are good repeat 
items every year. Practically 
every farmer in the section has a 
berry patch, and even small let 
gardeners have a few berry bushes 
and need berry boxes regularly. 
Fruit keeps much better in these 

(Continued on page 114) 


Plane Hardware features them 
at front of store and finds they 
stimulate sales of allied lines 
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T “BETTER FEATURE THESE RIGHT NOW 
FOR SPRING HOUSECLEANING AND 
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operation. 


A wartime necessity. Saves 
time, work, floors. Easy to 
apply. 





Sure-fire profit-builders . . . that’s been the O-Cedar line for 38 years 
_... because known and relied on for extra-quality, extra-dependabil- 
ity, extra-value! 

Today, with wartime conditions demanding greater efficiency in the 
home as everywhere else, more women are buying more of the famous 
O-Cedar products than ever before. 


Stock and Display Them Prominently, for Quick, Full-Profit Sales 





FORCEFUL NATIONAL ADVERTISING TELLS 
THE O-Cedar STORY TO MILLIONS 


RADIO. Entire coast-to-coast Blue NEWSPAPERS. Frequent, action-get- 
Network every Tuesday and Thurs- ting ads in leading newspapers from 
day, 4:00-4:15 EWT. Program, coast to coast. Over 1000 newspaper 
TIME VIEWS THE NEWS, pre- campaigns. 

pared and edited by Time’s Radio 

Program Department, broadcast by MAGAZINES. Good Housekeeping, 
Westbrook Van Voorhis, famous ra- one of the most influential women’s 
dio-screen voice of ‘‘March of Time.”’ magazines in America. 


“THE GREATEST NAME 
OX Gir, IN HOUSEKEEPING” 
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Always a “natural” for hard- 
ware store merchandising, de- 
mand for this product has been 
accelerated by tremendous in- 
terest in the nationally adver- 
tised $5,000 prize slogan em 
contest. _—_ 
GET ON BAND WAGON - NOW] | This 
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IN PRODUCTS © als. have opened a new [ATTRACTIVE DISPLAY - FREE} | PB 
era of greater beauvy, . Ask for *“VS-39” Deal 
FOR THE | utility and convenience Your wholesaler has this pop- 
HOME = _—s... through hardware job- ular unit-packed, field tested es 
bers and dealers, Mercury and proved assortment. Shows 


full 3345%. Quick turnover 
insures volume and profit. 


ASK YOUR WHOLESALER - OR 


will bring this refined 





= technique to the home. 
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SALESMEN! 


ing 


MESSAGES will reach your cus 
dvertising campaign will send 


owl mendous, history- -making a 9 
ane SALES UP to amazing new all- time highs! *: 


i L 
will YOU get your full share of this SENSATIONA 
PAINT SELLING OPPORTUNITY? ectceiniaen 


Kem-Tone consumer surveys 
show that right now (without 
considering the coming spring 
advertising campaign) . . . 31% 


more families than ever before 

cS YO U Wi L L | - are planning to buy Kem-Tone! 
s * * a . 

: YOU EFFECTIVELY IDENTIFY YOUR STORE AS KEM-TONE HEADQUARTERS! 

ra YOU DISPLAY KEM-TONE PROMINENTLY IN YOUR STORE AND WINDOWS! 


3. YOU TIE-IN WITH KEM-TONE ADVERTISING! 
4. YOU MAINTAIN AN AMPLE STOCK OF KEM-TONE! 
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KEM-TONE IS DISTRIBUTED BY: 


sm, ia eae . 
Detroit, Michigan , Obio 






Detroit White sees Works ohn Ba . ‘eae Inc. 








Detroit, Michigan hiladelphia, Pennsylvania 
w. re "Lawrence & Compier The Martian Bencus Company 
Pittsburgh, Pennsylva Chicago, Illinois 







The tains Williams Co. 
Cleveland, Ohio 
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Remember, when you were a boy, that big 
Valentine you mailed to the little blond girl 
who sat second seat from the front? Remember 
how, all a-quiver, you hoped she’d know who 


sent it, even though you lacked the nerve to 


sign that gorgeous card with its red, red roses: 


and soft-hearted greeting? 

Well—Doc Fixit’s in a slightly different 
mood these days. He wants every fellow 
Hardware Dealer to know that his “heart is 
in the Hardware Business”! Doc has seen a 
lot of Hardware Dealers in his day . . . has 
worked with them, lived with them, and, 
more important, has shared their troubles. 


He knows what it means to say “Sorry, we 





*Copyright 1944, Libbey-Owens-Ford Glass Co., Toledo, Ohio 


don’t have that item in stock these days.” 

But Doc Fixit—a philosophical soul—does 
have some ideas for Hardware Dealers. Ideas 
that he hopes will prove helpful and worth- 
while. He’s now busy getting his thoughts in 
shape and next month probably will unleash 
the first idea from his bag of tricks. 

In the meantime, we hope that the nation’s 
Hardware Dealers will continue to remember, 
as they have for years past, that Libbey-Owens- 
Kord Quality Window Glass cuts easier with 
less breakage because of the longer L-O-F an- 
nealing process which makes the glass less 
brittle. Libbey-Owens‘Ford Glass Company, 
3625 Nicholas Building, Toledo 3, Ohio. 














LIBBEY*> OWENS °- FORD 


a Gneat Name n GLASS 
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Postwar Planning That Can 


Make a Lot of Money for You 


LL the postwar planning isn’t being done by 
business and government. Much is being 
done by farmers themselves . . . planning how 
they can save time, save labor, and keep their 
farms on a high income level. 


A recent survey shows that one out of every five 
farmers will make extensive improvements as 
soon as the war is won—new buildings and equip- 
ment or old ones remodeled and reequipped. 


You can well go after this market for stalls, 
stanchions, ventilation, metal windows, water- 
cups, litter carriers, salt cups, hay tools, pulleys, 
track, and other equipment for barn, hog house, 
and poultry house. 


Jamesway is making it easy for you. In thirty- 
one different farm magazines, with more than 67 
million messages a year, Jamesway is telling the 
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story of the utility and quality of Jamesway 
equipment. Farmers are learning that many of 
the most important developments in barns and 
barn equipment have been pioneered by James- 
way ... that many of the finest barns in the 
country are Jamesway built and equipped. 


Because of increased capacity resulting from the 
war, Jamesway is enlarging its dealer organiza- 
tion. This is an opportunity for strong, alert, ag- 
gressive dealers to prosper with us as we hope 
to prosper with them. Your territory may be 
open. Write or wire for full particulars of the 
attractive Jamesway Dealer Franchise. 


JAMES MFG. CO., Dept. HA-245 
Elmira, N. Y. Ft. Atkinson, Wis. Oakland, Calif. 
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There’s No Off Season for Toys \, 


Petoskey, Mich., firm's 
stock is designed to 
please all ages and 
both sexes and is 
well displayed 

and complete 


This step-up toy display is 
located at the dividing line 
between aisles at the front 
of the store. It catches the 
eye of everyone entering or 
leaving—and it sells toys. 


\ INDOW and in- 


terior display, newspaper adver- 
tising and a large stock of varied 
toys which appeal to children of 
different ages, have combined in 
making toys a year ‘round line for 
the Bremmeyr-Bain Co., Petoskey, 
Mich. Today, the firm enjoys an 
excellent toy volume many months 
of the year, as parents and 


Pwr i tac.) 4.. 
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children come from considerable 
distances to buy toys. 

The key display piece in the 
firm’s program is a large mass 
display of toys on a special step- 
up arrangement near the front of 
the store. The store traffic divides 
at the spot where this toy table 
stands, one aisle going to the 
right side of the store and the 
other aisle to the left. The toy 
table, therefore, gets a great deal 





Larger playthings are shown upon the floor directly behind the 
step-up display. The two sections include a wide range of items. 
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of attention from everyone enter- 
ing or leaving the store. 

This fixture has four step-up 
levels which extend all the way 
around a center post to make a 
fine-appearing circular display. 
Such an arrangement makes pos- 
sible the showing of numerous 
toys so as to give the prospect 
quite a choice. Games of various 
sorts for children of different ages, 
dolls, animals and other items 
are all shown in considerable 
quantity on the shelves. 

Other larger toys are displayed 
on the floor directly behind this 
main toy display area. These con- 
sist of items such as small chairs 
for children, toy cribs, and small 
swings, wheel toys and similar 
articles. This type of merchandise 
also moves well during certain 
seasons of the year. 

Petoskey, a city of 6,000 popu- 
lation, plays host to from 5,000 
to 10,000 vacationists each year 
and many of these people throng 
local stores ldoking for toys and 
other articles. Naturally, this 
group of people are fine pros- 
pects, for they are in the spend- 

(Continued on page 114) 
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Throw away your Rabbits 7oot/ 


Of course there’s such a thing as luck. And 
you don’t need to wait for it to come your way. 
Right now, for imstance, there’s the 
CLARION DEALER FRANCHISE. 
It’s available to a limited number of for- 
ward-looking merchants. And when the 


great day of peace comes, those who have 
the CLARION franchise will indeed be 
LUCKY. Why? 

Simply because they will have a complete 
line of FM-AM models of outstanding beauty 


and value when people will be demanding 
their money’s worth. Why? 

Because the CLARION dealer will be 
backed by one of the most carefully selected 
distribution organizations in America. 

Which explains why CLARION has one 
of the fastest growing dealer organizations 
in the industry. 

If you want to be lucky, throw away your 
rabbit’s foot and write for the name of the 
CLARION distributor in your territory. 
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"Suspended 
Motor Action!”’ 


It is the Suspended Motor Action Move- 
ment that increases the health- giving 
benefits of massage in conditioning the 
body and in relaxing tired nerves and 
muscles... Your jobber will let you know 


when Oster Massagett is again available. 


WAR 


John Oster Mfg. Co., Racine, Wisconsin 
BONDS! " 
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WISS COMES THROUGH AGAIN 


ALN with a spring 
= advertising campaign 
"A qe 4 in big national 
“a —S magazines 
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POWERED for a purpose 


Learn how easy it is to keep toe and 
finger-nails properly and comfortably 






















a wtoned with WISS Pedicure Scis- GETTING DOWN 
sors. No toe-nail is too tough for t 
a rgb o the job 
Manicuring Made EASY | sie=—and thy preiay carved job 
to provide the contour and appearance out a pattern requires shears 
Doing your own nails is a “cinch” that you want. jor the purpose—WISS Dress- 
wih Ssinon—teyre | Tine Wits» par amamey (anh ean 





perfectly suited to the job in hand— best performance in Pinking, Kitchen and hecutting table. Of course WISS 

strong, springy, with needle-sharp 4) * a ae Fe suaniowe 5 give extra satisfaction because 
, , Scissors, Hedge, Grass, Pr n When 

points . . . easy to manipulate with Industrial Stissanh pert Fra te made to stay ' die rn 

the lef J. WISS & SONS CO., Newark 7, N. J. hem on display a 

hand. AID E feature which is 


“The name WISS is your assurance of 
best performance in Pinking, Kitchen and e guarantee of better service. 
Dressmaking Shears, Sewing and Manicure re name WISS is your assurance of 
Scissors, Hedge, Grass, Pruning and performance in Pinking, Kitchen and 
i “ smaking Shears, Sewing and Manicwe 


Industrial Shears and Metal-Cutting Snips. sors, Hedge, Grass, Pruning and 


+ SCISSORS 
SONS CO., Newark 7, N.J. ial Shears and Metal-Cutting Sni; 
eae = PINKING SHEARS hy & SONS CO. Newark 7, NJ. 


a 4. 



























a“ iad t 
= ;' L| aoe pomepeT 
Perfect Pinking ... 








... Lightning Fast! 


Seams are finished quick as a flash, 
with Wiss Pinking Shears— they pink 
as they cut, saving hours of tedious 
labor. And the results are gratifyingly 
“professional”. * 


For years, J. Wtss & Sons has been backing up the Dealer with a 
continuing, uninterrupted Program of advertising and merchandis- 
ing support. And 1945 is no exception. Even though the War has 
seriously curtailed our civilian production schedule, we are keeping 
Wiss Shears and Scissors in the public eye as sound business in- 
surance for you and us against the day when Victory makes volume 
sales again possible. 


J. WISS & SONS CO. 
Newark 7 Est. 1848 New Jersey 


e 
Wh /_ Appearing Jan. through May in these 7 Big National Magazines: 
tie ena Sa SATURDAY EVENING POST * GOOD HOUSEKEEPING 
WOMAN’S HOME COMPANION ¢ COUNTRY GENTLEMAN 
HOUSE & GARDEN ¢ HOUSE BEAUTIFUL ¢ CAPPER’S FARMER 


The name WISS is your assurance of 
best performance in Pinking, Kitchen and 
Dressmaking Shears, Sewing and Manicure 
Scissors, Hedge, Grass, Pruning and 
Industrial Shears and Metal-Cutting Snips. 
J. WISS & SONS CO., Newark 7, N. J. 
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ON EVERY JOB- 


they cut longer 
between sharpenings 


AXES «./ HATCHETS 


The Collins Co., Collinsville, Conn. 
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ers and townspeople have rented 


| has these in a wide variety of 


| There’s No Off Season 
for Toys at the 
Bremmeyr-Bain Store 
(Continued from page 110) 


ing mood and children on vaca- 


tion need toys just as do children 
at home. 
| The mass display of the smaller 
| toys has worked out very well, 
| store officials say, for it gives 
parents a chance to browse about 
inspecting the items on display. 
| Very often parents will pick out 
a toy from this display during the 
time they are waiting for some 
| other member of the family in the 
store to finish shopping. 


Excellent Stock, Display 
and Selling Methods 


Build Business in Seeds 
(Continued from page 104) 


wooden boxes than it does in metal 
containers. 
Due to the fact that many farm- 


lockers in cold storage plants and 
freeze berries, meats, vegetables 
and other items when storing them, 
the Plane Hardware also carries a 
line of special paper containers for 
berries put into storage. Naturally, 
this line fits in very well with the 
general seed line. 

Another tie-in line which is 
stocked is flowerpots. The store 


sizes, from 2 in. to 12 and 15 in. 
People in the area know that the 
store has such items in stock and 
come from considerable distances 
to purchase them.’ 

Because of the extensive seed de- 
partment, the store has a large 
traffic in gardeners. This naturally 
leads to the sale of garden tools 
of various sorts, too. Thus, the 
seed department not only does a 
szood business in itself but serves 
as a feeder for other lines. 








ON AVAILABLE GOODS 


Throughout the past 
50 years the name 
— Vichek — has be- 
come a standard 
of value. Year by 
year these fine tools 
have increased in 


popularity. 


* SIZE j 
* BREAKING POINT i 
MES 


ee 


be g« 


THE VLCHEK | 
TOOL COMPANY 


3001 E. 87th ST., CLEVELAND 4,0. | 
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This rack for bulk seeds attracts 
the attention of customers and is 
of decided aid in building sales. 


Compact Arrangement 
Helps Bulk Seed Sales 


HANDY bulk seed _ cabinet 

helps G. R. Rundle, owner of 
Rundle Hardware, Oelwein, Iowa, 
handle an excellent volume of busi- 
ness in this line each year. The 
cabinet can hold considerable stock, 
does not take much room and can 
be moved anywhere in the store. 

The area of the cabinet above the 
counter top level has a stepup ar- 
rangement whereon three rows of 
bulk seeds in glass jars can be dis- 
played, along with any packages 
that are in stock. The counter top 
itself has room for a scale, paper 
bags and other accessories. 

Below the counter top level is an 
arrangement of bulk seed bins which 
permit easy access with scoops to 
get needed stock for sales. The bins 
are so arranged as to afford definite 
display values. The names of the 
seeds are written on cards which are 
attached to each bin. 

Mr. Rundle reports that in recent 
years he has put his seed display 
out in the front store area about 
February 15 each year and taken it 
down about August 1. Gardeners 
have been making later planting of 
some vegetables, necessitating seed 
displays into late July and early 
August. 


Latest News on 


PRIORITIES 


and 


WAR-TIME ORDERS 
on page 158 
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MAKING SECURE 
a good thing for you 


THE 
GREENLEE LINE 


Auger Bits 

Expansive Bits 
Socket Butt Chisels 
Socket Firmer Chisels 
Car Bits 

Razor Blade Draw Knives 
Automatic Push Drills 
Spiral Screw Drivers 
Bit Extensions 

Bell Hangers’ Drills 
Turning Tools 


And many more. 


What’s ahead for your business Tomorrow? How 
intense will demand be? Will customers remain loyal 
over the years? 

To aid you in developing a secure foundation for 
profitable, lasting business, we of GREENLEE have 
long been preparing for that day when you are again 
selling hard. That spiral screwdriver shown above. 
just as every tool in the high-quality GREENLEE line, 
has been carefully studied and re-studied. We're 
making sure you willehave “right” merchandise. 
Likewise, new-type packaging and displays have been 
carefully analyzed to give you the best in sales-aids, 

And back of it all, ever-increasing GREENLEE 
national advertising is reaching your prospects and 
customers—carpenters, contractors. home crafts- 
men, students. GREENLEE is readying a great prod- 
uct line and a great market. Read “Tool 
Profits” for the complete story of how | 
GREENLEE is making secure a good thing a / 
for you. Write for your free copy.Greenlee / ie 
Tool Co., Division of Greenlee Bros. & / 
Co., 1802 Herbert Ave., Rockford, Ill. 


Git Reaay witt C7reenbee/ 


REGISTERED TOOLS 


GREENLEE 


FOR THE CRAFTSMAN 





The Dean’s Page 


A FRIEND in Kansas 


City, Mo., in commenting on my re- 
cent remarks about the toughness 
of the British, sends me the follow- 
ing verse from an old Scottish 
ballad: 
“I am hurt Lord Andrew Barton 
said, 
I am hurt but I am nut slain; 
I'll lie me down and bleed awhile, 
And then I'll fight again.” 
Harpware AcE is being read by 
service men. Recently, two young 
men have written me about their 
plans of going into the hardware 
business. One is in the Merchant 
Marine and the other in the Coast 
Guard. Both have come to see me 
and we have had long talks about 
their plans. In this article I will tell 
the story of the sailor and in the 
next about the Coast Guardsman. I 
think you will find their stories as 
interesting as I did. 


From Salesman to Seaman 


Before this war the mariner had 
been a salesman in an electrical 
supply business. He fell off a New 
York bus, seriously injured his 
back and spent six weeks in a hos- 
pital. As he had been to sea before, 
he enlisted in the Merchant Marine 
when he recovered. That was before 
Pearl Harbor. When the United 
States entered the war he became 
an officer. 

His first war job was on a large 
ship in a convoy carrying soldiers 
to England. At that time the North 
Atlantic was infested with German 
submarines. His ship carried 10,- 
000 soldiers and they were all 
young men—almost boys. He 
dreaded the thought that they might 
be torpedoed. He remarked that he 
was scared stiff, but the first job of 
an officer was to set an example by 


being cheerful and taking things 


casually. 

Everything was worked out very 
systematically on the ship. Each 
soldier had his number which corre- 
sponded with his section of the ship 
and the number of his bunk. Bunks 
were built four high and two men 
were assigned to each. Every man 
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By SAUNDERS NORVELL 


SAUNDERS NORVELL 


had his bunk hours and one slept 
while the other waited. With so 
many men on board, discipline had 
to be rigid in order to prevent con- 
fusion. 

There were only two meals a day. 
Food was good and plenty. Break- 
fast started at 9 a. m. and dinner 
at 4 p. m. Men stood in line and 
were served in their mess kits. Usu- 
ally they stood and waited their 
turn from one-and-a-half to two 
hours. The main occupations were 
sleeping, getting meals and for 
many—seasickness. 

No liquor was allowed and smok- 
ing was permitted only between 
decks in mess rooms at night. All 
lights were put out at night. The 
portholes were painted black and 
the ship did not even show running 
lights. 

The Lonliest Job 


As an officer, the loneliest job 
was the watch on the bridge at 
night. There was no smoking and 
no lights were permitted anywhere. 
A torpedo might be expected at any 
moment. The navigator’s job was to 
follow at a fixed distance the ship 
ahead in pitch darkness. 

In the main, the boys were cheer- 
ful, but some were not so happy. 
However, he never saw any trouble 





in convoying many thousands over 
—discipline was well maintained— 
but when land was sighted all 
breathed a sigh of relief. 

When the ships were in harbor 
he took trips inland to various 
points of interest. In recent voyages 
there had been less tension as the 
submarines seemed to have been 
cleaned out. Ireland, he said, was 
the most beautiful country he had 
even seen. He made trips, espe- 
cially around Londonderry. The 
people were friendly ‘and generous. 
Food was good and plenty of it— 
also liquor. 


Wartime England 


In England the people showed 
the war strain, clothes were seedy, 
food scarce and bad, and drinks 
and everything high priced and 
hard to get. London was badly shot 
up. Things in Scotland were not as 
good as Ireland but were better 
than in England. There were not 
many destroyed buildings there. 

Returning to the United States in 
ballast, just at sunset at last the tor- 
pedo came. They never saw the sub- 
marine. There was a tremendous ex- 
plosion amidship and the ship sank 
in five minutes. Eight men were 
killed in the engine room. His boat 
drifted for 11 days and nights. All 
of the rest of the crew escaped in 
two boats. Four men died in his 
boat. 

Those who died were the gloomy 
ones who thought too much and 
were silent. They watched that kind 
and when they became violent they 
were tied up so they would not 
jump overboard or injure their 
comrades. On the llth day an air- 
plane came over and “blinked” sig- 
nals. Next day they were picked up 
by a corvette. Most of the remain- 
ing men were in good shape but it 
was not a very pleasant “fresh air” 
experience. 

His ship landed troops in Nor- 
mandy and he saw the landing. 
Before that he had helped land 
troops at Casablanca. An unusual 
thing happened at Oran. He was 
sitting in front of a cafe when along 

(Continued on page 126) 
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Feature Dairy Supplies, Glassware 
And Floor Wax in Late March 

















A DAIRY 
SUPPLIES 
EQUIPMENT | oe MERCHANDISE: 


Ss AND SUPPLIES Milk coolers, milk 
cans, milk kettles, 
cream cans, milk 
pails, covered milk 
pails, milking stools, 
filter disc, bottle 
caps, basin brushes, 
milk can _ brushes, 



































dairy scales, bottle 
brushes, etc. 


BACKGROUND: 


Center panel of dark 
green _ corrugated 
board or painted 
wallboard. Side 
panels of light green 
> material. Cut-out let- 
2 a eT ra ters in yellow. 


MILK COOLER 
FD 


























GoTTLE CAPs 


FO FO FD FO 





























GLASSWARE 
WINDOW 


MERCHANDISE: 


Water glasses, iced 
tea glasses, glass 
bowl sets, glass plat- 
ters, glass ovenware 
casserole, coffee mak- 
ers percolators, glass 
skillets, water glass 
and pitcher sets, re- 
frigerator dishes. 


FLOOR WAX 
WINDOW 
MERCHANDISE: 


Floor wax, paste 
and liquid type in 
various size con- 
tainers, floor clean- 
ers, putty knives, 
floor scrapers, elec- 
tric floor waxers. 


BACKGROUND: 


Center panels of 

bright yellow corru- 

gated board or 

painted wallboard. 

Side strips of red 

material. Cut-out let- 
ters in red. 
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HARDWARE AGE Original Window Display IDEAS 


GLASSWARE FLOOR WAX 


FOR EVERY | PROTECT AND 
OCCASION BEAUTIFY YOUR 
FLOORS 


OUR FLOOR POLISHERS BY THE DAY | 
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When it comes to screen made from Saran, beauty isn’t “skin deep.” 
Saran is as good as it looks and it stays that way because its unique 
qualities are built into it for keeps. 

For Saran is an entirely new and different kind of screen. It’s woven 
from a plastic material designed to withstand destructive forces of 
nature which usually cut short the life of metal screen. Saran can’t 
rust or corrode—laughs at dampness, cold, snow, acid fumes, even 
salt air. 

And Saran has other advantages over metal screens. If it gets dirty, 
it can be cleaned with a damp cloth. It admits more light because it is 
translucent. It doesn’t require repainting. It doesn’t sag or break. 
Because of its durability, screen made from Saran is today on war 
duty in the steamy jungles of the Pacific—duties too arduous for 
metal types. But in the near future, expect to see this new kind of 


screen in use almost everywhere. 


) 


ANOTHER PLACE WHERE PLASTICS PROMOTE PROFITS. 


Builders, hardware and other merchants can look forward to big profits 
from the sale of screen made from Saran. It promises to be first choice for 
postwar homes, factories, and public buildings. Why not find out more about 
Saran now—so you can hop on the profit bandwagon right at the start? 


THE DOW CHEMICAL COMPANY « MIDLAND, MICHIGAN 
New York ,* SBeston ° Philadelphia °* Washington «+ Cleveland «+ Detroit 
Dhicago «+ 5S. levis + Houston + San Francisco + tos Angeles «+ Seattle 
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PLASTICS 


* ETHOCEL «© ETHOCEL SHEETING 


STYRON 


SARAN © SARAN FILM © STRIPCOAT 
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... wit 
LIGHTNINGFAK 





The fellow reaping Lightningpak profits 
is the fellow who keeps Lightningpak on 
his counter and in his window. It’s one of 
those thank-your-lucky-stars, self-selling 
items that means no work and steady two-, 
way* profit. 

Right now, folks in your town are chuck- 

ling over Lightningpak cartoon ads appear- 

ing regularly in Collier's, big national 

weekly. They're learning about the con- 

venient quick heat pad that leaps to 160° 












RETAILER'S PRICE 


$8.00 per dozen 
(Minimum Retail $1.00) 


Refills $3.60 per dozen 





and gives 8 hours of comforting warmth 


when 2 tablespoons of water are added — 
the handy heat pad that’s grand for home 
medicine chests, for travelers, for men and 


women in service. 


Records prove that stores tying-in with 
Lightningpak's national advertising and 
adequately displaying Lightningpak sell 4 
times as many paks as stores that don't. 
So, for bigger easy profit, get Lightningpak 
out frontc—now! LIGHTNINGPAK, New- 
ton 58, Mass. 


BUY THROUGH YOUR LOCAL WHOLESALER 


IN WESTERN STATES: 
RETAILER'S PRICE 
$9.00 per dozen 
(Minimum Retail $1.25) 
Refills $4.32 per dozen 
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BLACKSTONE B ve ELE. LAUNDRY 


ss Julomulic ally } 


WASHES - DRIES -IRON 


@ The sensation of tomorrow’s home will be this 
compact, integrated unit which accomplishes all 
laundering functions in a space 25x 36x93 inches. 
Yes, sir, from soiled clothes hamper to finished 
linen -closet the laundry need travel little more 
than an arms’ span. Imagine a factory-built and 


ee 


completely-equipped laundry “room” occupying 
only 48 instead of 1000 cubic feet! 
And the Blackstone Combination Laundry is only 


one of the finer appliances which Blackstone deal- 
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N AMERICA'S OLDEST WASHER manusacTuaen 














ers will offer postwar. They will have many sur- 
prices in the more conventional types of equip- 
ment. In fact, they'll have “everything for the home 
laundry”... built for the precision and depend- 
ability that for 74 years has made BLACKSTONE 


a name synonymous with quality. 


BLACKSTONE CORPORATION, JAMESTOWN, N. Y. 
A Division of Jamestown Metal Equipment Co., Inc. 





BLACKSTONE 


PRODUCT 
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Clean 


? FINE platinum setting will 
enhance the beauty of any 


diamond. By the same 
token, a neat, clean store will im- 
prove the appearance of the mer- 
chandise it sells and will do much 


to increase store traffic and sales. 

Spring is just a few weeks away 
and spring cleaning will be the 
order of the day in many homes 


in “every section of the country. 
Spring cleaning should also be the 
order of the day in your store. 
Floors, walls, ceilings, fixtures and 
merchandise should all receive a 
complete going over and refur- 
bishing so that the winter’s dingi- 
ness will be replaced by a spring- 
like appearance indoors. 

Although spring cleaning should 
never be neglected, it’s a good idea 
to keep the cleaning process going 
at all times and not to wait for any 
set period. Put cleaning on the 
production line and let it progress 
throughout the year. 


Keep Fixtures Clean 


See that your display fixtures 
are dusted regularly and that the 
job is a complete one. Dust the 
outsides but don’t forget the 
shelves. Polishing of wood fix- 
tures should be done periodically 
throughout the year—about four 
times we should say. They should 
be washed with a cleaning solu- 
tion before polishing and have a 
good quality furniture polish ap- 
plied when they are dry. 

Repaint panel doors in sidewall 
fixtures and the tops of the ledges 
and display tables. And don’t for- 
get to touch up your display acces- 
sories whenever needed. 

Glass fixtures and shelves should 
also be kept dusted and clean at 
all times. And about three times 
a year give them a good washing 
with either hot, soapy water or a 
good cleaning compound. Wipe 
them dry and see that they shine 
and glisten when the job is done. 
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Stores Draw Customers! 


The same treatment applies to 
your merchandise. Keep it clean 
at all times, for cleanliness attracts 
the customers. Don’t forget that 
an ever increasing number of 
women are patronizing hardware 
stores these days. And don’t for- 
get that their number is steadily 
increasing. Your store and your 
merchandise should constitute an 
invitation to your feminine cus- 
tomers. There’s nothing will keep 
them away as will a dusty store 
and dingy merchandise. Never for- 
get that the woman of today is 
supposed to be responsible for 85 
per cent of the purchases made for 
the modern home. That percent- 
age in itself should constitute a 


sufficient urge to keep things in 
first class condition. 

The final touch to a clean and 
attractive store is an efficient and 
agreeable salesman. After all, you 
are the point of sale and it’s 
through you that the customer 
makes his or her purchases. Know 
your merchandise, its construc- 
tion, finishes and uses and let the 
customer know that you know 
them. Customers are easy to get 
these days but conditions may 
change when the war is over and 
there is more merchandise to be 
obtained. Make them like your 
store and you will have nothing to 
worry about when peace comes 
again. 








Test Your Hardware Sense! 


Grade yourself in the following manner. Each question cor- 
rectly answered is worth 20 points. A grade of 100 is excel- 
lent; 80 is good; 60 is fair; 40, poor, and 20 very poor. The 
correct answers to these questions will be found on page 177. 


Work the problem first—then substitute the figures 
of your own business for those in the problem. 


1—Sales in a business in 1944 were $55,000. Goods re- 
turned and allowances were $2,750. Determine net sales, also 
percentage of goods returned and allowances. 

2—A business owns the building in which it operates. Its 
rent is made up of insurance on building $400; depreciation on 
building $200; taxes $500, and interest on money invested 
$400. Volume in 1944 was $50,000. Determine total dollar 
and cents rental. Find rental cost in per cent of sales. 

3—Cash discounts taken on purchases during a year were 
$450 which is 1 per cent of total sales. If purchases were 
$30,000, can you determine the rate of the cash discount on the 


average? 


4—Year end earnings reports indicate that a business earned 
7.7 per cent on sales. Cash discounts and interest received were 
1.3 per cent of sales. Determine total earning in per cent of 
sales. Find dollar and cents earnings if the sales volume was 


$40,000 for the year. 


5—Rental expense requires 10 per cent of the margin of a 
business. Find total dollar and cents margin if rental is $1,500 


per year. 


(Answers on page 177) 
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THERE IS THE RIGHT TYPE AND SIZE OF CLEVELAND CHAIN 


PROOF COIL & BBB CHAIN 


Electric welded in sizes 716 to 5”. 
Heavier sizes fire welded. Natural 
finish .. . For greater strength we 
recommend Super Steel Chain and 
Sterling Dredge Iron Chain for 
Sling Chains. 


LIBERTY COIL CHAIN 


Twist Link. Electric welded. Bright 
finish. 9 sizes ... Packed 100 feet 
in @ carton. 





LIBERTY COIL CHAIN 


Straight Link. Electric welded . 
Bright finish. 9 sizes, No. 6 to 7/0. 
Packed 100 feet in a carton. 


LIBERTY MACHINE CHAIN 


Twist or Straight Link .. . Twist link 
supplied unless otherwise specified. 
Electric welded. Bright finish. 9 sizes. 


LOCK WEAVE PATTERN CHAIN 


A flat, flexible, strong wire chain. 
Range of 9 sizes .. . ideal for con- 
veyors, rolling doors in use over 
sprockets. Finishes: Bright, Bright 
Galvanized and Hot Galvanized. 


BUCKEYE PATTERN CHAIN 


Also known as Brown Pattern. The 
most popular type weldiess steel 
wire chain... Made in 10 sizea 
Finishes: Bright, Electro Galvanized, 
Hot Galvanized or any plate. 


SAFETY CHAIN 


Made of Steel or Brass. 3 standard 
sizes, .018 10.028 gauge. Finishes: 
Bright, Bright Galv. and Coppered. 


SINGLE JACK CHAIN 


Made of Steel or Brass. . . 9 sizes, 
Nos. 5 to 19 gauge. Also Double 
Jack in 6 sizes, Nos. 10 to 19 gauge. 
Finishes: Bright, Coppered, Bright 
Galvanized. 








These ge Soon +S om types of merited, ws supply all essential civilian demands for Cleve- 
Weldless Cleveland Chains are serving hundre : ee ¥ . 
of important war uses. Critical shortages of land Chain up to the limits of our war-restricted 
chain still exist but we are doing our best to capacity. 

THE CLEVELAND CHAIN & MFG. CO. 


CLEVELAND 5, OHIO and Associates 

DAVID ROUND & SON, Cleveland 5, Ohio @ THE BRIDGEPORT 

CHAIN & MANUFACTURING COMPANY, wines ort 1, Conn. @ 

SEATTLE CHAIN & MANUFACTURING COM Seattle 8, Wash. 

@ ROUND CALIFORNIA CHAIN CORPORATION, LTD., So. San 
Francisco and Los Angeles 54, California 


LEVELAND 


['HAIN Ns 


ALL TYPES OF CHAIN—WELDED & WELDLESS—CHAIN FITTINGS 
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T. day is approaching when war- 
employed manufacturers of the old 
familiar brands will again be free to 
come back into your store. Ta-pat-co will 
be back, with all of its old-time vigor, 
plus new customer appeal of war-born 
innovations and war-developed improve- 
ments. Hungry inventories, now having 
to be sustained on emergency rations, can 
then be fed royally with the appealing 
products that throughout the years have 
proved to be the right formula. In the 
meantime, your hungry inventory has to 
be fed — but don’t let it be full of turnips 
when the apples arrive. 


THE AMERICAN PAD & TEXTILE CO. 
GREENFIELD. 














ADVERTISING 





IS TELLING MILLIONS 





OHIO 
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To millions of consumnada ie 


pat-co advertising continues 
to talk constantly. This army 
of readers will be buyers of 
Ta-pat-co after the war. It is 
keeping the sales trail blazed 
for you and your store! 
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WHITE LOTION r ty 


1 JITTER BUG—for mosquitoes, 
chiggers (red bugs), sand fleas, 
sand flies, gnats and ticks. 


2 JITTER BUG—effective .... invisible film of 
protection provides maximum repellency. 


3 JITTER BUG—pleasantly scented, easy to 
use, greaseless. Will not smear, spot or stain. 


4 JITTER BUG—only white lotion 
repellent sold and advertised nation- 
ally. Powerful radio and news- 
paper campaign will help sell 
JITTER BUG for you. 


DEAL EXPIRES 

APRIL 30th 

ll —35c bottles JITTER BUG White Lotion ( 
(at $2.73 per dozen—packed one dozen fo 

a display carton) Retail $3.85 < 


L_;5. bottle JITTER BUG (your extra 


TOTAL RETAIL VALUE $4.20 
YOUR COST ONLY... 2.50 
YOUR PROFIT, MORE THAN 40%... $1.70 


Retails @ 35c per bottle 


ORDER FROM YOUR 
BECKER-BISCHOFF CHEMICAL COMPANY JOBBER NOW 


3804 West Pine Boulevard - St. Louis, Mo 8 1 
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BESTOIL 


builds business! 
















Ask your whole- 


pest on 
saler about Oster po 
“BESTOIL” or... 


Available NOW! Sell Oster “BESTOIL” 
to users of pipe threading tools, power 
threaders, lathes, and all other metal 
cutting tools and machines. 


Oster “BESTOIL”. . . nationally used, 
sulpburized cutting oil . . . absorbs and 
throws off heat more rapidly than cut- 
ting oils made with animal, fish, or 
vegetable oil base. Clean and sterile, 
“BESTOIL” has no tendency to cause 
oil infections. High sulphur content 
remains in perfect suspension perma- 
nently! Flows freely in cold weather. 
Popular prices. Costs no more than 
many inferior cutting oils. Gusranteed 
to give complete satisfaction. 





Sold in 1 gallon 
cans and 5, 
30 and 55 
gallon drums. 


Rush this Coupon 
| THE OSTER MFG. COMPANY | 
| 2028 E. 61st St. » Cleveland 3, Ohio, U. S. A. | 


1 Send me complete information about Oster I 
“BESTOIL" and tell me where | can buy it 





in my vicinity. 
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The Dean's Page 
(Continued from page 116) 


came his 22-year-old son who was 
also in the Merchant Marine. He 
hadn’t seen him in four years. Did 
they celebrate! The son is going 
into business with him. 


Returning- in ballast was always 


dangerous. They would pump in 
sand or coal dust. If there was a 
hard blow the ballast would often 
shift and the ship would creep into 
port with a list of 20 to 25 per cent. 

The most harrowing experience 
was when they were loaded with 
tanks which were chained to the 
decks and locked with toggles. The 
ship ran into a hurricane and the 
tanks broke loose and rolled around 
the decks smashing everything. 
Eight tanks broke through the bul- 
warks and disappeared in the 
ocean. When the hurricane passed 
the ship was a sight and several 
men were in sick bay. That hurri- 
cane, to him, was worse than the 
war. 


Ample Compensations 


There were compensations, how- 
ever. Standard brands of cigarettes 
were sold on hoard at 6 cents a 
package and cigars at half the 
shore prices. There were no taxes 
on ship sales. 

The captain has many perqui- 
sites. On leaving England each cap- 
tain was presented by distillers with 
a case of Scotch whiskey for the 
medical department. Usually one 
bottle is enough. When one left 
ship for a jaunt on shore the cap- 
tain would usually part with a 
quart bottle for $1.10. You could 
also carry with you several cartons 
of cigarettes. Customs officials were 
friendly and were not too inquisi- 
tive. No wonder there is a shortage 
of cigarettes! 

Ships are owned by the Govern- 
ment and are operated by shipping 
companies on a “cost plus” basis. 
If a captain wishes to be generous 
he winks at a little “over time.” It 
doesn’t cost the ship anything—in 
fact it adds to company profits. 
Every man, officers and crew, are 








Latest News on 


PRIORITIES 
and 


WAR-TIME ORDERS 
on page 158 








YOUR CUSTOMERS WILL LIKE 
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PLUG FUSES 


APPROVED BY 
UNDERWRITERS’ 








4 plug fuses will give last- 
ing protection. They are made from 
the finest materials. They have 
magnifying-lens windows and indi- 
cate clearly when blown. The arc 
of the fuse link is ruptured in a 
well in the cold-molded base. The 
shell holding the Pyrex top and 
base together is staked securely 
into this base. Ratings can be read 
at two points—on the fuse link 
seen through the window and on 
the contact rivet at the base of 
the fuse. 


G-E Pyrex Plug Fuses 
are packed in handy fuse 
dispenser cartons—five 
fuses to a carton. These 
cartons aid consumers in 
storing and using fuses. 
They can be tacked up 
near fuse panels. Fuses are 
taken from the bottom of 
the carton one at a time. 
The cartons will help you 
sell at least five fuses to 
customers instead of the 
usual one or two. 


FOR FURTHER INFORMATION see the near- 
est G-E Merchandise Distributor or 
write to Section D252-29, Appliance 
and Merchandise Department, General 
Electric Co., Bridgeport, Conn. 


*Reg. U.S. Pat. Of. 
BUY WAR BONDS AND HOLD THEM 
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well insured. Wages and extras are 
good and there is no way to spend 
much money. He will stay in the 
service until end of the war and 
then will come to see me about buy- 
ing his stock of hardware. 

We have arranged with an old 
fellow who wants to sell out and re- 
tire. The old store will be revamped 
and new goods bought. I am send- 
ing my Harpware AGE of Nov. 23 
and Dec. 7 and calling his attention 
to the very practical articles on 
“The Post-War Hardware Store,” 
by A. J. Luther. Articles like these 
will not only be of great help to 
established dealers but to the ser- 
vice men now planning to go into 
the hardware business. 

My next article will be about the 
Coast Guardsman who has already 
bought a stone building and is plan- 
ning to fit it up in a modern way as 
a hardware and sporting goods 
store. 


Leather Goods Repair 
Department a Wartime 
Profit Producer 
(Continued from page 93) 


tion, a great many of them bring 
their harnesses to the store for oil- 
ing and repair work. All of the 
equipment necessary for heavy 
sewing and other types of leather 
repair work is installed -in the 
shop. 

This department’s repair work 
is not confined to saddles and 
harness and covers a wide field. 
Many leather automobile cushions 
are brought to Ware’s for repair. 
There is a constant stream of lug- 
gage, brief cases, golf bags and 
other articles which keeps coming 
in every day of the year. 





War Expenditures 


THE War Production Boards re- 
ports that war expenditures in Sep- 
tember were the smallest for any 
month in 1944. The spending was 
$7,055 million, a decrease of $674 
million from the August total. But 
spending in October increased 
again to $7,512 million. 





How to Handle 


A Problem 


1—Get the Facts 
Review the record. 
Find out what rules apply. 
Talk with individuals concerned. 
Get opinions and feelings. 
Get the whole story. 
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2—Weigh and Decide 

Fit the facts together 
Consider their bearing on - each 
other. 
Check practices and policies. 
What possible actions are there? 
Consider effect on individual, group 
and efficiency. 

Don’t jump at conclusions. 


3—Take Action 
Are you going to handle this your- 
self. 


‘Do you need help in handling? 





Should you refer this to your 


superior? 
Watch the timing of your action. 
Don’t pass the buck. 


4—Check Results 
How soon will you follow up? 
How often will you need to check? 
Watch for changes in efficiency, at- 
titudes and relationships. 
Did action help efficiency? 


—from a card distributed by Bron- 
son & Townsend Co., New Haven, 
Conn. Original source unknown. 


¥ 
HOMER G. SNOOPSHAW says: 


“Burgess keeps the spotlight turned on war 
batteries so home folks can clearly see what 
they mean to our fighting men and 
women! These ads reach battery cus- 
tomers each month in 45 magazines 
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and 1,629 weekly newspapers.” 


Flashlights help Army nurses in the fight for life as they work with 
the wounded at advanced field hospitals! Easily-carried, battery-powered 
hand lamps are needed every night on every war front. Thousands of 
dry batteries constantly go overseas to operate instruments and 

weapons used by our fighting men and women. 


en i se your available Burgess Batteries sparingly and 


always keep them cool and dry. 
America Needs More Cadet Nurses! 


i723) BURGESS BATTERIES 


IN THE NATION’S SERVICE 


BURGESS BATTERY COMPANY, FREEPORT, ILLINOIS 
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Bulk seeds are in 
glass jars which 
are featured in a 
three - tier stand. 
Small open boxes 
contain the other 
seeds in this de- 
partment. They 
are displayed an- 
-nually in this 
department. 


0 


Bulk Seed Display Builds Traffic 


LARGE business on bulk seeds 

is done annually by Wm. F. 
Kleinpell, Elkader, Iowa, located in 
the heart of a fine agricultural area 
A special display stand for them is 
placed in the center of the store 
once a year with a three-tier arrange- 


ment of seeds in glass jars. Other 
seeds are stocked in small oper 
boxes below the counter level. A 
small scale, bags, string, etc., are 
handy to facilitate the serving of 
customers during the rush for seeds. 

Mrs. Bruce Irwin, manager, states 








TEMCO aad CIRCU-RAY 


GAS HEATERS 








y are 
in the SERVICE. 
Over 50,000 of these 


Heaters are giving Comfort 
to our boys all over the Country. 


SIX MODELS AVAILABLE NOW 
WRITE FOR ILLUSTRATED FOLDER 


TENNESSEE ENAMEL MANUFACTURING CO. 
NASHVILLE 9, TENNESSEE 





that the store gets its seed display 
out on the floor about the middle 
of February and this stimulates 
early buying. The display is kept 
up until about August 1 as many 
people make two or three plantings 
of vegetables such as carrots, beets 
and lettuce. 


A Neglected Area 
Of Public Relations 


OT long since, a large industry 

discovered by means of a scien- 
tific sampling of public opinion that 
its reputation was surprisingly sub- 
standard among younger people in 
a certain state—its rating with this 
one group being far below the aver- 
age for its whole territory, and be- 
low that for other age groups in the 
same state. Search for an explana- 
tion led to text-books used in recent 
years in the public schools of that 
state, which were found to present 
the industry, quite inaccurately, in 
a rather disreputable light. 

“When a newspaper reports indus- 
try inaccurately,” said the public 
relations officer involved in this ex- 
perience, “no great harm may be 
done if such errors are not re- 
peated—but when a standard text- 
book or reference work shows us, 
even once, in a bad light, the harm 
just never ceases. The error becomes 
the standard belief of a generation 
of students. Industry has largely 
overcome’ the misinterpretation 
which arose before it made indus- 
trial information easily accessible to 
the press, but it still has before it 
the equally important job of achiev- 
ing accurate interpretation at the 
hands of the writers of books.” 

By coincidence, just at the time 
when this problem of securing ac- 
curate interpretation in books has 
been engaging the attention of pub- 
lic relations men—it has also 
aroused the interest of reputable 
scholars, several of whom have 
openly admitted their dissatisfac- 
tion with the degree of completeness 
and accuracy attained by most 
scholarly recordings of industry’s 
behavior. By way of extenuation, 
however, these scholars point out 
that their professional standards re- 
quire them to work with original 
documents, and there is a scarcity 
of such material available to wit- 
ness the constructive side of busi- 
ness achievement—though there is 
no lack of records of governmental 
investigations of business, which 
usually disclose little but its pathol- 
ogy, omitting the positive side. 

To bridge this mutually-injurious 
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PRESTIGE AND SALES 
BUILDERS 


Your share of the money spent in 
your community for hardware items 
of every description will depend on 
the quality and reliability of the 
products you sell. 


Vaughan tools for over seventy-five 
years have just that reputation—the 
ability to stay sold—to do a good 
job—and bring repeat business for 
many other hardware items to your 
store. 


Vaughan Fine Tools of consistent 
quality cost no more than ordinary 
tools, yet help give your business 
added prestige and increased sales. 


i 
Hae 
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No. 700 Assortment 


Attractive display assortment of 
Vaughan Quality Hand Tools for use 
in your store windows and counters. 
Each unit consists of 30 assorted 
tools that sell on sight—a real sales 
builder with eye. appeal. 
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chasm between responsible scholar- 
ship and useful industry,. an in- 
formal but widespread movement is 
now under way to effect a closer 
liaison between the two parties, both 
of whom desire to get the truthful 
and significant facts about business 
before the public. Information as 
to what has been accomplished in 
this direction, and how the individ- 
ual business may go about doing its 
part to make available to reputable 
authors of scholarly works the actual 
facts of its accomplishments, may be 
had by any industrial executive or 
public relations officer upon inquiry 
to Stanley Pargellis, Newberry 
Library, Chicago; Thomas C. Coch- 
ran, New York University; Arthur 
H. Cole, Baker Library, Harvard 
University; or R. Norris Williams 
II, Pennsylvania Historical Society, 
Philadelphia. 
—J. G. Lyne 
Railway Age 


Tack Display Box 
Saves Many Steps 


Every customer sees this box and 
many of them buy tacks from it. 


HERE is hardly a day that 

passes in any hardware store in 
which there are not numerous calls 
for tacks. In every instance, such 
requests frequently entail many 
steps on the part of the salesman 
and also some searching before the 
right size of tack is obtained. Slot- 
hower Hardware, Dixon, Ill. has 
found a way of stocking and display- 
ing tacks in various sizes so as to 
serve customers quickly and to save 
steps. 

The idea is a small, flat box, 
which is as high as the boxes of 
tacks. The box has slots in it which 
fit the width of the various boxes. 
This box is kept on the main wrap- 
ping counter and contains a stock 
of every variety of tacks the store 
handles. The box needs to be filled 
only every day or two and is a fine 
timesaver. 
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E hope the day is not too far off, 

now, when you'll again be able to 
stock Manning-Bowman’s popular, 
“Long-last,” 8-Cup Percolator. That’s 
why we’d like to have you consider the 
five M-B selling features below. No 
other electric percolator can offer so 
much, saleswise or profitwise! That’s 
why you'll find these... 


5 M-B FEATURES WORTH WAITING FOR: 

* Perfected percolation insures delicious 
coffee. 

* Easy pouring...drip-proof spout. 

* Protective, fuse-link device prevents 
overheating. 

* Low current cost...long-life heating 
element. 

* Easy-to-clean chromium finish and 
lining. 

These five M-B features are going to 

make a mighty strong sales appeal 

someday, soon, we hope...and a mighty 

profitable one! 


Americans are waiting for the day 
they can buy electrical appliances— 
good appliances. And for thousands of 
postwar prospects, Manning-Bowman 
means best! 


We wish we could supply you right 
now. But you know the story: all our 
production is going into war work. We 
know you wouldn’t want it any other 
way. So please be patient and remem- 
ber, the best is worth waiting for and... 


Manning- 
Bowman 


Means Best 


MERIDEN, CONN. 
BUY MORE BONDS—AND MORE! 





TOASTS 





Think of the compact convenience of 
this combination automatic pop-out 
toaster and cooking unit! A built-in 
tubular element, cleverly concealed in 
Duo-Chef, lowers quickly .. . to brew 
yew coffee or fry eggs or cook other 
ot foods. This handsome chromium- 
encased appliance carries a long-service 
guarantee. 
Duo-Chef is one of a line of Merit- 
Made table appliances. 
DISTRIBUTORS... DEALERS... 
get our proposition. You can “Make 
Money with Merit-Made”. 


MERIT-MADE PRODUCTS 
Merit-Made, Inc. 
98 Elm Street Buffalo 3, N. Y. 








The Good Old Daze! 


AR wearied hardware store 

employes may glean some 
consolation, maybe even inspiration, 
from reading the following set of six 
rules enacted by a store way back 
in 1854: 

“1. Store must be opened prompt- 
ly at 6 a.m. and remain open until 
9 p.m., the year ’round. 

“2. Store must be swept; counters, 
base shelves and showcases dusted. 
Lamps trimmed, filled, and chim- 
neys cleaned; pens made; doors and 
windows opened; a pail of water 
and a scuttle of coal must be brought 
in by each clerk, before breakfast, 
if there is time to do so, and attend 
to the customers who call. 

“3. Store must not be opened on 
the Sabbath day unless absolutely 
necessary, and then only for a very 
few minutes. 

“4. Any employee who is in the 
habit of smoking Spanish cigars, 
getting shaved at a barber shop, go- 
ing to dances and other places of 
amusement, will most surely give his 
employer reason to ‘be suspicious of 
his integrity and all-around honesty. 

“5. Each employee must pay not 
less than $5 per year to the church, 
and must attepd, Sunday school every 
Sunday. . 

“6. Men employees are given one 
evening a week for courting pur- 
poses, and two if they go to prayer 
meeting regularly.” 

—Mayco News. 





THE WAR is costing the U. S. 
over $10,000,000 an hour; $175,000 
is spent every minute; $3,000 each 
second! 


FROM JULY 1, 1940, through 
October 31, 1944, expenditures for 
war activities were $221 billions, as 
reported by the Treasury Depart- 
ment. 


TAXES are taking currently 32 
per cent of America’s national in- 
come, 








Latest News on 
PRIORITIES 


and 
WAR-TIME ORDERS 


on page 158 








ta Pom dees 
=, | IRE 
"ee 





both types! 


WIREGRIP Belt Hooks that can 
be applied with any make lacing 
machines, have double (patented) 
aligning cards that hold hooks in 
perfect alignment, prevent han- 
dling and card-end loss — every 
hook saleable and usable. Made 
in 6 sizes. 


STEELGRIP Belt Lacing is applied 
with a hammer. Comes‘ih 11 sizes, 
in standard boxes, handy packages 
or long lengths for wide conveyor 
belts. Have 2-piece hinged rocker 
pins. 
Priority Business 

—is waiting on belt lacing at local 
plants, and. schools. 


Write for Catalog 
ARMSTRONG-BRAY & CO. 


“The Belt Lacing People” 
5348 Northwest Highway, Chicage 30, U.S.A, 
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DIETZ LANTERN 
REPLACEMENT PARTS 


WICKS and GLOBES for DIETZ LAN- 
TERNS are always in demand—carry‘a 
regular stock. ' 
While war needs exist, and DIETZ LAN- 
TERNS remain scarce, they should be sold 
only for vital uses and unexpected emer- 
gencies. Convince lantern owners, to replace 
old burners, fount caps, etc.—keep lanterns 
in good service. 


DEPENDABLE FOR OVER A CENTURY 
















1R.E. DIETZ COMPANY r= 
1i840~« : 71945 
eae NEW YORK 


Tebbing Trade Exclusively 
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With McKee, you can see 

top, bottom and side, 
Whether matronly housewife 

or new blushing bride 
You'll use this saucepan 

with pleasure and pride. 


Send for special free recipe booklet 
McKEE GLASS COMPANY 


Established 1853 Jeannette, Pa. 


This advertisement will appear in the March issue of 
LADIES HOME JOURNAL, April 22nd issue of THE 
AMERICAN WEEKLY, and the April issues of GOOD 
HOUSEKEEPING and THE AMERICAN HOME. 





The SAUCE PAN 
with "S$. A.”* for Thousands of Women 


*ee \ | (i ll T APP i A L,’ not to mention sturdiness, 


cool handles and ease of cleaning convince thousands of 








wot ta ene mn women every week that McKee Range-tec Sauce Pans are the 
These recipes mere nec bed ry Seed Hovehemprag [mttate ; 


& ast 


> best buy. And they find that with just reasonable care, McKee 
Glasbake and Range-tec will last a long, long time. Check up 











gags i. on your stocks of Range-tec Sauce Pans—make sure you have 
Rationing is still very much 


with us and these McKee 
Ration Books show how to 
prepare delicious meals and ' } ’ 

save many points. Write for Wholesaler, our Sales Representative or write us. McKee Glass 


a supply, today. 


plenty of these and other McKee fast moving items. See your 


Company, Jeannette, Pa. 


McKEE 








GLASBAKE. — RANSE-TE 


OVEN WARE TOP-OF-STOVE WARE tug tm 


THE MOST COMPLETE LINE OF GEASS COOKING WARE IN THE WORLD 
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R GOVERNMENT WAR-TIME RESTRICTIONS 





February 15, 1945 


Leather — The percentage of 
manufacturers’ bends to be set aside 
for the shoe repair trade, beginning 
Jan., 1945, has been cut from 15 to 10 
per cent, WPB has ruled, by amend- 
ment to order M-310. 


Cotton webbing — A WPB 
direction under order M-317, effective 
January 12, restricts the sale, delivery, 
acceptance or use of all non-elastic cot- 
ton woven webbing and tapes % inch 
to 2 inches, inclusive, with certain ex- 
ceptions, and inventories to 2,000 yards 
or more. 

* > 7 

Fishing tackle — While there 
is no sign that rods and reels—the 
basic items of the fisherman’s kit—will 
be released for manufacture at all soon, 
jobbers report that there will be fair 
(perhaps sufficient) supplies of supple- 
mentary tackle. Lines, some plug and 
other baits, leaders, spinners, flies and 
hooks are being offered by manufac- 
turers, and ordered liberally by whole- 
salers, to be ready for the oncoming 
season. Sportsmen predict a 30 to 50 
per cent increase in hunting and fish- 
ing immediately after the war, when 
the men return, anxious to resume their 
favorite outdoor sports. 


* . * 


Bristle brushes— WPB has 
ruled that brush distributors may ex- 
tend preference ratings assigned to 
them on WPB-547 forms to manufac- 
turers, either for brushes of 100 per 
cent bristle content, or for brushes 
with only part bristle content, when 
the former are not available. 


. 7 a” 


For the Veterans’ Adminis- 
tration—WPB has added the Veterans’ 
Administration to the list of Govern- 
ment agencies entitled to place pre- 
ferred orders for electric fans (Order 
L-176) and for electric irons (Order 
L-65-a). Order L-176, as amended, per- 
mits electric fan manufacturers to fill 
Army, Navy, Maritime Commission, 
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Veterans’ Administration and War Ship- 
ping Administration orders. Order 
L-65-a, as amended, permits only manu- 
facturers who have been assigned elec- 
tric iron production quotas to fill orders 
for these agencies. Both of the amended 
orders state specifically that production 
authorizations will not be dependent 
upon the applicants’ having been en- 
gaged in the production of electric fans 
or electric irons at some previous time. 


* * * 


Linseed oil—The War Food 
Administration has amended its order 
42A, reducing from 60 to 50 per cent 
of 1940-41 use, the quantity of linseed 
oil which may be used in manufactur- 
ing protective coatings, coated fabrics 
and floor coverings. This change is ef- 
fective for the first quarter of 1945. 


Tire quota cut—Only 1,600,000 
passenger car tires will be available for 
rationing in February, a reduction of 
200,000 from the January quota and 
400,000 from the December quota. OPA 
emphasizes again the importance of re- 
capping and tire repair, predicting that 
tires for civilians will remain in short 
supply as long as heavy military de- 
mands exist. Truck, bus and tractor- 
implement tire quotas will be substan- 
tially the same as in January. 

~ * -_ 


Machine tools—Shipments dur- 
ing December, 1944, by 199 firms re- 
porting to the War Production Board, 
increased 1.4 per cent to $36,782,000, 
over November valuations of $36,277,- 
000, WPB’s Tools Division reported 
recently. Total orders received during 
December amounted to $65,009,000. 
Net new orders (total orders less can- 
cellations) increased 5.8 per cent dur- 





Wholesale Hardware Sales 
By Geographic Divisions, for December, 1944 


















































] 
I, SALES REPORTED SALES-YEAR-TO-DATE 
| 
Percent Chanoe 
DIVISIONS December 1944 Thousands of Doliars 
from Percent | Twelve | Twelve 
—— Change | Months | Months 
| Number 1944 1943 
| _ of Dec. Nov. Dec. Dec. Nov. | 12mos.| (Add (Add 
Firmsa| 1943 1944 1944 1943 1944 1943 000) 000) 
U.S. TOTAL b....| 237 -—2 — 9 | $22,730} $23,112 | $24,878; + 2 $508,657 | $498,712 
New land. . 20 -—2 +6 854 870 604; —4 12,788 13,336 
Middle Atiantic 61 -—3 -7 4,308 4,418 4630; —2 88,585 90,776 
East North 44 -3 —12 4,593 | 4,732; 5,245; +3 
West North Central 26 -1 —10 3,097; 3,139; 3,446) +8 73,835 | 68,259 
South Attantic 30 +10 -—8 2,588 | 2,344 +10 57,398 | 62,179 
East South 13 +6 -1 1,622 1,532 1,820; +10 25,560 
West South Central 17 +2 —7 1,679 1,639 2,020; +65 52,402 49,695 
bess 8 -9 +21 817 893 673; +4 11,924 11,418 
15 -11 —8 3,127} 3,506; 3,387; — 4 82,707 | 86,542 
Bureau of the Current Statistical Service 


Census 
a Number does not apply in all cases to the year-to-date figures. 


b Includes data for three firms not allocated to geographic divisions. 





— comprising regions: 
d—(Conn., Maine, Mass., N. H., R. I., Vt.) 


ew Englan 
hiadle Atlantic—(N. J., 


N. Y., Pa.) 


East North Central—(iil., Ind., Mich., Ohio, Wisc.) 
West North ar Ty te Kan., Minn., Mo., Neb., N. D., 8S. D.) 


South Atlantic—(Del., D 
East South Central—(Ala. ~ og 


-» Fla., Ga., Md., N. C., B. C., Va., W. Va.) 
-) 


West South Central—(Ark., La., Okla., — 


Mountain—(Ariz., Colo., Idaho, Mont., Nev., N 


Pacifie—(Calif., Ore., Wash.) 


. M., Utah, Wyo.) 
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ing December, or $3,399,000 over No- 
vember figures, officials reported. Main- 
tenance of current shipment rates will 
require approximately seven months to 
fill orders on hand at the end of 1944, 
WPB indicated. 

* a ” 

Materials for industrial fin- 
ishes—Supplies of raw materials for in- 
dustrial finishes are not expected to 
improve during the next few months, 
members of the Paint, Varnish & Lac- 
quer Industry Advisory Committee were 
told at a recent meeting of the War 
Production Board. While some curtail- 
ment in the production of exterior 
house paints is expected, the majority 
of industry representatives indicated 
that they would continue to produce 
both interior and exterior paints at ap- 
proximately the same percentage ratio 
as in 1944, 

* ¢ * 

Cordage—A report of fourth 
quarter 1944 cordage mill production, 
processing of first quarter 1945 hene- 
quen fiber quotas and manpower prob- 
lems confronting the industry were sub- 
jects of discussion at a recent meeting 
of the Cordage Industry Advisory Com- 
mittee, the WPB reports. Industry mem- 
bers were advised by WPB officials that 
cordage mill production for 1944 was 
11 per cent greater than in 1943. Yet, 
in spite of the 11 per cent production 
increase, the industry fell short of using 
its ‘fiber quotas by approximately 10 
per cent, as a result of acute manpower 
shortages, the committee was told. 

™ * * 

Steel production problems— 
Steel mills are battling many produc- 
tion problems, in dealing with a per- 
sistent high demand for steel for war 
uses. The latest, and not the least of 
their difficulties, is the prolonged attack 
of severe weather, which has created 
transportation tie-ups, delaying workers 
and delivery of materials. The steel 
industry also is in a precarious posi- 
tion with respect to coal supply. A 
severe car shortage existed in some 
mine areas, as a consequence of stormy 
weather. Deliveries of coal were further 
hampered by absenteeism and tardiness 
at the mines, owing to storms. The 
Iron and Steel Industry Advisory Com- 
mittee of the WPB reported recently 
that the coal supply of leading steel 
makers is down to a point where steel 
operations could be seriously jeop- 
ardized. 

* aa ol 

Steel price outlook — Steel 
plant executives are optimistic over 
chances for a rather general upward 
revision in finished steel prices, sup- 
plementing the “interim” increases per- 
mitted by the OPA on Jan. 11 on five 
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basic steel products, including nails, 
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ESTATE 
aoe RANGES & HEATERS 
RANGES & WATER HEATERS FOR CITY GAS, LP-GAS, ELECTRICITY 
SPACE HEATERS FOR COAL, WOOD, OIL 
Snead 














*Estate is the ONE lime of cooking and heating appliances’ for 
ALL fuels ...all sold under one famous, nationally advertised 
trade name. (Want the name of your Estate distributor? Write us.) 


THE ESTATE STOVE COMPANY, HAMILTON, OHIO, Established, 1842 
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In actual measuring tests 
the “‘Interlox”’ six feet tele- 
scopic wood rule can save 
up to 20 minutes a day, com- |&4 
pared with the ordinary wood 3 
folding rule. Its quick“opening, 
like a telescope, and locking 
feature not only speed but simplify 
measuring, for this rule is designed 
for direct inside measuring—no add- 
ing or subtracting. 

Each segment slides into place and 
locks automatically. A finger touch 
releases first lock and rule collapses. 





MASTER RULE MFG. CO., INC. 


815 E. 136th St., New York 54, N. Y., Dept. A-2 
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Wholesale Hardware Inventories 
By Geographic Divisions, for December, 1944 
































END-OF-MONTH INVENTORIES (Cost) STOCK-SALES-RATIOS 

Percent 

DIVISIONS December 10h Thousands of Dollars 
Number 

of Dec. Nov. Dec. Dec. Nov. Dec. Dec. Nov. 
Firms | 1943 1944 1944 1943 1944 1944 *| 1943 1944 
U.S. TOTAL a....| 135 +2 + 2 | $22,397 | $21,946 | $21,853 168 183 147 
New England........ "1 —6 4 980; 1,044) 1,025 181 185 178 
Middle Atiantic. ..... +3 +3 3444| 3,347) 3,329 167 154 146 
East North Central... 30 —3 +4 6285; 6,069; 5,667 164 164 137 
West North Central....| 17 +3 b 4540; 4402) 4,561 184 176 168 
South Atlantic... .... 21 +5 +1 2,120} 2,012} 2,107 141 149 128 
East South Central. . 5 +21 +12 875 723 783 168 139 120 
West South Central 8 +9 +8 1,696; 1,557; 1,575 163 162 128 
Mountain. ........ 3 +4 +14 431 415 377 229 168 
PSE 4 +3 b 2,072| 2,012; 2,073 177 160 172 














Bureau of the 


Census 
a Includes data for three firms not allocated to geographic divisions. 


b Lees than 0.5 per cent. 


Current Statistical Service 





Stock-sales-ratios are percentages obtained by dividing the cost value of stocks by sales 


for an identical group of firms. 





| staples and galvanized sheets. It is 


hoped that action is not far off on this 
question, although naturally a thorough 
survey of steel prices and costs will 
take some time to complete. Many steel 
warehouses report a deluge of orders 
for all types of merchant steel. Deliv- 
eries out of warehouse are outrunning 


| receipts from the mills, and new tonnage 


placed by jobbers with the mills for 
practically all types of steel products 
is being scheduled for later and later 
service. Some sheet orders are promised 
no earlier than late in the third quarter. 
Nails are not available in some in- 
stances for several months, due largely 
to a prolonged heavy demand by the 


Government for coated and packing-size 


nails. 


Stainless steel—WPB has for- 
bidden steel mills to fill orders for 
stainless steel intended for use in ci- 
vilian manufacturing under the “spot” 
authorization plan. The ban is “tem- 
porary” but WPB indicates no date 
when it might be lifted. WPB also 
prohibited ‘steel mills from delivering 
any steel product to dealers’ ware- 
houses for the purpose of building up 
warehouse supplies. The placement of 
such orders, however, is allowed so that 
mills can reinstate them when the sup- 
ply situation eases. 





Wholesale Hardware Collections 
‘on Accounts Receivable 
By Geographic Divisions, for December, 1944 


















































ACCOUNTS RECEIVABLE Collection Percentages 
Percent 
DIVISIONS December 1944 | Thousands of Dollars 
Number 
of Dec. Nov. Dec. N Dec. Dec. Nov. 
Firms | 1943 | 1944 1943 | 1944 1944 1943 1944 
U.S. TOTAL a 217 —2 | —6 | $22,123) $22,504 | $23,683 103 101 99 
tattle heentie’ 2. & | —3|—5 | abe] anol ase] os He 3 
East North Central....| 42 b | —6 | 4840] 4852] 6,175) 105 104 108 
West North Central. . 2 n 3 -“ 2,741| 2822] 3,182 1m 118 1 
East South Centrail....| 10 t 3) -" 1,084} 1,086] 1,212) 101 98 
West South Centrai....| 15 4) -2 1,675] 1472| 1,701| 120 123 109 
Mountain............ 5 -8 | —3 342 377 384 88 
pipet 4 -12 | -8 3,564) 4,046; 3,845) 91 a 85 
Bureau of the Census Current Statistical Service 
a Includes data for three firms not allocated to geographic divisions. 
b Less than 0.5 per cen 





Collection percentages are obtained by 


the collection on accounts during the 


dividing 
month by accounts receivable outstanding at the beginning of that month for an identical 


group of firms. 
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Galvanized ware—The labor | 


shortage and increased delay in the de- 
livery of galvanized sheets are restrict- 
ing galvanized ware production, indus- 
try members say. Some of them report 
that delivery of galvanized sheets has 
been two or three months behind sched- 
ule, and express concern about the 
possibility of placing orders to the ex- 
tent of their 1945 quarterly allotments, 
Production of galvanized sheets has 
been stepped up, WPB states, but de- 
mand, particularly for military pur- 
poses, has increased faster. The shortage 
of labor limits further increases, so 
deliveries to galvanized ware manufac- 
turers will continue to be delayed. 
WPB emphasizes the urgent need for 
bringing production of galvanized ware, 
particularly of garbage cans, up to the 
permitted rate of 100 per cent of the 
base year (ended June 30, 1941). 
Though production was increased ma- 
terially in 1944, manufacturers have not 
been able to meet both the high cur- 
rent requirements and the backlog of 
need built up in 1942 and 1943, when 
production of garbage cans and other 
galvanized ware items was limited to a 
much smaller percentage than now. 
* * * 

Screw machine products— 

Requirements for screw machine prod- 


| ucts are approximately 80 per cent 


greater at present than in January, 


| 1944, a result of increases in demand 
| for artillery fuses and boosters, and 


mortar fuses, says WPB. The chief 
factor now limiting production (a fa- 
miliar story) is lack of skiiled labor. 
The industry is producing at only 60 
per cent of capacity, industry members 
said, due to loss of skilled workers. 
Additional facilities are also being 
sought, to be brought into production, 
but canvass of the industry is -difficult 
since it consists of some 3000 firms, 
producing on both a jobbing and full 
plant basis. Industry members have been 
asked by WPB to assist in locating idle 
facilities, 
. * ” 

Zine output down—Acute la- 
bor shortage at mines and smelters re- 
sulted in a reduced smelter production 
of slab zinc in 1944, for the first year 
since 1940, say the U. S. Bureau of 
Mines. Estimated total production in 
1944 was 914,700 short tons, a decrease 
of 8 per cent under 1943. The ceiling 
price of 8.25 cents per lb., based at 
East St. Louis, remained unchanged 


throughout the year. 


* o . 

Aluminum outlook—WPB ex- 
pects a difficult aluminum situation in 
the first quarter of this year, with alu- 
minum sheet and extrusions presenting 


| the most critical production problems. 
| Total production for the first quarter 





Oaled by 
*U TICA* 


for More Tool 
Mileage 


“UTICA* 


oe 20) me 20k - 2 CF a ae ORO) = 
CORPORATION 
UTICA,N.Y. 











.-» these leading farm 
papers are helping to 
pre-sell your customers 
on profitable, dependable 


Electric Fence Controllers 


Again in 1945 Prime paves the way to 
more sales for you, with a program of 
steady, hard-hitting advertising. 

This year, Prime’s sales help is more 
powerful than ever before. First, because 
‘we are using more papers. Second, be- 
cause Prime is telling the story of its hi- 
line controllers in a way that es sense 
to farmers and makes sales for you. That 
story is summed up in the two words: 
“MORE SHOCK.” 

Watch the farm povers for Prime’s 
ads. They tell you why you build leader- 
ship and customer satisfaction, with Prime. 

Ask your jobber about safe, effective 
Prime controllers — battery and hi-line. 

Prime sells only through jobbers. 


The Prime Mfg. Co. 
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is estimated to be 275,000,000 lb., ap- 
proximately 100,000,000 Ib. less than in- 
dicated requirements. As to sheets, 
against stated requirements of 241,- 
000,000 lb. for the first quarter, order 
acceptances are already about 270,000,- 
000 Ib. for that period. WPB estimates 
the “practical” production at approxi- 
mately 220,000,000 Ib., showing a de- 
ficiency of 50,000,000 lb. 


Lead uses tightened—Further 
evidence of the tight situation in lead 
comes from a recent industry report, 
showing that while production in De- 
cember rose to the best level since last 
April, shipments to consumers increased 
to an even greater extent to the highest 
point since last March. As a result, 
stocks at the refineries dropped to the 
lowest level since December, 1941. In 











SALES OF 1,153 INDEPENDENT RETAIL HARDWARE 
DEALERS IN UNITED STATES 


December, 1944, Comparisons 
































Dec. ’44 Dec.’44 
No. Stores vs. vs. Dec. ’44 Dec. ’43 Nov. '44 
Dec.’43 Nov.’ 
Total 1,153 +13 +14 $9,797,748 $8,695,064 $8,596,304 
1944 showed 10 per cent gain over 1943 
1944, $114,895,327; 1943, $104,534,134 

Per Cent Change Cumulative 
Number Dec.’44 Dec.’44 Dollar Sales 

States by Regions of firms vs vs. Sales Percent 

reporting Dec.’43 Nov.’44 Dec.’44 Change 
New England er eee 75 +5 +15 670,898 +5 
Maine ; ss alti san a + 8 +17 80,897 + 8 
New Hampshire . oe +5 +13 141,112 + 8 
Vermont i. -a +27 +39 48,827 +7 
Massachusetts 5 ee <\ Janes ce +5 +12 289,459 +5 
Rhode Island oa a aoe bids teMevades® 5 hate 
Connecticut . i — 8 + 7 73,231 —2 
| Middle Atlantic — +11 +10 1,000,748 + 3 
Pennsylvania .. 4) aa +11 +10 1,000,748 + 3 
East North Central owe Mee +11 +16 2,603,370 + 8 
a re diag sn + 8 +14 746,21 +9 
Indiana Carp me + 8 +10 330,051 +11 
Illinois . 84 +13 +18 492,305 + 3 
Michigan ....... ote +13 +24 440,411 + 8 
Wisconsin Tr ey +16 +17 594,393 +11 
West North Central . 147 +9 + 4 576,408 +10 
RR A rreys 44 +2 + 9 211,613 +9 
Missouri ...... 35 + 8 —10 119,688 + 9 
Nebraska ... 33 +16 + 5 107,512 + 8 
Kansas are i. 88 +15 + 8 137,595 +14 
South Atlantic .... 43 +14 — 3 354.053 +14 
South Carolina 9 +13 — 5 59,170 +19 
Gee Se, 20 +4 —11 164,432 +17 
Florida ...... Tee 14 +30 +11 130,451 +9 
| East South Central 11 +3 +10 105.829 + 6 
Alabama 11 + 3 +10 105,829 + 6 
West South Central 103 +14 +7 859,928 +14 
| Arkansas .. 20 +15 — 7 163.040 +16 
| Oklahoma . 36 +9 +16 259,763 +9 
| Texas .......... 47 +18 +8 437125 +16 
Mountain .. ‘eh ; 78 + 8 + 8 889.174 . +10 
Montana 14 +15 +12 110.214 +9 
Idaho 14 + 6 +2 111,234 +16 
Wyoming 4 +19 +15 * 43.213 +11 
Colorado ’ 24 +-26 +14 114,743 +21 
New Mexico ; 9 +14 +11 230.194 +9 
Arizona 7 — 5§ + ] 226,670 +5 
Utah * Sek os eis 
Nevada . 4 — 8 +12 36.846 +5 
Pacific 212 +19 +23 2,737.340 +14 
Washington 32 +27 +19 320.430 +12 
Oregon 27 +15 +16 359.078 +20 
California 153 +18 +25 2.057.832 +14 
Chicago, II. shies 18 +11 +36 87.962 —1 
Los Angeles, Cal. .. 18 +23 +10 224,961 +19 
Portland, Ore. . 8 +18 +13 70,358 +16 
San Francisco . ’ 22 +26 —39 351.852 +16 
Seattle, Wash. . — +20 —13 81,179 + 6 

* Note while stores in these states are included in grand total, figures for these 

states are not shown in this chart, because of insufficient data. # Less than % of 

py adhe od change. Compiled by the Bureau of the Census, U. S. Department 
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The now-available supply of Burpee 
canners and sealers is being divided 
and distributed on a fair quota basis. 
Ask your jobber about your appor- 
tioned share and approximate dates of 
shipment. 


Burpee 
PRESSURE 
CANNE R— 






Pressure Canner—Made of finest drawn alu- 
minum ® No “canner” smell @ Will not explode; 
unique “‘breathing collar” gives when pressure be- 
comes too great ® Many uses the year ‘round for 
general cooking © Two sizes, $19.90 and $23.90. 
Higher in Western Zone and Canada. 


Can Sealer—tasy to use, well made, this is the 
first home size sealer and the best, most prac- 
tical today. $11.50. 





.-» AND AS SOON AS POSSIBLE 


When regulations permit, we'll go 
into production of the fast-selling .. . 


Double Boiler Inset —Makes a pressure 
double boiler of any Burpee Canner. 
Prevents burning of slow cooking 
foods such as jellies, catsup, etc. 
Patented, and exclusive with Burpee. 


“Hot Lift" Tongs — Dozens of uses. 
Handles hot tin cans and jars. Re- 
moves inset pans, roasts, baked po- 
tatoes and hot dishes from oven. 


BURPEE is BACKED 
by ADVERTISING 





If your own jobber doesn’t handle the Burpee | 
line, let us know and we'll send you a list of 
Burpee jobbers, 





CAN SEALER CO. 
110 W. Liberty St. 
Barrington, 11. 





FEBRUARY 15, 1945 





January, WPB further tightened con- 
trols over lead by amending Lead 
Order M-38, Collapsible Tubes Order 
M-115, and Lead Chemicals Order 
M-384. In December, WPB had an- 
nounced that most 1945 civilian uses for 
lead would be restricted to 60 per cent 
of the 1944 level. As an exception, now, 
full use of lead is restored for indus- 
trial type storage batteries, not includ- 
ing batteries in gasoline-propelled ve- 
hicles. The principal new restrictions of 
Order M-38 are reduction in use of 
lead for collapsible tubes during the 
first quarter of 1945 (other than mili- 


| tary and medicinal) to 15 per cent 


(formerly 30 per cent) of the amount 
used in the first half of 1944. Eliminat- 
ing use of lead in gutters and leaders 
on all dwellings. (Formerly dwellings 
over three stories were exempt.) That 
use of sheet, pipe (including lead lined 
pipe), fittings and burning bars be pro- 
hibited except for military uses, or 
where municipality and State regula- 
tions permit no substitutes. That lead 
powder use is prohibited for other than 
military purposes. That all products not 
previously listed in the order receive 
in the first quarter only 30 per cent of 
the amount used in the first half of 
1944 and none thereafter. That the 
refining of platinum, gold and silver is 
now included, with lead use limited to 
60 per cent of 1944, 


* * *# 


Unrestricted lead uses—WPB 
has clarified Lead Order M-38, to per- 
mit the use of lead for military require- 
ments and essential uses as follows: 
Sheet pipe (including lead-lined pipe), 
fittings, burning bars and processing 
equipment for use in chemical and in- 
dustrial plants, to the extent that cor- 
rosive or chemical action makes the use 
of other material impractical. For use 
under safety regulations or safety equip- 
ment prescribed by government au- 
thority, to the extent that use of any 
less scarce material is impractical. 
Heat treating and annealing. Lead 
powder for military uses and powder 
metallurgy lead for caulking. Lead for 
repairing of existing plumbing lines. 
Coating of copper wire. Plating anodes 
where lead is used in place of tin or 
cadmium or for chemical resistance 
other than atmospheric corrosion. For 
chemicals, subject to the restrictions of 
new Order M-384. Terne plate and 


Terne metal, subject to restrictions of 


Order M-43. 


* * * 


Lead chemicals—On Jan. 19, 


WPB issued Order M-384, restricting 
the amount of lead that may be used 
in the manufacture of specific lead 
chemicals and controlling the civilian 
use of such chemicals. While leaded 
zinc oxide produced directly from the 














HEAD YOUR BUYING LIST 








ZIM CAN OPENER 


Opens any shaped cans, leaving 
edges clean. Strongly made for 
long service. Folds upward 
when not in use. 


ZIM JAR OPENER 





bottle caps, pry-up 






DELUXE MODEL 
ZIM JAR OPENER 


STANDARD MODEL 





Leaves entire board for ironing. Folds back 
when not in use. 





WHEN THE WAR IS WON... 
we will supply you with the familiar Zim 
appliances and new “postwar” ones too. 
Meanwhile, we are apportioning the products 
which regulations permit us to make so each 
customer will get some. 





ZIM MANUFACTURING CO. 


Headquarters for Labor-Saving Home Appliances 
3037 CARROLL AVE. — CHICAGO 12, ILL. 
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Each Forsberg HY-FLEX BLADE 
that carries the famous WHALE 
BRAND mark of quality is scienti- 
fically heat treated to add the tough- 
mess that gives these molybdenum 
blades practically equal performance 
with high speed, tungsten steel. 
They’re gauged and checked through- 
out every step of their manufacture 
and given a stiff bending pounds test 
before you get them for quick sale. 





The same characteristic Forsberg standard of qual- 
ity in a popular line of WHALE BRAND Hack 
Saw Frames. Machi shop hanics and elec- 
tricians have found these rugged ‘Frames always 
reliable. They're priced right, moreover, to give 
you over-the-counter action. 


SPEED UP SALES 
WITH THIS 
SILENT SALESMAN 


Order the fast moving Deal 
No. 1012 and get this Coun- 
ter Display FREE! It holds 
sales making folders, as well, 
for your counter. 








t 
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WHALE BLAMES / 
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and other 
Tools. 






Forsbe 


© MFG. CO., BRIDGEPORT, CONN., U.S.A. 
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ore is not affected by the order, the 
use of white lead in the production of 
leaded zinc oxide in any quarter is 
limited to 25 per cent of the total quan- 
tity used for the same purpose in 194. 
The order limits the use of white lead 
in the production of paints, varnishes 
and lacquers, including paste, for ci- 
vilian uses in any calendar quarter to 
8 per cent of such use in the first six 
months of 1944 or 1000 lb., whichever 
is the greater. The quarterly use of red 
lead and paste for civilian purposes is 
limited to 30 per cent of such use in 
the first six months of 1944 or 1000 
lb., whichever is the greater. The pro- 
duction and use of lead chrome pig- 
ments is not limited by this new order. 
They are cortrolled by Order M-370, 
which provides a quarterly quota of 
6% per cent of 1941 purchases for ci- 
vilian use. Restrictions are placed in 
Order M-384 on the lead content to be 
used per quarter for insecticides, rub- 
ber compounds, glass, etc., and inven- 
tory restrictions were set up on white 
lead for manufacturers. 
. s s 
Builders’ hardware — No in- 
crease in the volume of building con- 
struction in 1945 as compared with 
1944 is contemplated, WPB told the 
Hardware Industry Advisory Committee 
at a recent conference. As to hardware 
components, the present heavy ammuni- 
tion programs have increased require- 
ments for sheet brass far beyond cur- 
rent production. Rod and tube brass. is 
also short, with demand in excess of 
production. Sheet brass is used in the 
hardware field chiefly for making keys. 
It may be necessary to revert to the 
use of zinc for this purpose. The sup- 
ply of cadmium is sufficient only for 
military needs, and none is available 
for civilian uses, so there is no possi- 
bility of removing present restrictions 
on cadmium plating for hardware. In- 
dustry members reported serious labor 
shortages and difficulty in obaining 
referrals of manpower. They feel that 
the latter is due to WPB’s not generally 
realizing that regular “builders finish- 
ing hardware” is now used to a great 
degree by the armed services. In view 
of the present materials supply situa- 
tion, WPB could promise no relaxations 
in the builders’ finishing hardware 
schedule of Order L-236. 


* tl * 


Construction in 1944 — Con- 
struction volume in the 37 states east 
of the Rocky Mountains amounted to 
$1,994,016,000 during the year 1944, as 
compared with $3,273,990,000 during 
1943, F. W. Dodge Corp., New York 
City, reported recently. The decline in 
volume last year was attributable almost 
entirely to decreases in publicly owned 

(Continued on page 165) 


Here's a Roof you can 
really recommend 


og SE 











It’s the Roof that Keeps 
the Weather Out! 


Your farmers will appreciate the 
triple protection, the lasting econo- 
my of PLASTEEL—the roof that keeps 
the weather out—that completely 
protects expensive machinery and 
livestock. Of course the initial cost 
is higher than galvanized—but it is 
cheaper in the long run. For PLA- 
STEEL will not rust—and requires 
no painting and no repairs. The cor- 
rugated steel base is plastic-coated 
for durability, then impregnated with 
pure sparkling mineral mica for per- 
manence and beauty. Acclaimed by 
industry, it is now available for farms 
and it’s so easy to handle and erect. 
Yes, here’s a roof you can really 
recommend for farms! 


AVAILABLE AT DISTRIBUTORS 
EVERYWHERE! 





Protectep Steet Propucts 


WASHINGTON - PENNSYLVANIA 
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YOu’rE Fussy, of course, about the 
quality of the files you carry. You 
stock one of the best advertised 
brands. Are you as fussy about bolts 
and nuts, which probably amount to 
a far bigger volume? Your reputation 
depends on how these fasteners look 
and perform in the hands of your 
customers. Your profits depend on 
sales that stay sold — without com- 
plaints— and are repeated again 
and again. 


























IN BOSTON an RB&W EMPIRE bolt and 
nut were picked at random from a 
distributor's stock. Note the clean- 
cut head, accuracy and finish of the 
barrel and the perfection of the 
threads. Buyers in Boston know 
RB&W EMPIRE Bolts and Nuts as 
quality, high-strength products. And 
wherever EMPIRE Bolts and Nuts are 
bought, the reputation behind the 
EMPIRE trademark is worth money to 
the purchasers in terms of quicker 
assembly and firmer holding power. 




























THE EXTRA VALUES RB&W has built intc&h 
these fasteners — through 100 years 
of experience, a tremendous invest- 
ment in research and development 
work, the most modern equipment — 
are described in the most far-reach- 
ing advertising of any bolt and nut 
manufacturer . . . advertising that is 
published for your benefit as well as 
ours. These same values can be mer- 
chandised by you . . . to protect your 
own reputation for dependable prod- 
ucts and to increase your volume on 
this important profit-making line. 

Russell, Burdsall & Ward Bolt and NutCo. 
Factories at Port Chester, N. Y., Coraop- 
olis, Pa., Rock Falls, Ill. Sales Offices at 
Philadelphia, Detroit, Chicago, Chatta- 
nooga, Los Angeles, Portland, Seattle. 




























100 renns"“Waking sous Wega that male Cimerica stieng 
LIT PROP COV oS sCELT ES... 


RUSSELL, BURDSALL & WARD BOLT AND NUT COMPANY 
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Brace Keener, Jr., Pres. C. M. McClung & Co. 


Bruce Keener, Jr., son of the 
late Burce Keener, one of the 
founders of C. M.McClung & Co., 





BRUCE KEENER, JR. 


wholesale. hardware distributors, 
Knoxville, Tenn., has  -been 
elected president of the company 
to succeed F. Edward Barkley, 
who for almost five years held 
the office of president and treas- 
urer. Due to illness, Mr. Barkley 
requested the board that he be 
relieved of some of his duties, 
but he will remain a director and 
retain the office.gf secretary and 
treasurer, 

Mr. Keener has been with the 
company for over 30 years, hav- 
ing started as an order clerk, 
and worked his way up through 
the organization. He has served 
several years as vice-president, 
and after the passing of Walter 
M. Bonhom in 1940, was elected 
vice-president and secretary. The 
directors of the company re- 
elected Frank H. Lowe chairman 
of the board, and officers elected 
are: Hugh M. Davis, Joe A. Chil- 
ton, and George A. Mary, vice- 
presidents, B. E. Walker, assist- 
ant treasurer; and C. A. Burks 
and R. N. Byrd, assistant secre- 
taries. 


BERGH GEO. D. ROPER 

CORP. DIV. MANAGER 

Romus T. Bergh has recently 
been named division manager for 


the Geo. D. Roper Corp., Rock- 
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ford, Ill. During the past 15 
years he has been the company’s 
representative and district man- 
ager in Arkansas, Kansas, Mis- 
souri, Oklahoma and part of 
Louisiana. As division manager, 
he will also be responsible for 
gas range activities in Iowa, 
Nebraska, Moline, Rock Island, 
and East Moline, Ill. All of 
Louisiana has been transferred 
to the jurisdiction of representa- 


tive D. S. Sharpe, and the three 


western tiers of counties in 
Nebraska will be handled by 
V. T. Miller. 


EASTERN HDWE. GOLF 
ASS’N TOURNEY FOR 
MAY 24-26, 1945 


H. L. Gilliam, 30 Rockefeller 
Plaza, New York City, secretary- 
treasurer of the Eastern Hard- 
ware Golf Association, has an- 
nounced that the ninth annual 
tournament of the association 
will be held if regulations and 
conditions will permit. The 
tournament is scheduled for May 
24 to 26, 1945 inclusive, at the 
Shawnee Inn and Country Club, 
Shawnee-on-the-Delaware, Pa. 





KLEINSMITH V.P. 
NAT. CARBON CO. 


C. O. Kleinsmith has recently 
been elected a vice-president of 
the National Carbon Co., Inc., a 
unit of Union Carbide & Carbon 
Corp. Mr. Kleinsmith was form- 


74 





erly general sales manager for the 
company’s “Eveready” products, 
and before that was sales man- 
ager for the eastern section of 
the U. S. 

Mr. Kleinsmith announced the 
appointment of R. P. Bergan as 
general sales ‘manager for con- 
sumer and related products. He 
had been assistant general sales 
manager. Prior to that time, he 





R. P. BERGAN 


was sales manager of the Pitts- 
burgh district. D. B. Joy was 
named general sales manager for 
carbon products. 





ALLEN SALES REP. 
FOR NAT. SCREW CO. 
The National Screw & Mfg. 

Co., Cleveland, Ohio, has re- 
cently announced the appoint- 
ment of Milton W. Allen as sales 








representative for the states of 
Colorado, Utah, Wyoming, New 


Mexico, and Montana. His 
headquarters are in the U. S. 
National Bank Bldg., Denver, 
Colo. 


BONNEVILLE HDWE. & 
PLASTIC CO. NOW 
BONNEVILLE WESTERN 


The Bonneville Hardware & 
Plastic Co., 2200 S. 9th E. St., 
Salt Lake City, Utah, has re- 
cently changed its name and lo- 
cation to: Bonneville Western, 
Inc., 32 Richards St., Salt Lake 


CAREY ARMSTRONG 
CORK DIRECTOR 
W. Gibson Carey, Jr., was re- 
cently elected a member of the 
Armstrong Cork Co., Lancaster, 





W. GIBSON CAREY, JR. 


Pa., board of directors, to fill the 
vacancy caused by the passing of 
Dwight L. Armstrong. Mr. Carey 
is president of the Yale & Towne 
Mfg. Co., and a past president of 
the U. S. Chamber of Commerce. 
He is a director of the Irving 
Trust Co., of New York, and of 
Colgate-Palmolive-Peet Co., and 
a trustee of the Mutual Life Jn- 
surance Co., of N. Y. 





MacGILVRAY MANAGER 
N.E. WESTINGHOUSE 


LAMP DIVISION 


The formation of a New Eng- 
land district of the Westing- 
house Lamp Division’s field or- 
ganization and appointment of 
George H. MacGilvray as district 
manager has been announced re- 
cently. Mr. MacGilvray will con- 
tinue to supervise customer rela- 
tions in Maine, New Hampshire, 
Vermont, Massachusetts, Rhode 
Island, and Connecticut from his 
former headquarters at. 10 High 
St., Boston. He joined Westing- 
house, in 1914, as a member of 
the Lamp Division’s sales staff 
at Boston, becoming manager of 
the branch office there in 1933. 
The company has also taken over 
new warehouse facilities at 145 








Cc. 0. KLEINSMITH 


City. 


Ipswich St., Boston, Mass. 
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CLIFFORD HEAD OF 
REMINGTON ARMS 
TECHNICAL DIVISION 
George O. Clifford has recently 
been appointed manager of the 
technical division of the Rem- 





GEORGE 0O. CLIFFORD 


ington Arms Co., Inc., Bridge- 


port, Conn. He succeeds A. E. 
Buchannan, Jr., whom he has 
assisted for the past year. Mr. 


Buchanan has transferred to the 
rayon department, E. I. du Pont 
de Nemours & Co., Inc., Wil- 
mington, Del. Mr. Clifford has 
been a member of the executive 
staff of the company for the past 
five years, having joined as 
works manager of the Ilion, N. 
Y., gun plant. His new appoint- 
ment places him at the head of a 
division which incorporates all 
research, development, product 
design, and product engineering 





activities of the company. 





RAIRDEN WIRE ROPE 
SALES MGR. FOR 
WICKWIRE SPENCER 


A. S. Rairden has recently 
been appointed sales manager of 


Wickwire Spencer Steel Co.’s 
wire rope division, 500 Fifth 
Ave., New York City 18. He 


was formerly connected with Car- 
negie-Ilinois, American Steel & 
Wire Co., and the American 
Chain & Cable Co. He was also 
associated with Wickwire Spen- 
cer for 10 years as sales engineer 
and wire rope sales manager. As 
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a member of the Manufacturers 
Committee he has assisted in the 
preparation of wire rope specifi- 
cations for the National Bureau 
of Standards and the Army and 
Navy aeronautical branches. 


ROBINSON DIV. MGR. 
FOR BARLOW & SEELIG 


Harold M. Robinson has re- 
cently been named south central 
division sales manager for Bar- 
low & Seelig Mfg. Co., Ripon, 
Wis. He has had 20 years ex- 
perience in the washer field in the 
Kansas City territory. The south 
central division will include, 
Kansas, Oklahoma, Missouri, Ar- 
kansas, Louisiana, southern IIli- 
nois, and Texas. His _head- 
quarters will be at 218 Brush 
Creek, Kansas City, Mo. 





WILBER DIRECTOR 
OF CELOTEX CORP. 


Edward B. Wilber, New York 
district manager for the Alumi- 
num Co. of America, Pittsburgh, 
Pa., has recently been elected a 
director of The Celotex Corp., 
Chicago, Ill. He has been asso- 
ciated with the Aluminum Co. 
of America in various sales ca- 
pacities for 25 years. 





HASTINGS HEADS 
AMER. CENTRAL SALES 
C. Fred Hastings has recently 
appointed general sales 
manager of the American Central 


been 








C. FRED HASTINGS 


Mfg. Corp., Connersville, Ind. 
Byron C. Wagner succeeds Mr. 
Hastings in his former position of 
assistant general sales manager. 
Mr. Hastings joined the account- 
ing department of the company 
after graduating from Lake 
Forest University, Lake Forest, 
Ill. He had become a member of 
the sales department, when in 
1934 the company began to man- 
ufacture steel sinks and cabinets. 
In 1937 he was named sales man- 
ager of the company’s Pak Age 
Car division, and in 1941 was 
made assistant general sales man- 
ager of all company sales. Mr. 
Wagner was formerly associated 





BYRON C. WAGNER 


with the General Electric Co., 
Bridgeport, Conn., for 13 years. 
He was connected with the mer- 
chandising of dishwashers, 
kitchen cabinets, and disposal 
units. 


GRENIER NOW WITH 
JOHN E. LARRABEE 


Earl G. Grenier is now as- 
sistant to T. W. Leavenworth, 
treasurer and manager, John 

Larrabee Co., Inc., Amsterdam, 
N. Y. Prior to joining the Lar- 
rabee company he was general 
manager of Patterson Bros., 15 
Park Row, New York City, N. Y. 
Before his association with Pat- 
terson Bros. he had been with 
Roberts Hardware Co., Utica, 
N. Y., wholesalers, for many 


years in charge of buying and as 





STEWART PRESIDENT 
STEWART IRON WORKS 
Stanley M. Stewart was recent- 
ly elected president of The 
Stewart Iron Works Co., Cincin- 





STANLEY M. STEWART 


nati, Ohio, His father, Robert 
S. Stewart, is chairman of the 
board, and the company was 
founded by his late grandfather. 
After graduating from the Uni- 
versity of Pennsylvania, in 1930, 
he learned the manufacturing end 
of the business, and then served 
in several office positions, even- 
tually to become assistant secre- 
tary and advertising manager. 


PORTLAND CORDAGE 
AND TUBBS CORDAGE 
CONSOLIDATE 


The Porthand Cordage Co., 
Portland, Ore., and the Tubbs 
Cordage Co., San Francisco, Cal., 
have recently consolidated. The 
joining of the two firms has not 


! affected personnel, nor distributor 


set-up. The new Company op- 
erates a branch in Seattle, Wash. 





UNDERHILL, CLINCH 
MOVES OFFICES 
AND WAREHOUSE 

Underhill, Clinch & Co., New 
York City, distributors of hard- 
ware, contractors and industrial 
supplies, has recently announced 
that its offices and warehouse has 
been moved to 110-112 E. 28th 








sales manager of the company. 


St., New York City 16. 
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36 single boxes 
to this compact 
counter display 


. 
LUCKY STRIKE 






Lavelle Rubber Companys Chicago 


CHINA & GLASS DIST. 
INC. FORMED IN N. Y. 


A corporation to be known as 
China & Glass Distributors, Inc., 
has been organized in the Fifth 
Ave. Bldg., 200 Fifth Ave., New 





| has been president of the Glass 
| for the past two years. 
| of the company, S. A. Stolaroff, 


| Meyer, San Francisco, vice-presi- 











S. EDWIN FRY 


York City, under the manage- 
ment of S. Edwin Fry. Mr. Fry 
was associated with Montgomery 
Ward & Co., Chicago, Ill., as a 
buyer in different departments. 
Following his graduation from 
Dartmouth in 1927, he joined R. 
H. Macy & Co., Inc., New York 
City, where he was china and 
glassware department buyer. He 


& Pottery Association of Chicago 
Sanford Lowengart is president 


New Orleans, and Milton S. 
dents, C. D. Bechtel, Reading, 
Pa., treasurer, and G. C. Mc- 
Donald, Omaha, Neb., secretary, 
assisted by Neven Carson, Den- 
ver. 





CANTON HDWE. MAKES 
EXECUTIVE CHANGES 


Hugh J. Spotts has recently 
been appointed successor to the 
late Guy E. Banks as manager of 
the wholesale hardware depart- 
ment of The Canton Hardware 
Co., wholesalers, 1121-1227 
Third St., N.E., Canton, Ohio. 
His duties will entail supervision 
of both purchases an. sales in 
this department. He has been 
with the company for 47 years, 
having been for 15 years senior 
purchasing agent in the hard- 
ware department. He has also 
been elected to fill the position 
on the board created by Mr. 
Banks’ passing. John W. Aiken 
is now senior purchasing agent. 
He assisted Mr. Spotts in the 
purchasing department for a 


that was a salesman. He has been 
with the company for 19 years, 
and has been a board member for 
a year. Howard Dine continues 
as sales promotion manager of 
the wholesale hardware depart- 
ment, a position which he has 
held since 1938. 





DETREX ADVANCES 
TWO EXECUTIVES 


Detrex Corp., Detroit, Mich., 
manufacturers of industrial clean- 
| ing equipment, chemical clean- 
| ing compounds, dry cleaning ma- 
| chines, and oil-extraction plants, 
| recently announced at a meeting 
| in Detroit, the election of A. O. 
| Thalacker as vice-president and 
general manager of the company, 
and E. W. Allison as secretary. 
This meeting was the first in a 
series of meetings to be held in 
the company’s various sales areas. 
These meetings have a dual pur- 
pose, to mark the beginning of 
the corporation’s 26th year in 
business, and to cover present 
and contemplated developments 
in the manufacture of various 
Detrex products. To commemo- 
rate the anniversary, service pins 
are being given to all employees 
having five or more years of con- 
tinuous service with the company. 





KULAS PLASTIC 
MOLDED PRODUCTS V.P. 
OF OPERATIONS 


Howard F. Kulas, has recently 
been appointed vice-president in 
charge of operations for Plastic 
Molded Products, Inc., Los An- 
geles, Cal. Mr. Kulas will direct 
operational activities for the 
company, which distributes 
household products nationally. 
Before joining the company, he 
was vice-president of Mullins 
Mfg. Corp., having previously 
served as vice-president and gen- 
eral manager of The Midland 
Steel Products Co., Cleveland, 
Ohio. 





HOWARD F. KULAS 
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HICKMAN ASS’T MGR. 
FOREIGN SALES 
REMINGTON ARMS 
Paul Hickman has recently 
been appointed assistant mana- 
ger of foreign sales, for the Rem- 
ington Arms Co., Inc., Bridge- 





PAUL HICKMAN 


port, Conn. He will assist W. R. 
Scott, manager of foreign and 
military sales. Mr. Hickman will 
continue as assistant manager of 
military sales, a position he has 
held since 1943. Formerly asso- 
ciated with the Armco Inter- 


national Corp., and _ Ingersoll- 
Rand, he has traveled in all 
Central and South American 
countries, and made his home 


in Lima, Peru, for three years. 

R. L. MOOK BUYER FOR 
L. H. SMITH, INC.— 
TAKE ON NEW LINES 


R. L. Mook has rejoined L. H. 
Smith, Inc., 410 Eighth St., 
Pittsburgh 22, Pa., as buyer for 
hardware and housefurnishings. 
From 1941], until his recent ap- 
pointment by L. H. Smith, Inc., 
he was manager of The Johnson 
Co., New Kensington, Pa., prior 
to which he had been associated 
with the Smith company. 

Harry E. Smyers, previously a 
buyer for the company, has taken 
over the Johnstown and Altoona 
territory, as a traveling salesman. 


Leon Gest will now cover Alle- | 
gheny County and part of Pitts- 
burgh as a traveling salesman 
for the company. He had previ- 
ously been with George Wehn 
Co., Pittsburgh, floor covering 
distributor. 

L. H. Smith, Inc., has been ap- 
pointed exclusive distributor for 





Sonora Products, Inc., Chicago. 
Ill., radios in its territory and 
for Cole Hot Blast Heaters made 
by Cole Hot Blast Co., Chicago, 
Il., in part of its territory be- 
tween the Ohio and Susquehanna 
Rivers. The company has also 
been named a distributor, in its 
territory for Bonafide Mills, Inc., 
New York City, felt base floor 
coverings. 

J. FRETWELL AND 

E. H. MILLER JOIN 

RILEY SUPPLY CO. 


J. W. Fretwell, has recently 
joined the W. J. Riley Supply 
Co., mill supplies distributors 
and plumbing and tinners’ supply 
jobber, Monroe, La., in the 
plumbing and heating depart- 
ment. Mr. Fretwell was form- 
erly with the Crane Co., Savan- 
nah, Ga., and New Orleans, La., 
in the sales department, and also 
was manager of the Crane Co., 
Jackson, Miss., for 11 years. 
E. H. Miller has also joined the 
company in the mill and indus- 
trial supply department. Mr. 





Miller was recruiting representa- 
tive, U. S. Civil Service Com- 
mission in Shreveport, La., and 
was also associated with Ford, 





Bacon & Davis, Inc., Knoxville, 
Tenn., and The Cameron & 
Barkley Co., Tampa, Fla., among 
other companies. 





AUERBACH GEN. MGR. 
AM. TOY WORKS 


Harvey W. Auerbach has re- 
cently been appointed general 
manager and director of opera- 
tions for the American Toy 
Works, Inc., 200 Fifth Ave., New 
York City. For the past two 
years, he has been purchasing | 
agent for the Revlon Products 
Corp. 











Texas Jobbers Oppose Co-Op Tax Exemption 
—To Omit 1945 Annual Meeting in Summer . 


A resolution petitioning the | 
Congress of the United States to 
tax cooperatives and government 
owned businesses on a par with 
privately owned enterprises was 
passed at the Jan. 18 meeting of 
the Texas Wholesale Hardware 
Association, held at the Baker 
Hotel, Dallas, Tex. The associa- 
tion also voted not to hold a con-,|. 
vention this summer nor to make 
any plans for its next annual 
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meeting, which would have been 
its 50th annual gathering. Oscar 
J. Koepke, Corpus Christi Hard- 
ware Co., Corpus Christi, Tex., 
president of the association pre- 
sided. Following the meeting, 
the annual stag dinner of the 
Texas Hardware Boosters Club 
was given for the Texas Whole- 
sale Hardware Association mem- 
bers. 
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A QUALITY PRODUCT 


R-V-LITE is transparent, shatterproof, 
weatherproof and durable. Easy to 
install. Easy to keep clean. A fine > 
insulator — keeps heat in and cold out. 
Admits 70 times more “Vitamin-D” 
rays than window glass. 


A MULTITUDE OF USES 


R-V-LITE has many uses about 
the farm and home. Ideal for 
poultry houses, scratch sheds, 
hot and cold beds, farm build- 
ings, sunporches, etc. Widely 
used also for shop and factory 
windows, skylights and partitions. 


STORM DOORS 
AND WINDOWS 








A special heavy-duty 
fabric impregnated with R-V translucent 
weatherproof compound that freely ad- 
mits the sun’s “Vitamin-D” rays. LOW 
in cost—HIGH in service. Send your job- 
@@ ber a trial order today. | 
; 150-FT. ROLLS 36” WIDE Mg Mon, 
®ONDs 


ARVEY CORPORATION 


Exclusive Manufacturers of R-V-LITE and R-V-TEX 
3470 N. KIMBALL AVENUE CHICAGO 18, ILL. 
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A Complete Line 
of Extra-Value 


LINOLEUM 
SUPPLIES 


For the home and commercial user, here is every 
item in linoleum adhesives and accessories for which 
there is a real demand. Packaged in convenient 
units: Priced to allow full margins for you and at 
the same time unusual value to your customers. 


Lino Wax—Self-Polishing Floor Wax 
Linoleum Paste 

Waterproof Cement 

Dampproof Cement 

Sink Top Cement 

Cove Base Cement 

Cotton Back Wall Adhesive 

Asphalt Emulsion 

Cut Back 

Asphalt Primer 

Asphalt Felt 15 Lbs. 

Asphalt Felt 30 Lbs. 

Semi-Saturated Felt 62 Lbs. : 
Semi-Saturated Felt 42 Lbs. 
Combination Linoleum Felt 42 Lbs. 
Dry Linoleum Felt 34 Lb. 

Asphalt Tile Cleaning Powder 
Dehydrated Linoleum Paste 


= 
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we 


fons 
| rete) 








WRITE TODAY! 


For complete price list and name of nearest distributor. (Dis- 
tributor’s Note: Some territory still open—write for details.) 


INO-PASTE CO, 


1948 CARROL AVENUE 
CHICAGO, ILL. 


“Largest exclusive makers of linoleum adhesives 
in the country" 


* ° 
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ST. LOUIS HDWE. 
SALESMEN’S CLUB 
INSTALLS OFFICERS 


Walter C. Meibaum, manufac- 
turers’ representative, was re- 
cently installed as president of 
the Hardware Salesmen’s Asso- 
ciation of St. Louis, Mo., at the 
Edgewater Club dinner and 
dance. Attended by 350 hardware 
merchants, salesmen and their 
wives, other officers installed at 
the dinner were: Arthur W. 
Klein, E. I du Pont de Nemours 
Co., first vice-president; Fred D. 
Schoknecht, Majestic Paint Co., 
second vice-president; Walter R. 
Cameron, Soilax, secretary; Art 
Spitzfaden, Witte Hardware Co., 
wholesalers, treasurer; and M. J. 
O'Reilly, Socony Vacuum Oil 
Co., sergeant-at-arms. The in- 
stallation was directed by Ross 
Shannon, sales manager of the 
Lubrite division of Socony 
Vacuum Oil Co., who also acted 
as toastmaster for the dinner. 
The guest of honor was Lee 
Prott, one of the first of the 
club’s members to enter service, 
who just returned from two years 
in the Pacific area. He was 
formerly sales representative for 
the Rutland Fire Clay Co., Rut- 
land, Vt. 

MEYER & SON SOLD 

TO H. GOLDBERG 

I. B. Meyer & Son, hardware 
store, Chicago, Ill., has recently 
been sold by I. B. Meyer, who 


has been in the business 27 years, 


to Hyman Goldberg. 





GENEVA FORGE, INC. 
TO BUILD NEW 
CUTLERY PLANT 


Geneva Forge, Inc., Geneva, 
N. Y., has recently acquired land 
for the erection of a new and 
completely modern cutlery plant, 
it was announced by the parent 
organization of the company, 
Ecko Products Co. Geneva 
Forge Inc., makes Flint Hollow 
ground cutlery. The new build- 
ing will have an administration 





wing, which will include offices, 
cafeteria, and a completely equip- 
ped kitchen, and a research divi- 
sion, containing engineering 
offices, experimental shops, a 
metallurgical laboratory, and a 
wood products research labora- 
tory. The plant will be built 
immediately after the lifting of 
manpower and material restric- 
tions, 





HOOKS RESIGNS FROM 
MOORE PUSH-PIN CO. 


Herbert C. Hooks recently re- 
signed as sales manager of the 
Moore Push-Pin Co., Philadel- 
phia, Pa., and is now associated 
with Hagstrom Co., Inc., New 
York City, as sales manager of 
that company’s map _ division. 
Mr. Hooks had been with the 
Moore company for 14 years. 





TWO NOBLITT-SPARKS 
PLANTS WIN “E” 


Two additional plants of Nob- 
litt-Sparks Industries, in Green- 
wood and Franklin, Ind., recently 
were awarded the Army-Navy 
“E.” Four of the company’s 
plants in Columbus, Ind., re- 
ceived the pennant more than a 
year ago, and since then the 
white star has been added to the 
flags of those plants. The com- 
pany is still engaged 100 per 
cent in war work, but is ready 
with plans for later productica 
and merchandising of Arvin 
radios, electrical appliances, 
metal furniture and other lines 
of Arvin products for homes and 
cars. 


GRAYBAR ELEC. CO. 


HANDLES STEWART- 
WARNER RADIOS 


The Graybar Electric Co., New 
York City will handle the home 
radio distribution of the Stewart- 
Warner Corp., in Boston, Mass.; 
Des Moines, Iowa; Davenport, 
Iowa; Grand Rapids, Mich.; 
Seattle, Wash.; Portland, Me.; 
and Spokane, Wash. 








Military Ammanition Dangerous for Hanters 


With the prospect that sup- 
plies of essential civilian ammu- 
nition will be greatly reduced in 
1945, because the Government’s 
military needs must come first, 
hunters are again warned against 
using ammunition of unknown 
origin by a spokesman of Rem- 
ington Arms Company, Inc. 

Eos Angeles County, Cali- 
fornia, recently reported 14 fires 
caused by the use of tracer am- 
munition. Thus it is evident that 
military ammunition is getting 
into the hands of civilian hunters 





who are using it without knowl- 
edge of what they are shooting. 

Hunters should never shoot 
any cartridge without first know- 
ing that it was specifically manu- 
factured for the type of weapon 
in which it is to be used. If 
there is any question in your 
mind concerning the safety of 
shooting a particular type of 
cartridge in your gun, play safe. 
Write any of the arms or ammu- 
nition companies for advice be- 
fore taking a chance. 
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RUBBERSET SENDS 
SERVICEMEN BOOKLET 
TO EMPLOYEES 


A digest of the many federal 
laws and regulations covering 
the rights and benefits of service- 
men and women, and veterans, 
has been sent out by Rubberset 
Co., Newark, N. J., to all its 
employees in and out of the ser- 
vice, and to the families of its 
servicemen. It was prepared by 
the personnel department of Rub- 
berset’s parent company, Bristol- 
Myers Co., New York City. It is 
not an exhaustive treatise, but 
rather an attempt to set down in 
brief fashion what the laws and 
regulations cover at the present 
time. 





STURGIS FIRM 
PURCHASED BY SAUER 


The Classen Hardware store. 
104 N. Nottawa St., Sturgis, 
Mich., has recently been pur- 
chased by Walter Sauer. The 
store will continue under the 
name Sauer Hardware store. The 
store originally was opened in 
1910, and was owned and oper- 
ated by the late Frank Classen. 
Since his passing, the store has 
been operated by Louise Schlegel, 
under the Classen name. Mr. 
Sauer was connected with the 
W. A. Cavin Associated Lumber 
Co., and was production engineer 
with the Kirsch Co., Sturgis, 
Mich. 


ATKINS PIONEERS 
HOLD 39TH BANQUET 


The Atkins Pioneers, cele- 
brated the 39th anniversary of 
their organization recently, with 
a banquet and entertainment at 
the Claypool Hotel, Indianapolis, 
Ind., which was attended by 361. 
The club is composed of em- 
ployees of E. C. Atkins & Co., 
saw manufacturers, Indianapolis 
9, Ind., who have been with the 
company 20 years or more. Of 
the total membership, there are 


50 years or more. The following 
new officers were elected: hono- 
rary president in memoriam, 
Henry C. Atkins, Sr; honorary 
president, Elias T. Atkins; presi- 
dent, Clarence Fay Miller; vice- 
president, Marshal] Haislup; 
treasurer, Lloyd Z. Beckwith; 
secretary, Clarence A. Newport; 
and visitor, William A. Weaver. 





FOURTH STAR WON 
BY REGINA CORP. 


For the fifth time the Regina 
Corp., Rahway, N. J., has won 
the Army-Navy production award 
for meritorious service:*on the 
production front. The’: original 
pennant which was awarded on 
Aug. 3, 1942, now has four white 
stars. Since Pearl Harbor, the 
company has devoted its manu- 
facturing facilities entirely to the 
production of war materiel, first 
for the army, and later for both 
army and navy. In peacetime, 
the company produces vacuum 
cleaners, electric floor polishers, 
and_ the Smoothcut can opener. 





WHEELER ESTABLISHES 
NEW HDWE. COMPANY 


M. E. Wheeler recently an- 
nounced the formation of the 
Wheeler Hardware Co., St. Paul, 
Minn., handling builders’ hard- 
ware, contractor’s supplies, 
paints, tools and housewares. 
Karl F. Bielenberg, formerly as- 
sociated with Warner Hardware 
Co., as hardware buyer, has 
joined the company to head in- 
side sales. Mr. Wheeler entered 
the hardware business in 1915 in 
Montana as a junior. After man- 
aging a steel hardware business 
in Richey, Mont.,’ he enlisted in 
the armed forces in 1917. After 
the war he was connected with 
various ‘hardware concérns, in- 
cluding: “Carlisle & : Bristol, 
Fargo, N. D.; Warner Hardware 
Co., Raymer Hardware Co., and 
B. D. Straughan Hardware Co. 
Until recently he was connected 
with the Flour City Ornamental 





sixteen who have been employed 


Iron Co., Minneapolis, Minn. 








Jobber Catalog Page Size 


814 By 11 In. Catalog Pages Favored 
for Post-War Catalogs 


By Jobbers 


The subject of catalog page sizes has long been a problem in 
the hardware field. A survey among its members by the National 
Wholesale Hardware Association—late in 1944—showed that 81 
per cent of those replying favored 84- by 1l-inch pages for use 
in the post-war era. Ten per cent expressed the desire for 7%4- by 


105-inch pages and 9 per cent fav 
In announcing resylts of the su 


delphia, Pa., secretary-treasurer, N.W.H.A., stated: “The survey 
shows there is a definite tendency toward the use of three columns 
to the page, with a number using both two and three columns. 

“For loose leaf catalogs, of course, an allowance is made for the 
leose leaf binding, this varying from % to 2% inches.” 
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ored 14 different sizes. 
rvey George A. Fernley, Phila- 







































































lode] i210) 7-BAle), | 





















FAIRHAVEN, HENDERSON, 
MASS. KY. | 
‘Wika * Xa ~ 





145 


SANDMEYER JOINS 
PITTSBURGH STEEL 


Paul C. Sandmeyer, has re- 
cently joined the stainless steel 
products sales department of 
the Pittsburgh Steel Co., Pitts- 
burg, Pa. He was formerly 
associated with the Jessop Steel 
Co., Washington, Pa., where he 
was manager of the stainless 
steel division. Prior to that he 
was connected with Carnegie- 
Illinois Steel Co. for 15 years, 
serving in various capacities in 
the stainless steel division. 





AM. GAS MACHINE 
CO. WINS THIRD 
PRODUCTION AWARD 


The employees of the American 
Gas Machine Co., Albert Lea, 
Minn., have recently been in- 
formed through a letter from 
Robert P. Patterson, Under Sec- 
retary of War, that for the third 
time their company has been 
awarded the Army-Navy “E” for 
continued production excellence, 
signified by the second white star 
for the pennant. This company 
is now engaged in the manufac- 
ture of fire units, one and two 
burner stoves, and lanterns for 
the armed forces. Thirty new 
employees will receive “E” pins. 


—_——_. 


HEDDINGHAUS TO OPEN 
HARDWARE STORE 
IN MOBERLY, MO. 


Frank H. Heddinghaus, form- 
erly connected with the Hedding- 
haus Lumber Co., Moberly, Mo., 
will open a hardware store in 
Moberly in the middle of March. 
Mr. Heddinghaus severed his 
affiliation with the lumber busi- 
ness a year ago, and went to St. 
Louis, Mo., where he was em- 
ployed by Curtiss-Wright. He 
had been associated with the 
lumber yard for 16 years, and 
prior to that, had been a rural 
mail carrier for 14 years. Mr. 
Heddinghaus, who served as a 
vice-president of the City Bank 
& Trust Co., until he went to St. 
Louis, plans for his son, Pfc. 
Ralph Heddinghaus, now serving 
with the armed forces in the 
European theater of war, to join 
him in the business. 





GARD RETIRES 
FROM HDWE. IN 
SPRINGFIELD, MASS. 


Charles H. Gardner has re- 
cently announced his retirement 
from Hall’s Hardware, Inc., 
Springfield 9, Mass,, after being 
in the hardware business for 55 
years. After graduating from a 
preparatory school in 1889, Mr. 
Gardner joined Pryer & Mat- 
thews hardware store, Portsmith, 
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N. H., for four years, after 
which he spent nine years with 
Duncan & Goodell Co., Worces- 
ter, Mass. In 1903 he became 
affiliated with G. E. Russell & Co., 
Holyoke, Mass., and began to 
specialize on builders’ hardware 
and contract work. He continued 
in contract work for 12 years 
with O. C. Alderman, Springfield, 
Mass. In 1919, he and H. S. 
Johnson purchased the hardware 
store owned by M. H. Hall, and 
established Hall’s Hardware Inc. 


ALLIED CABINET CORP. 
MOVES OFFICES 
The Allied Cabinet Corp., 
formerly located at 1717 W. Van 
Buren St., Chicago, has moved its 
offices to 32 W. Randolph St., 
Chicago 1, Til. 


CENTRAL STATES CLUB 
RE-ELECTS KOCH 
AS PRESIDENT 
The Central States Hardware 
Club reelected Frank J. Koch, 
McKinney Mfg. Co., president 





FRANK J. KOCH 

for one year at the seventh an- 
nual meeting and anniversary 
dinner party, held recently in the 





WALTER M. FLOTO 





Grand Ballroom of the LaSalle 
Hotel, Chicago, Ill. Other officers 
reelected to serve one year were: 
Walter M. Floto, American Steel 








BENE LEVE 


& Wire Co., vice-president; Ben 
Leve, The Carborundum Co., sec- 
retary, and James A. Billings, 
Payson Mfg. Co., treasurer. Mem- 
bers elected to serve three years 
on the board of directors were: 
W. M. Hall, The Paine Co.; Otto 
H. Huebner, E. C. Atkins & Co., 
and Louis H. Turner, The Amer- 
ican Fork & Hoe Co. 

Frank J. Koch conducted the 
meeting and the entertainment 
was handled by Walter M. Floto, 
as chairman, assisted by H. G. 
Hollingsworth, P. & F. Corbin, 
and W. M. Olsen, Lamson & Ses- 
sions Co. The club’s member- 
ship is now 287, and two mem- 
bers who have retired from active 





JAMES J. BILLINGS 


business were elected to life 
membership, Wm. C. Nelson, for- 
merly sales manager of the 
American Screw Co., and Wm. 
A. Stroh, formerly sales represen- 
tative of Peck, Stow & Wilcox 
Co. 


SCHULZ AND SCHULZ 
PARTNERS GENESEE 
HARDWARE CoO. 

Benjamin V. Schulz and Erwin 
F. Schulz have filed a certificate 
of partnership in Buffalo, N. Y., 


for the Genesee Hardware, 2009 - 


Genesee St. 





FED. RESERVE SYSTEM 
TO CONDUCT SURVEY 
ON RETAIL CREDIT 


A retail Credit Survey will be 
conducted again by the Federal 
Reserve System to cover retail 
operations of 1944. For certain 
items on retail trade, the survey 
gives the only comprehensive in- 
formation that becomes available 
as often as once a year. These 
items include credit sales, ac- 
counts receivable, and retailers’ 
capital position. Data for indi- 
vidual cities is compiled, pro- 
vided the number of stores re- 
porting in a particular trade is 
sufficient to ,avoid disclosure of 
the identity of respondents. 
Forms for use in reporting the 
information are available from 
the research department of the 
nearest Federal Reserve bank, as 
listed below. As soon as the re- 
sults of the Survey have been 
tabulated and analyzed, they are 
made available to all firms who 
have furnished information. 

The success of the survey de- 
pends on the cooperation of re- 
tail stores and in return for par- 
ticipation, each respondent will 
be given a copy of the national 
and regional summaries for his 
line of business. 

The Reserve banks are in: 
Boston—Boston 6, Mass.; New 
York—New York City 7; Phila- 
delphia — Philadelphia 1, Pa; 
Cleveland — Cleveland 1, Ohio; 
Richmond—Richmond 13, Va.; 
Atlanta—Atlanta 3, Ga.; Chicago 
—Chicago 90, Ill.; St. Louis— 
St. Louis 2, Mo.; Minneapolis— 
Minneapolis, Minn.; Kansas City 
—Kansas City 18, Mo.; Dallas— 
Dallas 13, Tex.; and San Fran- 
cisco—San Francisco 20, Cal. 





COOPER SERVICE MGR. 
ELEC. PRODUCTS DIV. 
STEWART-WARNER 


Norman J. Cooper has recently 
been appointed service manager 
of the electrical products divi- 
sion of Stewart-Warner Corp., 
Chicago, Ill. Mr. Cooper suc- 
ceeds Max Schinke, who has re- 
signed. He had been Mr. 
Schinke’s assistant for four years, 
and has been in the household 
appliance, or electrical division 
of the company since 1936. 





WESTINGHOUSE MOVES 
RADIO RECEIVER DIV. 
TO SUNBURY, PA. 


The headquarters of the radio 
receiver division of the Westing- 
house Electric & Mfg. Co., Pitts- 
burgh, Pa., located formerly in 
Baltimore, Md., have been trans- 
ferred to a permanent location in 
Sunbury, Pa. The post war 
production of home receivers will 
be centered at this plant. 
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J. C. AMIS 


secretary-treasurer, Chicugo Re- 
tail Hardware Association, has 
recently been elected president 
of the Merchants & Manufac- 


| Milt 


men were present: Harold Mills, 
New York, metropolitan area; 
Hill, Knoxville, Tenn., 


| southwestern district; Ken Luger, 


Minneapolis, Minn., northwest 


| district; Walker Britow, Chevy 


turers Club, Merchandise Mart, 


Chicago, Iil. 








JOHNSON EXEC. VICE- 
PRES. J. I. CASE CO. 


At a recent meeting of the 
board of directors of the J. I. 
Case Co., Racine, Wis., Theodore 
Johnson, formerly company sec- 
retary, was elected executive 
vice-president. Also elected at 
the same time were William E. 
Peterson, secretary and William 
E. Anderson, treasurer. Mr. 
Peterson was formerly treasurer, 
and Mr. Anderson was assistant 
secretary. Mr. Johnson has been 
with the company since 1902. He 
spent several years in the ac- 
counting department, then was a 
field collector, and finally was 
connected: with the home office 
sales and executive departments. 
In 1924 he was elected a member 
of the board, and to the office of 
secretary. 

SKILSAW WINS 

FOURTH “E” AWARD 


The employees of Skilsaw, Inc.. 
Chicago, IIl., manufacturers of 
portable electric tools, have re- 
ceived for the fourth time the 
Army-Navy production award for 
continued high achievement in 
the production of war materials. 
The company now has three 
white stars on its “E” pennant. 





MASTER METAL 
PRODUCTS VISITED 
BY DIST. SALES MGRS. 


District sales managers from 
various parts of the country re- 
cently visited the plant of the 
Master Metal Products, Inc., Buf- 
falo, N. Y., to see the new and 
improved manufacturing oper- 
ations in the production of San- 
ettes and master tool boxes, and 
to learn the company’s post-war 
sales program. The following 
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Chase, Md., southern district; 
Walker Chalue, Needham, Mass., 
New England; Bill Newton, Los 
Angeles. Cal., Pacific coast, and 
Frank Sheerin, Willow Grove, 
Pa., eastern district. 


MOTOROLA NAMES 
GIVEN DIST. CO. 


The Galvin Mfg. Corp., Moto- 
rola radio, Chicago, IIL, has an- 
nounced the appointment of the 
Given Distributing Co., Inc., 709 
Keith Bldg., Syracuse 2, N. Y., 
as wholesale distributor for Mo- 
torola radios in the Syracuse 
area. 


BOND HEADS PHILA. 
HOUSEWARES CLUB 


James F. Bond, manufacturers’ 
representative, was recently 
elected president of the House- 
wares Club of Philadelphia, at a 
luncheon meeting held at Gim- 
bel Bros. and attended by 50 





members. Other officers elected 
for the ensuing year, starting 
March, 1945, are: Geo. Sum- 
merill, first vice-president; Mor- 
ris Yeager, second vice-presi- 
dent, and directors, Seymour 
Karfunkel, Lee Baker, Herman 
Kesler, Samuel Moss, William 
Graham, and Russell Bragg. In 


March a combined ladies’ night | 


and installation of officers will be 


held. 


SHERWIN-WILLIAMS 
REPORT TO DEALERS 


A. H. Burt general manager, 
trade sales, The Sherwin-Wil- 
liams Co., Cleveland 1, Ohio, 
stated that the procedure of re- 
porting to the company’s dealers 
a record of the year’s operations 
has been looked upon very favor- 
ably by the trade. The report on 
1944 includes information on the 


| effect of the war on retailers, the 


suspension of sales to new ac- 
counts, the advent of Kem-Tone, 
and its promotion, the accelera- 
tion of research, the role of the 
company service-center, outlook 
on post-war sales, and other 
pertinent comments on subjects 
valuable to its dealers. 











SCHWABACHER HARDWARE CO. DISTRIBUTES FOR 


BENDIX RADIO: Bendix 


Radio Division, 


Bendix Aviation 


Corp., Towson, Md., has appointed the Schwabacher Hard- 
ware Co., wholesalers, Seattle, Wash., as distributors for the 
territory of western Washington. Shown above, left to right, 
are: Jack C. Wilson, district manager for Bendix Radio; M. R. 
Manson, merchandising manager, and Morton L. Schwa- 
bacher, president of the hardware company, discussing plans 
for advertising and merchandising the forthcoming Bendix 
AM and FM radios, and radio-phonograph combinations. 











JAMES I. ARNETT 


ARNETT SERVICE MGR. 
PROCTOR ELEC. CO. 


James I. Arnett has recently 
been appointed service manager 
of the Proctor Electric Co., Phila- 
delphia, Pa. Mr. Arnett was 
formerly associated with the Gen- 
eral Electric Co., where he served 
for eight years as service man- 
ager of the home laundry equip- 
ment department. Immediate 
plans for the service department 
include a remodeling of the 
Philadelphia service department, 
and a revision of the Parts Cata- 
log & Service Information. 





LYNN, MASS FIRM 
HAS NEW QUARTERS 


The Hutchinson Hardware Co., 
19.55 Munroe St., Lynn, Mass., 
has recently moved to 29-33 
Market St. The new location 
provides ample store door park- 
ing for shoppers, and a roomy 
downstairs store displays a full 
line of housewares and gifts, and 
a toy department, while the main 
floor has a modern hardware de- 
partment, line of painters’ sun- 
dries, complete wallpaper dis- 
play, and sporting goods. John 
J. Leonard, president and gen- 
eral manager of the company, 
stated that the action was 
prompted by the need of modern 
facilities for streamlined service 
to the public. 





ELLIS BROS. MFG. 
CO. FORMED TO 
MAKE PADLOCKS 


Edward and W. H. Ellis have 
organized the Ellis Bros., Mfg. 
Co., Bardwell, Ky., to manu- 
facture a tumbler lock, having 8 
solid steel frame and shackle, 
with working parts of bronze. In 
1939, they completed their special 
lock pattern but, due to the war, 
were unable to put it into pro- 
duction for civilians until re- 
cently. The company will em- 
ploy about 60 persons. 
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MAKING BOLTS 





















Modern, automatic machinery turns out cold-headed Bethlehem 


Bolts for your customers at amazing speed. 









A coil of steel wire is fed into the cold-heading machine. In a 
great deal less time than it takes to tell about it, (1) A blank 
is sheared from the wire... (2) Extruded... (3) Extruded 
again and upset (bolt-head formed)... (4) Head trimmed... 


B FTH [ FH FM (5) Pointed . . . (6) Threaded. Seconds after the wire enters 

the machine, the finished bolt darts from the thread roller. 
uv () LT S Speed, yes . . . but never at the sacrifice of quality. The com- 
bination of high-production equipment, an able staff of metal- 


lurgists, and experienced operators who know bolt-making from 
A to Z are assurance of good, dependable Bethlehem Bolts. 
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HONOR F. VLCHEK 

ON VLCHEK TOOL’S 

50TH ANNIVERSARY 
Six hundred employees of the 
Vichek Tool Co., Cleveland, Ohio, 
honored the president and foun- 





FRANK J. VLCHEK 


der of the company, Frank J. 
Vichek, with a dinner recently, 
on the 50th anniversary of the 
founding of the company. About 
five years ago, the company ex- 
panded by establishing a plastics 
division, with a molding plant at | 
Middlefield, Ohio. Since Pearl 
Harbor, almost all of the com- | 
pany’s production has gone di- 
rectly to the Air Corps, or to the | 
manufacturers of half-tracks, 
tanks, and military trucks. After 
the war, the company plans to 
expand its service tool business 
and to supply its customers with 
a line of molded plastic articles. 














WARREN TELECHRON 
EXECUTIVE CHANGES 


The Warren Telechron Co., 
Ashland, Mass., has recently an- 
nounced the following appoint- 
ments: W. J. Haggerty, asso- 
ciated with the company for 
many years, as manager of indus- 
trial sales; Col. W. F. Bigelow, 
now on inactive duty, sales office | 
manager, and E. J. Holland, long 
a company member, manager of 
special clock sales. 





RUDIGER-LANG CO. 
WINS “E” PENNANT 


The teamwork and diligence 
of Army ordnance officers and 
company workers was cited as a 
major reason for the war produc- | 
tion efficiency of the Rudiger- 
Lang Co., Berkeley, Cal., succes- 
sors to Roll-away Window Screen 
Co., when the Army-Nayy “E” 
production flag was presented to 
the company recently by Col. K. 
B. Harmon, chief of the San 
Francisco Ordnance District. 


“150 


Comdr. Hazlett P. Weatherwax, 
U.S.N., Subordinate Commander 
of the Pacific Fleet, presented 
“E” pins to Marine veteran Wil- 
liam McGarry, Mary Vierra and 
Rupert Gamez representing the 
employees. John Curtis, veteran 
Rudiger-Lang employee, accepted 
the award on behalf of his fel- 
low workers, pledging continued 
all-out efforts to maintain peak 
production of fragmentation 
bombs. The company made win- 
dow screens in peacetime. Hon. 
Fitch Robertson, Mayor of Berke- 
ley, congratulated the workers on 
behalf of the community, and 
the 253rd Army Ground Forces 
Band played for the occasion. 





NUTMEGGERS ELECT 
PETERSON PRESIDENT 


The Nutmeggers, Inc., recently 
held its regular annual meeting 
at the City Club of Hartford, 
Conn. The following officers 
were elected: Charles Peterson, 
Laurel Supply Co., president; Lt. 
Donald Maclsaac, USN, first vice- 
president; Frank Treiber, Clark 
Bros. Bolt Co., second vice-presi- 
dent; Earl J. Hopwood, Olds & 
Whipple, Inc., secretary - trea- 
surer; and E. Cyril Sullivan, 
Hunter & Havens, assistant trea- 
surer. The past-president direc- 
tors of the club are: H. F. Sul- 
livan, Elbert Steel Corp.; E. J. 
Boldoc, Wickwire Spencer Steel 
Co., and two year director to 
finish unexpired term of the late 
Gorden Claffey, Carlton Pressler, 
Blodgett & Clapp. Three year 
directors are: Felix B. Atwood, 


| Osborn Mfg. Co. 





Clifford C. 
Bernard, Wood & Alexander Co.; 
W. C. Kennally, Philco Radio & 
Phonograph Co.; and Owen L. 
Quinn, Wood & Alexander Co. 





U. S. PLYWOOD 
BUYS CANADIAN 
TIMBER LAND-FIRM 


Lawrence Ottinger, president, 


United States Plywood Corp., 616 


W. 46th St., New York City 19, | 


has recently announced that his | 


company has purchased from the 
Algonquin Corp., Ltd., 





44,000 | 


acres of virgin timberland, con- | 
sisting largely of birch and maple | 


located in Haliburton Township, 


Province of Ontario, Canada. The | 


company has also acquired the | 


business of Hay & Co., Ltd., 
Woodstock, Ontario, Canada. T. 
L. Hay, president of the firm, 
will continue his association with 
the business. 


CHAIN BELT CO. 
WINS THIRD STAR 


The Chain Belt Co., Milwau- 
kee, Wis., has recently been given 
its fourth “E” award for con- 
tinued excellence in the produc- 
tion of war materiel. The orig- 
inal pennant was presented to 
the company on Sept. 19, 1942, 


This company has been produc- | 


ing medium-size howitzers, pack 
howitzers, 120-millimeter anti-air- 
craft guns, field guns, refuse 
grinders for transports and land- 
ing barges, tank turrets, gun 
shields, traction shoes for am- 
phibious landing craft, and am- 
munition hoists. 





WILCOX REPRESENTS 
JEFFERSON COUNTY 
IN N. Y. ASSEMBLY 
Orin S. Wilcox, who for the 
past 21 years has owned and 
operated a hardware store in 





ORIN 8. WILCOX 


Theresa, N. Y., now represents 
Jefferson county as a member of 
the New York State assembly. 
For several years he was super- 
visor from the town of Theresa 
on the Jefferson county board of 
supervisors. Mr. Wilcox is a 
Republican. 

HALLIDAY ON BOARD 

MERCHANT’S BUREAU 


Howard Halliday, owner of the 
Foss Hardware Co., Rochester, 
N. H., has recently been named 
a member of the board of the 
Rochester Chamber of Commerce 
Merchants’ Bureau. 








ba as 





HORNTON MFG. CO. WINS NATIONAL SECURITY AWARD: James M. Barrett, Jr., 
director of the Allen County Civilian Defense Council, Fort Wayne, Ind., recently pre- 


sented the National Security Award to the Horton Mfg. Co., Fort Wayne. 


The award 


was accepted by S. L. Betz, personnel director of the company, who directs the plant's 
protection program. This award is given by the United States OCD, to industrial manu- 
facturing, transportation, and power or other utilities having provided and established 


effective protection organization. 


A certificate with the emblem of the award printed 


thereon, certifies that the company has been given the award for establishing superior 
measures of security and protection against fires, sabotage, accidents, and air raid 
Henry T. Park, vice-president; James M. Barrett, Jr.; 
S. C. Betz, A. E. Askerberg, president; M. A. Naus, plant superintendent; E. A. Jordan, 

secretary; Victor V. Miller, director, and S. B. 


drills. 


Shown left to right: 


elch, director. 
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Co Boost Your Dollar-Sales in Housewares 


































THE FULL VOLLRATH LINE WILL REAPPEAR IN 
TRADITIONAL, LONG-LASTING, SANITARY BEAUTY 





Porcelain Enameled ° : 
Tea Kettle Dealers accustomed to serving quality customers, at sub- 


stantial profit, know that discriminating women look—ask— 
and wait for Vollrath Ware. Its famed beauty and durability 
—unmistakably identified by the exclusive blue and white oval 
trade-mark—is sought after, everywhere. No wonder leading 
housewares buyers wait for the return of Vollrath’s complete 
line of Porcelain Enameled and Stainless Steel Ware. A 
Seventy- Year reputation assures your satisfying better, big- 





Porcelain Enameled ; 
Sauce Pun ger buyers, tomorrow. 


TO SPEED THE DAY— 
BUY MORE BONDS! 
Co. 


GENUINE VOLLRATH WARE BEARS THIS LABEL 
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ESTABLISHED 1874 
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KENTUCKY Hardware and Implement Association conven- 
tion at the Kentucky Hotel, Louisville, Ky., Jan. 23-25, 
1945, elected N. C. Hancock, Russellville, president, succeed- 
ing W. Roy Wessell, Shively; Sgt. Cecil Skidmore, Elizabeth- 
town (now with armed forces) re-elected first vice-president; 
E. M. Allsmiller, Winchester, second vice-president; Morris 
Jones, Louisville, secretary. Convention recommended equal- 
ization of taxes between independent business and consumer 
cooperatives; opposed legislation which would remove juris- 
diction of unemployment benefits from state control. In 
above illustration, left to right, front row: E. M. Allsmiller, 
Winchester, second vice-president; N. C. Hancock, Russell- 
ville, president. Rear row: Morris Jones, Louisville, cocretary- 
treasurer; Clarence Jansen, Covington, director. 








DAVIS ELECTED PRES. Bell, The Rajah Co., Bloomfield, 
OMAHA HDWE. CLUB IN. J.: C. A. Benoit, Permatex 

' | Co., Brooklyn, N. Y.; A. B. Buss- 

Walter Davis was recently | ~ vite Mie. C = 
elected president of the Omaha , en, senereoe Mig. o., ot. 
Will Dammann, Bear 


a . | Louis, Mo.; 
Hardware Club at a meeting in ‘a » Me 





Mfg. Co., Rock Island, Ill.; C. E 
Hamilton, Automotive Gear 
Works, Richmond, Ind.; C. F. 
Hodgson, Weaver Mfg. Co., 
Springfield, Iil.; E. E. Husted, 
Titeflex Inc., Newark, N. J.; R. 
R. Layte, Purolator Products 
Inc., Newark, N. J.; H. S. Powell, 
Powell Muffler Co., Utica, N. Y.; 
L. E. Russell, Peters & Russell 
Inc., Springfield, Ohio; G. W. 
Sherin, E. I. du Pont de Nemours 
& Co., Wilmington, Del., and E. 
J. Wilcox, J. H. Williams & Co., 
Buffalo, N. Y. 

BURGESS BATTERY CO. 

WINS WHITE STAR 


To signify continued excellence 
in the production of war materiel, 
the Burgess Battery Co., Free- 
port, IIl., has been given the first 
white star to be added to its 
“E” pennant. This company has 


been producing dry batteries for 


both the army and navy. 





SMITH HDWE. STORE 
SOLD TO SWETT 
The hardware business con- 
ducted by Clifford H. Smith in 
Winchester, N. H., has recently | 
been sold to E. David Swett. 


Mr. Smith entered into a part- | 
nership with O. B. Pierce in | 


1921, which was dissolved in 
1932. Then Mr. Pierce opened a 
hardware store in Peterborough, 


N. H., and Mr. Smith continued | 


the Winchester business under 
his own name. 


STANDEN RE-ELECTED 
N.E. HOUSEWARES 
CLUB PRESIDENT 


Herbert Standen, Beh & Co., was 
re-elected president of the House- 
wares Club of New England for 
another term at a recent meet- 
ing held in the Parker House, 
Boston, Mass. Other officers 
elected were: Joseph T. McElroy, 
Jr., Jordan Marsh Co., first vice- 
president; Harry J. Woolfson, 
Boston Woven Hose & Rubber 
Co., second vice-president; Abra- 
ham P. Mortimer, U. S. Stamp- 
ing Co., secretary, and John 
McQuade, Bon Marche, Inc., 
Lowell, Mass., treasurer. Frank 
Shellenback, formerly coach for 
the Boston Red Sox baseball 
team, speaker of the evening, re- 
lated various incidents in big 
league baseball. 








BROWN BUYS WILSON 
HARDWARE BUSINESS 


| George Brown, for 18 years 
| connected with William Tucker 
| & Co., Ripley, Tenn., has re- 
| cently purchased the stock of 
| hardware and groceries of H. M. 
Wilson & Co., in Ripley. 





OPEN HDWE. STORE 
IN CAIRO, ILL. 


J. M. Simpson, and his brother- 
in-law, R. F. Liddell, have re- 
cently opened a new hardware 
| store, called the Cairo Hardware 


| Co., Cairo, Il. 








the Castle Hotel, Omaha, Neb. 
Other officers elected were: Steve | 
Halac, vice-president, and Lou | 
Miller, secretary. The guest 
speaker of the evening, Hon. | 
Robert Troyer, county Judge, 


gave an interesting and educa- | 
tional talk on wills and trust | 


funds. 


MOTOR & EQUIPMENT 
MFR’S. ASSOCIATION 
ELECTS OFFICERS 


At the annual meeting of the | 
board of directors of the Motor | 
& Equipment Mfrs. Assn., held | 
recently at the Pennsylvania | 
Hotel, New York City, the fol- | 
lowing officers for 1945 were | 
elected: E. J. Wilcox, J. H. Wil- | 
liams & Co., Buffalo, N. Y., presi- | 
dent; A. B. Bussmann, Bussmann | 
Mfg. Co., St. Louis, Mo., 
president; C. .F. Hodgson, 
Weaver Mfg. Co., Springfield, TI1., | 
secretary; C. P. Brewster, K-D 
Mfg. Co., Lancaster, Pa., re- 
elected treasurer. John W. An- 
derson, president, The Anderson 
Co., Gary, Ind., retired as NEMA 
president after serving for three 
consecutive terms. Directors of 
the association for 1945 are R. A. | 


vice- 


apolis, Minn., Jan. 23-25, 


code of ethics; 


C. J. Christopher, 


152 


above illustration, left to right: 
Minneapolis, secretary-treasurer; 
president; Phil W. Anderson, Staples, vice-president, and J. L. Stuhlman, St. Paul, director. 


MINNESOTA Retail Hardware Association convention in the 
1945, elected George H. 





Radisson Hotel, 


Minne- 


Herreid, Deer River, president, suc- 
ceeding Richard M. Stevenson, Minneapolis; Phil W. Anderson, Staples, vice-president, 
and C. J. Christopher, Minneapolis, secretary-treasurer. 
restrictive war legislation as soon as possible in the post war period, economies in State 
and Federal governments, protection of fair trade laws, and an advertising and selling 
opposed Federal control of the unemployment compensation system. In 
Richard M. Stevenson, Minneapolis, retiring president; 
George H. 


Convention favored removal of 


erreid, Deer River, 
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WINDOW DISPLAY KITS 


EVER OFFERED ON 





Recent surveys prove that over 50% of the 
people entering retail stores make unplanned 
purchases ...and attractive displays account 
for most of these ‘impulse’ sales. That's 
why Meyercord offer this big triple-action 
TRIMZ Ready-Pasted Borders Display pro- 
gram...for windows, walls and counters... 
to help every dealer sell more TRIMZ! 


Your choice of these forceful new displays 
is available, based upon the size of your 
opening order or the volume you sell. If 
you are not already selling these sunfast, 
washable Ready-Pasted TRIMZ Borders 
for wall decoration...act now! They’re all- 
season, high profit sellers. Over 30 million 
packages sold. Dozens of smart designs for 
every room. Full color ‘‘catalogette’’... mag- 
azine and radio advertising...right now... 
are telling and selling TRIMZ to millions 
of American women. Meyercord merchan- 
dising methods move more merchandise. 
Write, wire, or phone for the TRIMZ sale 
plan. Address all inquiries to Dept. T2-2. 


Buy War Bonds...and Keep Them! 
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Chicas? (OCKS...CHICAGO 20-4 
on Land...on Sea | 








CHICAGO LOCK.CO. 
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LOCKS 





CHICAGO. 


have PROVED. 


they can 


uw Take 





Me; 


4 


This proof is well established by the many 
repeat Navy and Army orders we continue 


to receive—and we are proud to fill . 


. So 


please bear with us while war work limits 


our ability to fill all civil- 
ian orders... and remem- 
ber—the DOUBLE Lock- 
ing DOUBLE Protection 
all CHICAGO LOCKS 


assure! 


ZONE 14 





2024 WN. RACINE AVE 
CHICAGO, ILL 
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OBITUARIES 








R. W. GRISWOLD, SR. 


Roger Wolcott Griswold, Sr., 
65, president of the Griswold 
Mfg. Co., 1043 W. 12th St., Erie, 





ROGER WOLCOTT GRISWOLD 


Pa., died suddenly after suffer- 
ing a heart attack in his home. 
Marooned by the snow at his 
home for several days, Mr. Gris- 
wold became’ exhausted after at- 
tempting to move his car when 
it stalled in the snow. A heart 
attack resulted. He had always 
been active in business affairs, 
was a member of the Erie Manu- 
facturers’ Association, and also 
was a former member of the Erie 
School Board. After graduating 
from Yale University in 1902, 
Mr. Griswold accepted a minor 
post at the plant, served in vari- 
ous capacities, and eventually 
became president. He is survived 
by his widow, four sons, three 
of whom are in the service, and 
one grandchild. 


JOHN ECKERLE 


John Eckerle, 75, chairman of 
the board of Aluminum Indus- 
tries, Inc., Cincinnati, Ohio, 
passed away recently after suf- 
fering an illness for a month. 
Mr. Eckerle became president of 
Aluminum Industries, Inc., in 
1931, makers of aluminum alloy 
pistons. He also was a director 
of the United Parts Mfg. Co., 
Chicago, II. 


HOWARD T. BRINTON 


Howard Teel Brinton, 40 as- 
sistant manager of sales, Wheel- 
ing Corrugating Co., Wheeling, | 
W. Va., passed away recently in 
the Emergency Hospital, Wash- | 
ington, D. C., after a short inl. | 
ness. For the past year, Mr. | 
Brinton had been serving in the | 





Steel Division of the WPB, hay- 
ing been granted a leave of ab- 
sence by the Wheeling Corrugat- 
ing Co. He joined the company 


in 1925, and was transferred to 


its executive offices in 1938. 


While a resident of Wheeling he 


| was very active in civilian de- 


| fense work, and was a member 
lof the Fort Henry Club. Mr. 
| Brinton is survived by his widow, 
|and son Howard, Jr., and his 
mother. 


CLIFFORD B. FULLER 


Clifford B. Fuller, 79, retired 
vice-president and treasurer of 
the New York Knife Co., passed 
away recently ‘in the-New Ro- 
chelle, N. Y., Hospital. The knife 
manufacturing company founded 
in 1842 was purchased by Mr. 
Fuller, and his brother, the late 
J. Edward Fuller in 1900. Mr. 
Fuller was active in the business 
until his retirement in 1931. 


N. P. DAZEY 


N. P. Dazey, 88, founder and 
chairman of the board of the 
Dazey Corp., St. Louis 7, Mo., 
passed away recently at his home, 
after an illness of more than a 
year. Mr. Dazey was a hardware 
salesman in Texas in the frontier 
days. He first sold sewing ma- 
chines, traveling by horseback 
out of Ft. Worth, Tex. Later he 
entered the hardware business in 
Dallas, and then was a motion 
picture exhibitor for a_ short 
time. He began the manufacture 
of a churn in 1904, which he had 
helped to develop in Dallas. With 
the decline of farm buttermaking, 
the company developed one of 
the first wall bracket can open- 
ers in 1925. He is survived by 
his widow, a daughter and four 
sons. 





N. P. DAZEY 
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FRANK B. POST 


Frank B. Post, vice-president, 
American Hardware Supply Co., 
Pittsburgh, Pa. dealer-owned 
jobber, passed away Jan. 21, at 





FRANK B. POST 


his home in Washington, Pa. Mr. 
Post, who was well known to the 
hardware trade in Pennsylvania 
as a quiet and friendly man, was 
a partner in the firm of Paul & 
Post, Washington, Pa., hardware 
dealers. 

Mrs. Post and three children 
survive: Chaplain Harold,F. Post, 
USNR, pastor of First Presby- 
terian Church, Greensburg, Pa.; 
Dr. McClain Post, Smithton, Pa., 
and Mary Lenore, wife of R. M. 
Maxwell of Mt. Lebanon, Pa. 





GUY E. BANKS 


Guy E. Banks, 55, who was for 
20 years, sales manager of the 
Canton Hardware Co., whole- 
salers and retailers, Canton, 
Ohio, died recently in Cleveland 
Clinic hospital, where he had 
been taken two weeks before. Mr. 
Banks spent his entire business 
career with the hardware com- 
pany, starting as a sales represen- 
tative in the retail department. 
Several years later he became a 
wholesale salesman. He was 
made manager of the wholesale 
department in 1925, and later was 
named to the board of directors. 

Survivors include his widow, a 
son, Sgt. Robert Banks, who is at 
home on leave after two and one- 
half years in the South Pacific, 
and two daughters, one of whom 
is a cadet nurse. 





GEORGE E. DICKSON 


George E. Dickson, 77, founder 
and president of the Dickson 
Weatherproof Nail Co., Evanston, 
Ill., passed away recently at his 
home in Evanston, Il. Mr. Dick- 
son worked for the Illinois Cen- 
tral Railroad and later the Illi- 
nois Steel Co., while attending 





Kent College of Law. About 20 


FEBRUARY 15, 1945 


years ago he invented a lead 
head nail, the patent for which 
he offered to various manufac- 
turers without success. He then 
invented a machine to make the 
nails, which proved successful. 
He spent some years in the prac- 
tice of law in the legal depart- 
ment of the London Guaranty & 
Accident Co., and the Fidelity & 
Casualty Co. He guided the pur- 
chase by his company of the 
Texas Nail & Wire Mill, Galves- 
ton, Tex., in Jan., 1945, 





MARVIN W. TRASK 


Marvin W. Trask, 93, passed 
away suddenly after developing 
pneumonia, Mr. Trask owned a 
hardware store in Deer Lodge, 
Mont., and was in the business 
actively until shortly before his 
passing. He was a member of 
the Harpware Ace Fifty Year 
Club. Survivors include his 
widow, daughter, and two sons. 





CHRIS H. STOCKLIN 


Chris H. Stocklin, 56, partner 
in the hardware firm of Stocklin 
& Kramer, Chillicothe, Ohio, 
passed away recently after suf- 
fering a heart attack. He is sur- 
vived by his widow, three sons, 
two daughters, two brothers, and 
three sisters. 

NICK SMITH 

Nick Smith, 92, member of the 
board of directors of Stratton- 
Warren Hardware Co., whole- 
salers, Memphis, Tenn., passed 
away recently. He became an 
extensive landowner and planter 
in Lincoln County, Ark. In 3902, 
he and R. D. Warren, Sr., or- 
ganized the Benedict - Warren- 
Davidson Hardware Co., Mem- 
phis, which in 1909 became the 
Stratton-Warren Hardware Co. 
He remained as a member of the 
board. He is survived by a 
daughter, and three granddaugh- 
ters. 





TOMPKINS CONSULTANT 
TO WPB CHAIRMAN 
ON TIRE EXPANSION 


L. D. Tompkins, formerly 
deputy director, Rubber Bureau, 
will serve as a consultant to the 
WPB chairman, and to James F. 
Clark, director of the WPB Rub- 
ber Bureau, in connection with 
the tire expansion program. This 
position will be in addition to 
his present duties with the Office 
of War Mobilization and Recon- 
version, where he is assisting in 
the coordination of the efforts of 
the several agencies responsible 
for the rubber production pro- 
gram. Mr. Tompkins was a vice- 
president of the United States 
Rubber Co. 











ah This war has given ALL 
tool buyers an appreciation 
of really fine hand tools. The 
customer acceptance of the 
name FAIRMOUNT coupled 
with the correct design and 
proper balance of all FAIR- 
MOUNT forged hand tools, 
makes them sell on sight. 


The FAIRMOUNT 


TOOL & FORGING COMPANY 





Hand Tools * Special Tools + Forgings 


* Me sp611 QUINCY AVENUE © CLEVELAND, OHI. 
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An Electrolytic | 

Tool of 
101 

Uses... 





ZG ush ELECTROPLATER 


Plates Gold, Silver, Nickel, Copper! 


NEW SALES-MAKER! . . . just what every hob- | 
byist and mechanic needs and wants! With the new 
battery model Warner Electroplater eniire models 
and fittings can be plated easily and quickly. Worn 
articles, faucets, tools, silverware, elc., can be replated 
with beautiful coat of gleaming metal. Equipment in- 
cludes: 10’x14” Control Panel, Variable Voltage 

Regulator, Work and Brush Terminals, Battery 
Connectors, Patented NYLON-LUCITE Elec- 
trolytic Brush with 4 Anodes. All necessary sup- 
plies: Electroplating Compounds for Gold, Silver, 
Nickel, Copper—also Degreaser, Cleanser, Instruc- 
tion Book and Wiring Diagram. LIST PRICE 
$19.75. Your price for sample, $14.81. Lots of 3 
or more: $13.17 F.O.B. Shipping weight 7 lbs. each. 


WARNER PRODUCTS CO., Dept. B-2 
663 N. Wells St. CHICAGO 10, ILL. 


REPEATING 
PROFITS ON 
SUPPLIES 


Owners of Warner 

Electroplaters come 

back again and again 
for needed supplies. 

You make repeating 
profits on Renewable 
Anodes, and os Gold, 

Silver, Nickel and 
Copper Elec troplat- 

ing Compounds. Sup- 
ply list and discounts 
included with your 
first shipment. 


, ORDER TODAY! 













DANIEL BOONE 
HICKORY HANDLES 


MASTER OF 
TOUGH JOBS 

















OUR GUARANTEE 


Made from the fin- 
est second growth 
hickory in the whole 
world, Daniel Boone 
Handles are 37% above 
average strength—proven 
by scientific tests in lead- 
ing universities. 


They are uniform in grade, 
perfect in pattern and accu- 
rately sized—specified by lead- 
ing tool manufacturers for their 
top quality tools. Sell them as re- 


One in Eight Enlisted Men Wants Own 
Business Following Discharge From Army 


ora Pres 

Issued almost simultaneously 
with the regulations governing 
business loans to veterans was an 
Army report that one enlisted 
man out of every eight plans, on 
being discharged from the Army, 
to operate a business or farm 
of his own. This information 
was gathered in a survey among 
troops in the United States and 
overseas theaters conducted by 
the Information and Education 


Division, Army Service Forces. 


even per cent of the men now 
in the Army have definite plans 
for operating a business. For 


| the most part they are interested 
| primarily in 


relatively small 
enterprises, with half of those 
having definite plans saying they 
will invest $4000 or less. 
Among those who have definite 
plans for business or farming, 42 


| per cent had previously been in- 


dependent operators, an addi- 
tional 45 per cent had worked as 
employees in the same line of 
work they plan to enter. Only 
13 per cent had no previous ex- 
perience. 

In addition, another 6 per cent 
of the soldiers are definitely 
interested in such prospects but 
are not as certain as those who 
have definite plans. Still another 
25 per cent have vague plans or 
hopes for enterprises of their 


own, but are also considering 
other possibilities after discharge. 
Retailing and. service enter- 
prises account for six out of 10 
of the types of businesses of 
those who have definite plans for 
businesses of their own. The 
complete list by groups includes: 
Per Cent 

Se and wholesal- 


ere eee ee ene eeeaeseeeee 


Connection or contracting.. 6 
Retailing, food 
a ay wy includ- 

ng repair 


eating places ..-..+sseeess 
ervice establishments ....... 13 
Transportation, commun: 

tion, utilities .........0+6. 7 
All other types .......ese0- 6 


eee e tere wees ateereee 


pcan a a fifth of the 
men who have definite plans for 
businesses or farms say they will 
have all the capital they need. 
An additional third say they will 
have at least half enough. 





KANSAS CITY FIRM 
NAMED BENDIX 
RADIO DISTRIBUTOR 


Edward R. Hanslip, Jr., dis- 
trict manager for the Bendix 
Radio Corp., Towson, Md., has 
announced the appointment of 
the Enterprise Furniture & Stove 
Co., Kansas City, Mo., as dis- 
tributors for the forthcoming 
line of Bendix radios, in eastern 





Kansas and western Missouri. 














placement handles for tough jobs 
—that’s where their quality and 
economy shows up best. Your jobber 
can furnish them. 







TURNER, DAY AND WOOLWORTH HANDLE CO., INC. 


LOUISVILLE, KENTUCKY 
FOR OVER 80 YEARS—WORLD'S LARGEST HICKORY HANDLE MANUFACTURER 
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SUPPLEE-BIDDLE VOTES BRITEX OUTSTANDING ITEM 
OF YEAR: Shown above are left to right: Clarence E. 
Wyman, assistant vice-president of the Supplee-Biddle Co., 
Philadelphia, Pa., presenting George A. Pawley, president 
Britex Co., Boston, Mass., with a silver cup and certificate of 
merit. These awards were made after the sales force of the 
former company voted Britex the outstanding item of the 
year from the standpoint of profit, turnover and dealer and 
public acceptance. 
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Here’s a perfect pair for you to 
sell—the automatic washer and 
the automatic water heater! 


Both can be sold to the same pros- 
pects and both can be installed at 
the same time by the same personnel. 


You know what a boom there'll 
be in automatic washers. And 
a sales boom in Duo-Therm 
Automatic Fuel Oil Water Heat- 
ers will come right along with 
it. For automatic washers need 
a good supply of hot water and 
a Duo-Therm Water Heater pro- 
vides plenty of hot water, auto- 
matically, at the lowest cost. 


So, while you are getting lined up 
with your automatic washer fran- 
chise, it’s just good sense to sign 
up for a Duo-Therm Water Heater 
Franchise, too, as thousands of ap- 
pliance dealers are now doing. 
They'll sell them right along with 
automatic washers. 


But that isn’t the only market! 
Not by a long shot! 


There are still over 24,000,000 
homes... almost three-quarters of 
all the homes in America... which 














So don’t hesitate... send 
now for this new illus- 
trated booklet “‘There’s 








do not have automatic hot water! More Than 24,000,000 Pros- 


pects...’’. Mail the coupon below 
and find out where plenty of extra 
appliance profits are hidden! 


Duo-THERM 


DIVISION OF MOTOR WHEEL CORPORATION (YORK. LANSING 3, MICHIGAN 


America’s Largest Manufacturer of Fuel Oil Heating Appliances and Pioneer in Fuel Oil Water Heating 














DUO-THERM ... America’s Leading Fuel 
Oil Water Heater... NOW AVAILABLE 
for essential civilian needs. 
e Less than 4 cents a day gives the average 
family plenty of hot water. 


© No gas, electric or furnace connections... 
can be installed anywhere. 
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© 1945, Motor Wheel Corp. 


DUO-THERM Division of Motor Wheel Corporation 

Department L-7, Lansing 3, Michigan 

Please send me your new booklet and additional information on the 
water heater market and dealer franchise. There is no obligation 
to me. 

























AGAIN RELEASES AMMUNITION FOR 
ESSENTIAL CIVILIAN USES 


RESTRICTION EASING VARIES 


Shipments to wholesalers for authorized resale again 
permitted. Shotgun shells, rim fire ammunition re- 
leased for all states and Alaska—for specified users. 
Center-fire rifle and ammunition releases for certain 
states and Alaska only. Center fire pistol ammuni- 
tion in two calibers for all states and Alaska. 


Essential types of civilian am- 

munition will be released for 
ranchers, farmers and law en- 
forcement agencies, the War Pro- 
duction Boafd’s*Office of Civilian 
Requirements announced Jan. 20 
in amending Direction 1 to Limi- 
tation Order L-286 (ammuni- 
tion). 
Greatly increased military re- 
quirements for small arms am- 
munition curtailed plans for a 
sizeable expansion in civilian am- 
munition production that had 
been previously planned for this 
quarter. Acting to meet the new 
needs of war production, WPB 
froze all stocks of civilian ammu- 
nition held by manufacturers and 
also prohibited its manufacture 
after Jan. 1, 1945. This was 
done by issuing Direction 1 to 
Order L-286. 

The Jan. 20 amendment of this 
direction is designed to permit 
manufacturers to resume ship- 
ments of ammunition to whole- 
sale distributors. Shotgun shells 
and rim-fire ammunition may be 
distributed in all of the states 
and the Territory of Alaska. 
Center-fire rifle ammunition may 
be delivered in the States of 
Arizona, California, Colorado, 
Idaho, Kansas, Montana, Ne- 
braska, Nevada, New Mexico, 
North Dakota, Oklahoma, Ore- 
gon, South Dakota, Texas, Utah, 
Washington, Wyoming, and the 
Territory of Alaska. This amend- 
ment expires April 30, 1945. The 
amended direction also provides 
that center-fire pistol ammunition 
in the .38 and .45 caliber may be 
sold in all of the States and the 
Territory of Alaska in order to 
meet the requirements of law 
enforcement agencies. 

OCR officials said the supply 
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was expected to be adequate for 
the lambing and calving seasons 
in the west and for the spring 
requirements of agricultural com- 
munities in all of the states. How- 
ever, rigid enforcement of re- 
strictions is expected to take 
place on account of the scarcity 
of the supply of ammunition. 
The master order (L-286) sets 
the quotas that may be sold to 
essential users. Farmers and 
ranchers are allowed quarterly: 


25 shotgun shells; 40 center-fire 
rifle cartridges or 50 rounds of 
the kind ordinarily packaged 50 
to the box; and 100 22-caliber 
rim-fire cartridges. Law enforce- 
ment agencies and defense plant 
guard forces are allowed: 20 
rounds of center-fire pistol ammu- 
nition and 10 buckshot shells 
quarterly. These quotas are pro- 
cured by the essential users on 
signing the certificate set forth in 
the order. 





Essential users requiring more 
than the stated quotas may apply 
on Form WPB-2682 for such ad- 
ditional amounts as are indispen- 
sable to their operations. 

Supplemental Order L-286-b, 


which temporarily permitted 
hunters to buy ammunition, ex- 
pired on Dec. 31, 1944, and deal- 
ers are cautioned not to sell any 
ammunition except as permitted 
by the master order, L-286, WPB 
said. 

The amendment also reserves 
for WPB the right to issue indi- 
vidual written directives to man- 
ufacturers and distributors for 
the delivery of ammunition where 
an exceptional or unseasonal 
need is shown to exist. Emer- 
gency applications for ammuni- 
tion may be made by telephone 
or telegram or by written appli- 
cation in triplicate to War Pro- 
duction Board’s Government 
Bureau, Washington 25, D. C., 
when additional amounts of am- 
munition are needed to cope 
with the migrations and preda- 
tory activities of birds and 
animals. 








WPB Tightens Distribution 
Of Machine Tools on Unrated Orders 


Distribution of machine tools 
on unrated orders has been 
tightened by an amendment to 
General Preference Order E-1-b, 
in order to increase the flow of 
the critical equipment to war re- 
quirements, the Tools Division of 
the War Production Board an- 
nounced Jan. 26. Under the 
amended order, machine tool 
builders must first meet the re- 
quired delivery dates on rated 
orders before scheduling any un- 
rated orders. 

This is the second amendment 
to Order E-1-b issued this month. 
On Jan. 2 WPB required that 
tool purchase orders of the armed 
services and their prime contrac- 
tors and subcontractors must be 
accompanied by _ photostatic 
copies of WPB-542 certificates to 
permit identification with urgent 
programs. (WPB-7084, for im- 
mediate release, Wed., Jan. 3, 
1945). 

The backlog of machine tool 
orders on Dec. 31, 1944, was 
$260,501,000, of which $200,000,- 
000 represented rated commit- 


ments, Tools Divisions officials 
said. At the current rate of ship- 
ments, 5% months will be re- 
quired to ship the rated orders, 
» and few unrated orders will be 


delivered under these circum- 
stances. 
Delivery schedules already es- 


tablished for February and 
March, 1945, are not affected by 





the latest amendment, Tools Di- 
vision representatives pointed 
out. However, diversions to in- 
sure delivery of war requirements 
will continue to be made wherever 
necessary, they emphasized. WPB 
urged machine tool builders to 
advise all customers whose re- 
quirements are for war-related 
activities to apply immediately 
for priorities assistance if un- 
able to obtain delivery on time 
without ratings. 








Ceiling prices have been estab- 
lished on new rubberized aprons 
made for the U. S. Army Medi- 
cal Corps and now being sold for 
civilian use, OPA announced 
effective Jan. 25, 1945, the follow- 
ing prices per apron: 

On sales by the Procurement 
Division of the Treasury 


partment f.o.b. point of ship- 
ment to jobber or wholesaler, 


On all sales to retailers, f.0.b. 
int of shipment, $1.15. 





all sales to consumers, $1.90. 





Ceiling Prices Set on Surplus 
Medical Corps Rabberized Aprons 


The aprons are 36 in. long, 33 
in. wide, and 10 inches across 
across the bib, with tie strings 
and neck band of brown tape. 
Approximately 10,000 of these 
aprons have been turned over to 
Treasury Procurement for ci- 
vilian use. 

Order No. 20 under Supple- 
mentary Order 94—Special Max- 
imum Prices for Sales of New 
Rubberized Aprons, effective Jan. 
25, 1945, makes these provisions. 
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YESTERDAY ! 


1880... President Ruther- 
ford B. Hayes—bustles and 
high-wheel bicycles—and a 
young fellow named Edison 
was puttering around with a 
substitute for coal-oil lamps. 
It was that long ago that 
Richards-Wilcox began to 
make the world’s finest door 
hardware! 


TODAY! 


Millions of dollars are being 
saved every year for American 
wartime industry by R-W 


Automatic Fire Door Equip- . 


ment... priceless man-hours 
are being saved by new, rev- 
olutionary R-W Zig-Zag Con- 
tinuous Power Conveyors. 
Today, as for 65 years, R-W’s 
complete line keeps pace with 
progress. 


TOMORROW! 


When peace has returned to every American the 
right to demand the best, let the famous Richards- 
Wilcox complete line furnish the right answer to 
every door hardware requirement. More important 
than ever, then, will be the exclusive R-W Lock 


BUY MORE WAR BONDS 
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These R-W Lock Joint Trolley Tracks and Ball Bearing Hangers show the 
wide range of sizes available, and the versatile principle upon which R-W 
Conveyors and Doors operate—smoothly, quietly, efficiently. 


















Joint Tracks and Ball Bearing Hangers shown here, 

To prepare for tomorrow’s big-business, get in 
touch today with the nearest R-W branch office 
listed below. Acquaint yourself with the complete 
Richards-Wilcox line—““A Hanger for Any Door 
that Slides.” Free catalogs and engineering counsel 
always available without obligation. Plan today to 
profit tomorrow with Richards-Wilcox! 
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For more than half a century, 
“YANKEE” Fine Mechanics’ 
Tools — from Spiral Screw Drivers to Tap 
Wrenches and from Automatic Drills to 
Bit Braces— have been doing the work 
they were designed to do: saving time, 
energy, and costs on countless different 
jobs. “Yankee” ingenuity means faster and 
easier work, “Yankee” quality means de- 
pendable and rugged performance. Re- 
member this when “Yankee” Tools, having 
done their bit in the shops of war, are 


again available for the jobs of peace. 
Advertising of this kind in the Saturday 
Evening Post, Popular Mechanics, and 


Popular Science is safeguarding your 





“Yankee” Tool market of the future. 


YANKEE TOOLS 


make good mechanics better 
Phila wo 
E:-18) 


Bros. Mfg. Co 


Established 
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Ratings Under AA-3 on Animal Traps, 
Gasoline Pressure Lanterns to Be 


Treated As Unrated Orders WPB Says 


Purchase orders for gasoline 
pressure lanterns and for mouse, 
rat and other animal traps bear- 
ing preference ratings lower than 
AA-3 may not be given preferen- 
tial treatment, but must be 
treated as unrated orders, the 
War Production Board said on 
Feb. 1. 

This restriction, established in 
Direction 8 to Priorities Regula- 
tion 3, as amended, applies to all 
orders on which shipment was 
not made before Feb. 1, 1945, as 
well as to orders received on or 
after this date. 

Flat wick lamp burners, for 
which preference ratings lower 


than AA-3 have not been valid 
since the issuance of Direction 8 
on June 14, 1944, remain subject 
to this restriction. 

Animal traps, gasoline pressure 
lanterns, and flat wick lamp 
burners not required to fill orders 
bearing preference ratings of 
AA-3 or higher should be dis- 
tributed equitably to wholesalers 
and retailers, with due regard to 
the changed needs of certain 
areas caused by war conditions 
WPB said. If equitable distri- 
bution cannot be obtained on a 
voluntary basis, WPB may issue 
specific directions for the distri- 





bution of these items. 








Wholesalers May Sell LCL Quantities 
Of Shellac at 125% of Delivered Cost 


Wholesalers may sell less-than- 
carlot quantities of shellac var- 
nish to small industrial and com- 
mercial users at 125 per cent of 
the actual delivered ‘cost of the 
product to the wholesaler, OPA 
announced Jan. 22. 

This is the same percentage 
mark-up previously allowed 





wholesalers in sales made to re- 
tailers and one particular type of 
commercial user, OPA said at 
that time. 

Amendment 203 to Revised 
Supplementary Regulation 14 to 
the General Maximum Price Reg- 
ulation—effective Jan. 25, 1945, 
made these provisions. 








No Relaxation Can Be Expected on L-236— 
Builders’ Finishing Hardware Says WPB 


In view of the present ma- 
terials supply situation, no relax- 
ations in Schedule I (builders’ 
finishing hardware) of Order L- 
236 (hardware _ simplification) 
can be expected WPB officials 
recently informed the Hardware 
Industry Advisory Committee. 
No increase in the volume of 
building construction in 1945 as 
compared with 1944 is contem- 
plated, they also announced. 

Reduction in civilian construc- 
tion will probably be necessary 
until the war in Europe is over, 
they said. The supply situation 
for brass and cadmium as it af- 
fects the hardware industry was 
reviewed at the meeting. Heavy 
ammunition programs have in- 
creased requirements for sheet 
brass far beyond current produc- 
tion, a representative of the Cop- 
per Division said. Rod and tube 
brass is also in short supply, 
with demand in excess of pro- 





duction. It may be necessary to 


revert to the use of zinc for key 
blanks, the committee was in- 
formed. The supply of cadmium 
is sufficient only for military 
needs, and none is available for 
civilian uses, an official of the 
Tin, Lead and Zinc Division said. 
There is no possibility of re- 
moving present restrictions on 
cadmium plating for hardware. 





LINSEED OIL 
QUOTAS CUT 


Because of increased military 
requirements for linseed oil and 
uncertainty of sufficient receipts 
of imported flaxseed the War 
Food Administration has amend- 
ed War Food Order No 42a to 
reduce from 60 to 50 per cent of 
1940-41 use the quantity of oils 
to be used for making protective 
coatings, coated fabrics and floor 
coverings. The order is effective 
for the first calendar quarter of 
this year. 
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Applications for Maximam Prices 


On Toys Referrable 


Manufacturers’ applications for 
maximum prices of new toy 
items may, in certain cases, be 
referred by the Office of Price 
Administration to its field offices 
for final action, OPA announced 
Jan. 29. 

This action follows the dele- 
gation of authority to field offices 
to process certain applications 
for maximum prices by manu- 
facturers of new items of most 
consumers durable goods, which 
became effective December 4, 
1944. The newly announced ac- 
tion, effective January 29, 1945, 
means no change in the pricing 
standard, but is part of OPA’s 
policy of delegation of authority 
to field offices where expedient. 

A toy manufacturer seeking 





to OPA Field Offices 


authorization for a maximum 
price will continue to send his ap- 
plication to the national OPA 
office in Washington, D. C., where 
it will be determined if the ap- 
plication is one that can be 
handled by a field office. If the 
application is sent to a field 
office, the manufacturer will be 
notified. The application must 
be submitted in duplicate. 

(Amendment No. 1 to Order 
No. 1444—Toys and Games— 
under Maximum Price Regula- 
tion No. 188—Manufacturers’ 
Maximum Price for Specified 
Building Materials and , Con- 
sumers’ Goods Other than Ap- 
parel — effective January 29, 
1945.) 








Annoance Revision of Domestic 
Ice Refrigerator Quotas 


Revision of domestic ice re- 
frigerator production quotas, 
bringing total authorized produc- 
tion to meet military and essen- 
tial’ civilian requirements in the 
first quarter of 1945 to 75,000 
units in 18 refrigerator plants, 
was announced Jan. 29 by the 
War Production Board. 

In Schedule X to Supplemen- 
tary Limitation Order L-7-c, as 
revised Jan. 29, the quotas pre- 
viously assigned to 10 manufac- 
turers have been increased from 
22,174 to 34,679 units, an in- 
crease of 12,505 units, and quotas 
totaling 7,500 units have been 
assigned to four manufacturers 
not previously authorized to 
produce in the first quarter. 

The 10 manufacturers whose 
quotas have been increased, their 
previous quotas, and their pres- 
ent quotas are in Table A. 





The additional manufacturers 
authorized are shown below in 
Table B. 

In Schedule X, as issued Jan. 
4, 1945, quotas totaling 54,995 
domestic ice refrigerators were 
assigned to 14 manufacturers. 
The quotas of four of these man- 
ufacturers are unchanged. They 
are listed at the bottom of the 
page in Table C. 

Each manufacturer who has 
been assigned a production quota 
may make his quota of refriger- 
ators only in his own plant and 
at the location designated in the 
schedule. Production quotas are 
assigned by WPB only to the ex- 
tent that production will not re- 
quire materials, components, 
facilities, or labor needed for war 
purposes, and will not otherwise 
adversely affect or interfere with 
war production. 





TABLE A— 


Arctic Refrigerator Co., Brooklyn, N. Y....... 
Atkins Table & Cabinet Co., Brooklyn, N. Y.... 
Brunswick Refrigerator Co., Brooklyn, N. 


Doherty-Stirling, Inc.. 


Dratch’s Victory Refrigerator Box, 


King Refrigerator Corp., Brooklyn, N. Y. oo. 2,906 
Precision Metal Products Co., Brooklyn, N. Y. 


Previous Present 
Quotas Quotas 


3,537 4,964 

1,174 1,649 

Y.... 2,295 3,221 

Baton Rouge. La. 164 402 
Brooklyn, 

POrTy Pere eT 1,62 2,279 

vo vksie a »347 6,000 

-. 2,103 2,951 

3,838 

575 1,875 


Ward Refrigerator & Mfg. Co., Los Angeles, Cal. 4,000 7,500 








TABLE B— 

American Fixture & Mfg. Co., St. Louis, Mo.... 2,000 
Craftbilt Cabinets, Burbank, Cal. ........ beg 2,000 
Modern Refrigerator Works, Glendale, Cal. 1,500 
Success Mfg. Company, Gloucester, ‘Mass. 2,000 
TABLE C— 

Ice Cooling Appliance Corp., Morrison, Ill... 16,171 
Maine Manufacturing Co., Nashua, N. H....... 9,906 
Sanitary Refrigerator Co., Fond du Lac, Wis... 6,000 
Stoddard Manufacturing Co., Mason City, Iowa 750 
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N its colorful, sales-producing carton 

Weldwood Glue actually sells itself to 

your customers . . . Customers who, otherwise, might leave 
your store without buying all they need. 

Weldwood is a modern plastics glue .. . easy to use... 
tremendously strong . . . and permanent. 

It’s a popular, fast-selling glue that’s making new friends 
every day. [Many dealers report that Weldwood outsells other 
glues as much as five to one. 

Available in 10¢, 25¢ and 50¢ cans in the counter display 
cartons. Also‘ packaged in 1 Ib. (85¢) and 5, 10 and 
25 Ib. cans. 

Ask your jobber about Weldwood Glue, or send the 
coupon below. And when you get it... put it to work. 
Put it on the counter. ‘ 





“Best in the Joint—“ 


WELDWOOD 


PLASTIC RESIN 


WATERPROOF GLUE 


ies | 


I UNITED STATES PLYWOOD CORPORATION, Weldwood Glue Dept. 163 I 














55 West 44th Street : | 

I New York 18, N. Y. Name 1 
Please send literature, prices, 

1 discounts, samples and informa- Address ! 

I tion on WELDWOOD GLUE ' 

| Dealer Plan. My jobber is | 

—_—— — = = am? 


eee 
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Get your share 


Plan now to get your share of the new 
fishing tackle which the government 
has authorized H-I to produce. We 
won’t guarantee there’ll be enough to 
go around—war orders come first, of 
course—and the supply of essential ma- 
terials is limited, but we’ll do our best. 


In the meantime, we’re looking for- 
ward to the great days that are coming. 
Days when there’ll be no production 
restrictions and unlimited quantities of 
H-I “best by test” fishing tackle, with 
a lure for every fish and every fisher- 
man, will be available to you. 


When that time comes, look to H-I for 
a complete line of fishing tackle—rods, 
reels, lines, lures and accessories—that 
will be finer and faster selling than 
ever before. 


HORROCKS - IBBOTSON CO. 


Peacetime manufacturers of the largest line of fishing 
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Utica, N. Y. 


tackle in the world. 


(Washington Bureau 
of HARDWARE AGE) 

Although allotments and au- 
thorizations that have been grant- 
ed have not been canceled, WPB 
has warned that because of mili- 
tary needs use of the spot au- 
thorization (PR-25) order has 
been drastically limited with the 
consequent improbability that 
mill orders for steel, copper in 
most forms and aluminum sheets 
placed under the order will be 
filled during the first quarter and 
perhaps the second. 

Provided an applicant has 
available facilities and labor, spot 
authorization still can be ap- 
proved to utilize any amount of 
idle and excess materials. No 
new allotments will be made of 
copper wire mill or brass mill 
products and new alloments of 
steel will be limited to not more 
than 10 tons of carbon and two 
tons of alloy steel to “piece in” 
idle and excess materials. As 
yet no limit has been placed on 
new allotments of aluminum. 

Of the two additional severe 
limitations placed upon the func- 
tioning of PR-25, one concerns 
the “four power pact” issued Dec. 
1, 1944, and signed by the Army, 
Navy, WMC and WPB. Field 
representatives of these agencies 
in all areas of critical labor 


| shortages, plus 44 in other areas 


centering about major manufac- 
turing cities, were ordered by 
this document to grant no spot 
authorizations for 90 days except 
in unusual cases. Also ware- 
houses, now the best source of 
new materials for “spot authori- 
zations,” have been limited in 
the amount they can deliver on 
“Z” allotments (orders on an un- 
rated basis) as follows: 
Steel—Distributors have been 
directed to deliver only 10 tons 
of carbon steel and two tons of 
alloy per customer each quarter 
and customers are limited to a 
total of those amounts on “Z” 
allotments. Stainless steel de- 
liveries have been stopped en- 
tirely. “Z” allotment orders may 
still be placed with mills, but it 
is extremely unlikely that they 
can be filled because regular 
CMP orders come first. “Z” 





Early Filling of Materials Orders 
Not Considered Unlikely on Uncancelled 
Spot Authorizations Under P.R. 25 





tonnage as are the allotments to 
be filled from warehouses. 

Copper—Purchases of brass 
mill products from warehouses 
under PR-25 authorizations are 
limited to 200 lb. per quarter. 
For copper wire, the quarterly 
limit that can be purchased from 
warehouses is 50 lb. 

Aluminum—No more _ than 
1000 Ib. of aluminum sheet, strip 
and plate may be bought from 
warehouses~ per -quarter. -At-the 
mill level, the supply situation is 
so tight it is unlikely that many 
deliveries will be made on “Z” 
orders. 

A manufacturer who has a 
“spot authorization” is  pro- 
hibited from ordering more than 
these amounts from warehouses 
in any quarter. These new re- 
strictions are contained in Direc- 
tion 6 to CMP Regulation 4 
which was announced recently. 

When a manufacturer needs 
more material than the amounts 
listed above, he may make an 
appeal to WPB in Washington 
as a special hardship case. 





WORK GLOVE QUOTAS 
FOR RATED ORDERS 


WPB in an amendment to M- 
375 effective Jan. 22, established 
maximum percentage of produc- 
tion that manufacturers of work 
gloves must deliver on rated 
orders. Glove manufacturers in 
any calendar quarter must have 
accepted rated orders amounting 
to 30 per cent of their quarterly 
production of leather combina- 
tion gloves and 35 per cent of 
canton flannel gloves before mak- 
ing deliveries of gloves on un- 
rated orders. 

If, however, the manufacturer 
has been offered rated orders 
amounting to more than those 
percentages of his quarterly pro- 
duction, he must accept the 
rated orders to the total amount 
of 35 P. C. of his production of 
leather combination gloves and 
40 P. C. of his canton flannel! 
gloves production before he is 
permitted to reject rated orders 
and dispose of any of his pro- 
duction to buyers having no 





orders on mills are not limited in 


preference ratings. 
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The War Production Board on 
Jan. 25 ruled that manufacturers 
who are behind schedule in 
making Class B products under 
Controlled Materials Plan pro- 
cedures may not make up such 
deficiencies in any but the suc- 
ceeding quarter for which such 
production has been authorized, 
and then only up to 10 per cent 
of the total production has been 
authorized. 

This rule, set forth in an 
amendment to CMP Regulation 
No. 1, is adopted to prevent 
“jamming” of production into 
shorter periods than intended by 
WPB when making authoriza- 
tions. Formerly, any production 
lag in Class B products could be 
made up in any succeeding quar- 
ter or quarters. This rule still 
applies to Class A products. 

Class B products are those for 
which manufacturers make appli- 
cation to WPB for materials with 
which to carry on production. 
They include most civilian type 
products. 

This amendment also permits 


Production Lags in Class B. Products May 
Be Remedied Only in Succeeding Quarters 


the use of controlled materials 
that are not needed for the pro- 
duction schedule for which they 
were originally acquired on any 
other production schedule in the 
same plant or operating unit if 
such schedule is authorized in 
terms of units or dollars. Form- 
erly, the regulation did not per- 
mit such use. 

In addition, the amended regu- 
lation specifically points out that 
materials obtained under a CMP 
allotment that are not needed 
for the purpose for which origi- 
nally acquired may be used for 
any purpose for which the manu- 
facturer is entitled to use a 
blanket allotment symbol (such 
as MRO), but in this instance, 
the amount of materials used 
must be charged against the per- 
mitted quota limiting the use of 
the blanket symbol. 

Other changes have been made 
in the regulation, including cer- 
tain modifications in required 
lead time for placement of steel 
orders and changes in minimum 
mill quantities for aluminum. 








RUBBER TIRES FOR 
SOME PORTABLE 
MILKING MACHINES 


Portable milking machines may 
be made with rubber tires less 
than 2% inches in cross section, 
the War Production Board an- 
nounced Jan. 16. The type of 
tires required for portable milk- 
ing machines is not produced 
with tire-making facilities and is 
not considered a “tire” by the 
Rubber Bureau, WPB said. 

Amendment 3 to the farm ma- 
chinery order, L-257, adds port- 
able milking machines to the 


from the prohibition on manu- 
facture of equipment with rub- 
ber tires. It also clarifiies the 
exemption for items requiring 
tires mounted on wheel rims of 
specified sizes by limiting tires 
to the farm implement type 
(not automotive). Permitted 
wheel rims are 15, 16, 18, 20 
and 21 inches in diameter. 
Direction 2° to L-257, covering 
the sale of wheel-type tractors 
for industrial use with construc- 
tion machinery attachments, was 
also amended to remove refer- 
ence to obsolete forms and pro- 





list of farm equipment exempted 


cedures. 








Revise Mark-Ups for Wholesalers 
On Balk Sales of Onion Sets 


Several limitations that dis- 
rupted trade practices on bulk 
sales of onion sets have been re- 
vised, OPA announced Jan. 23. 

The adjustments, effective Jan- 
uary 27, 1945, are as follows: 
(1) The limitations fixed on 
quantity sales of onion sets are 
revised. Examples of this re- 
vision are shown below. 

The action provides a whole- 
sale mark-up of 5-cents per lb. for 
sales up to 64 pounds of proc- 





essed onion sets. Previously, a 
5-cents mark-up was provided for 
all sales of 64 to 640 Ibs. wih no 
provision made for sales up to 
64 pounds. The definition of a 
wholesaler has been broadened to 
include permitted sales by one 
wholesaler to another. 

Amendment No. 2 to Second 
Revised Maximum Price Regula- 
tion No. 371, Onion Sets made 
these provisions. 











“‘Automatic 
Weather-Stripping 
for Drafty Doors’”’ 





IS AMERICA’S FASTEST SELLING 


AUTOMATIC DOOR BOTTOM 


oe Easiest » install. No Metal to cut. Fits all doors 


2542” to 36’ 


—right or left hand. Paint or finish to 


match door. Never wears out—never needs attention. 


* Automatically closes any gap up to ONE INCH 
even on warped or poorly cut doors or on slanting 
or uneven floors. Lifts instantly when door is opened 


—clears heaviest rugs. 
FOR UNIVERSAL USE ON—— 


BEDROOM, BATHROOM, CLOSET, 
CELLAR, PANTRY .:, INSIDE DOOR 


and on VESTIBULE—STORM—SCREEN 


OR ANY OUTSIDE DOOR. 





Packed 20 to a carton with FREE Ad- 
Attractive counter 

demonstrator with mounted THERMAL- 
GUARD $1. Standard dealer discounts. 


IMMEDIATE DELIVERY 


Through Thermal-Guard Jobbers Everywhere 


vertising moterial. 


ATTENTION 
JOBBERS: 
Some excellent 
territory still 
open! Address 


THERMAL CO. 


45 W. Durham St. 
Phila, 19, Penna. 





Previous Quantity New Quantity Applicable 
Bushel Sales Bushel Sales Mark-ups 
1-19 1-20 5 cents per Ib. 
20-49 21-50 4% cents per Ib. 
50-99 61-100 3% cents per Jb. 
100-199 101-200 2% cents per Ib. 


Established 
Price 
‘4*? 


ond 
$1.69 












Vernal Curl 


AUTOMATIC 


DOOR BOTTOM 











HAZARD INSULATED WIRE WORKS 


Division of The Okonite Company 


Z Wilkes-Barre, Pennsylvania Wy 
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other fuels, 


illumination. 
do not apply to the retail trade. 


electric service. 


These Are the Rules for 
Lighting Restrictions— 
Effective February 1 


(Washington Bureau of Hardware Age) 


All types of display and promotional lighting for retail stores are 
prohibited under WPB Order U-9, effective Feb. 1. This order was 
issued to conserve the country’s dwindling supplies of coal and 


Specifically, the order prohibits the use of electricity by the dis- 
tributive trades, for the following purposes: 

1. Outdoor advertising and outdoor promotional lighting. 

2. Outdoor display lighting except where necessary for the con- 
duct of the business of outdgor establishments. 

3. Outdoor decoratiye lighting and outdoor ornamental lighting. 

4. Show window lighting except where necessary for interior 


5. Outdoor sign lighting, except for emergency purposes, which 
Wilful violation of order may result in the discontinuance of 
Any person affected by the order who feels that compliance may 


work an exceptional or unreasonable hardship on him, may appeal 
the order to WPB district offices. 








Centralized control over pref- 
erence ratings for new resistance 
welding equipment has been 
tightened, WPB announced Jan. 
20. This action was taken to 
prevent uprating of orders by 
local offices where data on the 
,general demand and availability 
of equipment is not known by 
them, WPB explained. 





Order L-298 (Resistance Weld- 
ing Equipment) was amended to 
provide that, with certain excep- 
tions, only ratings assigned by 
WPB in Washington on Form 





Tighten Centralized Control on 
New Resistance Welding Equipment 


WPB-1319 will permit the pur- 
chase of new equipment. The 
amended order also provides, 
however, that any Form WPB- 
1319 that has been issued or will 
be issued automatically takes an 
AA-5 rating if it specifically au- 
thorizes purchase. This method 
has been the general procedure 
in the past, and this amendment 
to L-298 clarifies the point. 
Orders exempted from specific 
WPB authorizations and ratings, 
previously, remain exemptions 
under the revised order also. 








| AA-2X or Better Needed for Extended 


Sarface Unit Heaters Until Apr. 16 


Delivery of unit heaters for 
extended surface heating will be 
limited to orders with ratings of 
AA-2X or better during the 90- 
day period from Jan. 16 to April 
16, 1945, the War Production 
Board announced recently. 

There is no inventory of unit 
heaters at the present time and 
the lack of copper and steel dur- 
ing the third and fourth quarters 





of 1944 and the first quarter of 
1945 makes it impossible to meet 
the demand, it was explained. 
Order L-107, Extended Surface 
Heating Equipment, restricts sale 
of unit heaters to orders rated 
AA-5 or better. Direction I to 
that order, issued recently, sus- 
pends for the 90day period the 
legal effect of ratings lower than 


AA-2X. 
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‘How’s the Hardware 
Business? 
(Continued from page 138) 


construction, the Dodge corporation 
statement declares. Total privately 
owned construction in 1943 amounted 
to $578,882,000 as compared with $558,- 
924,000 last year, the Dodge figures 
show. Privately owned construction, as 
differentiated from publicly owned con- 
struction, last year accounted for 28 
per cent of the total as compared with 
18 per cent in the year immediately 
preceding. Non-residential building, rep- 
resented principally by manufacturing 
buildings, accounted for $899,434,000 
of the 1944 volume compared to $1,- 
424,260,000 reported for this classifica- 
tion of construction in 1943. Residential 
construction declined from $867,815,000 
in 1943 to $348,443,000 in 1944. Private 
residential construction in 1944 ac- 
counted for 67 per cent of the total as 
compared with 47 per cent of the total 
reported for the year previous. 


Freight-car loadings — Car 
loadings of freight on the railroads of 
the United States in 1944 totaled 43,- 
441,266 cars, according to complete re- 
port for the year by the Association of 
American Railroads. This was an in- 
crease of 2.4 per cent above the pre- 
ceding year, and set a new record. 


Retail sales in December— 
December sales of 26 of the nation’s 
leading chain stores and mail order 
houses, aided by unprecedented Christ- 
mas buying, ran almost $100,000,000 
ahead of the corresponding 1943 period, 
a United Press survey finds. The U. S. 
Department of Commerce has estimated 
last year’s sales of all chain stores and 
mail order houses at a record $15,500,- 
000,000 total—a rise of 7 per cent from 
1943. These sales represented nearly 25 
per cent of all retail turnover in the 
United States in 1944. By far the 
largest December sales volume was re- 
ported by Sears Roebuck & Co., $119,- 
822,908, against $97,995,921 a year 
earlier. Montgomery Ward & Co., re- 
cently taken over by the army, was 
second with $76,467,705, against $69,- 
294,023. Sales of independent retail 
stores in December were 1] per cent 


above those of December, 1943, and: 


gained 27 per cent over November, ac- 
cording to the U. S. Census Bureau. 
Trade analysts believe 1945 sales of 
mail order houses will hold up well this 
year, despite predictions of a lower 
national income. Larger sales to farmers, 
it was pointed out, will tend to offset 
lower townfolks’ volume. 
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nly one thing to watch...zZe Fire 
nly one man to kill it... 
with PYRENE FOAM! 





PYRENE FOAM extinguishes in seconds fires 
in oil, gasoline and flammable liquids. The © 
one-man-operated Pyrene Foam PlayPipe 
quickly foam-covers a fire. Pyrene foam flows 
freely, covers the fire, blankets the blaze and 
completely kills the fire. 

With Pyrene PlayPipe, the fire smother- 
ing foam is literally made at the operator's 
fingertips. There is no wait for foam to reach 
the nozzle. No time lost making adjustments. 
The PlayPipe automatically makes foam from 
Pyrene Foam Compound, air and water. The 
operator need think only of putting out the 
fire. It’s a one man operation. 

First rush of Pyrene Foam cuts down the 
heat, smothers high flame; finishes the job in 
seconds. If fire reaches adjacent solids, lift- 
ing the pick-up tube from the Foam Com- 
pound converts the output to water to 
complete the job. Pyrene Foam Com- 
pound makes Fire Killing Foam from 
any water supply—even salt water. 






Pyrene PlayPipe and Foam Com- 
pound are listed by Underwriters’ 
Laboratories and approved by Fac- 
tory Mutuals. 

Pyrene offers industry a com- Gjeetter 


plete line of fire extinguishers, for Ai. 
IPPACK 


















\ estimates without obligation. 


By the way: When did you last test 
the fire extinguishers in your home? 


Speer 


5 ae 






Bin. 





ne Mlanufacturing Company 


Founded 1907 


NEWARK 8, NEW JERSEY 


AFFILIATED WITH THE C-O-TWO FIRE EQUIPMENT CO 
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ALAMEDA STREET + LOS ANGELES ‘11, CALIFORNIA 














on ifred to pet™ A. Fans 
Formerly Utility Fan cope : 





EE cs pouse 
REMEMBER Doo-Klip , 
0 ee 














The World’s Finest Grass Shear rw 
The minute the war is over we will be out with our complete new 
D66-Klip line. We believe it will be the finest line of lawn tools 
ever offered. e Quality will be maintained in every particular, and 
the same aggressive policy of advertising and merchandising will 
be back of the line. e It will pay you to remember Do0-Klip. 

THE LEWIS ENGINEERING & Te 
ALLIANCE e« OHIO 
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¢ ALL METAL-KNITTED 
« NATIONALLY ADVERTISED 
¢ IMMEDIATE DELIVERIES 
RETAILS AT 10¢ 


LETRAW MFG. CO. 
229 W. ILLINOIS ST., CHICAGO 








LIBERTY LEADS THE SALES PARADE 








AMERICAN MOLDED PLASTIC 
SINK STRAINER 





Note cross brace rib design for greatest strength. Prevents sagging. 
Maintains rigidity. 


300 PER CENT more draining area than in ordinary strainers. 
Square openings for faster draining. MORE QUICKLY AND 
EA Y CLEANED. Will not stain, scratch, nor mar sink. Will 
NOT RUST. WILL NOT CORRODE. Retains original handsome 
finish. Light and easy to handle, and—made of tough plastic for 
longest service. 








NEW! Paso Past Selling 


MCUCAt MOLDED PLASTIC UNITS 





AMERICAN 
MOLDED 
PLASTIC 

HAT AND 
COAT HANGER 


{Also handy for cloths, uten- 
sils, etc., in closet, bathroom 
and kitchen.) 


Will carry the heaviest over- 
coat. Sketch shows steel rein- 
forcement for rigidity. Steel 
plate backs plastic base panel. 
Steel arm extends entirely 
through hollow hook and {is 
integral with steel base plate. 
Base measures 174”xXx2%4”, ex- 
tends out from wall 2%”. 
Furnished with two screws, 

Here is a strong, colorful, de- 
pendable hanger that will not 
chip nor fade. Beautiful solid 
colors. Smart new style. In- 
stant appeal wherever shown. 
Wire or write at once for lilustrated deseriptive Bulletins 

and prices. 







Formerly 
American Molded Products Sales Co. 
1758 N. Honore Street, Chicago 22, Illinois 
Telephone: ARMitage 3045 
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Rubbermaid Bath Mat RM-125 


For the present, only pictures of the Rubber- 
maid family can be shown to you. None of 
these products is being made now because raw 
materials of the quality required cannot be had. 
When production is resumed, Wooster Rubber 
plans for wide distribution through hardware 
dealers. Rubbermaid products have always 
been “tops” in quality and always will be... 
the best line to carry. Nationally advertised. 


HOUSEWARE } 
THE WOOSTER RUBBER COMPANY 


WOOSTER - OHIO 
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ALBERT SCO- 
FIELD PIERSON, 
president of Pierson-Lewis 
Hardware Co., Indianapo- 
lis, Ind., was born Nov. 4, 
1873, and entered the 
hardware business 22 
years later in 1895. Mr. 
Pierson’s first business 
connection in the hard- 
ware field was with Lilly 
& Stalnaker Hardware 
Company of Indianapolis. 
During his 20 years with 
the firm he had charge of 
practically every depart- 
ment and finally took 
charge of the builders’ 
hardwa re department. 
Upon the reorganization of the company, he became a 
director and vice-president of the Lilly Hardware Com- 
pany, remaining in that capacity until 1925, In October 
of that year, the Pierson-Lewis Hardware Co. was formed. 
He became president of that organization and has re- 
mained in that capacity ever since. Mr. Pierson has been 
identified with many activities outside of the domains of 
his own business. Among the offices he has held and the 





ALBERT 8. PIERSON 








HARDWARE AGE 











orga 
folle 
the I 
men 
Rots 
Scot 
ber 

Chu: 
his 1 





AI 


Oct. 
dep: 
men 
com 
iden 





ceni 


has 
fish 











his two grandsons. 


ARTHUR J. HOLMES 





organizations with which he has been identified are the 
following: chairman of the trade relations committee of 
the National Contract Hardware Association, secretary and 
member of the board of directors of the Indianapolis 
Rotary Club, trustee of Indianapolis Orphans’ Home, Boy 
Scouts organization, Rivercrest Civic Association, Cham- 
ber of Commerce, Masonic bodies and the Episcopal 
Church. His hobbies are golf, fishing and playing with 





ARTHUR J. HOLMES, 
manager of the sporting goods 
department of Farwell, Ozmun, 
Kirk & Co., Inc., St. Paul, 
Minn., wholesale hardware dis- 
tributors, celebrated his 79th 
birthday January 12th and is 
looking back over 64 years 
spent in the hardware busi- 
ness, over 50 of which have 
been with the firm with which 
he is now identified. Mr. 
Holmes was born in England 
where in his younger days he 
made an enviable record for 
himself as a bicycle rider. 
Coming to this country, he be- 
came identified with Farwell, 
Ozmun, Kirk & Co., Inc., on 


Oct. 15, 1894, as a special representative of the bicycle 
department. Justly known as the dean of sporting goods 
men in the northwest, Mr. Holmes has done much for his 
company in the past half century. His hobby also is 


identified with sporting goods. It’s hunting. 


j 


WILLIAM H. BILES 


fishing and gardening. 





WILLIAM H. BILES, 
traveling salesman for the 
Supplee-Biddle Company, 
Philadelphia, Pa., wholesale 
hardware distributors, is 66 
years of age and has been in 
the hardware business for 
over half a century—all spent 
with the same company and 
its predecessor. Born March 
11, 1878, Mr. Biles entered the 
hardware business on March 
19, 1894, when he became 
identified with the Supplee 
Hardware Co. which later be- 
came the Supplee-Biddle Com- 
pany. After a number of 
years spent “inside,” he took 
to the road and, with half a 


century of hardware behind him, he is still at it, likes it 
and is still calling on his customers. He’s married and 
has two sons, one of whom is married. His hobbies are 
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TURNER: -° 
RS } ile wporcHy 
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Men who are proud of their 
work...and dealers who 
take pride in the mer- 
chandise they sell..well 
know that they can de- 
pend on Turner Tested 
Torches for unequalled 
quality, safety, andservice. If you aren’t 
already featuring this nationally known 
line...write "Torchy" for complete details 
today. He’1l enjoy explaining how Turner’s 
superior construction features —— and 
thorough factory testing —— will mean 
greater sales and profits for you! 













Write for priority and 


delivery information. .é 
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And Still Available for Hardware Distribution 


Four Qt. Wear-Ever 
Pressure Cooker 


Pressure cooker has a “snap-tite 
cover, made of stainless steel with a 
positive locking device that assures a 


” 





perfect seal, according to maker, Cover 
is easy to operate and cannot be re- 
moved while there is pressure in the 
pan. “Pop-up” indicator shows plainly 
when proper cooking temperature has 
been reached. Cooking pot is made of 
hard sheet aluminum with double thick 
bottom and the sealing gasket is placed 
inside the rim for long wear and posi- 
tive seal. Fitted with specially designed 
black Bakelite handles, the streamlined 
cooker is’ given a color contrast by use 
of bright red Bakelite knobs on the 
locking device and pressure weight. De- 
liveries may be expected when man- 
power and materials are released for 
civilian production. The Aluminum 
— Utensil Co., New Kensington, 
a. 


Charger for Flashlight 
Storage Batteries 


Ideal Commutator Dresser Co., Syca- 
more, Ill., is making a new charger for 
recharging Ideal rechargeable flashlight 
storage batteries, from an automobile 
battery. Charger is easily installed and 
connects directly to the live side of the 
ignition system. Neat and compact, it 
does not interfere with the operation of 
the car. May be mounted either on the 
dashboard or on the side panel, just 
inside the door. Small pilot lamp on 
the charger indicates when the flash- 


170 


light battery is charging. May be 
charged even though the motor is not 
running. Complete line of charging 
equipment is available for charging 
from 115 and 230 volt source. Included 
are single, six-gang and 12-gang units. 





Booklet Describes Work 
Of Commerce Bureau 


Entitled, “The Businessman’s Bureau,” 
this 80-page bocklet provides a ready 
reference on what the Bureau of For- 
eign & Domestic Commerce offers to- 
day’s businessman. It points out that 
the bureau gathers facts and statistics 
of interest and value to business. It 
continues, stating that the bureau also 
watches trends, in this way being able 
to anticipate the changing needs of 
business reports on them, and devise 
ways and means to help meet fresh dif- 
ficulties. Bureau of Foreign & Domestic 
Commerce, Department of Commerce, 
Washington 25, D. C. 


Rope Lariats 


Have New Package 


Diamond Whip Co., 3415-17 N. Mil- 
waukee Ave., Chicago 41, Ill., has in- 
troduced a new package design for its 
“Diamond Brand” rope lariats. Accord- 
ing to the maker, these lariats are made 
from the best grade rope, with metal 
hondas, in Mustang, Manila, Yacht, 
and Ajax Sisal, also “V” brand jute. 


DIAMOND *»»> LARIAT 


—- 





For the duration the lariat is available 
only in the Ajax Diamond Brand Sisal, 
and “V” Brand Jute. New package has 
an illustration of a cowboy roping a 
calf, with the company’s trademark at 
the bottom. The package is a little 
more than 13 in. in length. 


Star Blade Display 


New hack saw blade display, avail- 
able free to all dealers with the pur- 
chase of 134 gross of Star hack saw 
blades. Made of heavy cardboard, it 





is lithographed in four colors, and holds 
two full standard boxes, one half gross 
each, of Star blades. Boxes are opened 
and dropped into place in the unit, 
which holds them in a vertical position. 
By tearing off the box ends, the dealer 
can withdraw blades from the display 
easily, without disturbing the rest of 
the blades. Stock is in full view at all 
times. Unit carries either 10 or 12 in. 
blades. Made in one piece, it is neces- 
sary to swing only one easel hinge into 
position to erect the display. Clemson 
Bros., Inc., Middletown, N. Y. 





Clamp Fixture with 
Slip-Proof Slide 


Cincinnati Tool Co., 4020 Mont- 
gomery Rd., Cincinnati 12, Ohio, has 
designed a steel clamp fixture with a 
slide which the maker states will not 
slip on pipe under pressure, yet is easily 
released when pressire is removed. 
Frame, slide and screw of this clamp 
fixture are made of steel, and clamping 
surface is 114 in. by 1% in. Fixture is 
ideal for wood glueing and metal weld- 
ing and fits % in. pipe in any length. 
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Gales Company 


Law & Finance Building 
Pittsburgh 19, Pa 




















You get good profit 
with this 
nationally advertised 
plant food 





All Sizes 
Prompt Shipments 


Big circulation magazines and news- 
papers are carrying the Plantabbs 
story to indoor plant growers 
throughout the country and through- 
out the year. The demand for the 
larger sizes of Plantabbs packages 
is growing constantly. It will pay 
you to stock some of each size. 


YEAR 'ROUND GOOD PROFIT 


At most wholesalers but if yours 
cannot supply, write 


PLANTABBS COMPANY 


Baltimore 1, Maryland 
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Evanair Primer on 
Space Heaters 


Prepared by Evanair Division, Evans 
Products Co., Detroit 27, Mich., this 
booklet although making reference to 
the company’s products, might well ap- 
ply to any space heater of similar char- 
acteristics. It is intended to answer the 
questions—what is a space heater, how 
is it used, and what can it do. Purely 
technical factors have been omitted, and 
the booklet is simplified to give the non- 
technical reader a practical understand- 
ing of the space heater as a modern 
home appliance. Has many ilustrations 
in black and white, and a zone map 
showing normal B.T.U. requirements for 
all sections of the U. S. Company in- 
tends to provide distributors and deal- 
ers with copies to be used in the initial 
training of the new salesmen they will 
employ. 





Book of Game 
Instructions 


E. S. Lowe Co., Inc., 27 W. 20th St., 
New York City 11, has published a book 
of the latest rules and instructions for 
playing many popular games. Has in- 
formation on chess, checkers, dominoes, 
backgammon, acey-ducey, cribbage, rou- 
lette, gin rummy and others. Contains 
24 pages, and several of the board 
games are illustrated. 





Dog, Cat Repellent 


Shufido is a repellent, designed to 
keep dogs and cats away from gates, 
walls, garbage cans, rugs, etc. It has 
an all oil base that is said to resist 
dampness and moisture and has an odor 
that dogs and cats dislike. Badfido will 
remove dog and cat stains and odors 
from carpets and upholstery, according 
to the maker, and is also an animal re- 
pellent, Skour-Nu, Inc., 42 W. 15th St., 
New York City 11. 





Retailers Manual of 
Taxes and Regulations 


Institute of Distribution, Inc., 25 W. 
43d St., New York City 18, has pub- 
lished the 1945 edition retailers manual, 
in one indexed volume, providing the 
principal provisions of the pertinent fed- 
eral and state laws that tax, regulate, 
and otherwise affect retail operation. 
Limited number of copies are available 
for distribution, $7.50 per copy. 





Wabash Appliance Book 
For Lighting Engineers 


Features charts containing illumina- 
tion values based on various spacings 
and mounting heights. Information on 
reduction of maintenanre cost and at- 
taining peak lighting efficiency is in- 
cluded. Wabash Appliance Corp., 
Birdseye Lamp Sales Division, 345 Car- 
roll St., Brooklyn 31, N. Y. 












Maintaining 
the Trade Confidence 


Has Been Paramount in 
Our Distribution Policy 








In the future, as in the past, you can 
count on: 


e The SAME Company Policy 
e The SAME Top Quality 
e The SAME Distribution Channels 


Easily crushes 
cubes or lumps, 


fine or coarse. 





Ice-O-Mat * 


Trade Mark 




















f * 
) Juice-0-Mat 

4 Trade Mark 
The juicer that 
gets ALL the 
juice, without 
rind-oil, pulp, 

or seeds. 


For steaks, 
chops, fish 
or fowl. 
Only 
electric 
adjustable 
broiler 


made. Trade Mark 


Opens cans of 
ap all shapes, and 


National consumer advertising schedule 
includes: 


Ladies’ 
Home Journal 











Bride’s Magazine 
House Beautiful 
Parents’ Magazine 
American Home 







MANUFACTURING COMPANY 
KANSAS CITY MISSOURI 


Mudqmnalutlh 
j 
T with Visible Electr 








Ves Juice King 
ad currently 
appearing tn... 
LADIES’ HOME JOURNAL 
GOOD HOUSEKEEPING 
BETTER HOMES & GARDENS 


Fresh fruit juices. help keep your family 
Pi sured Wham offen. And the quick, easy 
way to. squeeze fruit juice is with JUICE 
KING. It's simple to use...easy to clean 
...and smartly designed. 
JUICE KING will be back 
after Victory. Watch for it. 


NATIONAL DIE CASTING COMPANY 
. Lincolnwood 45, Minois 





Siig 


Juice Riag 
(2 advertising 
taday...te bucd 
sales for you 


TOMOATTONM 


National Die Casting Company 
Lincolnwood 45, Illinois 
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Pyrex Ware 1945 
Spring Dealer Kit 


Corning Glass Works, Corning, N. Y., 
1945 dealers’ kit for Pyrex Ware con- 
tains the merchandise display shown 


below, which is 36 by 32 in., an illus- 
trated instruction sheet with appear- 





ance schedule, a display card repro- 
duction of the national advertisement 
in color, and two newspaper mats to 
use for local advertising. The display 
can be used for window, counter, or 
island display. Dlustrated in the ad are 
the double duty casserole No. 682, the 
deep pie dish No. 453, and five colored 
pictures with questions beneath are 
featured. Questions have three answers, 
of which one is correct, and an answer 
hox is included at the bottom. 





Nash-Kelvinator Book— 
“Home of Your Dreams” 


This 32-page booklet, in full color 
gives the home-planner original plans of 
the six most popular types of small 
homes, each one distinctive in style and 
livability. It emphasizes original kitchen 
designs with “built-in charm” for each 
type of home plan. The outside of each 
house is shown, with a main floor plan, 
both first and second stories, kitchen 
plan, and kitchen itself illustrated. The 
advantages of elegtrical living and mod- 
ern appliances are emphasized. One sec- 
tion of booklet is devoted to a rationale 
on wiring the home adequately to meet 
growing electrical needs, and urges that 
planning include attention to up-to-date 
electrical circuits and outlets. Objective 
behind the activity is outlined in the 
merchandiser and distribution plan-book 
which accompanies supplies of the 
booklet. Booklet concludes with a prod- 
uct presentation of Kelvinator refrigera- 
tors, ranges, hot water heaters, and 
home freezers. Nash-Kelvinator Corp., 
14250 Plymouth Rd., Detroit 32, Mich. 


Research Products 
Offer Filter Assortment 


Research Products Co., Madison, 
Wis., offers an assortment of air filters, 
which is designed to fit 90 per cent 
of the forced warm air furnaces in the 
U. S. Assortment includes counter 
demonstration assortments, literature, 
and display material. 








BUY , Now|} QU 


ALL ITEMS IN STOCK— 
ORDER FROM YOUR JOBBER HO 


OFFICER'S 
BAG 
No. 83. Officer's 


bag for service men 
or civilians. Made 








tings. Built to take 
the hard knocks of 
all — Folds 
Dp 













siz 
oper 
fi 

BABY SWING ss 

No. 96. They will be im big de- ae 

mand this spring and summer. drill 
Cash in on this item. Made —_ 

heavy washable Khaki Duck m 3/16 
terial, reinforced for long —_ hard 

wear. In ordering specify No. 96. in 1/ 

FOLDING AUTOMOBILE A 


BABY SEAT 


No. 104. A sturdily made 
steel frame with strap 


ity fabrics 
part. Fully assembled. 
Packed in bulk. 


SPRADLING'S Ine. 
ST. LOUIS, MO. 


You Wil Profit 
by ‘Peaturing 
DRAKE 


SOLDERING IRONS 




















Outstanding quality values backed 
by 25 years of soldering iron man- 
ufacturing experience, DRAKE 
Soldering Irons have the built-in 
customer satisfaction you find 
profit im selling There is a 
DRAKE Soldering Iron just right 
for every purpose. 

INDUSTRIAL BUSINESS 


The long-lived stamina of DRAKE Soi- 
dering Irons mekes them particularly 


Pliestrated here it No. 701—100-watt 
DRAKE Soldering Iren. RL same type 
ef iron also comes in 60 and 150-wat: 


ss ASK YOUR 
JOBBER 


Write for latest 
information obout 


: secttios 
lagen cere 


DRAKE ELECTRIC WORKS, INC. 
























3656 LINCOLN AVE., CHICAGO 13, uit 
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Paine Carboloy Tipped 

Drill Bits cut masonry and 
concrete 50 to 75% faster and 

assure clean, round, accurately 

sized holes. Smooth and quiet in 
operation, they prevent fractured walls, 
floors and ceilings and eliminate noisy 
pounding. Can be used in any rotary 
drill (slow speed). Available in sizes 
3/16” through 144” diams. (graduated 
in 1/16” sizes). 

Ask your Jobber or Write for Catalog 
-THE PAINE CO. 
2963 Carroll Ave. 


‘PAINE: 


and HANGING DEVICES 





Chicago, Illinois 











RETAILS 


YOU CAN OFFER 


A BIG VALUE / 


- and a natural for your paint and brush 
’* Brush Cleaner re- 

news old brushes and keeps new ones in top 
condition. Comes 24 to a colorful 


department. “Little Doc” B 


eounter display. 


centrate and 
Cleaner. Write 





the 
today. 


534 Californie Ave 
Avalon. Pittsburgh 2 Pe 
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Step up your volume with this 
and the four companion items: 
“Little Doc” Window Cleaner Con- 
centrate, Ten Minute Car Wash, 
Rug and Upholstery Cleaner Con- 
Refrigerator 








Electric Butter 


Churn 
Electric churn mounted on sanitary 
aluminum base with four Neoprene 


covered supports. It has a detachable 
aluminum shaft, with an adjustable 





aluminum dasher. Adjustable to fit 
user’s crock or jar up to 6 gal. Uses 
1-20 h.p. 110 volt a.c. motor, and has a 
six ft., Neoprene cord with plug. Avail- 
able in two models, deluxe with white 
motor and switch in cord, and standard 
has black motor. Has a birch handle 
temporarily. Alabama Mfg. Co., 1801-3, 
Ist Ave., N. Birmingham 3, Ala. 


National Ideal Silver 
Anniversary Catalog 


Lists and describes 375 items of mer- 
chandise made by the National Ideal 
Co., Toledo, Ohio. Includes photographs 
of all the officers of the company, and a 
map with pictures of the representatives 
over the territory of each. Containing 
31 pages, all products listed, are illus- 
trated. 





Climax Dry Wall 
Paper Cleaner 


Climax wall paper cleaner is now 
packaged in 34 in. wide mouth glass 
jars, re-sealable to prevent waste if the 























entire contents are not immediately 
used by the purchaser. Climax Indus- 
tries, Inc., Cleveland 2, Ohio. 














HERE'S A MUCH-NEEDED 


NEW PRODUCT 


Already 
through America's 
jobbers and 
hardware, lumber and paint. 







selling in volume 







largest 
retailers in 































FILLS HAIRLINE CRACKS and 
small holes in plaster or wood. 
NO DELAY Always ready for 
instant use! 

NO WATER ...NO MUSS... 
no mixing... no waste. 

APPLY WITH ONE HAND Just 
draw over crack until filled. 
HARDENS PERMANENTLY and in 
from 4'to 24 hours. 

CAN BE PAINTED OVER without 
a sealer or other treatment. 

IT WILL NOT DRY OUT Entire 
length of Plaster Stik usable. 
May be used for filling all types 
of wood joinings—door jams, 
window frames—boat hulls, etc. 


Sells on Sight 


Each Plaster-Stik is mounted on 
a separate sales card. Packed 
one dozen Stiks in a display car- 
ton that will really move it. 


ORDER TODAY FROM YOUR JOBBER 
707 Locust St. Des Moines 9, Ia. 
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Am. Chain Ladder 
Heavy Duty Hoist Hook 


Single No. 2 ACLC safety hoist hook, 
weighing 9 lb., which has a guaranteed 
capacity of 10 tons. ACLC hoist hook 
keeps hoist and load in true alignment, 
while the patented shoulder and lip 
eliminates load slippage and hook 
straightening according to the maker. 
Self-locking shoulders and lips are de- 
signed to clear hatches, cornices and 
other protuberances without snagging. 
Hoist hook will handle up to 200 tons, 
safely, states the maker. American 
Chain Ladder Co., Inc., 151 E. 50th St., 
New York City. 


New Ratings of Fluores- 
cent Lamps Announced 


The Lamp Department of the General 
Electric Co., Nela Park, Cleveland, 
Ohio, announced recently the new life 
ratings which are now in effect on 
G-E Mazda fluorescent lamps, based on 
life tests which have been made with 
lamps, operating on 3, 6, and 12 four 
cycles. There is no change in the de- 
sign of the lamps except in the refine- 
ments which improve lamp quality and 
uniformity. The ratings will be imme- 
diately useful in estimating lamp re- 
newals, The new ratings follow: 


WHATS NEW 


AND STULL AVAILABLE FOR HARDWARE DISTRIBUTION 














| co tc a ONRRSE T R 
Approx. Jo of 
Burning Initial Lumens per 
Hours Rated Average Watt at 70% of 
Lamp per Start _Life* (Hours) Rated Life 

Gee .....< .ctivscexaate — 1500 75% 
8-watt F — 1500 75% 
3 2500 78% 
15-watt F (T-8).. 6 4000 712% 
12 6000 69% 
| 3 2500 84% 
15-watt F (T-12) 6 4000 76% 
12 6000 70% 
3 2500 84% 
20-watt F 6 4000 76% 
12 6000 70% 
3 2500 78% 
30-watt F 6 4000 72% 
12 6000 lo 

The following life ratings on G-E Mazda 40-watt F and 100-watt F lamps became 

effective October 30, 1944: 

3 2500 84% 
40-watt F 6 4000 16% 
12 6000 20% 
3 3000 78% 
100-watt F 6 4500 72% 
12 6500 69% 





* Life under specified test conditions. 


This includes such factors as operation 


on AC circuits at rated voltage, the use of starters and ballasts, or transformers of 


proper design. 









Repair parts for Dazey Churns are also 
obtainable! Order from your jobber. 


DAZEY CORPORATION 


WARNE AND CARTER AVES. « ST.LOUIS 7, MO. 
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SPREAD THE NEWS! 


Glass Jars for DAZEY Churns 
are back again! 
Tell your customers they can get their Dazey 


Churns back in operation immediately. Glass 
jars are now available in limited quantities. 





General Detroit Fire 
Extinguisher Booklets 


Entitled, “Your Fire Protection In- 
surance Policy,” this 12-page folder, 
describes and illustrates the seven basic 
types of fire extinguishers in every, day 
use. Information is included -concern- 
ing the classes of fire each extinguisher 
is designed to combat most effectively, 
and construction specifications. Second 
folder discusses the uses and features of 
the company’s vaporizing liquid type ex- 
tinguisher. Drawings illustrate the 
methods of using this type of ex- 
tinguisher in. an emergency, and there 
is a magnified cut-away view of the 
lower part of the extinguishers’s cylin- 
der, showing how the cylinder is ex- 
panded to eliminate piston sticking, and 
other details of construction including 
ball check valves. General Detroit Corp., 
2270 E. Jefferson Ave., Detreit 7, Mich. 





Latest News on 


WAR-TIME ORDERS 
and 


PRIORITIES 
on page 158 
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National 


Still a symbol 
of fine 
HARDWARE 








not 


UT for the duration many mem- 
bers of this extensive line will 
be seen on the home front. The 


facilities of our large modern plant 
ive first call to the war effort, and 
whateveravailablehardwareis allotted 
for civilian use will be fairly rationed 
to our many loyal dealers. 

We hope the day is comin’, soon when 
a decisive victory will give us the 
“GO” sign for full-speed production 


to serve a world at peace. 


We 


suppest using, Government priority 


forms for all of your urgent hard- 
ware requirements. 


NATIONAL MANUFACTURING 


STERLING : -: 


COMPANY 
- ILLINOIS 











Reavy FOR ACTION! 


Double X is ready to serve America’s 
Home Front by making old floors do 
for the duration ...and then some! A 
seasoned soldier with a great service- 
record; and nationally advertised. Or- 
der from your jobber! Schalk Chemical 
_ Company, Los Angeles and Chicago. 
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Universal Booklet— 
Forward March to Market 


Booklet depicts the “behind the 
scenes” action of merchandising and 
manufacturing at Landers, Frary & 
Clark, New Britain, Conn. Contains 32 
pages, and shows Universal’s progress 
in new product designs, plant layouts, 
precision machinery, and ,new working 
models. A montage of the Universal 
plants opens the brochure followed by 
remarks by R. L. White, company’s 
president, and B. C. Neece, vice-presi- 
dent and general sales manager, who 
outlines the purpose of the booklet. 
Under such headings as “Imagination 
in Management,” “Vision in Engineer- 
ing,” “Alertness in Market,” etc., it 
proceeds to pictorialize eight phases of 
the company’s post-war program for de- 
veloping methods used in manufacturing 
and merchandising of Universal prod- 
ucts. Last section of the brochure con- 
tains drawings of the various appliances 
and housewares that will be manufac- 
tured in postwar time. 





Carlson Steel 
Tape Rules 


Carlson steel-tape rules are scientifi- 
cally designed, built of high quality ma- 
terials, and meet all government speci- 
fications. These modern rules have 
easy to read graduations, and the quick- 
change tape connection enables the user 
to replace an accidentally broken or 
worn blade in a few seconds without 
disassembling the rule case. Automatic 
braking action prevents creeping of 
blade even when fully extended, says 
maker. Non-friction wind is designed to 
make tape more durable. Available in 
two types, Chief, No. 226, 6 ft. long; 
No. 228, 2 ft. long, and Hobby, No. 126, 
6 ft. long, and No. 128, 8 ft. long. 
Carlson & Sullivan, Monrovia, Cal. 





Booklet on Mortite 
And Its Uses 


Containing 16 pages, this booklet il- 
lustrates and lists more than 400 dif- 
ferent Mortite uses, discovered by 
buyers of Mortite, for weatherstripping, 
in the home, store, factory and farm. 
Plugs holes, fills cracks, caulks case- 
ments, makes a firm gasket, insect bar- 
rier, etc. Front page is an index, and 
third page tells how it comes, and a 
little about its proper use. J. W. Mor- 
tell Co., Kankakee, III. 





BEGINNING with your first pay 
day in 1945, income tax deductions 
from your wages will be made in 
accordance with new _ witholding 
rates. The method of determining 
personal exemptions and the amount 
of these also will be different than 
in 1944 and you must file a new 
withholding exemption certificate to 
claim your exemptions by December 
Ist. 












Profit from 


the Complete 


CLOVER 


ABRASIVES LINE 





Announcing CLOVER-Dirats Grind- 
ing Wheels « rounding out CLOVER’S 
well-known line of grinding com- 
pounds and coated abrasives. 


To round out its line, Clover now an- 
nounces the addition of general pur- 
pose and hardware grinding wheels. 
Possessing the quality and accuracy 
usually found only in industrial wheels, 
these new products have a synthetic 
colloid bond of scientifically-controlled 
secret composition that assures remark- 
able mechanical strength and longer 
wheel life. 

When writing, ask about colorful 
counter display now obtainable. 


“CLOVER MFG. CO. 


Norwalk, Connecticut 


CLOVER 


Vb iliite- 


COATED ABRASIVES LAPPING 


GRIND 3 ) Jn 


QUALITY ABRASIVES AND PERFORMANCE 


SINCE 1903 

















Solid Steel Rods 


Best sellers before the war, 
Premax Rods will lead in 
sales again as soon as V-E 
Day comes. 


iF-cmax Peete 


Division Chisholm-Ryder Co., Inc. 
4509 Highland Ave., — Falls, N. Y. 





TITAS LEVELS 


Available from stock without Priority 


MECHANICS LEVELS 
Other levels for every use 


Write for New Catalog 
HALL LEVEL & MFG. WORKS 
Established ’ Ohio in 1913 


Hibernia Bidg New Orleans 12, Loa 





Remember When It's 


STOVES— 


Oil—Gas— W o0d—or Coal 
Brushes—Paint—Rope 
Kitchen—Farm or— 
Hardware Specialties 


DAVID B. TAYLOR CO.., Inc. 
Wholesalers and Distributors 
101-103-105 Light Street 
Baltimore 2, Maryland 
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Conventions Cancelled 
Edison Electric Institute 
March 15-16 Chicago, D1. 
Pennsylvania Wholesale Hardware 
and Supply Assn. 
March 15-16 New York City 


rm 
GD vulnel 


Conventions Postponed 
Indefinitely 


Iowa Retail Hardware Assn. 
Feb. 13-15 Des Moines, Iowa 


oO 0 


Conventions to Be Held 


Southern California Retail Hard- 
ware Association, annual convention, 
Feb. 15-16, 1945, at fhe Elks Club, 
Los Angeles, Cal. A. C. Kammeier, 
509 Rives Strong Building, Los An- 


geles, Cal., is managing director. 
OC: 0 
No Report on 


These Conventions 


Missouri Retail Hardware Associa- 
tion, annual convention, and exhibit, 
March 13-15, 1945, at the Hotel Jeffer- 


son, St. Louis, Mo. Louis Kreh, 323- “4 


Wainwright Building, St. Louis, Mo., 
secretary. 


South Dakota Retail Hardware As- 
sociation, will hold a series of 10 meet- 
ings throughout the state instead of a 
formal convention. Dates and places 
to be announced later. Earl Erlandson, 
Cottonwood, S. D., is manager-treasurer. 


Table-Settings Book 
by Will & Baumer 


Entitled, “A Guide to Lovelier Table 
Settings,” this booklet contains many 
valuable tips on the art of setting an 
attractive, yet practical table for all 
occasions. One page is devoted to a 
list of eight general rules for table set- 
tings. Illustrated in color are six dif- 
ferent type settings with descriptive in- 
formation and a diagram of each. Some 
are, formal table, buffet setting, supper 
setting, party settings, etc. Two pages 
are included on correct candles for 
formal and informal occasions, and 
pointers for “When you Buy Candles.” 
The Will & Baumer Candle Co., Syra- 
cuse, N, Y. 








Latest News on 


PRIORITIES 
and 


WAR-TIME ORDERS 
on page 158 
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CENTRAL RUBBER PRODUCTS CO., Inc. 
821 Broadway @ New York 3, N.Y. 


LAWN MOWER 


REPAIR PARTS 


A.M. Collot Supplies 


221 N.W.8 “Ave. Miami,Fla. 
















For Your China, Glass 
and Gift Department 
BEAUTIFUL COLORED AND CRYSTAL CUT 
GLASS VASES, ASH TRAYS, BON BON DISHES, 
CUPS AND SAUCERS, MARMALADE JARS, ETC. 
HAND DECORATED POTTERY 
TEA POTS, PITCHERS, RANGE SETS, VASE 
ASSORTMENTS, SALT AND PEPPER SHAKERS 
AND MANY OTHER ITEMS. 

Visit Our Display Room or Write for a $100.00 
Sample Order of Fast Moving Items 


V. H. Werman Associates 
1584 Merchandise Mart, Chicage 54, Illinois 
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1633 N.2nd Street Philadelphia, Pa. 
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WHITLOCK Supply CO. NEW YORK 7,N.Y. | 











Templeton, Kenly & Co. 
Chicago (44) Ill. 
Better, Safer Jacks Since 1899 
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PRODUCTS 
In Your Store 


Nationally advertised in home, farm, 
and garden publications, as well as 
newspapers from Coast to Coast, OGEN 
products sell themselves. We create 
the demand—you supply it! A “must” 
in your store if you want to give your 
customers the best in disease and in- 
sect protection in their gardens. 


GENEROUS MARKUPS 


DEALER HELPS 
CRABEX 
KILLOGEN 
MOLOGEN 
FUME-OGEN 
FUNGTROGEN 
CORN EAR WORM DROPS 
OGEN ROACH & ANT KILLER 
TRI-OGEN—DUST & SPRAY 


WRITE TODAY FOR PRICE-LIST 
AND TRADE TERMS 


ROSE MFG. CO. 
T35 Ogen Bidg., Beacon, N. Y. 
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Manufacturers of war material 


Ambroid. 
® Mends Everything 
® Waterproof 


Free full-size somple tube to- 
gether with selling plan and lit- 
erature will be sent on receipt 
of your wholesaler’s name. 


The Universal 
Liquid Cement 





Rit 





In 25¢ and 50c tubes 
Packed one dozen 





pint and quart cans 











“Never fails,” say two generations of 
campers, sportsmen, hobbyists, housewives, 
and the “handy men” of the household. 


use 


© Ready to Use 
© Dries Quickly 


AMBROID CO., Inc. 
305 Franklin Street 
Boston 10, Mass. 


Established 19 10 
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1945 Father’s Day Poster 


The poster for Father's Day, 1945, 
stresses the buying of War Bonds. 


Shown above is the four-color 
official 1945 Father’s Day Poster, 
painted by the magazine and poster 
illustrator, Charles Towne. “Home 
Bonds” is the title of the painting. 
It stresses the theme for 1945 
Father’s Day—“There will be ‘Home 
Bonds’ for the Future if You Buy 
War Bonds for the ‘Present’.” The 
sailor has just returned from the 
South Pacific with a Jap flag as a 
trophy. He represents the war-front 
father, and next to him is the home- 
front father, who turned out the war 
supplies, wearing a Father’s Day 
war-stamp rosette. Displays may be 
obtained at cost from Father’s Day 
Council, 50 E. 42nd St., New York 
City 17. 


Correct Answers to 
Test Your Hardware 
Sense 


(Questions on page 122) 


1—Answer. Net sales are $52,250 or 
gross sales less goods returned and al- 
lowances, Goods returned and allow- 
ances are 5 per cent of the gross sales 
of the business. 


2—Answer. Rental is $1,500 per year 
or 3.0 per cent of sales. 


3—Answer. Rate of cash discount on 
the average is 1.5 per cent of the net 
amount of the invoice, 


4—Answer. Total earnings are 9.0 
per cent of sales (7.7 per cent plus 1.3 
per cent cash discount and interest re- 
ceived). Dollar and cents earnings are 
$3,600 for the year before taxes. 


5—Answer. Dollar and cents margin 
in the business is $15,000. 








and the COLD 


New pliable plastic 
stops heat 


saves fuel. 


strips 
doors, 


boards, 
Use 


Weather- 
windows, 
baseboards, 
casements. Keeps 
out dust and dirt, 
stops rattles, 
cracks around drain- 
bathtubs. 
inside or out- 
side. Can be painted. 


EASY TO 
Unrolls like ribbon. 


leaks — 


plugs 


place and it stays put. 
crack, chip or shrink. 


At hardware, paint, dept. stores 


A roll covers 


about 80 ft., 
enough for 5 
windows. 


and lumber yards. 


$y 25 


Higher west of Rockies and Canada 


UTILITY TAPE 
BETWEEN YOU | %; ; 


APPLY 


Just press into 
Doesn’t 


= 


J. W. MORTELL CO. -= ---===2== 


508 Burch St., Kankakee, 


Above is one of the advertisements running 
in national and trade magazines and Sun- 
20 leading radio stations 
are also building a big demand for Mortite. 


day newspapers. 


Order through your jobber. 











elware, 


never cracks, 


The 
Verdict 


Yes, with metallic pot clean- 
ers again being offered for 
sale, Golden Fleece, the new 
plastic-abrasive Pot Cleaner, 
is now in direct competition 
with pre-war brands. 
women everywhere prefer 
Golden Fleece: because Golden Fleece 
is fast and safe to use; non-metallic, 
leaves no streaks on porcelain or enam- 
splinters, 
breaks off—no more metal splinters in 
fingers or food. Stock Golden Fleece, 
the Modern Pot Cleaner! Red sealed 
edge—generous profit—steady repeat 


seller. Display it! Profit by it! 


DOWNY PRODUCTS CO., Mfrs., 





Orange, N. J. 


And 


or 










































Today 
coor our production 
kh goes to war. But when the 
wit time comes, our conversion to 


peacetime production will be rapid, and Iver 
Johnson dealers won't have to wait long to enjoy 


again the profit and prestige that has always 
been their pride. 














GLAD RAG Silver Polishing Cloth 


#2 and #7 


] GLAD RAG Furniture Dust Cloth 


#4 and #11 


GLAD RAG Auto Wiping Cloth 


#1s 


GLAD RAG Window Wiping Cloth 


#16 


GLAD RAG Woodwork Wiping Cloth 


es Se Tee ree 
GLAD RAG PRODUCTS CORP. 

















305 E. 43rd St., New York 17, WN. Y. 








—Also— 
HYDRO-TEX WATERPROOF HYDRO-TEX APRONS 
Heavy Duty—Waterproofed 
TABLECLOTHS — Industrial Machinists 
An outstanding new item for your and Laboratory types. 
housewares trade. Satin finish— Washable — Resistant to 
washoble. A ction of Mod chemicals—various grades 


The 
‘HYDRO-COMMANDO 
RAINCOAT 


Sold exclusively thru 
Hardware Dealers! 
. 


A YEAR ROUND SELLER— 
MEETS STRONG DEMAND AT 
LEAST 8 MONTHS OF THE 
YEAR 
és 

STURDY — WATERPROOFED 
Unique in that it will not crack, 
stick or mildew—Will not harden 
in cold weather—Always soft and 
plicble—All seams double turned 
against leakage—Smartly Styled 
—3 size r, Olive Green— 
Individually Packaged. 





designs In attractive 


Palmer House 








Distributed thru Jobbers 


HOUSEWARE MANUFACTURERS’ EXHIBIT 


You are serdiaily invited te visit with us Reem 1680-W er at cur fastery 


HY D R 0 -T EX C 0 R 7. Seaman ¢, pawen 


colors. and colors. 


Welcome to Chicago 
Jon. 7th to 12th 














Quick Sellers : GOOD PROFITS 
QUALITY THAT MAKE AND HOLD CUSTOMERS 








treads. crack. 
Packed: Packed: 
Pints—Quarts—Gallons 12% & Bae bien a 
‘ ° 5-Ib. car- ' ; 
The Old Reliable tons. Also 2—5—10-Ib. Bags. 


LINOLEUM | COLD 
PASTE WATER 


| Ready for use 
for laying and 
patching. Also 
used on drain ; 

boards and stair cry 7 = 


MIX 
Knits te Old or 
New Plaster 


Does not 








CONSUMERS | Brushes 
CRACK Need the 
FILLER Best of 

OR WOOD PUTTY | Care 


Mixes 


dries hard and DAISY 





smooth, 


stays put—will will do that job. 


not chip, crack, 





° shrink or peel. Retail: 
Fills holes, cracks or breaks 3-oz. cartons ..... . ec 
in wood, stone, etc: 12-0z. package ..... 25¢ 
5-oz. and 1-lb. cartons. Packed 1 gross to the case. 
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CONSUMERS GLUE COMPANY 


SINCE 1906 


ST. LOUIS (18) MISSOURI 








HARDWARE AGE 




















ST 
NOIS 








Oc 
5c 











AGE 





ws 4A wR 
You sel vagely aud daratclily 


when you agger 


Txe)\ ea (e):43: 


OILY WASTE CANS 


Constructed in accordance with Un- 
derwriters Laboratory Specifications. 
Approved by Associated Factory 
Mutual Fire Insurance Companies. 
Reinforced top—extra strength to 
stand up under rough treat- 
ment. Gravity closing for safe- 
ty—can’t stay open. 

Opening mechanism hugs can ex- 
terior—no place for clothing to 
catch. 

Man-size handles—securely rivet- 
ed, make moving and handling 
much easier. 

Full apron body amply ventilated for 
air circulation. Firm foundation 
eliminates tipping. Constructed 
of galvanized steel. 


ROCHESTER CAN COMPANY 


82 GREENLEAF STREET ROCHESTER 9. N. Y. 






and Goats 





A 
has So Many Yses! 





FOR @ It kills many destructive insects on 
Poultry flowers, fruits, vegetables and other types 
Gardens of vegetation; or spread on roosts it kills 


Drench for Sheep poultry lice and feather mites. As a dip 
it is effective for scab on sheep and lice 
Flowers and ticks on sheep and cattle. Used also 
Fruits to control internal parasites in sheep and 


Shrubs goats. Full directions with every package. 








Make Your Store — 
Waterproofing Headquarters 








You can stand 
squarely back of 


KAY-TITE 


It will positively 
prevent the seep- 
age of water. 

It’s guaranteed to 
do the job. 





Any one can apply 
it. Goes on like 









Field and Quarry Stone 
also can be used as a mor- 
tar for pointing up brick 
and masonry, also to patch 
concrete. 

Osers are always enthusiastic boosters. They will boost your 
store as the place to get real waterproofing satisfaction. 
Kay-Tite is packed in 10 Ib. packages and 60 lb. bags. It comes in 
Grey and White. A 10 Ib. package will waterproof 100 to 150 aq. ft. 


Write for complete information. Send your Jobber’s name. 
KAY-TITE COMPANY, West Orange, N. J. 


FEBRUARY 15, 1945 





Tobacco By-Products & Chemical Corp.,Incorporated 
Louisville2, . . . «. # Mentucky 
They Look For the Leaf on the Package 
PROFITABLE HARDWARE STORE ITEMS 
CANVA LASTIC  waterproof- 
ing for awnings, binder can- 
reno 
9 e' e 
Waittonetong -- BA hours. Not oily or 


plaster, wood, plastics, base- 
ments, silos, gymnasiums, 




















Se “Fs cement walks, driveways, 
a ee 7 plastered walls. 
te SR EASILY APPLED— 
Preserves athe rools LONG LIFE 
WOE oeshihn | RAIN SHED Waterproofs 
9 boots, shoes, canvas, leather, 
SRS) Sikt* notte sices 
Wailane Bmore, ete SHOS SOLES LAST LONG- 
“ALL THREE EXCELLENT 
ITEMS"'—LIQUID WAX 
SHEPS LIQUID SADDLE SOAP 
a cleaner and preservative 
ote for boots, shoes, saddles, 
“pg heater jackets, other fine 
ea . 














“A very convenient, prac- 
Vy tical product.” 


6 

ITER PROOFING 
[Bamye-/ SHEPS SHOE PASTE water- 
proofs heavy duty leather 
exposed to weather—work 




















4A shoes, boots, saddles. Used 
by farmers, miners, factory 
workers. 
BOOTS'SHOES “* oor 
CANVAS-LEATHER Sold by jobbers 
ae ey Inquire of salesmen. 
; Mfg. by 
NEATSLENE COMPANY, Omaha 8, Nebraska 
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DEARBORN 


WORLD'S FINEST, SAFEST 


GAS HEATERS 







/; tures Performance 
4 It’s the Quality line thet leeds im sales 
7 from coast to const. 


FEATURES THAT SELL 





Desrborn hesters truly s 
They Offer a Tsikable—Visidle eed 
+aleable difference. é 


WRITE FOR LITERATURE 


AIR COOLED CABINETS 
or Sakety 





Alr imeulated Cabinets end the fire baserd. The esbinet never gets bot. Tes, so» 
cao install it agsinst the ii dwort. No our. 
taim. No seared fingers. Ne burned furniture. The eyphonsire chassis is the 
secret. it's pe Dearborn’s famous cod cabinet feature is & major centribe- 
tem to safety. 

maT. sul. 
ure pre. 
wix Gas. 


FAMOUS HI-CROWN BURNER 
with Blue Fieme Pilot Light 
ALL, Deardorn Heaters have this costlier but definitely superior Hi-Crowa Buree 


eonventence and safety of Automatic 


DEARBORN STOVE COMPANY 


3256 Milwackee Ave. Chicage, !1!. 5625 8. Greed Ave., Les Angeles, Coll? 





and Blue Flame Pit Light. You get unequaled burner performance plus tis 











The PIONEER Electric Brooder 


—_ 
Re 


————— 
pene, 


MANUFACTURED BY 


WARNER BROODER AND APPLIANCE CORPORATION 


NORTH MANCHESTER, INDIANA 
Send inquiries and orders fo SALES AND SERVICE DIVISION 


THE NATIONAL IDEAL 60. 906 SUMMIT STREET 





TOLEDO OHIO 
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| “AVENT"” Double Action Wins 








Instant Popularity! 





AVENT while used as a flue vent also air conditions the 
kitchen by allowing natural chimney draft to remove cook- 
ing fumes and odors leaving air sweet and clean. The 
AVENT flue vent is made of heavy gauge steel and is 9% 
inches in diameter. Formed stee] band fasteners provide 
four points of contact. Fits any flue opening. Three attrac- 


tive colors—white, green and’ ivory enamel. 
livery. Packed 1 doz. to carton. 


prices. 


Prompt de- 
Send for literature and 


THE METALOID CO. 


5815 Kinsman Rd. 


Cleveland 4, Ohio 





STEEL 


FOR KEEPING 
UP YOUR STOCK 
these Economy 
Packages are 
packed 10 of a 


ping carton 
shown above. 


LIGATOR 


Sy ; 
ad 


THIS ECONOMY PACKAGE is a 
particularly attractive merchan- 
dising item. It avoids the neces- 
sity of breaking a standard box 


» of lacing. Contains one set of 


lacing complete with gauge and 
hinge pins for a 12” belt and the 
lacing can be broken to length 
for the narrower belts. 








Lacing List Weight Belt 
No. Percarton | Per carton Thickness 
15E $4.75 3.1 Ibs. 1%" to 540" 
20E 5.00 4.1 Ibs. 540" to He” 
25E 6.25 4.9 lbs. He" to 40" 
27E 6.65 5.8 lbs. 4" to %o” 
{_35E 8.50 8.4 Ibs. %o"" to %e" 




















All prices subject to discount 
FLEXIBLE STEEL LACING COMPANY 


=] 4 ae Nell, fe 





FOUR SIZES IN 
ECONOMY DiSs- 
PLAY UNIT. For 
quick over-the- 
counter sales 
use this Econ- 
omy Display 


No. 410. Econ- 
omy Display 
Unit, List... $5.60 


ORDER FROM 
YOUR JOBBER 





4616 Lexington Street, Chicago, Illinois 
HARDWARE AGE 




















ald AGAIN = 2¢ tong laat / 
THE NEW | Wlleak / 


m-COLMMBIAN 





XY 
iB 
\ A Hat 





- g W4 00 
| eS RETAILER / 
, , .. and a sweetheart for value! 








They'll gobble ‘em up — 
two and three to a home. 


LOOKS LIKE RUBBER, ‘ 
Can also be used in front 
FEELS LIKE RUBBER, of kitchen sinks and as 

FLEXIBLE, STRONG, Jiiemaieiilelt 

AND DURABLE! Already re-orders are 
pouring in faster than we 
can fill them. Colorful, 
_ eye-appealing label on 


Standard Package 
Shelf Items every mat. Another “hot’’ 
IDEAL housewares item. Watch the line grow 
O and ride with it — it’s loaded with profits! 
aS LOOK FOR IDEAL'S OTHER POPULAR ITEMS 











— KNEELING PADS, DRAINBOARD MATS, 


? x AND SUCTION SINK STOPPERS. 

<p. 

is tds =i Epi eo. ee eee eed 
°- | pci ¥ * IDEAL RUBBER CO., 200 FIFTH AVE., New York 10, N. Y. 


les 
cy Chas. oO. Larson Co. Please SRI US VIG. wi i ied sce c st csctecsccccvece 
~ [] Doz. (BMI) BATH MATS 


TO RETAIL AT $2.00 


BPGO PARMA. 6:0, 6. 0:9 6s 0\0 00.0 00o's deccdseccscecee WEG di csavevess 


ONE. 5 oss nc ach boclocedpatielsce5 o4Gs pete s dbdbus segs tes oth 


cee SO ewe me eee eee em. 





Buyer's Signature <i. ccccccitocccessvccsccccececsovccssivecsice 














| 
m7 
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wl Rate mazimum 


Plog. ahs dnc pees 





One inch ...... Sebecccccce covceece $890 
REMITTANCE MUST ACCOMPANY ORDER 











Essentiat Workers 


Need Release Statements 





CANADA 
A LARGE POST WAR MARKET 
—_ ~ Wideawake Sales Organization, with Branches 
can “ 


‘rom Coast to Coast in Canada senta 
tion for additional factory requiring Canadian Agents 
on 


H. HACKING CO., LTD. 
144 Water St. Est.1916 Vancouver, 8. C. 


MANOFACTURERS, PLEASE NOTE 


Reputable Manufacturer’s Agent offers you top- 
flight representation in New York Area on 
lines having good postwar potential among 
Hardware Wholesalers and Mill Supply Dis- 
tributors. We have invaluable contacts, ex- 
tensive experience, and a successful sales 
background in these fields. 

Write Bex K-32, care of HARDWARE AGE 

100 East 42nd St., New York 17, N. Y. 


ATTENTION, MANUFACTURERS 


,~ Established Cnn. BY to Hardware 
jobbers and Large Retailers in New York Metropoli- 

ro Area, desires to take on New Additional Staple 
Lines. Have attractive store located downtown 
Manhattan, and are in a position to carry New York 
Stock for Redistribution. 

Address Box K-38, care of HARDWARE AGE 

100 East 42nd St., New York (7, N. Y. 











WANTED 
SALES orc bsnl 
Established Nationally Advertised 
Lines sold to ‘cally’ all Hardw 





Jobbers has 
Eastern Territory open. Good opportunity for the 
Right Man. In reply, give experience and refer- 
ences. Replies held in confidence. Statement of 
availability required. 
Address Bex K-40, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 


SALES AGENCY covenine 
TEYAS, OKLAHOMA AND LOUISIANA 


wants manufacturer's line for wy drug and 
variety jobbers or line sold direct department 
stores, chains and large retail — Aggressive 
representation giving complete coverage of jobbing 
trade and continuous oe of retail outlets. 


4137 CARUTH BLVD. DALLAS 5, TEXAS 


FOR SALE! 

Drop-Forged Hand Tool Business 
By nationally known manufacturer, because item is un- 
related to main line. Tool on market 30 years; a 

its ish jobbers hi 


s h these channels. Sales for 10 
years av $81,000 a year. Substantial backlog 
orders. ineludes finis and unfinished inven- 
tory, tools, good ll, Attractive price. 


Address Bex K-36, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








WANTED ADDITIONAL LINES 
for Texas and Louisiana. Manufactur- 
ers’ Representative with 16 years’ ex- 
ne ad in T ine Tools and 

ill Supplies, needs additional lines. 
Have excellent contacts with leading 
Jobbers and Industries and can guar- 
antee results. 


Address Box K-37, care of HARDWARE AGE 
100 East 42nd St., New York 17, WN. Y. 





SALESMEN WANTED 
Excellent Side Line for Men now 
calling on Chains, Wholesale and 
Retail Hardware Stores. 

Statement of availability required. 


cent saceuers co. 
le 11, Ky. 


MANUFACTURER DESIRING TO SELL 


Good Product, can secure reliable Sales Repre- 
sentation to the Hardware oy —— 
the East, with a New York 

Office has been receiving bestness f from Jobbers. 
Chain Stores and the Export Trade for the 
past twenty years. 

Address Box K-34, care of Harpware Aap, 

100 East 42nd St., New York 17, N. Y. 








HARDWARE BUYER 


Well known Company with Estabiished Smeg of Re- 
tail Stores interested in Experienced Man to Handle 
Buying of Hardware Line. Must have Capacity to 
Merchandise Items and Assist in Distribution of 
Products. ——_ in first letter complete history of 
experience, also age and salary expected. Ststement 
of svetlabitity required. 


Address Box K-39, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








PACIFIC COAST REPRESENTATION 
Manufacturers ne ag + 





116 New Montgomery St., Sen Francisce 5, Calif. 





ATTENTION MANUFACTURERS 














AGGRESSIVE, YOUNG HARDWARE 
SAL ESMAN, twelve years’ experience in Build- 
ers’ Hardware, tools, pipe fittings, etc., to dealer 
trade, desires connection with manufacturer or 
wholesaler. Rated orders available. Direct ship- 


FOR SALE — Highest Grade Barber Shears 
7%", $18.00 ah dozen, 44 dozen available. Metal 
Safety Razors, Brass Plated, individually boxed, 
$4.00 per dozen. General Paints, Inc., 45 Vesey 
Street, ae York 7, N. Y. 





ments to customer, or ean warehouse if y. 

Straight yoo —y 5a only, on merchandise 
irese K- care of Hazpw. 

100 East 42nd St., New York 17, N. Ar rs 





MANUFACTURERS’ REPRESENTATIVE 
COVERING ARKANSAS, LOUISIANA, OK- 
LAHOMA AND TEXAS, calling upon large 
retail stores and jobbers desires fast selling lines 
for the present and post-war era. References ex- 
changed. If you have a real line and want active 
as write P.O. Box 1569, Alexandria, 





MANUFACTURERS ATTENTION: DROP 
SHIPMENT JOBBER well rated, located Mid- 
west with Live National Sales Organization de- 
sires items to sell furniture, hardware, toy, juve- 
nile furniture and department store trade. Cor- 
respondence invited. Address Box K-8, care of 
a Acz, 100 East 42nd St., New York 





WANTED A LINE OF BUILDERS’ HARD.- 
WARE for New Jersey, Eastern Pennsylvania 
and Delaware. Address Box K-41, care of 
or Acz, 100 East 42nd St., New York 
a, 2 E. 





EXPORT: POSITION OPEN WITH OLD 
ESTABLISHED Eastern Manufacturer for Ex- 
perienced Builders’ Hardware Specialist with 
flair for export. Foreign experience desirable 
although not necessary. Kindly give complete 
personal history and salary desired. Statement 
of availability required. Address Box K-42, care 
of a Acz, 100 East 42nd St., New York 
17, / 





FOR SALE — LARGE QUANTITY OF 
USED HIGH SPEED DRILLS, %” to 1%”. 
Every tool is usable and salable. The price is 
$30.00 per hundred pounds. Special price on 
over 1000 pounds. Also cutters, reamers and 
endmills. Manufacturers Sales & Distributing 
Co., 5005 Euclid Avenue, Cleveland 3, Ohio. 





LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE by Experienced 
Sales-Organization . . Boston Showroom and 

Warehouse . Dun and Bradstreet rated. . . 
Plan for Post War now. Address Perkins Sales 
Co., 610 Newbury Street, Boston 15, Mass. 
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SUCCESSFUL MANUFACTURERS’ 
AGENTS WANTS Additional Light or Heavy 
Line. We serve Hardware Joters, Wholesalers 
and Chains in — Half of Missouri, Kansas 
Oklahoma and T Address—HINER-CAM. 
ERON COMPANY, 322 West Main, Oklahoma 
City 2, Oklahoma. 


WANTED A SALESMAN who would enjoy 
selling an old line product in the outdour field 
to hardware distributors Maine to Florida. Nice 
job, no picnic, lots of travel, good earnings and 
future if you are the right man. Write in full 
detail with complete history. Box K-35, care 
of Harpwarz Ace, 100 East 42nd St., New 
York 17, N. Y. Statement of availability re- 
quired. 





EXECUTIVE BUYER DESIRES CONNEC. 
TION WITH Reliable Wholesale Hardware 
Jobber, thoroughly acquainted with the hardware 
trade. Thirty years’ practical experience, con- 
servative, yet progressive. Age 52. Statement of 
availability required. Address Box K-26, care 
of = Act, 100 East 42nd St., New York 
17, 





INCREASE YOUR SALES! I have a large 
list of hardware dealers, general stores, and drug 
stores serving prosperous farming trade in South- 
east. Am interested in merchandise to sell this 
trade. Brokerage basis. Write to Box K-33, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y¥. 





ATTENTION MANUFACT URER’S 
AGENCY desiring intelligent aggressive repre- 
sentation any vast of the South—40 years of age 
with all types of hardware experience. Address 
Box K-31, care of . 7 Ae Ace, 100 East 42nd 
St., New York 17, N. 





HARDWARE AGE 








\\ 
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Biggest Selling Drain Opener in Hardware Stores! 


THE QUICK-ACTION 
DRAIN OPENER 


Makes and Keeps Friends Wherever It Ils Sold 



































# Sales-Making Improvements in the new 


MILWAUKEE 
WOOT WASHERS 










< boncttes 
Neoprene Housekeeping Gloves 





Just what women have 
been wanting ! 






© Shakeproof Lock Washers 


® Malleable iron Washers § Short Fingers — Any length fingers fit snugly to the 
e : tips — no floppy ends to annoy and impede work. 

Split Repair Washers 2 Curved Fingers— More comfort because they fit 

© Fibre Washers * fingers in normal gripping position — no strain in 

: long wearing. 

© Expansion Plugs 3. Real Easy-On Lining — Hands slip clear in as easily 

© Screw Machine Product pee Sai glove — no tugging or pulling — and 

© Stampings Real Non-Slip ed — Revolutionary new non-slip 

4 finish holds wet slippery objects more firmly than 


bare bands, 
Supply limited — write today! 


WROUGHT WASHER Mec. Co. THE PIONEER RUBBER COMPANY 


Over 25 years of Quality Glove Making : 





2218 SOUTH BAY STREET Los Angeles + 306 Tiffin Road, Willard,Ohié + New York 
MILWAUKEE 7, WISCONSIN An 














es « 


Hold-E-Zees do the job better, y 9 
They excel wherever screwdrivers are 
used. Gripper instantly released by spring 


, slidi f hb High- 
AUTOMATIC CRIP ee evi matericbbregio Ordertia sooo 
UPSON BROS. INC., 84 Exc' ge St., ROCHESTER 4,N.Y. 













AUTOYRE 


MANUFAC 
ACCESSORIES. NOW 


THE cevaver COMPANY © OAKVILLE, CONNECTICUT 
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Size across case: 
"y Ne. 900 —17/,° 


SLAYMAKER LOCK COMPANY 
SINCE 1888 © LANCASTER, PENNA. 

















































ORDER TODAY! 
The government has released 
a limited allotment of Silver 
Plated Flatware with steel 
base. We are lucky enough to 
have : a supply to pass on to you. 2%4-piece 
set: 6 each knives, forks, teaspoons, soup 
spoons. 30-piece set has 6 more teaspoons. 
Pattern similar to Early American moulds. 
Prices less 70c without chest. 

M3225192 24-pc. set (Lightweight) . . $6.95 


M322S207 24-pc. set (Heavyweight) . 7.95 
M322S233 30-pc. set (Heavyweight) . 8.95 

















WHOLESALE DISTRIGUTORS 
SINCE 1971 


JOSEPH HAGR CO., 217-223 W. MADISON ST. CHICAGO 6 


Genui™ DOMES of SILENCE 


SLIDE SILENTLY - SOFTLY - SMOOTHLY 


#0c SET - 10c SET-10c SET | SAVE FURNITURE 


i & FLOORS -CREATE QUIET 
Look for name 
“Domes of Silence” 


Domes of Silence — Insulated Cushion Glides 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 




















etesees See wereeeweeee 


Altes yi fas., B, bs v5. doccrvesce 
Utensii Ce. . 


a Cooking 





‘ack Co. 
Automatie spores Gi, «ase ad 





68 

Autoyre Ce. ..... 183 

allonoff Metal wie Ce . vce owabads 40 

Suelo Tee 69 

Becker- Bischoff — MD. cents aes 125 
Bethlehem Steel ‘ 















Burgess Battery Co. ...........+++-- 127 
urpee Can Sealer Co. .... .......- 137 
c 
Carborundum Co. ...........6-ee00- 8I 
Carnegie- Illinois Spe Gere. emtennte 79 

al ber P 176 
CE Gan nae badews 60900. 60 
Century Metalcraft Corp. ........ . 30 
Champion Hardware Co. ...... ...... 48 
Champion Lamp Works ‘ 19 
. jon Motors Co. ‘ 6 
— Seri ” ‘ os 154 
Chicago ng inge Ondo ada zee 
ae a lito 0.01666 

Mfg. oe, a. 
Clark any BR. B....- Vegssccess sian 
Ch Chain & Mfg. Co. 
Clover Mfg. Maidaeses 
an Lamp & Stove Co. 
Collins Com Re 
Collot Supplies, A. 


Columbian Enam. & Stamp. Co 
Columbian Rope Co. 
Columbian Vise & Mfg 





General oe Seti ewe Divi)....... 
Gephart Mfg. Co. . 

Glad Rag Pred. Corp. 
Roodwin-Stanley Corp. 
Goulds Pumps, Ine. . 
Greenlee Tool Co. .............+++4- 
ee rr a 
Hall Level & Mfg. 


Horton 
Hydro-Tex Corp. 


Ideal Rubber Co. ................... 
Irwin Auger Bit Co. ............ ‘ 


James Mfg. 


Co. 2% 
Johnson’s Arms & ‘Gyele Works, Iver 








Co. 
Columbus- Me Kinnon Chain Corp. oo. rn 
emer > Di saves. d 178 
& a Sperber or 49 
Corning | Gass Nirerks Reapee ses q 
Covert 3° Oe aaa 38 
ay Senn Powder Co. 36 
Crescent Tool Co. 2... 22... .ceccneuee 53 
Dayton Pump & mtg. Ce. whe 

BE GO, cclivehectccccccancc¥in 174 

Dearborn Stove a ee re t 
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cooosars MARSHALLTOWN TROWEL COMPANY ° MARSHALLTOWN, IOWA 
a ~ ‘ 
Sys as 180 : — 
ae 153 
wind eth 184 
its 177 
- Someone 30 
We 4 76 
eo 186 
ae 
tea 175 
ag DIAMOND BRAND PRODUCTS HERE’S A REAL 
am 14 . 
iif Rope Lariats Halters SPRING FEATURE! 
tad ase 105 Our “DIAMOND Our “DIAMOND 
ha. 40 BRAND”3-strand . BRAND” Russet 
a; i Ri gg eg Adjustabi 
i ~ alameda Pips KEES SCREEN DOOR GUARDS {iii"""" 
weceees tg 35 Foot. Also 1%". 6-Ring Yes, Kees Screen Door Guards are a universally popular seller 
ee Bs ane reer. 10 5-Ring every spring. They protect screen cloth against pushing, bagging 
ee -% rm out, and pulling loose. Telescope to fit doors up to 36” wide. 
eats 16 ye imyiae ait anematae casts ? v 
és beoece S SEE — J 
whee <e 103 YOUR H 
jnienena 2 TPRE bE 
ie T JOBBER Seder” i 
Hide se 100 % 
171 “a5, 00 
a. 32 3315-17 NO. MILWAUKEE AVE @ CHICAGO, ILL Box K-8 Beatrice, Nebraska 
o ae i j ¥ vd i ete Distributed Through Wholesale Hardware Trade 
y... 138 
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aa | \ = END ALUMINUM AND ALI ie 
oe "ae MAYES GUARANTEES ep elagaae as clue ale 
ie, A ater *AND DURABILITY: -ATALDS FOI 
a maves too.s [AYES BROS.TOOL MANUFACTURING CO. , Inc. Casein Mick: - 7 
1a 
wo * -FOR EXTRA PROFITS! 
od 7 3 
1s Blae Ribbon POULTRY SUPPLIES 
ot R BROODER STOVES Priced from $1.50 to $36.50 
ae | 2 : died ELECTRIC — OIL — COAL AND WOOD MODELS 
aioe we're working 100% for Uncle Sam. But . . our engineer- FEEDERS & FOUNTS WAFERS & THERMOMETERS 
a ing department is constantly experimenting with new WATER WARMERS FLOAT VALVES 
aa 4 ideas and materials to assure GEP’s post-war line being GLASS CHICK FOUNTS NESTS 
Sie 76 first with the best and latest . . as usual. R-V-LITE GLASS SUBSTITUTE 
em | GEPHART MFG. CO. E : : 
fe 13 1020 West Adams Street + Chicago, Ill. * Write for Catalog of Complete Blue Ribbon Line « 
aa’: Specialists in Steel Fishing Rods for ’ ., INDIANAPOLIS 
Roe 2 BAIT CASTING « FLY FISHING * SALT WATER FISHING A N D E R : 0 NB 0 X C 0. INDIANA 
le Co. 156 
— 26 
Gaans 123 
Weld- 
oc am 161 
aa 79 
aoe 
aeons 135 
.. “ Black 
F Guide Finish This fast cutting, easy operating tool, and other num- 
rene 14 bers in the Seymour Smith line of nationally known 
mane as PRUNING AND TREE EQUIPMENT — available in 
Pa 4 limited quantities for essential uses. Order only 
ae through your jobber; he can serve you best. 
wo & GRASS AND HEDGE SHEARS UNAVAILABLE 
BS Distributors until the war effort is served. 
a iOS Doone St. NY. city SEYMOUR SMITH & SON, Inc.,100 MAIN ST., OAKVILLE, CONN. 
b 4 565 W. Wash. Bivd., Chicago Specialists in Garden Shears tor Three Quarters of a Century 
RIED aaidiad A ESE 
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IMMEDIATE SHIPMENT — that's the good news about Dexter-Tubular Ces See, ee. 
Latches. Immediate shipment with trims of plastic Duralin in a choice of Te a emery cee Bt ae 

a r ‘ y written Lifetime Warranty! 
ivory, walnut or black. Everlasting Duralin has no plated finish to wear 


off, It is the same solid, attractive material through and through. 


The real reason for preferring Dexter-Tubular is, of course, their reputation 
for proven quality —a quality that insures rugged, dependable service. 
Every Dexter-Tubular Latchset is sold with the famous Dexter Lifetime 
Warranty — a Certificate accompanies each one. 


Remember, too, this is only one from the complete line of original Dexter- 
Tubulars. There is a specifically designed, Lifetime Warranteed, Dexter- 
Tubular Lock and Latch for every door in the home. 


NATIONAL BRASS COMPANY, Mfrs., Grand Rapids, Mich. 


Sales Representatives in NEW YORK « BOSTON * MILWAUKEE «© COLUMBUS, Ohio «+ 
TAMPA, Fla. «¢ DETROIT ¢ PORTLAND, Ore. © ST. LOUIS ¢ BALTIMORE «+ FORT 
WORTH «© CHICAGO «+ PHILADELPHIA «+ LOS ANGELES + KNOXVILLE, Tenn. 


MAKERS OF BUILDERS, CABINET, SCREEN DOOR AND SHELF HARDWARE 














Since 1§&72 
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GLASS CUTTERS * DIAMOND POINTS AND DRIVERS * RAZOR BLADE SCRAPERS 
TRIANGLE POINTS * WOOD SCRAPERS * SANDPAPER HOLDERS ¢ PUTTY KNIVES 
WALL SCRAPERS * LINOLEUM KNIVES * WALLPAPER TRIMMERS ¢ ROLLER STIPPLERS 
PAPER HANGERS’ KNIVES ¢« CARBOLOY GLASS DRILLS ¢ ROLLER PAINTERS 
GLASS PLIERS * GRADY AXE AND HAMMER WEDGES «+ COPPER POT CLEANERS 
REDDY GOLF TEES « ELECTRIC PAINT CONDITIONERS «¢ ELECTRIC PAINT MIXERS 
ELECTRIC FLOOR SANDERS °* ELECTRIC FLOOR EDGERS -¢+ ELECTRIC FENCERS 





After Victory... 


Millions of fighting men will have tested 
and proved Ray-O-Vac Leakproofs. They RA € a Ac 
will want them for their own flashlights 
and radios. That's why it will pay you to 
feature Ray-O-Vac Leakproofs. ¢ 
a4 FLASHLIGHT BATTERIES 


RAY-0-VAC COMPANY, MADISON 4, WIS. OTHER FACTORIES AT CLINTON, MASS., LANCASTER, OHIO, SIOUX CITY, IOWA, FOND DU LAC, WIS., MILWAUKEE wis. 
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